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29  Tips  and  Tricks  for  iLife  ’08 


A  little  video  for  everyone.  Now  the  world's  most  popular  music  player  also  play: 


TM  &  © 2007  Apple  Inc.  All  rights  reserved.  *SRP  4GB  model.  Don't  steal  music.  For  more  info,  call  1-800-MY -APPLE  or  visit  www.apple.com/ipodnano.  Cars ©  Disney/Pixar. 


'our  favorite  TV  shows,  movies  and  videos.  4GB  and  8GB.  From  $149.*  *iPod  nano 


MPGs 

MEET  MP3s. 

THE  NEW  35  MPG 
2008  FOCUS. 


SYNC  allows  you  to  effortlessly  control  your  MP3  player  and  Bluetooth®-enabled  phone  using  the  sound  of  your  voice* 
All  in  a  car  that  gets  35  MPG.**  Learn  more  at  FORDVEHICLES.COM. 

Text  “FOCUS02”  to  43673  (4FORD)  for  more  info.+ 


^Standard  on  Focus  SES.  Driving  while  distracted  can  result  in  loss  of  vehicle  control.  Only  use  mobile  phones  and  other  devices,  even  with  voice  commands, 
when  it  is  safe  to  do  so,  and  use  extreme  caution.  The  Bluetooth"  word  mark  and  logos  are  trademarks  of  the  Bluetooth*  SIG,  Inc.  **EPA-estimated  24  city/ 
35  hwy  mpg,  manual  transmission.  Standard  text  messaging  and  data  rates  may  apply.  Mobile  downloads  are  not  compatible  with  Verizon.  Mobile  site 
URL  is  ford.enpocket.com/focus. 


r  Exclusive  Deals! 

Get  up  to  $200  cash  back!* 

FREE  Parallels  Desktop  3.0! 

Run  Windows  on  your  Mac! 

FREE  HP  or  Epson  Printer!* 
FREE  Shipping!* 

L  See  below  for  details.  . 

MacMall  is  your  source  for  A 
fck.  LCD  and  Plasma  TVs! 


The  * 1  Apple  Direct  Reseller! 


~  Mac  OS  % 
v10.5  Leopard 

Single  User  orify 


# 7260697 
Family  5-Pack  only 


Ships  with  NEW  OS  X  Leopard  and  NEW  iLife  '08! 

Intel  Core  2  Duo  processor  at  up  to  2.4GHz  or 
Intel  Core  2  Extreme  processor  at  2.8GHz 

S1 1 94  —S50=  $1144!* Finance  for  36/mo 


Run  Windows  n. 
on  your  Mac!  > 

Call  the  *£ 
Mall  Masterminds 

We'll  get  you  set  up  with 
an  Apple  system  that 
runs  both  Mac  OS  X 
and  Windows  using 
Parallels,  Fusion 
:or  Bootcamp! 


* 7303269 


Now  with  Mac  OS  X  Leopard! 


Apple  Mac"  Pro 

Ships  with  NEW  OS  X  Leopard  and  NEW  iLife  '08! 

Two  Dual-Core  Intel  Xeon  processors  or 
two  Quad-Core  Intel  Xeon  processors 


Apple  MacBook”  Pro 

Ships  with  NEW  OS  X  Leopard  and  NEW  iLife  '08! 

Intel  Core  2  Duo  speeds  up  to  2.4GHz 


Apple  MacBook 

Ships  with  NEW  OS X  Leopard  and  NEW  iLife  '08! 

Intel  Core  2  Duo  processing  now  up  to 
2.2GHz,  up  to  160GB  Serial  ATA  HD 


NEW  Mac  mini! 

Ships  with  NEW  OS  X  Leopard  and  NEW  iLife  '08! 

Intel  Core  2  Duo  processor  up  to  2GHz 


starting  at 


'•2194 -100=52094/  #7098933  $1994-$150 =$1844!*« 
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starting  at 

$594-25=  569  #7288184 


iPods  at  MacMall — No  one  else  provides  FREE  Shipping, 
FREE  Engraving,  FREE  Case  and  FREE  FM  Transmitted 


NEW  iPod*  touch! 

FREE  FM  Transmitter,  Engraving  &  ShippingT 

View  movies,  photos  and  YouTube  videos 


8GB  only 


$294! 


#7297636 


NEW  iPod*  nano! 

FREE  FM  Transmitter,  Engraving  &  ShippingT 


Up  to  5  hours  of  TV  shows,  music  videos, 
movies  and  Podcasts.  Ail  4  colors! 


4GB  Silver  only 


#7297625 


NEW  iPod*  classic! 

FREE  FM  Transmitter,  Engraving  &  ShippingT 

NEW!  All-metal  design;  2.5"  color  LCD 

80GB  Silver  only  244/#7297631 


NEW  iPod*  shuffle! 

FREE  FM  Transmitter  and  Engraving!* 

Four  soothing  colors 

1GB  Blue  only  s78"!  # 7297622 


UP  T0  S200  CASH  BACK  OFFER-Get  up  to  $200  Cash  Back  via  MacMall  mail-in  rebate  with  purchase  of  select  computer  models.  Ends  12/31/07.  ■  FREE  PARALLELS  DESKTOP  OFFER-Get  Parallels  Desktop  3.0  for  Mac  (#7257816)  for  FREE  after  S20  mfr.  and  S60  MacMall  mail-in  rebates  with  purchase  of  any  new  Intel- 
based  Apple  CPU;  Price  before  rebates  is  S80.  Ends  12/31/07. 1  FREE  PRINTER  OFFER-Get  an  HP  Deskjet  F41 80  All-in-One  FREE  after  $29.99  MacMall  mail-in  and  $50  mfr.  mail-in  rebates  with  purchase  of  any  Apple  computer.  Price  before  rebates  is  $99.99.  OR  get  an  Epson  Stylus  CX7400  Color  Inkjet  All-in  One  Printer 
FREE  after  $75  mfr.  mail-in  rebates  with  purchase  of  any  Apple  computer.  Price  before  rebate  is  $75.  Offers  may  not  be  combined.  Ends  1 2/31  /07. 1  FREE  ENGRAVING  OFFER-Get  select  iPod,  iPod  touch,  iPod  classic,  iPod  nano  and  iPod  shuffle  models  engraved  for  FREE  when  you  purchase  them  through  MacMall.  No 
rebate  required.  There  is  a  $9.99  charge  for  select  iPods.  Call  or  visit  www.macmall.com/myipod  to  place  your  order,  ■  FREE  SHIPPING  OFFER-Free  UPS  ground  shipping,  after  mail-in-rebate,  for  most  orders  $99  or  more  (not  including  taxes  and  shipping  costs).  Limit  one  rebate  per  mailing  address.  Total  rebate  amount 
not  to  exceed  $40  per  shipping  address.  Valid  only  if  the  products  Is  purchased  at  the  price  listed  on  the  Web  on  the  day  the  order  is  placed.  Rebate  must  be  postmarked  within  20  days  of  shipping  (invoice)  date.  Offer  good  online  or  through  MacMall’s  call  center  at  1  -800-622-6255.  Offer  valid  for  all  orders  placed  before 
11:59  p.nj.  PDT  on  12/31/07.  Applies  to  UPS  ground  orders  only.  ■  FREE  FM  TRANSMITTER  OFFER-After  SI  9.99  MacMall  mail-in  rebate.  Price  before  rebate  is  $1 9.99.  Ends  1 2/31/07.  ■  All  OFFERS  VALID  ONLY  while  supplies  last.  I  |For  rebate  terms  and  conditions,  please  visit  our  Web  site  and  enter  the  applicable 
part  number.  Download  rebate  coupons  at  www.macmall.com/rebates. 

1-800-321-7532  I  www.macmall.com 
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you’re  producing  a  book,  a  movie,  a  Web  site,  or  a 
podcast,  these  29  [Life  ’08  tips  and  tricks  will  speed 
up  your  next  project. 
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The  top  5  stories  on  Macworld.com  are: 


1  Excerpt:  Getting  Your  Mac  Ready  for  OS  X  10.5 

Joe  Kissell  demonstrates  how  to  prepare  forthe  latest  Apple 
operating  system  (macworld.com/3159). 

2  Apple  Releases  iPhone  Update  1.1.1 

Apple  releases  the  much-anticipated  software  update  for  the 
iPhone,  adding  several  new  features  (macworid.com/3160). 

3  Mac  OS  X  Leopard  Coming  October  26 

Apple  announces  the  date  that  Mac  OS  X  10.5  Leopard  will  be 
available  (rnacworld.com/3161). 

4  Apple  Update  Disables  Unlocked  iPhones 

After  cautioningthat  updates  may  disable  unlocked 
iPhones,  the  company  makes  good  on  its  warning  (macworld 
.com/3162). 

5  Apple  Acknowledges  iMac  Freezing  Issue 

Apple  acknowledges  problems  with  its  consumer  iMac 
computer  and  promises  a  fix  as  soon  as  possible  (macworld 
.com/3163). 
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Adobe-Acrobat- 

Fujitsu  ScanSnap.  It’s  a  snap  •  Why  push  paper  when  you  can  push  a  button?  Free  yourself  with  the 
new  ScanSnap  S5 1 OM  scanner,  the  most  powerful  solution  in  its  class  for  turning  paper  into  electronic  documents.  Since  the 
Fujitsu  ScanSnap  comes  preloaded  with  Adobe®  Acrobat®  8.0  Professional  (a  $449  value),  one  touch  of  a  button  is  all  it  takes  to 
turn  double-sided  documents  into  searchable  PDFs,  ideal  for  storing,  protecting  and  sharing  documents.  And  you’ll  be  doing  it  fast.  Native 
support  for  the  new  Intel®  chipset  delivers  a  blazing  18  pages  per  minute  scan  speed.  All  this  and  it’s  small  enough  to  fit  where  your  inbox  used 
to  be.  So  get  rid  of  paper  and  get  back  your  cool  with  the  Fujitsu  ScanSnap.  It’s  a  snap!  Visit  us  at  http://us.fujitsu.com/scanners/96C5 
for  more  information. 
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Service  and  maintenance  option  also  available. 


THE  POSSIBILITIES  ARE  INFINITE 
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©  2007  Fu|itsu  Computer  Products  of  America,  Inc.  All  rights  reserved.  Fujitsu  and  the  Fujitsu  logo  are  registered  trademarks  of  Fujitsu  Ltd  Adobe  and  Acrobat  are  registered  trademarks  or  trademarks  of  Adobe  Systems 
Incorporated  in  the  United  States  and/or  other  countries.  All  other  trademarks  are  the  property  of  their  respective  owners. 


Sony  recommends  Windows  Vista  Ultimate 


:;w»i 


People  will  stare.  Even  when  you’re  not  playing  a  movie 


For  special  offers  and  to  learn  more  about  the  beautiful  wall-mountable  Sony®  VAIO  PC/TV  with  Windows  Vista 
go  to  sonystyle.com/vaiovista. 


Screen  image  simulated. 

.©  2Q07  Sony  Electronics  Inc.  All  rights  reserved.  Reproduction  in  whole  or  part  without  written  permission  is  prohibited.  Sorry,  the  Sony  logo.  V 
are  trademarks  or  registered  trademarks  of  Sony.  Windows  Vista  is  either  a  registered  trademark  or  trademark  of  Microsoft  Corporation  in  th< 
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case  mate 


SMARTPHONE 


••REALLY  SMARTPHONE 


PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  SCREEN  PROTECTION  LEATHER  HOLSTER 

••  MAKE  IT  THE  PERFECT  GIFT 


Our  premium  Italian  leather  cases  come  in  a  wide  variety  of  colors  and  styles. 
There's  truly  one  for  everyone! 


Make  it  personal. 

Complimentary  laser  etching  in  today's  most  stylish  fonts. 


Make  it  last. 

Impact  resistant  shell,  screen  protection,  form-fit  to  prevent  slippage.  You  can  protect 
your  device  AND  dress  it  in  style! 


Available  at  select  AT&T  stores  Nationwide. 


Visit  www.case-mate.com  for  more  information 


case  mate 


••THE  PERFECT  HOLIDAY  OUTFIT 


PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  SCREEN  PROTECTION*  OPTIONAL  BELT  CLIP* 


Signature  Sleeve 


Signature  Suit 


Handle-it 


iPhone  and  iPod  are  registered  trademarks  of  Apple,  Inc. 


Visit  www.case-mate.com  for  more  information 


GRIFFIN 


EVOLVE 

Wireless  Sound  System  for  iPod 


•ShoW*  Sons* 


Your  iPod  is  ready. 

Your  music  is  waiting. 


It's  time  to  EVOLVE. 


Put  your  music  where  you  want  it. 

Music  on  your  iPod™  transforms  empty  space  into  your  place. 

Evolve™  plays  your  music  where  you  want  it  without  miles  of  speaker  wire. 
Twin  wireless,  rechargeable  speakers. 

Crystal-clear  digital  stereo  sound.  Sleek,  modern  design. 

Inside  or  out.  Crank  it  in  the  kitchen.  Party  on  the  patio.  Anywhere  within  1 50  fe 
Evotve  is  the  no-wires  freedom  your  music  has  been  waiting  for. 

Evolve  is  a  trademark  of  Griffin  Technology  Inc.  iPod  is  a  trademark  of  Apple  Inc v  registered  in  the  US.  and  other  countries. 
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FROM  THE  EDITOR’S  DESK 


By  Jason  Snell 


Making  Leopard  Upgrade-Worthy 

Apple  earns  your  $129  one  feature  at  a  time 


In  marketing  Leopard,  Apple  doesn’t 
suggest  that  you  should  upgrade  to 
the  latest  version  of  Mac  OS  X  sim¬ 
ply  because  it’s  newer  than  the  version 
you’re  using  now.  Nor  does  Apple  try  to 
convince  you  that  Leopard  is  worth  the 
cost  of  upgrading  simply  because  it  has 
a  bunch  of  shiny  new  technologies. 

Both  of  those  things  may  be  true.  But 
Apple  realizes  (quite  rightly)  that  Mac 
users  don’t  automatically  upgrade  to  a 
new  operating  system  just  because  the 
company  makes  one  available. 

Two  and  a  half  years  ago,  when 
Tiger  was  new,  Apple  touted  its  200- 
plus  new  features.  Leopard  boasts  an 
astonishing  300-plus  additions.  (For 
the  full  list,  see  macworld.com/3233.) 
Apple  knows  that  no  single  Leopard 
user  will  ever  take  advantage  of  all 
300.  The  company  only  has  to  con¬ 
vince  you  that  some  subset  of  them  is 
worth  $129. 

Most  users  won’t  care  about  Rus¬ 
sian  and  Polish  localizations  for  Mac 
OS  X — but  speakers  of  Russian  and 
Polish  surely  will.  Almost  nobody  will 
purchase  Leopard  just  for  AutoFS,  a 
new  technology  that  prevents  the 
Finder  from  spinning  its  wheels  when 
it  loses  contact  with  a  remote  file 
server — but  those  people  in  the  know 
will  certainly  include  it  on  their  list  of 
reasons  to  upgrade. 

You  can  see  how  Andy  Ihnatko  does 
the  upgrade  math  on  page  128.  For  our 
critical  survey  of  Leopard’s  major  new 
features,  check  out  this  month’s  cover 
story  on  page  54.  And  at  macworld 
.com/3232,  you’ll  find  the  results  of  a 
“draft”  we  conducted  just  before  Leop¬ 
ard’s  release,  in  which  eight  Macworld 
editors  each  picked  their  ten  favorite 
new  Leopard  features. 

The  Main  Event 

Selling  people  on  tiny  features  isn’t 
an  easy  thing.  Marketing  a  product 
requires  a  simple  message,  which 
Apple  creates  by  adding  a  few  mar¬ 
quee  features  to  the  larger  collection 


Apple  realizes  that 
Mac  users  don’t 
automatically 
upgrade  to  a  new 
operating  system. 

of  good  new  stuff  underlying  most 
operating  system  updates. 

In  the  case  of  Leopard,  Time  Machine 
is  one  of  these  marquee  features.  I  can’t 
really  argue  with  Apple’s  decision  there. 
Time  Machine  manages  to  make  back¬ 
ing  up  your  data  less  boring,  and  I  think 
that’s  a  huge  leap  forward.  I  really 
believe  that  a  few  months  from  now,  a 
majority  of  Mac  users  will  have  fully 
backed  up  their  data — a  far  cry  from 
today.  And  Time  Machine’s  file-rollback 
system  will  really  change  how  we  inter¬ 
act  with  our  files.  Within  three  days  of 
using  Time  Machine,  I  discovered  that  I 
was  tossing  files  into  the  Trash  more 
often,  confident  that  if  I  really  needed 
one  of  them,  I  could  retrieve  it  from  my 
Time  Machine  backup. 

Quick  Look,  which  lets  you  peer  into 
file  contents  directly  from  the  Finder,  is 
another  of  Leopard’s  game-changing 
features.  It’s  a  simple  touch  that  will 
make  most  Mac  users  more  productive. 
(At  least  it  will  as  soon  as  we  learn  to 
replace  that  reflexive  double-click  with  a 
quick  tap  of  the  spacebar.) 


In  addition  to  such  core  features, 
Apple  is  marketing  the  Leopard 
upgrade  with  updates  to  the  programs 
that  come  with  the  operating  system. 
Leopard  includes  improved  versions  of 
Mail,  iCal,  iChat,  and  numerous  other 
built-in  programs  that  many  of  us  have 
come  to  rely  on  every  day. 

To  my  mind,  one  of  the  most  impres¬ 
sive  improvements  in  Leopard  is  one 
that  Apple  really  isn’t  touting — mostly 
because  it’s  kind  of  embarrassing.  Spot¬ 
light,  the  technology  that  lets  you  find 
anything  on  your  Mac  just  by  typing  a 
few  words  in  a  search  box,  was  one  of 
Tiger’s  marquee  features.  But  that  first 
version  of  Spotlight  was  inflexible  and 
slow.  The  good  news  is,  Apple  has  mas¬ 
sively  improved  Spotlight  in  Leopard. 
It’s  more  flexible  and  a  lot  faster. 

Then  there  are  the  tweaks  and  fixes 
scattered  throughout  the  nooks  and 
crannies.  For  example,  Preview  (which 
in  some  ways  Quick  Look  supersedes) 
has  gained  some  nice  tools  for  work¬ 
ing  with  PDFs.  I’m  also  pleased  with 
some  welcome  improvements  in  secu¬ 
rity,  networking,  and  other  under-the- 
hood  features. 

Making  the  Upgrade 

Over  the  years,  Apple  has  done  a  fan¬ 
tastic  job  of  packing  enough  new  stuff 
into  its  Mac  OS  X  upgrades  to  get  users 
to  buy  in.  (When  I  tell  people  in  the 
Windows  world  about  the  speed  at 
which  Macworld  readers  and  Mac 
users  in  general  buy  new  operating  sys¬ 
tems,  they’re  shocked.  The  Windows 
world  is  much  slower  to  upgrade.) 
Given  what's  in  Leopard,  I  think  most 
active  Mac  users  (and  that  includes  all 
Macworld  readers)  will  find  enough  to 
justify  buying  that  upgrade.  After  all 
this  time,  it’s  fun  to  have  a  brand-new 
cat  to  play  with.  Q 


Which  Leopard  features  are  calling  to  you?  Have 
you  made  the  upgrade  yet?  Join  the  discussion  at 
macworld.com/forums,  or  drop  me  a  note  at 
jason_snell@macworld.com. 
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( for  your  Mac.  iPod  and  iPhone ) 


elgato 

EyeTV  Hybrid 

Record  and  play  back  HDTV 
programs  on  your  Mac. 


BRIGHTER  ^  MINDS 

Chocolatier 

Build  a  chocolate  empire 
with  this  software  title. 


0  MAR  WARE 

Sport  Grip  for  nano  3G 

Colorful  and  slip-free 
protection  for  nano. 


BELKIN 

Sport  Armband  Plus 

Take  iPod  touch  on  the 
track,  trail  or  treadmill. 
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C.E.O.  Premiere  for  iPod  touch 
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GRIFFIN 


Reflect  for  iPod  classic 

This  mirrored  case  lets  the 
iPod  screen  shine  through. 


harman  multimedia 

JBL  Reference  510 

Listen  in  peace  with  these 
noise-canceling  headphones. 


Outdoor  Case  for  iPhone 

Keep  your  precious  iPhone 
safe  from  the  elements. 


^^acally~ 

mCLIP-X  for  iPhone 

A  leather  swivel  belt  clip 
that  doubles  as  a  stand. 


Dr.  Bott  distributes  compelling  Mac,  iPod  and  iPhone  products  to  resellers  worldwide. 

Find  a  reseller  at  http://www.drbott.com/local  •  Or  call  800.541 .1 1 67 
Visit  the  Dr.  Bott  booth  (#1 91 2)  at  Macworld  Expo,  which  features  the  popular  Dr.  Bott  Store. 
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MacMama  8 


November  5th -15th,  2008  •  Eastern  Mediterranean 


wwwJnSightCruises.com/IVlac8 


Speakers 

DanFrakes  *  Janet  Hill 
Lesa  King  *  Merlin  Mann 
David  Pogue  *  Randal  Schwartz 
SalSoghoian  •  Bebo  White 


Sample  Seminars 

•  Extreme  Googling  ‘"Black  Belt  Googler" 

•  The  iPhone  and  Your  Road  Life 

•  Mac  Productivity  Bootcamp 

•  Do  it  Fast  —  Quicksilver  Fast! 

•  Practicing  Advanced  Productivity  Workflow 

•  One-Finger  Automation  Tricks  in  Leopard 
•iPhone:  The  Missing  Manual 

•  Useful  Mac  Gadgets  —  Free! 

•  Useful  Mac  Gadgets  For  Under  $50 

•  On  the  Road:TiVo  and  Slingbox 

•  iLife  '08  •  iWork  '08  •  Inbox  Zero 

•  Photo  Workflow:  Shoot  and  Edit  Like  a  Pro! 
•From  Snapshot  to  Art 

•  Selected  Bits  o'  Retouching  Wisdom 

•  How  to  Handle  1000  Photos  a  Day 

•  Organizing  Your"Digital  Memories" 

•  What's  Left  in  User  Interfaces?  (Keynote) 


Check  out  testimonials,  weblogs, 
photos,  videos,  past  seminars,  and 
Cap'n  Neil  Bauman's"take"at 

www.GeekCruises.com/Experience 
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Meet  your  new  toolbox... 


-< - - - ► 

Actual  Size 


Meet  the  new  TechTool  Protege™,  a  pocket-sized  toolbox  for 
the  Macintosh  professional.  This  larger  capacity  2GB  FireWire 
flash  drive  contains  a  single  system  that  boots  both  PowerPC 
and  Intel-based  Macs.  It  also  includes  the  full-featured 
diagnostics  and  repair  utility  TechTool  Pro,  as  well  as  the  disk 
partitioning  program  DiskStudio™.  All  that,  and  there's  still 
room  left  over  for  some  of  your  other  utilities  as  well.  Unlike 
a  CD,  TechTool  Protege  is  a  read/write  device.  This  means  it 
can  be  updated  as  new  versions  of  Mac  OS  and  the  utility 
programs  are  released.  In  addition,  computers  will  boot  faster 
and  programs  will  run  faster  from  Protege  than  from  a  CD. 

As  a  Macintosh  professional,  it's  your  job  to  bring  dead 
computers  back  to  life.  The  next  time  you  need  to  work  on  a 
Macintosh,  all  you  need  to  do  is  connect  TechTool  Protege, 
quickly  boot  the  computer  from  it,  and  get  right  to  work.  No 
fumbling  around  with  CDs,  portable  drives,  installers  or  the 
myriad  of  other  items  you’d  usually  need  to  keep  in  your 
toolbox.  TechTool  Protege...  the  ultimate  Macintosh  toolbox. 


With  TechTool  Protege  you  can  do 

the  following: 

DIAGNOSE  MACINTOSH 

HARDWARE  00 

DIAGNOSE  AND  REPAIR  HARD 

DRIVE  PROBLEMS  OP 

OPTIMIZE  AND  DEFRAGMENT 

HARD  DRIVE  VOLUMES  Up 


REBUILD  VOLUME 
DIRECTORIES 


RECOVER  DATA  FROM 
DAMAGED  VOLUMES  T 


•  / • 

Mac 

Universal 

IProtege 


800-829-6227  •  707-566-3831  •  www.micromat.com 

©2007  Micromat,  Inc.  All  rights  reserved.  TechTool  is  a  registered  trademark  of  Micromat,  Inc.  TechTool  Protege  and  DiskStudio  are  trademarks  of  Micromat,  Inc. 


>  take  our  survey 
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where? 

Simply  log  onto: 


why?  Because  we’d  like  to  hear  from 
fellow  Mac  users  like  you-and  you  might  even 
win  a  new  computer! 

Take  our  survey  to  join  the  Macworld  Reader  Panel 
and  enter  Macworld’s  20-inch  Intel  2  Core  Duo 
iMac  sweepstakes.  By  joining  the  panel 
you’ll  be  periodically  invited  to  participate 
in  online  research.  And  panelists  get  a 
chance  to  win  every  time  they  take 
part  in  a  survey.  Participation  is  open 
to  all  eligible  Macworld  readers 
18  years  old  or  over.  Make  a 
difference.  Beginners,  Experts, 

Switchers  -  let  your  voice  be 
heard.  We’re  listening. 


NO  PURCHASE  NECESSARY  TO  ENTER  OR  WIN.  Void  where  prohibited  by  law.  Drawing  is 
open  to  ail  eligible  Macworld  readers  who  complete  the  survey  and  are  18  years  old  or  over. 
We  must  hear  from  you  by  1/31/2008  to  be  included  in  the  drawing.  Winner  will  be  notified 
by  email  approximately  three  weeks  after  survey  close,  on  or  about  2/22/2008.  For  Official 
Rules,  please  visit  www.macworld.com/surveys/panel/rules.cfm.  All  information  provided 
will  be  kept  completely  confidential  and  only  used  in  combination  with  other  respondents. 
Personal  information  will  not  be  sold,  shared  or  used  in  any  way  outside  the  scope  of  this 
research.  For  more  on  privacy,  visit  www.macworld.com/surveys/panel/privacy.htm. 
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§| §HEN  GOOD  CITIZENS  OF  THE  MAC®  COMMUNITY  NEEP  APPITIONAL 
PAT  A  STORAGE  ANP  PROTECTION ,  A  SYMBOL  OF  INNOVATIVE  QUALITY 
ANP  PERFORMANCE  OUTSHINES  ALL  OTHER  BRANPS.  THE 
NEWERTECH®  GUARDIAN  MAXIMUStm  RAIP-1  ANP  THE  PERSONAL/ 
SHARED  MINISTACK®  STORAGE  SOLUTIONS  COME  <^xked7  WITH  MORE 
PERFORMANCE  FEATURES  ANP  FUNCTIONALITY  THAN  A  SUPERHERO'S 
UTILITY  BELT. 

CLOAKEP  IN  BLACK,  THE  SLEEK  GUARDIAN  MAXIMUS  STANPS  EVER 
VIGILANT  AGAINST  COSTLY  SYSTEM  P OWNTIME  ANP  PAT  A  LOSS  FROM 
A  HARD  P RIVE  <£rash£  BY  WRITING  THE  SAME  INFORMATION  IN 
REAL-TIME  TO  TWO  SEPARATE  PRIVES  FOR  A  "MIRROREP"  COPY.  ITS 
LIKE  A  "LIVE  ACTIVITY  ANTI-CRASH  PEVICE"  GRAPHIC  ARTISTS, 
PHOTOGRAPHERS,  AUPIO/VIPEO  ENTHUSIASTS,  ANP  BUSINESS 
PROFESSIONALS  CAN  PEPENP  ON  TO  SAFEGUARD  PRECIOUS  DATA. 

LIKE  A  FAITHFUL  SIDEKICK,  MINlSTACK  PACKS  A  POWERFUL -  'punch/  IN  A 
SMALL  FOOTPRINT.  UP  TO  1.0TB  OF  STORAGE,  MULTIPLE  FIREWIRE® 
B00/H00,  USB  2.0,  ANP  ESATA  PORTS,  EVEN  NAS  CAPABILITY  FOR 
PRAG-ANP-PROP  DATA  SHARING  BY  UP  TO  20  USERS.  ALL  IN  A  6.5"  X 
6.5"  X  1.5"  HOUSING. 

The  niewerTech  signal  is  clear.  Call  in  the  Pynamic  Puo  and 

..ALL  YOUR  DATA  STORAGE  ANP  PROTECTION  NEEDS  WILL  BE  MET. 


FOR  THOSE  THAT  NEED  TO  GET  A  CLUE,  NEWERTECH 
SOLUTIONS  WORK  WITH  WINDOWS®  TOO! 


To  purchase  NewerTech  products,  visit  distributor: 


Other  World  Computing  Conference  &  Expo 


at  www.macsales.com/newertech 
or  call  800.275.4576 


Visit  OWC  at  Booth  #2218 

January  14-18, 2008 
The  Moscone  Center  •  San  Francisco 


Newer  Technology,  miniStack,  NewerTech,  and  NewerTech  arrow  logo  are  registered  trademarks  of  Newer  Technology,  Inc.  Guardian  MAXimus 
and  Newer  Technology,  Inc.  logo  are  trademarks  of  Newer  Technology,  Inc.  All  other  product  names,  brand  names,  and  marks  may  be  trademarks 
or  registered  trademarks  of  their  respective  owners.  Prices,  specifications,  and  availability  are  subject  to  change  without  notice.  Items  returned 
within  30  days  may  be  subject  to  a  restocking  fee.  No  return  will  be  accepted  without  Return  Merchandise  Authorization  number. 


UP  TO  /.0TB  OF  NON-STOP  ACTION! 


GREAT  GIGABYTES,  GMAX!  YOUR  "LIVE  ACTIVITY ' 
BACKUP  ABILITY  REALLY  SAVED  THE  FILES  FROM 

PR.  P6STRUCTO  PRIVe/ 


Don't  underestimate  your  "QUAD 

INTERFACE"  AND  NAS  MODELS'  FLEXIBILITY, 

MINlSTACK!  your  speed  and  portability 

ARE  A  DATA  FILE'S  BEST  FRIEND!  % 


r  Leopard's  Time  machine 
works  PURRRFECTLy  on 
.  NEWERTECH  SOLUTIONS  j 


FEEDBACK 

_ _ _ A 


Your  Take:  iMacs,  iLife,  and  iWork 


Plus:  What’s  the  best  TV  tuner  for  the  Mac? 


Raking  Over  New  iMacs 

Your  review  of  the  new  iMacs  (“The 
iMac  Makeover,”  October  2007)  con¬ 
vinced  me  to  take  the  plunge  and  buy  a 
new  machine.  But  when  I  got  my  20- 
inch  iMac  home,  I  was  sad  to  see  that 
the  new  LCD  screen  was  horrible  com¬ 
pared  to  my  old  iMac  G5’s.  Colors 
change  if  I  move  my  head  just  a  bit  from 
side  to  side.  If  I  move  a  box  of  text  from 
the  top  of  the  screen  to  the  bottom,  let¬ 
ters  change  from  bold  and  black  to  faint 
and  gray.  In  iTunes,  the  blue  bars  that 
distinguish  one  song  from  another  are 
either  incredibly  dark  or  practically  invis¬ 
ible,  depending  on  their  position  on  the 
screen.  When  I  took  the  machine  back 
to  the  Apple  Store,  a  Genius  and  I  com¬ 
pared  my  new  computer  with  other  20- 
inch  iMacs.  All  suffered  from  similar 
display  problems. 

H  John  Canning 

I  have  been  waiting  for  the  new  iMacs, 
but  now  that  they’re  here,  glossy  screen 
and  all,  I  am  so  disappointed.  What  is 
Apple  thinking?  Even  if  the  picture  on  a 
glossy  screen  is  technically  better  than  on 
a  nonglossy,  the  glare  absolutely  destroys 
the  experience.  This  is  a  step  backward. 

H  Gary  Wickam 


HOW  TO:  Record  and  Watd 


bTVonVoor^ 


The  iMac 

Evolves 

COMPLETE  REVIEW 

.Faster  Processor 
»  Shiny  High-Def  Scree 

•  Radical  New  Keyboard 


- -  . 


I  was  hoping  to  switch  from  PC  to  Mac. 
But  after  months  of  anxiously  waiting  for 
the  new  iMacs,  I  am  shocked  and  disap¬ 
pointed  about  the  glossy  screen.  It’s  a 
deal  breaker  for  me.  I  can  only  hope  that 
Apple  will  hear  our  complaints  and  offer 
a  matte  display  by  the  time  Leopard  is 
released.  Otherwise,  it  may  be  another 
Dell  with  (cringe)  Vista  for  me. 

H  Susie  Funk 

Why  the  glossy  screen?  As  an  amateur 
photographer,  I  do  not  want  to  see  a 


THE  FORUMS 


At  the  same  time  that  we’re  bulking  up  our  home 
screens,  we’re  viewing  TV  shows  [on  iPod  nanos].  It’s 
like  having  lunch  at  McDonald’s  and  dinner  at  Spago. 

lindandtom 

macworld.com/3134 


When  I  bought  my  iPod,  I  got  20  free  songs,  from  artists  I’d 
never  heard  of.  I  bought  three  CDs  based  on  those  20  songs.  I 
can’t  be  the  only  one,  can  I? 


zeejay 

macworld.com/3135 


reflection  of  my  den  superimposed  on 
every  picture  I  view  on  screen.  Do  oth¬ 
ers  feel  the  same  way? 

H  Bill  Breiland 

Apparently, yes. — Dan  Miller 

As  pretty  as  the  new  iMacs  may  be,  and 
as  decent  as  their  specs  are,  why,  oh  why, 
can’t  Apple  sell  a  middle-of-the-road  Mac 
without  a  monitor  attached?  We  have  the 
Mac  mini  and  Pro  without  monitors. 

The  iMac  looks  good,  but  I  wish  it  had  a 
-3  cousin  without  the  big  face. 

H  Philip  Murray 

I  love,  love,  love  Macs,  but  your 
review  did  not  answer  one  question  for 
me:  Do  the  new  iMacs  solve  the  hum 
problem?  Many  users  of  older  iMac  mod¬ 
els  have  noted  a  hum — from  a  fan  or 
hard  drive — that  travels  from  the  body  of 
the  iMac  to  the  desk,  which  in  turn 
becomes  a  soundboard  emanating  a 
tooth-grindingly  annoying  noise  that  can 
only  be  drowned  out  by  firing  up  iTunes. 

I  know  two  people  who've  had  this  prob¬ 
lem,  and  Googling  imac  hum  vibra¬ 
tion  will  pull  up  many  more  instances. 

I/Z  Robert  Baruch 

While  we  have  certainly  heard  the  anec¬ 
dotes,  we  didn’t  notice  any  hum  on  any  of 
the  iMacs  we  reviewed. — Jonathan  Seff 

Does  iWork  Work? 

Numbers  is  a  Welcome  addition  to 
iWork  ’08  (“The  iMac  Makeover,” 
October  2007).  Now  if  only  iWork  had 
something  like  Entourage,  which 
would  integrate  the  functionality  of 
Address  Book,  iCal,  Mail,  and  Notes  or 
Stickies  in  one  program. 

H  C.  Lee  Smith 

When  iWork  first  came  out,  I  was 
excited  by  the  prospect  of  a  real  alter¬ 
native  word  processor.  But  that  first 
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EDIT.  PAINT.  DRAW.  WRITE.  SIMPLIFY. 


Now  there’s  a  simple,  easy,  and  fun  way  to 
harness  your  creativity.  Bamboo  Fun,  a  new 
pen  tablet  from  Wacom,  turns  your 
computer  into  your  canvas.  Freely  express 
yourself  by  simply  touching  the  pen  tip  to 
the  tablet.  Touch  up  digital  photos.  Draw 
by  hand.  Create  artwork  and  paintings. 
Even  write  in  your  own  handwriting. 


Bamboo  Fun  includes  full  editions  of 
valuable  creative  software  to  help  get  your 
creative  juices  flowing.  Edit  photos  with 
Adobe  Photoshop-  Elements.  Create 
artwork  with  Corel  '  Painter”  Essentials. 
And  apply  photo  effects  with  Nik®  Color 
Efex"  Pro.  Bamboo  Fun  is  available  in  a 
variety  of  colors  and  sizes,  starting  at  sgg. 
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www.BambooFunPenTablet.com/MWM 


version  lacked  a  mail-merge  feature, 
which  made  it  useless  for  office  work. 
The  second  version  could  do  mail 
merges,  but  only  with  Address  Book. 
Still  useless.  Now,  the  third  version  of 
iWork’s  Pages  is  out,  and  it  still  lacks 
this  fundamental  capability. 

E53  Peter  Wadsack 

Most  home  users  buy  Microsoft  Office 
for  one  reason  only:  to  read  and  write 
Word  documents.  A  few  may  also  use 
PowerPoint  or  Excel  for  simple  projects. 
Now  that  Pages,  Keynote,  and  Numbers 
can  handle  such  chores,  those  users 
have  no  need  for  Microsoft  Office. 

H  Alan  Sanders 

I  consider  your  first  look  at  iWork  ’08 
misleading.  I’m  referring  specifically  to 
Pages  ’08.  Whatever  its  value  as  a  page- 
layout  program,  Pages  is  virtually  worth¬ 
less  as  a  word  processor.  To  start  with,  it 
doesn’t  do  endnotes.  That  makes  it  use¬ 
less  to  many  in  the  academic  world  as 
well  as  to  creative  professionals  whose 


work  requires  endnotes.  I’m  a  former 
Apple  Works  devotee  who  switched  to 
Mariner  Write  about  a  year  ago.  While 
that  program  has  some  limitations,  it’s 
very  close  to  AppleWorks  in  its  clean, 
simple  word  processing  interface. 

H  Allan  Coleman 


READER  POLL 


Which  social-network¬ 
ing  Web  sites  have  you 
visited  in  the  last  7  days? 


For  many  of  us,  the  bottom-line  question 
about  iWeb  is:  How  well  do  photos  dis¬ 
play  in  the  Web  pages  it  creates?  So  far,  I 
have  found  iWeb  ’08  to  be  a  step  back¬ 
ward  from  the  last  version  in  this  regard. 
Published  photos  often  look  terrible,  with 
unacceptable  color  shifts.  A  search  of 
Apple’s  iWeb  discussion  pages  reveals 
that  I  am  not  the  only  one  to  notice  this. 

H  Stephen  Wilhelmi 

I’ve  been  using  Final  Cut  Pro  since  ver¬ 
sion  2,  and  iMovie  since  the  beginning. 
In  the  past,  if  you  learned  how  to  use 
iMovie,  you  could  move  up  to  Final  Cut 
Pro  (or  Final  Cut  Pro  Express)  without 
much  problem.  But  if  you  learn  to  edit  in 
iMovie  ’08,  you’ll  never  understand  Final 


Source:  Karlin  Associates 

Some  respondents  visited  more  than  one  site  in  the  last  seven  days. 
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DEGREES  IN:  COMPUTER  ANIMATION  >  ENTERTAINMENT  BUSINESS  >  FILS;  >  GAME  DEVELOPMENT  >  MUSIC  BUSINESS  >  >  SHOW  PRODUCTION  &  TOURING 


Real  World  Education 


education 


Apple  Powered  Education  for  the 


Next  Generation  of  Designers 


N  Full  Sail’s  unique  initiative.  Project  LaunchBox,  puts  an 

v  Apple  MacBook  Pro  in  the"hmds  of  our  students  on  the 

\ 

s  first  day  of  class.  Find  out  more  @  ^ 


DIGITAL  ARTS  &  DESIGN  DEGREE  PROGRAM 
GRAPHIC  DESIGN  DEGREE  PROGRAM 


fullsail.com  I 


Visit  the  Student  Galle 


3300  University  Boulevard  •  Winter  Park,  FL  32792 


800.226.7625 


Financial  aid  available  to  those  who  qualify 
Career  development  assistance  •  Accredited  School,  ACCSCT 


22  Macworld  January  2008 


BRAZILIAN  HIP  HOP 
ELECTRONICA 
GOTH  ROCK 


FRENCH  PUNK 
HEAVY  METAL 
COUNTRY/WESTERN 


i  *rj 


LEG  ENDARY 


www.shure.com 

2007  Shore  Incorporated 


No  matter  what  kind  of  music  you  love,  Shure  can  help  you  love  it  a  little  more. 
We’ve  rolled  80  years  of  legendary  sound  performance  into  a  line  of  earphones 
so  musically  enriching,  so  technically  superior,  you  may  never  take  them  out 
again.  Shure  SE  Sound  Isolating™  Earphones.  Get  into  them. 


PERFORMANCE™ 
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Cut  Pro.  For  one  thing,  there’s  no  time¬ 
line.  I  talked  to  Apple  support  and  they 
said,  “This  is  a  new  way  to  edit.”  What 
was  wrong  with  the  old  way? 

0  Steve  Robinson 


After  trying  the  new  iMovie  and  its  awe¬ 
somely  handy  new  features  for  video 
editing,  I  wonder:  Why  is  Apple’s  Final 
Cut  Pro  so  uninnovative?  It  was  just 
recently  updated  and  it  can  do  a  million 
things  the  new  iMovie  can’t.  But  iMovie 
’08  still  feels  much  nicer  to  use.  The 
new  skimming  feature  makes  editing  a 
delight;  Final  Cut  Pro  has  nothing  of 
the  kind.  Why?  Or  why  doesn’t  Apple 
make  a  pro  version  of  iMovie? 

0  Juhana  Lehtiniemi 


Regarding  iMovie  ’08:  Do  I  understand 
correctly  that  I  can  keep  iMovie  HD  6 
on  my  Mac  for  some  applications  had 
have  the  new  iMovie  ’08  on  the  same 
machine  for  everyday  quiclc-and-dirty 
video  work? 

0  Dave  Hart  rum 

You  understand  correctly.  You  can  also 
download  iMovie  HD  6  from  macworld 
.com/0562. — Jonathan  Seff 

Must-See  Mac  TV 

I  was  disappointed  with  Macworld’s  cov¬ 
erage  of  recording  and  watching  TV  on 
your  Mac  (“Now  Playing,”  October 
2007).  I’d  like  to  purchase  a  device  to 
record  TV  on  my  Mac  but  have  been 
unable  to  get  enough  information  to 
make  a  buying  decision.  I’d  hoped  your 
article  would  provide  it,  but  it  didn’t. 
You  focused  on  using  Elgato’s  EyeTV, 
but  never  said  why,  exactly,  and  you 
never  compared  it  directly  with  other 
devices,  such  as  Miglia’s  TV  Max+. 

Q  Maggie  Johnson 


Our  goal  was  to  explain  the  optionsyou 
have  for  watching  TV  on  your  Mac,  not  to  do 
a  shoot-out  between  TV  tuners.  In  that  fea¬ 
ture,  we  simply  didn’t  have  the  space  to  look 
at  all  products  in  this  area  (some  of  which 
weren’t  even  out  then).  But  we  are  now 
reviewing  several  newMigliaand  Elgato 
products,  so  please  stay  tuned. — Dan  Miller 

Contact  Us 

Q  Post  comments  on  ourforums 
(www.macworld.com);  send  them  by 
mail  to  0  Letters,  Macworld, 

501  Second  Street,  6th  Floor,  San 
Francisco,  CA  94107;  or  send  them 
by  e-mail  to  letters@macworld.com. 
Include  a  return  address  and  day¬ 
time  phone  number.  Due  to  the 
high  volume  of  mail  we  receive,  we 
can’t  respond  personally  to  each 
letter.  We  reserve  the  right  to  edit 
all  letters  and  posts.  All  published 
letters  and  forum  comments 
become  the  property  of  Macworld. 


Speakers 

DanFrakes  *  Janet  Hill 
LesaKing  *  Merlin  Mann 
David  Pogue  •  Randal  Schwartz 
SaiSoghoian  *  Bebo  White 


Sample  Seminars 

•  Extreme  Googling  •  "Black  Belt  Googler" 

•  The  iPhone  and  Your  Road  Life 

•  Mac  Productivity  Bootcamp 

•  Practicing  Advanced  Productivity  Workflow 

•  One-Finger  Automation  Tricks  in  Leopard 

•  iPhone:The  Missing  Manual 

•  iLife  '08  •  iWork  '08  •  Inbox  Zero 

•  Photo  Workflow:  Shoot  and  Edit  Like  a  Pro! 

•  What's  Left  in  User  Interfaces?  (Keynote) 
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Smart-UPS 


10  0  0 


APC  Smart-UPS®  1000  provides 
power  protection  and  battery 
back  up  during  power  outages. 

Also  available  in  rack-mount  models. 


Learn  why  30  million  people  protect  their  music,  photos  and  financial  files  with  APC. 


"Overall  the  reliability  of 
electrical  systems  in  the  US 
almost  certainly  will  decline 
over  the  next  10  years  " 

-Venture  Development 

Think  of  all  that  you  rely  on  your  com¬ 
puter  for:  personal  and  business  files, 
financial  information,  broadband  access, 
videos,  photos,  music,  and  more. 
Increasingly,  computers  are  the  hub  for 
managing  our  lives.  And  more  people 
rely  on  APC  to  protect  their  hardware 
and  data  than  any  other  Uninterruptible 
Power  Supply  (UPS)  brand. 


Why  is  APC  the  world's  best  selling 
power  protection?  For  20  years,  we 
have  pioneered  power  protection 
technology.  Our  Legendary  Reliability® 
enables  you  to  save  your  data,  protect 
your  hardware,  and  prevent  downtime. 

It  also  guards  against  a  power  grid  that 
is  growing  less  reliable  every  day. 

According  to  the  Department  of  Energy, 
electricity  consumption  will  increase  by 


40%  over  the  next  10  years.  Yet  today, 
investment  in  utilities  is  at  an  all-time 
low.  It's  a  "perfect  storm"  for  computer 
users,  one  that  makes  APC  protection 
even  more  essential. 

APC  has  a  complete  line  of  power 
protection  solutions  to  suit  a  range 
of  applications.  Already  an  APC  user? 
Get  the  latest  Replacement  Battery 
Cartridge  for  your  unit  or  upgrade  to 
a  newer  model. 


Find  out  why  30  million  people  don't 
need  to  worry  about  losing  their 
music,  photos,  and  financial  files. 


Find  APC  power  protection  products  at:  COMPUSA  office  depot 


APC  Solutions  for  Every  Level  of  Protection 


buy 


Home  Starting  at  $59.99 
Best  value  battery  backuo  Back-ups®  esssor 
and  surge  protection  for 
home  computers. 

8  outlets,  DSL  protection, 

44  minutes  of  runtime 


Home  Office  Starting  at  $99.99 

Complete  protection  for  Bad-ups®ES75o 

home  and  small 
business  computers. 

10  outlets,  DSL  and  Coax  protection, 

70  minutes  of  runtime 


Smart-UPS®  1000 


Small  Business  Starting  at  $459.00 

High-performance  network 
power  protection  with 
best-in-class  manageability 
for  servers. 


Register  to  WIN  a  Smart-UPS®  1000  -  value  $459  ERP. 

Also ,  enter  keycode  to  view  other  special  offers  and  discounts. 

Visit  www.apc.com/promo  and  enter  key  code  y848x  •  Call  888-289-APCC  x4776  •  Fax  401-788-2797 
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Mac  Beat 


OPERATING  SYSTEM 

The  Importance 
of  Leopard 

What's  at  stake  with  the  success  or  failure  of  OS  X  10.5?  by  jim  dalrymple 


It’s  been  more  than  two  years  since 
we’ve  seen  a  major  upgrade  to 
Mac  OS  X,  but  Apple  hasn’t  been 
sitting  still  in  that  time.  The  company 
has  the  most  successful  MP3  player  in 
the  world  and  the  largest  online  music 
store;  it  has  transitioned  its  computers 
to  Intel  chips;  its  iPhone  is  changing 
the  cell  phone  market;  and  its  soft¬ 
ware  continues  to  pressure  the  compe¬ 
tition.  In  the  midst  of  all  this  success, 
just  how  important  is  a  new  Mac 
OS  X  release? 

According  to  industry  analysts,  OS  X 
10.5 — Leopard— is  a  critical  part  of 
Apple’s  overall  strategy  and  an  impor¬ 
tant  part  of  the  company’s  other  suc¬ 
cesses  (see  “Leopard  Lands,”  page  54, 
for  our  in-depth  look  at  the  latest  OS). 


“Mac  OS  X  is  key  to  Apple’s  message 
of  the  integration  of  hardware,  soft¬ 
ware,  and  services,”  says  Ross  Rubin, 
the  director  of  analysis  at  market 
research  firm  NPD  Group.  “Given  the 
focus  on  integration,  it’s  easy  to  lose 
track  of  the  components  of  that  strat¬ 
egy.  Without  the  Mac  OS,  the  computer 
is  just  a  pretty  Windows  machine.” 

}upiterResearch  vice  president  and 
research  director  Michael  Gartenberg 
agrees:  “It  isn’t  quite  as  flashy  in  a  year 
that  brought  us  new  iPods  and  the 
iPhone,  but  it’s  no  less  important.” 

How  Do  You  Measure  Success? 

Measuring  the  success  of  an  operating 
system  is  not  as  easy  as  measuring  the 
success  of  something  like  an  iPod  or  an 


iPhone.  While  some  people  will  pur¬ 
chase  Leopard,  others  have  waited  to 
purchase  a  new  computer  with  Leopard 
preinstalled.  In  that  case,  Leopard  is  a 
factor  in  the  Mac  buying  decision,  which 
makes  tracking  it  much  more  difficult. 
All  told,  Apple  says  it  sold  2  million 
copies  of  Leopard  in  the  first  weekend. 

NPD’s  Rubin  says  there  are  a  few 
ways  to  judge  the  success  of  an  operat¬ 
ing  system.  You  can  look  at  the  sales  of 
boxed  retail  copies.  You  can  look  at  the 
percentage  of  the  customer  base  that 
has  upgraded  after  a  certain  period  of 
time,  which  would  include  new  hard¬ 
ware  sales.  Finally,  you  can  look  at  the 
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Find  more  on  Leopard’s  launch 
at  macworld.com/ 
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number  of  third-party  developers  that 
create  programs  to  take  advantage  of 
the  platform. 

Looking  at  Apple’s  operating  system 
sales  historically  offers  some  insight  into 
how  Leopard  might  fare  in  the  next  cou¬ 
ple  of  months.  According  to  NPD 
Group’s  retail  point-of-sale  data,  looking 
at  the  first  two  months  after  each  OS’s 
release,  Apple  sold  30  percent  more  unit 
shipments  of  Tiger  than  it  did  of  Mac 
OS  X  10.3  Panther,  and  100  percent 
more  than  10.2  Jaguar  (for  more  on  OS 
sales,  see  “Tech  Trends,”  page  32). 

Those  numbers  include  only  boxed 
copies,  however,  and  don’t  take  into 
account  any  version  of  the  operating 
system  that  shipped  on  a  desktop  or 
laptop — and  Apple  is  selling  more  Macs 
than  ever.  Also,  Apple  has  a  lot  more 
retail  locations  now  than  it  did  during 


the  launch  of  any  previous  operating 
system,  giving  users  greater  access  to 
viewing  and  purchasing  the  software. 
On  Leopard’s  October  26  release  date, 
Apple  Stores  saw  big  crowds  waiting  to 
get  their  hands  on  the  new  OS. 

Targeting  Vista 

Apple  enjoys  poking  fun  at  Microsoft, 
pointing  out  how  the  Mac  had  many  fea¬ 
tures  long  before  Windows  acquired 
them.  While  that’s  fun,  everyone  knows 
there  is  no  way  Leopard  will  outsell 
Vista.  Microsoft  enjoys  a  huge  share  of 
the  market,  and  is  upgrading  businesses 
and  selling  directly  to  vendors  who  resell 
Vista  to  customers  buying  new  comput¬ 
ers.  However,  the  comparison  with  Win¬ 
dows  is  still  important  for  Apple. 

“It’s  an  obvious  benchmark  for  [Apple] 
and  it’s  one  they  allude  to  often,”  says 
Rubin.  “This  is  an  interesting  upgrade 
because  it’s  the  first  one  to  launch  on 
Intel.  There  is  a  sense  that  the  Intel  tran¬ 
sition  made  the  Mac  more  attractive  to 
Windows  users — this  upgrade  really 
allows  those  users  to  experience  a  Mac 
upgrade  for  the  first  time." 

For  the  most  part,  upgrading  the 
operating  system  on  a  Mac  is  a  pretty 


smooth  process.  Good  or  bad  news 
with  OS  upgrades  gets  people  talk¬ 
ing — and  the  word  of  mouth  could  be 
good  for  Apple. 

“Apple  controls  the  hardware  and 
technologies  like  FireWire,  which  helps 
when  upgrading,”  says  Rubin.  “Gener¬ 
ally,  upgrading  versions  of  the  Mac  OS 
has  been  far  less  complex  than  upgrad¬ 
ing  from,  say,  [Windows]  XP  to  Vista.” 

How  about  the  Features? 

When  it  comes  down  to  it,  nobody  is 
going  to  buy  a  piece  of  software  just  to 
put  money  in  Apple’s  pocket.  We  all  want 
some  value  for  our  $129,  and  analysts 
think  that  we’re  getting  it  with  Leopard. 

Some  features,  however,  are  there  as 
much  for  show  as  for  anything.  Take 
the  new  Dock  in  Leopard — it  doesn’t 
really  do  anything  different,  but  it  looks 


different.  That’s  important.  When 
prospective  customers  walk  through  the 
door  of  an  Apple  retail  store,  they  want 
to  see  right  away  that  there  are  changes. 
The  revised  Dock  and  the  3-D  look-and- 
feel  of  the  latest  operating  system  offer 
one  way  to  achieve  that. 

“Visual  changes  are  something  that 
helps  Apple  long  before  it  helps  the 
users,”  says  Rubin. 

Gartenberg  says  appearance  also 
helps  distinguish  OS  X  from  Vista.  “It 
was  important  for  Apple  to  add  fea¬ 
tures  like  Cover  Flow  and  Time 
Machine  that  are  visibly  different  than 
what  you  can  get  on  Vista.” 

However,  features  like  Time  Machine 
are  more  than  just  flash  and  glitz — they 
actually  do  an  important  job.  That’s 
something  to  consider,  with  many  Win¬ 
dows  users  coming  over  to  the  Mac 
after  years  on  a  PC.  Time  Machine  is 
certainly  a  more  intuitive  and  entertain¬ 
ing  way  of  presenting  data  backup. 

“Apple  does  a  really  good  job  of  mak¬ 
ing  very  good  and  easy  tools  to  attract 
users,”  says  Forrester  Research  analyst 
J.P.  Gownder. 


Jim  Dalrymple  is  Macworld.com’s  news  director. 


NEWS  IN  BRIEF 


Apple  Sells  Record 
Number  of  Macs 

Previously,  when  Apple 
announced  its  2007 fiscal 
third-quarter  earnings,  the 
company  posted  a  then- 
record  quarter  for  Mac 
sales  by  sellingi.7  million  units.  The 
fourth  quarter's  tally  of  nearly  2.2  mil¬ 
lion  Macs  eclipses  that  figure  by 
400,000.  Those  record  Mac  sales, 
combined  with  ongoing  iPod  sales 
growth  and  the  first  full  quarter  of 
iPhone  sales,  helped  deliver  another 
strongfinancial  performance  for  Apple. 
The  company  said  that  it  tallied  a  $904 
million  profit  on  revenue  of  $6.22  billion 
for  the  three  months  ended  Septem¬ 
ber  30, 2007.  Laptop  sales  continue  to 
be  an  important  segment  for  Apple, 
with  the  MacBook  and  MacBook  Pro 
representing  62  percent  of  all  Macs 
sold  duringthe  quarter. 

MacBook  Updated 

Apple  made  afew  improvements 
recently  to  its  consumer-targeted 
MacBook,  which  is  now  available  with  a 
2.2GHz  Intel  Core  2  Duo  processor  on 
the  high  end  (up  from  a  2.16GHz  Intel 
Core  2  Duo).  At  the  same  time,  the 
frontside  bus  has  increased  to 
800MHz  from  667MHz, and  MacBooks 
can  now  handle  up  to  4GB  of  RAM  (the 
RAM  still  runs  at  667MHz).  Finally, 
Apple  updated  the  graphics  card  to  the 
Intel  GMA  X3100,  which  shares  144MB 
of  memory  with  the  system  RAM — 
previous  models  included  the  Intel 
GMA  950,  which  used  64MB.  On  this 
MacBook’s  keyboard,  Apple  has  added 
media  controls  to  the  function-key 
row,  and  has  replaced  the  Apple  sym¬ 
bol  (3€)  with  the  word  Command  on 
the  command  key  (see  our  review  at 
macworld.com/3224). 

Forhigh-end  users,  Apple  also 
added  a  2.6GHz  Core  2  Duo  processor 
and  a  larger  hard-drive  option  for 
built-to-order  MacBook  Pro  systems. 


“Leopard  isn’t  quite  as  flashy  as  an 
iPhone,  but  it’s  no  less  important.” 
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SOFTWARE 

i Work  versus  Office 

Apple's  suite  is  doing  well,  but  it  won't 
displace  Microsoft's 


Apple’s  iWork  ’08  includes 

improved  word-processing  and 
presentation  tools,  as  well  as  a 
new  spreadsheet  program — closing  in 
(at  least  on  paper)  on  Microsoft’s  Office 
suite.  But  according  to  research  data 
from  NPD  Group,  although  iWork  ’08 
is  a  strong  seller,  Microsoft  has  little  to 
fear  for  its  January  15,  2008,  release  of 
Office  2008. 

NPD’s  data 
shows  that  iWork 
currently  holds  16 
percent  of  all 
office  productivity 
program  sales, 
with  Microsoft 
taking  the  rest. 

Although  the 
company  calls 
that  sales  figure  a  “success  for  Apple,” 
NPD  doesn’t  feel  the  number  will  be 
sustainable  after  the  Office  launch. 

“A  lot  of  customers  are  happy  with 
their  version  of  Office,”  says  Chris 
Swenson,  the  director  of  software 
industry  analysis  at  NPD  Group.  “That 
doesn’t  mean  iWork  isn’t  doing  well, 
but  it’s  hard  to  displace  Office,  which 
has  been  there  for  so  many  years.” 

Tim  Bajarin,  the  president  of  consult¬ 


ing  firm  Creative  Strategies,  agrees.  “If 
you  look  at  Office,”  he  says,  “it’s  still 
pretty  entrenched”  among  business  and 
education  users. 

With  cross-platform  concerns  a  pri¬ 
mary  issue,  for  example,  many  busi¬ 
nesses  don’t  consider  alternatives  to 
Office  and  don’t  care  much  about  the 
price  difference  ($79  for  iWork  versus 

$400  for 
Office) . 

“It’s  not  so 
much  about 
buying  a  cheap 
product  or  buy¬ 
ing  Office,”  says 
Swenson.  “It’s 
whether  I  keep 
using  the  exist¬ 
ing  version  of 
Office  or  upgrade — Microsoft  is  essen¬ 
tially  competing  against  itself.” 

The  areas  where  price  is  a  factor  are 
with  students,  home  users,  and  small 
businesses  (Microsoft  will  sell  its 
Office  2008  Home  &  Student  Edition 
for  $150).  However,  Swenson  says, 
Microsoft  does  a  good  job  of  cutting 
the  prices  of  these  versions  of  Office  at 
critical  selling  times  to  maximize  sales. 

— JIM  DALRYMPLE  AND  PHILIP  MICHAELS 


WIDGET  OF  THE  MONTH 


Tomatometer  1.2 

Lookingtotake  in  a  flick?  Type  the 
movie  title  into  Matt  Comi’s 
Tomatometer  widget  (payment 
requested)  to  see  what  percentage  of 
movie  reviewers  have  given  the  film  a  “fresh”  review  (as  opposed  to  a  “rotten”  one). 
Click  on  the  movie’s  title  and  you’re  off  to  Rotten  Tomatoes’  detailed  Web  page  for  the 
film  (www.bigbucketblog.com).— dan  frakes 


GAME  BUZZ 


Eve  Online 
Comes  to 
the  Mac 

CCP  Games  has 
released  a  Mac 
version  of  Eve 
Online,  its  mas¬ 
sively  multiplayer  online  game  (MMOG) 
set  in  outer  space.  The  Intel-only  game 
costs  $20  forthefirst  month,  and  $15 
for  each  month  afterthat.  Eve  Online  is 
superficially  a  space-trading,  explo¬ 
ration,  and  combat  game  in  which  play¬ 
ers  pilot  spacecraft  and  travel  between 
solar  systems.  But  the  single,  persistent 
online  universe  that  all  players  share 
and  the  player-run  economy  add  some 
twists  to  Eve  that  make  it  a  very  deep 
and  somewhat  daunting  experience  for 
new  players,  even  those  who  have  expe¬ 
rience  with  other  MMOGs  (for  our 
primer,  go  to  macworld.com/3223). 

E  for  All  Draws  Big  Crowds 

The  debut  of  the  gamers’trade  show 
known  as  Entertainment  for  All  (Efor 
All)  Expo  drew  an  estimated  18,000 
attendees  to  the  Los  Angeles  Conven¬ 
tion  Center  in  October  2007.  While  the 
now-defunct  E3 
Expo focused 
on  attracting 
the  attention  of 
industry  buyers 
and  top-tier 
media,  Efor  All— a  new  event  created 
bylDG  World  Expo  (which,  along  with 
Macworld’s  publisher,  Mac  Publishing,  is 
owned  by  IDG) — focuses  on  attracting 
the  interest  of  gamers.  More  than  70 
exhibitors  showed  off  games  such  as 
Guitar  Hero  III,  Metal  Gear  Solid  4,  Rock 
Band,  and  Super  Smash  Bros.  Brawl. 
Pleased  with  the  turnout, the  show’s 
coordinators  plan  to  repeat  the  event  in 
2008.— PETER  COHEN 


Find  more  game  news 
at  macworld.com/ 


HARDWARE 

1-F3,  from  Sonic  Impact  Technologies 
(www.si5.com):  Portable  iPod  speakers 
feature  a  dock  station  and  a  built-in 
alarm-clock  function  ($170). 


PowerLite  Home  Cinema  720, from 

Epson  (www.epson.com):  LCD-based 
projector  features  a  16:9  aspect  ratio, 
displays  images  at  up  to  1,600  ANSI 
lumens,  and  projects  72op  native 
content  ($1,299). 


PV2265W,  from  PhotoVu  (www 
.photovu.com):  22-inch  LCD  digital  pic¬ 
ture  frame  features  native  1,680-by- 
1,050  resolution  ($1,299). 


XRackPro2,  from  GizMac  Accessories 
(www.xrackpro.com):  Server  rack  line 
adds  built-in  air-filtration  system  and  is 
available  in  12U  and  25U  models  (12U: 
$1,900;  25U:  $2,350). 
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We're  there  when  you  need  someone  who 
understands  it's  not  just  a  computer.  It's  a  Mac 


We  know  how  important  your  Mac  is  when  it  comes  to  creating  exactly  what  you  want.  At  CDW,  we're  there  with 
a  complete  range  of  Mac  products,  Mac  compatible  peripherals  from  the  top  names  in  the  business,  and  custom 
configuration  services  so  you  get  exactly  what  you  need  when  you  need  it. 


CDW.com  800.ALL.MACS 


The  Right  Technology.  Right  Away. 


02008  CDW  Corporation 
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Extract  Anything 
From  Your  DVDs! 


Now  with  Cinematize  2  Pro,  you  can  extract  virtually 
anything  stored  on  a  DVD,  be  it  video,  menus, 
subtitles,  or  multi-channel  audio  tracks.  Suddenly 
your  DVD  collection  becomes  a  treasure  trove  ot 
multimedia  content  ready  for  use  in  your  favorite 
applications  -  QuickTime,  iMovie,  Final  Cut,  Keynote, 
PowerPoint,  iTunes,  Apple  TV,  or  even  your  iPod. 

Now  you  can: 

•  Put  movie  clips  into  your  presentations 

•  Create  favorite  scene  collections 

•  Create  movie  clips  with  subtitles 

•  Create  still  pictures 

•  Replace  a  movie  soundtrack  with  your  own 

•  Remove  commercials  from  recorded  TV 
programs 

•  Reuse  DVD  menu  elements 

•  Burn  songs  or  sound  effects  onto  CDs 

•  Listen  to  soundtracks  or  watch  movies  with 
iTunes,  Apple  TV,  or  your  iPod 

•  Share  your  movie  clips  on  the  web 

And  much  more! 

. . . . . 

*2 


BUSINESS 

iTunes  Store 
Happenings 


Changes  keep  things  lively  at  Apple's  media  store 


Seems  like  there’s  always  some¬ 
thing  going  on  at  the  iTunes 
Store — here  is  some  of  the  big 
news  from  the  past  few  months. 

>  Not  long  after  Amazon.com  began 
selling  music  with  no  digital  rights  man¬ 
agement  (DRM)  restrictions  via  its  Ama- 
zonMP3  section,  Apple  dropped  the 
price  of  its  256-Kbps  DRM-free  AAC 
music  from  $1.29  to  99  cents  a  track, 
the  same  amount  it  charges  for  128-Kbps 
songs  encoded  with  its  FairPlay  DRM 
technology.  The  move  brings  Apple’s 
pricing  closer  to  that  of  Amazon.com, 
which  sells  DRM-free  music  for  99 
cents  or  less  (see  “Dealing  with  Digital 
Rights,”  Playlist,  page  90). 

While  Apple  has  relied  solely  on  EMI 
to  provide  it  with  DRM-free  music, 
Apple  says  that  more  variety  is  on  the 
way.  “We’re  adding  over  2  million 
tracks  from  key  independent  labels,  and 
we  look  forward  to  even  more  labels 
and  artists  making  their  music  avail¬ 
able  on  iTunes  Plus,”  says  Tom  Neu- 
mayr,  Apple’s  senior  manager  for  iPod, 
Apple  TV,  and  iTunes  public  relations. 


>  One  of  the  most  popular  bands  of 
all  time  recently  made  its  music  avail¬ 
able  at  online  music  retailers  includ¬ 
ing  iTunes.  No,  still  not  the  Beatles — 
but  as  of  November  13,  you  can  pur¬ 
chase  Led  Zeppelin’s  entire  music  cat¬ 
alog  as  full  albums  or  a  la  carte 
downloads.  Led  Zeppelin  has  sold  300 
million  albums  worldwide,  and  will 
surely  increase  that  number  with  digi¬ 
tal  distribution.  “The  addition  of  the 
digital  option  will  better  enable  fans  to 
obtain  their  music  in  whichever  man¬ 
ner  they  prefer,”  said  guitarist  Jimmy 
Page  in  a  statement. 

>  Speaking  of  the  Beatles,  Apple 
seemingly  moved  one  step  closer  to 
including  the  group  with  the  addition 
of  George  Harrison’s  music  catalog — 
completing  the  availability  of  the  Fab 
Four’s  solo  material.  All  Harrison’s 
albums  have  been  remastered,  and 
some  include  bonus  tracks.  With 
John,  Paul,  George,  and  Ringo  now 
gracing  the  virtual  halls  of  the  iTunes 
Store,  can  the  Beatles  be  far  behind? 

—JONATHAN  SEFF 


DIALOG 


“When  an  indi¬ 
vidual  makes  a 
copy  of  a  song 
for  himself,  I 
suppose  we  can 
say  he  stole  a 
song.” 

Sony  BMG  head  of 
litigation  Jennifer  Pariser 


“Let  me  just  say  it:  We  want 
native  third-party  applications 
on  the  iPhone” 

CEO  Steve  Jobs,  on  Apple’s 
upcoming  software  development  kit  for  the  iPhone 


“We  will  do  some  buying  of  companies  that 
are  built  around  open-source  products.” 

Microsoft  CEO  Steve  Ballmer 


SOFTWARE 

KeyCue  4.0,  from  Ergonis  Software  (www.ergonis 
.com):  Menu  shortcuts  utility  now  offers  clickable 
commands  and  Leopard  compatibility  ($28; 
upgrade,  free). 


TextExpander  2,  from  SmileOnMyMac  (www 
.smileonmymac.com):  Customizable  typing- 
shortcut  utility  adds  features  for  organizing,  sharing, 
and  syncing  snippets  ($30). 


n 


z 
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PHOTOGRAPH  COURTESY  OF  APPLE 


Boa  slimcase  protects  your 
laptop  and  all  the  stuff  you'll 
need  for  your  next  meeting. 
Instead  of  loud  velcro,  pockets 
with  magnetic  closure  are 
quick  and  quiet. 


With  its  minimalist,  professional  appearance, 
Boa  slimcase  hides  surprising  functionality. 


Each  2008  booq®  bag  carries  a  unique 
number.  Once  registered,  our  Terralinq™ 
Service  may  help  you  find  your  lost  bag. 


MAC  BEAT 


&  vitalsource 


The 

Must 

Haves 


Completely  portable  set 
of  Essential  References 
+ 

160  Classics  of 
Literature,  History, 
Philosophy,  Math 
and  Science,  in 
one  package 


Library  Essentials 


?  JgSfc 


Includes  Hougton  Mifflin's 
American  Student  Heritage 
Dictionary  and  Thesaurus,  and 
Colombia  Electronic  Encyclopedia. 

Featured  Authors: 

Shakespeare  •  Melville  •  Eliot 
Emerson  •  Jefferson  •  Lincoln 
Alcott  •  Dickenson  •  Hobbes 
Conrad  •  Hawthorne  •  Freud 
Thoreau  •  Shelley  •  Wells 
Nietzsche  •  Hippocrates 
Conrad  •  Crane  •  Cather 


Get  your  copy  at  www.vitalsource.com 


When  you’re  a  large  company 
like  Apple,  lawsuits  are  just 
a  part  of  doing  business. 
Having  deep  pockets  can  lead  to  fend¬ 
ing  off  frequent  filings,  and  Apple  has 
billions  in  cash  these  days.  Here  are 
two  of  the  lawsuits  currently  aimed  at 
the  company  from  Cupertino. 

The  Case 

David  Bitton,  a  law  student  in  Montreal, 
filed  a  class-action  motion  in  Quebec 
(Canada)  Superior  Court  when  he  dis¬ 
covered  that  his  new  8GB  iPod  nano 
really  only  had  7.45GB  of  space. 


The  Case 

California  resident  Timothy  Smith  filed  a 
class-action  suit  against  Apple,  alleging 
that  the  company  has  violated  antitrust 
law  with  the  iPhone  by  prohibiting  its 
use  with  carriers  other  than  AT&T  (and 
by  bricking — or  disabling — the  phones  of 
those  who  unlocked  them  themselves). 
The  suit  is  asking  the  court  for  an  injunc¬ 
tion  against  Apple  to  keep  the  company 
from  selling  the  iPhone  with  any  sort  of 
software  lock  that  limits  its  use  to 
AT&T’s  wireless  network. 


LEGAL 

Who’s  Suing 
Apple  Now? 

The  latest  in  legal  woes 


Does  It  Have  Merit? 

Apple  explains  on  iPod  boxes  and  its 
Web  site  that  the  actual  formatted 
capacity  of  iPod  is  less  than  the  full 
amount.  Yet  hard-drive  maker  Seagate 
recently  settled  a  lawsuit  about  adver¬ 
tised  versus  actual  capacity,  offering 
5  percent  cash  back  or  a  free  software 
bundle  to  those  people  who  had  pur¬ 
chased  its  hard  drives  during  a  six- 
year  period. 


Does  It  Have  Merit? 

Smith’s  attorney  says  Apple  is  in  viola¬ 
tion  of  the  Cartwright  Act,  a  California 
antitrust  law  that  makes  it  illegal  to 
restrict  commerce,  prevent  competi¬ 
tion,  or  enter  agreements  to  lessen 
competition.  Does  locking  the  iPhone 
to  AT&T’s  network  fall  under  that  defi¬ 
nition?  Hard  to  say,  but  Apple  isn’t  the 
only  company  to  sell  phones  locked  to  a 
particular  carrier.— Jonathan  seff 


TECH  TRENDS 


Mac  OS  Market  Share 

Yes,  at  95.7  percent,  Win¬ 
dows  still  holds  a  com¬ 
manding  lead  in  the  race 
foroperatingsystem  mar¬ 
ket  share.  But  research 
from  Gartner  shows  that 
the  Mac  OS’s  installed 
base  has  grown  by  nearly 
one-third  since  2004, 
though  it  lost  a  fraction 
of  market  share  in  the 
process.  Perhaps 
Leopard  will  improve 
those  numbers. 


—MARYANN  JONES 
THOMPSON 
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Plan  A  means  more  time  waiting  for 
color  documents.  Plan  b  means 
more  time  being  productive. 


Up  to  21  ppm 


i 
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Color  Laser  Printers  Color  Laser  Digital  Copier/Printers  Color  Laser  All-in-Ones 

Starting  at  $399*  Starting  at  $599*  Starting  at  $699* 


You  could  settle  for  Plan  A  and  less  efficiency.  Or,  you  can  choose  Plan  B  from  Brother.®  Our  full  line  of  color  laser  printers  and 
all-in-ones  deliver  fast  21  ppm1  maximum  color  printing  speeds.  So  you  spend  more  time  working  and  less  time  waiting.  Of 
course,  they  also  have  the  same  quality,  affordability  and  value  that  Brother 
is  known  for.  So  when  you  need  color  laser  printing,  the  faster  alternative  is 
also  the  better  one.  It's  called  Plan  B  Visit  us  online  at  www.brother.com 

Available  at:  Office  Depot,  OfficeMax,  Staples,  Fry's  Electronics,  BestBuy.com,  Costco.com,  Brandsmart,  Microcenter,  J&R  Computer  World,  CDW,  Insight, 
PC  Connection,  PC  Mall,  Zones,  Quill,  PC  Nation.  TigerDirect.com,  Provantage,  Amazon.com,  Buy.com,  Newegg.com  and  other  fine  resellers. 


h  _  m  At  your  side. 

brother 


Estimated  street  price,  dealer  price  may  vary,  'pages  per  minute. 


©  2008  Brother  International  Corporation,  Bridgewater,  NJ 
Brother  Industries,  Ltd.  Nagoya,  Japan 
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Hot  Stuff 

What  we’re  raving  about  this  month 
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Title  Saw  You 

Artist  Richard  Sher 

Genre  Contests 

Notes 

:  Witty  word  game  show  from  Boston  that's 
>  enjoyed  from  toast  to  coast.  Recorded  In  front  , 

:  of  live  audiences  at  various  locations  around  ; 

Boston,  Savs  You!  features  sin  panelists  - 
!  divided  into  {wo  teams  of  three  -  that  bluff, 
j  guess  and  expound  their  way  through  the  ; 

'  fast -paced  program. 
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Radioshift 


They  say  video  killed  the  radio  star,  but 
Rogue  Amoeba’s  new  $32  Radioshift  aims 
to  bring  back  the  dead  byapplyingtheease 
and  simplicity  of  TiVo  to  radio.  Taking 
advantage  of  the  vast  numberof  radio 
streams  on  the  Net,  Radioshift  is  a  DVR-like 
program  foryour  radio-iistening  habit. 
Search  for  and  locate  a  station  or  show, 
and  Radioshift  lets  you  subscribe  to  it  with 
a  single  click,  schedulingand  recording  it  in 
the  background  whenever  it  airs.  Integra¬ 
tion  with  iTunes  allows  you  to 
t  ran  sf  e  r  yo  u  r  reco  rd  i  ngs  to  yo  u  r 
iPod,  and  a  nifty  map  feature  finds 
results  geographically.  Radioshift 
has  built-in  QuickTime  and  MP3  sup¬ 
port, and  installing  additional  com¬ 
ponents  enables  it  to  work  its  magic 
with  Real  Playerand  Windows  Media, too 
(www.rogueamoeba 
i^-lfcjB  .com).— DAN  MOREN 


Debut  III  / 

Phono 

USB 


Digitizingyour  LPs  isn’t  a  simple  task:  just  to  get  started 
you  need  aturntable  and  some  way  to  connect  it  toyour  com¬ 
puter,  but  many  people  with  old  vinyl  collections  no  longer  have  a  work¬ 
ing  player.  The  easiest  solution  is  an  inexpensive  turntable  with  a  built-in  USB 
connection,  but  people  who  are  serious  about  sound  quality  recommend  using  a  high- 
quality  turntable  and  agood  USB  phono  preamp  instead.  Pro-Ject  Audio  System’s  $450 
Debut  Ill/Phono  USB  offers  the  best  of  both  approaches  by  combining  Pro-Ject’s 
acclaimed  Debut  III  turntable  with  the  company’s  new  PhonoBox  II  USB  phono  preamp 
in  a  single,  high-quality  package  that  connects  directly  toyour  Mac  for  recording.  And  if 
you  plan  on  keepingyour  vinyl  around, you  can  use  the  Debut  Ill/Phono  USB  with  your 
home  stereo  as  well  (www.sumikoaudio.net).— dan  frakes 


Iris 


Maybe  you  don’t  worry  that  someone  might 
be  usingyourcomputerwhenyou’re  not 
around.  Forthe  rest  of  us,  that’s  where  Mild- 
Mannered  Industries’  $30  Iris  comes  in.  Using 
your  computer’s  iSight,  Iris  can 
act  as  a  motion  detector,  alert- 
ingyou  when  some  nefarious 
element  hastouched  your 
Mac.  The  Gallery  windowfea- 
tures  thumbnails  of  all  the 
movies  and  picturesyou’ve 
taken,  along  with  options  to  e-mail 
them,  post  them  to  Flickr,  or  convert  them 
for  iPod,  iPhone,  or  Apple  TV  (www.mild 
manneredindustries.com).— dan  moren 


Ultimate  Buds 


With  the  right  adapter, you  can  use  any  headphones  with  the  iPhone. 
Fiowever,  upgradingyour  audio  quality  also  means  losing  the  simple  but 
useful  inline  remote  and  microphone  bud  provided  on  Apple’s  iPhone  ear- 
buds.  Ultimate  Buds  offers  a  unique  solution:  the  company  grafts  the 
headphone  cable  from  the  iPhone’s  stock  earbuds  onto  a  set  of  high- 
quality,  in-ear-canal  headphones.  You  can  choose  either  Etymotic’s  ER-6i 
model  (which  offers  impressive  detail)  or  Future  Sonics  and  Xtrememac’s 
FSi  (perfect  for  listeners  who  want  more  bass).  The  resulting$i50  hybrid 
givesyou  basic  phone  and  audio-playback  control,  an  inline  microphone 
for  phone  calls,  and  significantly  better  sound  quality  and  noise  isolation 
than  the  iPhone’s  stock  earbuds.  You  can  also  send  the  companyyour 
favorite  headphones  and  your  own  iPhone  earbuds;  it’ll  perform  the  cable 
transplant  for  $40  (ultimatebuds.com).— dan  frakes 


Clyde  City 

The  problem  with  most  laptop  bags  is 
that  they  don’t  give  you  much  room  for 
anything  butyour  laptop.  Messenger 
bags  give  you  plenty  of  room  for  other 
things,  but  often  don’t  sufficiently  pro¬ 
tect  your  computer.  If  you  want  it  all  in 
one  bag,  Acme  Made’s  $100  Clyde  City 
is  an  affordable  solution.  Constructed 
of  durable,  high-quality  nylon,  the  Clyde 
City  is  a  medium-size  messenger  bag 
with  a  variety  of  pockets  and  compart¬ 
ments  foryour  everyday  demands, 
includinga padded, internal  laptop 
pocket  wide  enough  to  fit  a  17-inch  Mac- 
Book  Pro.  The  design  is  sexyyet  mod¬ 
est,  and  the  outer  shell  is  waterproof, 
making  the  bag  suitable  for  a  multitude 
of  settings,  whetheryou  wish  to  bring  it 
to  work,  to  a  cafe,  or  on  a  hiking  trip 
(www.acmemade.com).— brian  chen 
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Reviews 


Wide-Screens  within  Reach 


Seven  displays  that  won't  stretch  your  budget  by  james  galbraith 


It’s  inevitable.  Over  time,  prices  on 
today’s  high-end  products  will 
come  down,  and  these  high-end 
offerings  will  eventually  become  tomor¬ 
row’s  entry-level  products.  As  Steve 
Jobs  recently  put  it — while  explaining 
the  iPhone’s  surprisingly  quick  price 
drop — “This  is  life  in  the  technology 
lane.”  Price  drops  are  generally  a  good 
thing  for  all  but  the  earliest  adopters  of 
the  latest  technologies. 

Macworld  first  rounded  up  20-inch 
LCD  monitors  in  the  August  2003 
issue.  The  displays  had  an  average  price 
of  over  $1,600,  well  out  of  the  reach  of 
most  Mac  users.  What  a  difference  four 
and  a  half  years  makes.  The  seven  mod¬ 
els  in  this  review — BenQ’s  FP202W 
V3,  Dell’s  E207WFP,  Envision’s 
G2oi6wa,  Hewlett-Packard’s  W2007, 
NEC’s  MultiSync  LCD205WXM,  Sam¬ 
sung’s  SyncMaster  206BW,  and  View- 
Sonic’s  VA2026W — are  all  very 
affordable.  In  fact,  most  of  them  cost 
less  than  $300.  This  is  well  below  what 


a  typical  15-inch  display  cost  three  years 
ago.  All  the  monitors  featured  here  have 
a  wide-screen  aspect  ratio,  whereas 
only  Apple’s  20-inch  Cinema  Display 
offered  the  wide-screen  16:10  design  in 
our  2003  review. 

On  the  Surface 

All  seven  of  these  displays  are  black 
with  silver  accents,  and  they  have  thin 
bezels.  A  thin  bezel  gives  a  more 


seamless  appearance  when  you’re 
using  multiple  displays  side  by  side. 
All  but  the  HP  model  have  side  bezels 
about  three-quarters  of  an  inch  wide. 
The  HP  has  a  strange,  split-case 
design:  the  1.5-inch-thick  black  frame 
is  both  wider  and  shorter  than  the  sil¬ 


ver-colored  case  it  fits  within.  This 
split  allows  for  the  attachment  of  HP’s 
Easy  Clip  accessories  to  the  display.  I 
got  a  chance  to  try  out  these  acces¬ 
sories.  For  $18,  you  get  two  photo 
holders,  one  flower  vase,  and  a  head¬ 
set  holder;  they  all  snap  into  the  gap 
between  the  front  and  back  of  the 
screen.  It’s  a  pretty  cute  set,  I  guess, 
but  I  don’t  think  I’d  really  use  them, 
and  I  found  the  split,  uneven  design  a 


bit  distracting  without  these  acces¬ 
sories  attached. 

Most  of  the  displays  have  their  menu 
buttons  on  the  front,  so  it’s  easy  to 
adjust  details  like  color,  contrast,  and 
brightness.  The  exceptions  are  the 
Samsung  and  BenQ  monitors.  The 


The  seven  models  in  this  review  are  all  very 
affordable.  In  fact,  most  of  them  cost  less 
than  $300. 
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Samsung’s  buttons  are  on  the  bottom, 
but  the  descriptive  icons  for  them  are 
on  the  front,  just  above  the  buttons, 
making  the  settings  easy  enough  to 
adjust.  The  BenQ,  though,  has  both  the 
buttons  and  the  icons  on  the  right  side 
of  the  display,  so  you  either  have  to 
turn  the  side  of  the  display  toward  you 
or  crane  your  head  around  to  the  side 
of  the  display  to  see  which  buttons  to 
press.  And  to  make  matters  worse,  the 
menus  appear  on  screen,  so  you  need 
to  shift  from  the  side  to  the  front  when 
making  adjustments,  which  can  be 
frustrating.  This  design  may  give  the 
BenQ  a  clean  and  simple  appearance 
from  the  front,  but  it  does  so  at  the  cost 
of  convenience. 

All  of  these  budget  monitors  are  rela¬ 
tively  inflexible  in  terms  of  physical 
adjustments;  their  simple,  hinged  bases 
offer  only  limited  tilt  angles.  None  of 
the  monitors  allow  you  to  rotate  to  por¬ 
trait  orientation,  but  the  NEC  had  the 
most  moves,  with  a  swiveling  base  and 
a  two-hinged  stand  that  made  it  the 
only  display  to  allow  a  few  inches’ 
worth  of  height  adjustment. 

From  Plug  to  Play 

Each  display  has  ports  for  two  inputs:  a 
digital  DVI  port  and  an  analog  one. 
Having  two  ports  allows  you  to  share 
the  display  between  two  computers. 

Plus,  the  dual  ports  ensure  that  the  dis¬ 
play  will  be  compatible  with  both  newer 
computers  that  ship  with  DVI  and  older 
computers  that  provide  only  analog-out 
connections.  DVI  provides  a  clearer  sig¬ 
nal  than  an  analog  connection,  with  less 
noise  and  less  need  for  signal  adjust¬ 
ment.  All  Macs  have  been  shipping  with 


NEC  Multisync  LCD205WXM  > 

mt 

PROS:  integrated  speakers;  adjustable 
height;  very  good  text  legibility  and  color 
fidelity. 

CONS:  Limited  viewing  angle;  expensive. 
PRICE:  $362 

COMPANY:  NEC  Display  Solutions, 

www.necdisplay.com 

FULL  REVIEW:  macworld.com/3130 


DVI  ports  for  a  while  now,  so  DVI  is 
most  likely  the  port  you’ll  want  to  use 
for  your  main  connection. 

All  of  these  displays  lack  many  of  the 
bells  and  whistles  found  on  more- 
expensive  monitors.  For  example,  none 
offer  USB  or  FireWire  hubs,  which  are 
convenient  for  people  whose  tower  com¬ 
puters  sit  under  a  desk,  or  whose  lap¬ 
tops  have  a  limited  number  of  available 
ports.  And  none  of  them  offer  compo¬ 
nent-  or  composite-video  ports  for  con¬ 
necting  gaming  consoles  or  external 
video  sources.  Nor  do  they  include  flash 
memory  card  readers,  a  feature  some 
displays  have  offered  for  years.  Three  of 
these  models — the  Envision,  the  HP, 
and  the  NEC — do  include  integrated 
speakers.  All  three  sound  better  than 
the  built-in  speaker  on  the  Mac  Pro, 
though  that  isn’t  saying  much.  The 
NEC’s  speakers  offer  the  best  sound 
quality  of  the  trio,  but  none  of  these 
models  would  beat  a  $30  set  of  external 
speakers.  The  HP  speakers  are,  curi¬ 
ously,  located  on  the  back  of  the  display. 
While  this  design  streamlines  the  front 
of  the  display,  it  also  directs  sound  away 
from  you.  That  might  be  OK  if  you  work 
alone — or  have  a  wall  directly  behind 


Double  Vision 


TIP 


-  Are  you  considering  using 
I  two  displays?  If  you  own  a 
Mac  tower, you  have  it  easy  because 
your  graphics  cards  have  two  ports; 
you’re  already  set  up  to  add  a  second 
display.  Mac  laptops  have  one  port 
foraddingan  external  display.  Mac- 
Book  Pros  and  PowerBooks  have 
full-size  DVI  ports,  making  it  a  snap 
to  add  on  a  monitor.  MacBooks  and 
iBooks  require  a  special  cable  that 
connectstheirmini-DVI  porttothe 
display;  Apple  sells  one  for  $19. 
iMacs  have  one  full-size  DVI  port  for 
addinga  second  display.  The  Mac 
mini  has  only  oneDVI  port,  which 
limitsyoutoasingle  monitor.  There 
isanothersolution,  however: 
Matrox’s  DualHead2Go  Digital  Edi¬ 
tion  (macworld.com/3133)  is  an 
external  boxthat  allows  you  to  share 
one  DVI  port  with  two  displays.  But 
at  $229,  it  doesn’t  come  cheap. 


your  monitor  that  the  sound  can  bounce 
off — but  if  you  work  in  a  high-density  or 
open  setting,  your  neighbors  may  not  be 
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I  like  shiny  screens,  but  I  know  the 
reflection  does  bother  some  people. 


very  happy  about  your  new  monitor’s 
rear-facing  speakers. 

Another  HP  design  decision  that 
may  influence  potential  purchasers  is 
its  glossy  screen.  I  like  shiny  screens. 
They  make  blacks  appear  blacker, 
adding  dimension  to  photographic 
images.  You’ll  see  some  reflection  in  a 
shiny  screen,  though,  especially  in  dark 
areas.  Although  I  think  the  trade-off  is 
worth  it,  I  know  the  reflection  does 
bother  some  people. 

Turn-Ons  and  Turn-Offs 

One  of  my  pet  peeves  is  the  way  almost 
all  display  manufacturers  set  their  dis¬ 
plays  to  crank  up  the  brightness  and 
the  blues  and  the  reds  by  default  when 
you  attach  their  monitors  to  your  com¬ 
puter.  This  strategy  is  designed  to  help 
their  monitors  stand  out  from  the 
crowd  when  on  display  at  a  retail  store. 
Sure,  the  monitors  look  bright  and  col¬ 
orful,  but  if  you  leave  them  at  this 

BenQ 

FP202WV3 

||| 

PROS:  Inexpen¬ 
sive. 

CONS:  Limited 
viewing  angle; 

location  of  menu  buttons  on  the  side  of  the 
display  makes  adjustments  and  menu  selec¬ 
tion  difficult. 

PRICE:  $285 

COMPANY:  BenQ,  www.benq.com 
FULL  REVIEW:  macworld.com/3126 


default  setting,  you’ll  be  in  for  a  sur¬ 
prise  the  first  time  you  try  to  print 
something  and  the  colors  don’t  match 
what  you  see  on  screen.  Each  one  of 
these  monitors  suffers  from  this  prob¬ 
lem  and  requires  calibration.  It’s  hard 
to  say  which  display  looked  the  worst 
straight  out  of  the  box,  but  the  Envision 
was  the  best.  I  used  the  Eye-One  Dis¬ 
play  2  from  Gretag  Macbeth  (macworld 
.com/3136)  to  calibrate  each  display  to 
the  sRGB  color  space,  with  a  gamma  of 
2.2.  After  calibration,  the  grays,  which 
had  previously  been  very  blue,  were 
much  more  neutral,  and  highlights  in 
lab-test  images  were  less  blown  out. 

The  Macworld  Lab  has  a  number  of 
color  test  images,  but  the  main  image 
is  a  picnic  scene,  featuring  objects 
whose  colors  a  viewer  will  be  able  to 
instinctively  judge  as  being  accurate  or 
not  without  having  to  see  the  object  in 
person — things  like  fruit,  vegetables, 
certain  skin  tones,  and  wood  grain. 

Dell 

E207WFP 

1 

2 

PROS:  Very 
good  text 
legibility  and 
colorfidelity; 
inexpensive. 

CONS:  Limited  viewing  angle;  low  contrast 
ratio. 

PRICE:  $269 

COMPANY:  Dell,  www.dell.com 
FULL  REVIEW:  macworld.com/3127 
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Envision 
G20i6wa 

m 

PROS:  Integrat¬ 
ed  speakers;  inex¬ 
pensive;  good 
color  out  of  the  box. 


CONS:  Limited  view¬ 
ing  angle. 


PRICE:  $239 


COMPANY:  Envision  Monitors, 
www.envisiondisplay.com 

FULL  REVIEW:  macworld.com/3128 


HP  W2007 

m 


PROS:  Shiny 
screen;  integrat¬ 
ed  speakers; 
inexpensive; 
very  legible  text. 

CONS:  Reflections 
on  shiny  screen  may  bother  some  users;  rear¬ 
facing  speakers  could  be  problematic;  limited 
viewing  angle;  no  custom  color  controls. 


PRICE:  $260 


COMPANY:  Hewlett-Packard, www.hp.com 
FULL  REVIEW:  macworld.com/3129 


Nearly  all  of  the  monitors  did  a  fine  job 
of  displaying  accurate  color,  except  the 
HP,  which  had  some  difficulty  display¬ 
ing  dark  reds — the  tomatoes  and  red 
peppers  in  the  picnic  scene  looked 
blotchy.  Its  output  was  almost  like  that 
of  a  low-resolution  ink-jet  print. 

What  if  you  don’t  have  calibration 
hardware  like  the  Eye-One?  Though  it 
worked  really  well,  this  $250  piece  of  cal¬ 
ibration  equipment  costs  about  as  much 
as  the  monitors  in  this  review.  Without  it 
or  something  similar,  you’ll  have  to 
adjust  the  monitor  yourself.  The  displays 
vary  in  the  amount  of  control  they  give 
you  over  image  adjustment.  The  HP,  for 
example,  provides  no  controls  at  all  for 
changing  color.  The  NEC  and  the  View¬ 
Sonic  allow  you  to  choose  from  the 
usual  range  of  Kelvin  temperatures: 

9300  Kelvin,  7500  Kelvin,  and  sRGB. 
They  also  have  a  user  mode  that  lets  you 
choose  the  red,  blue,  and  green  values. 
The  Samsung  and  Envision  models  sim¬ 
plify  things  by  labeling  the  presets  Cool, 
Normal,  and  Warm,  with  an  additional 
Custom  setting  that  allows  you  to  choose 

Samsung 
SyncMaster 
206BW 

fffl 

PROS:  Very 
good  text  legibility 
and  color  fidelity. 

CONS:  Limited  viewing  angle; 
expensive. 

PRICE:  $350 

COMPANY:  Samsung, 

www.samsung.com 

FULL  REVIEW:  macworld.com/3131 


RGB  values.  The  BenQ  gives  you  Nor¬ 
mal,  sRGB,  Movie,  Dynamic,  and  a  User 
mode  for  custom  RGB  settings.  The  Dell 
offers  sRGB  as  the  standard  color  set¬ 
ting,  but  it  also  gives  you  Red  and  Blue 
presets,  as  well  as  a  configurable  User 
mode.  With  all  but  the  HP,  I  was  able  to 
use  the  monitors’  manual  color  controls 
to  get  colors  to  look  pretty  good. 

The  Fine  Print 

Text  was  legible  on  all  the  displays, 
even  at  small  point  sizes;  five  of  the 
seven  earned  Very  Good  ratings  from 
our  jury.  The  other  two,  the  BenQ  and 
Envision  models,  received  Good  desig¬ 
nations  from  our  jury;  the  BenQ’s  text 
appeared  oversharpened  and  a  bit  bro¬ 
ken,  and  the  Envision’s  text  looked 
slightly  blurry  and  blocky. 

The  View  from  Here  (and  There) 

Our  final  juried  test  measured  viewing 
angles.  If  you  look  at  their  specifications, 
all  the  displays  declare  a  viewing  angle 
between  160  and  170  degrees.  That 
sounds  pretty  good,  until  you  realize  that 

ViewSonic 
VA2026W 

m 

PROS:  Very 
good  text  legibil¬ 
ity;  relatively 
inexpensive. 

CONS:  Limited 
angle. 

PRICE:  $285 

COMPANY:  ViewSonic, 
www.viewsonic.com 

FULL  REVIEW:  macworld.com/3132 
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-  Bob  Dr.  Mac  Levitus 
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NEW  IN  VERSION  2.0 


•  See  the  weather  instead  of  reading  about 
it:  3D  cloud  formations,  snow,  rain,  and  fog 

•  Tilt  the  horizon  to  see  mountains,  valleys, 
canyons,  and  more  in  3D 

•  Fly  over  the  earth  using  flight  simulation 
controls  for  a  realistic  view 


Zoom  in  ten  times  closer  with  the  highest 
resolution  maps  made  of  the  entire  earth 


Plot  your  own  routes,  add  photos  from 
iPhoto'  ,  and  export  as  a  QuickTime  movie 
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LEOPARD 

MAC  OS  XI  0.5 


Now  Shipping!  $39.95 


www.mackiev.com 
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Shoppingforan  LCD  Monitor 


There  was  a  time  when  reviews  like 
this  one  would  require  afull  page  of 
LCD  versus  CRT  comparisons.  Since 
consumer  CRTs  have  pretty  much 
vanished  from  both  physical  and  vir¬ 
tual  store  shelves,  such  a  com  pari- 
son  is  no  longer  necessary.  If  you're 
going  to  buy  a  monitor,  it’s  almost 
certainly  goingto  be  an  LCD.  To 
assistyou  on  an  LCD  shoppingtrip, 
here  is  a  breakdown  of  the  specifica- 
tionsyou’re  likely  to  encounter. 

Viewing  Angle 

Listed  in  degrees,  this  specification 
describes  the  area  in  front  of  the 
screen  that  is  viewable  before  the 
contrast  ratio  drops  below 5  or  10 
percent,  depending  on  which  per¬ 
centage  the  vendor  uses  in  its  tests. 
Many  display  manufacturers  claim 
thatyou  can  viewthe  screen  any¬ 
where  from  70  degrees  all  the  way 
up  to  90  degrees  to  the  left  or  right 
of  center.  But  that  doesn’t  guaran- 
teeyou  won’t  experience  major 
color  shifts  and  a  loss  of  contrast, 
which  can  make  the  screen  pretty 
much  unusable  at  these  extreme 
angles.  Sincethis  specification  is 
almost  meaningless  without  some 
context, you  should  attempt  to 
test-drive  a  monitor  before  buying 
it  if  your  work  involves  gathering 
coworkers  around  your  display  for 
collaboration  purposes.  On  the 
other  hand, you  may  prefer  a  nar- 
rowviewingangle.  Some  compa¬ 
nies  even  sell  privacy  filters  that 
severely  limit  a  display’s  viewing 
angle  to  prevent  others  from  see- 
ingyour  screen. 

Response  Time 

Listed  in  milliseconds,  response 
time  describes  the  amount  of  time 
adisplaytakestoturn  a  pixelfrom 
offtoonand  back  to  off  again. 
(Some  manufacturers  useagray- 
to-gray  response  time,  listingthe 
amount  of  time  it  takes  for  a  pixel 
to  go  from  one  shade  of  gray  to 
another  and  back — making  direct 
comparisons  difficult.)  A  display 


with  a  long  pixel-response  time 
can  have  trouble  keeping  up  with 
moving  images,  such  as  those  in 
games  or  movies,  and  might  show 
smeared  images  orghosting 
effects.  These  days,  most  displays 
have  very  fast  response  times. 
While  a  response  time  of  25ms 
used  to  be  respectable,  it’s  not 
anymore.  The  seven  models  in  this 
review  all  boast  response  times  of 
5ms  or  less.  You  won’t  see  much 
difference  between  10ms  and  5ms, 
but  if  a  display  has  a  response  time 
of  20ms  or  more,  it  may  have 
problems  keeping  up  with  on¬ 
screen  action. 

Inputs 

These  days,  most  LCD  panels  ship 
with  multiple  ports:  at  least  one  DVI 
port  for  makinga  digital  connection, 
and  one  analog  portfor  connecting 
viaanolderformat— namely,  VGA. 
Multiple  ports  allowyou  to  share  a 
display  between  more  than  one 
computer — a  Mac  and  a  Windows 
machine,  for  example.  However, 
analog  connections  require  thatthe 
digital  video  signal  fromyour  Mac  be 
converted  to  analog;  the  display 
must  then  convertthatanalogsig- 
nal  backto  digital.  These  conver¬ 
sions  can  introduce  errors.  Forthat 
reason,  the  display’s  on-screen 
menus  contai n  extra  tools  for  cor- 
rectingthe  problems  that  arise  in 
analog  mode.  Some  displays  ship 
with  two  DVI  ports,  which  are  handy 
if  you  want  to  share  the  screen 
between  computers  but  don’t  want 
to  have  to  decide  which  gets  the 
better  connection.  Finally,  though 
none  of  the  displays  reviewed  here 
have  them,  some  LCD  monitors  are 
beginningto  ship  with  digital  HDMI 
ports,  which  are  most  commonly 
found  in  high-definition  consumer 
electronics  products.  ViewSonic’s 
high-end  VX2435WM  display, for 
example,  uses  HDMI  instead  of  DVI 
and  includes  an  HDMI-to-DVI 
adapter  cable  for  connectingto 
your  Mac. 
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Size  and  Resolution 

LCD  monitors  come  in  a  dizzy¬ 
ing  array  of  sizes.  It  maybe  bet¬ 
ter  to  shop  by  resolution 
instead.  Resolution  deter¬ 
mines  the  amount  of  data 
you’ll  be  able  to  view  on 
screen.  Size  determines  how 
large  that  data  appears  to 
you.  All  displays  with  the  same 
aspect  ratio — all  standard-size 
displays,  for  exam  pie — that  are 
between  17  and  19  inchessharethe 
same  resolution  (1,280  by  1,024); 
therefore, you  can’t  see  any  more 
of  your  Excel  spreadsheet  on  a  19- 
inch  display  than  you  can  onyour 
17-inch  one.  The  physical  size  of  the 
text  will  be  a  little  larger  on  a  19- 
inch,  because  the  pixels  have  a  little 
more  elbow  room — or  lower  pixel 
density.  The  same  can  be  said  of  20- 
inch,  21-inch,  and  22-inch  monitors. 
They  all  share  the  same  pixel  reso¬ 
lution  (1,600  by  1,200),  but  the  pix¬ 
els  are  spread  out  across  a  greater 
area  on  the  larger  screens. 

Wide  Screens 

Many  displays  these  days  are  taking 
a  cue  from  Apple  and  the  television 
market  by  using  a  wide-screen,  16:10 
aspect  ratio.  It  turns  out  that  for  a 
lot  of  people,  this  wider  design  is 
more  efficient  than  the  standard  43 
aspect  ratio  most  monitors  use. 

The  extra  width  allows  you  to  fit 
more  documents  side  by  side  and 
still  have  room  for  palettes.  You  may 
not  be  able  to  see  as  much  of  a  long 
Microsoft  Word  document  on  a 
wide-screen  display,  but  you  can 
more  easily  have  multiple  Word 
documents  open  on  screen. 
Whether  a  wide-screen  or  a  stan¬ 
dard  aspect  ratio  is  betterforyou 
depends  on  howyou  like  to  work. 

Glossy  or  Matte 

Over  the  past  fewyears,  a  trend  has 
developed:  glossy  screens  are 
increasingly  replacing  the  matte, 
glare-resistant  screens  that  most 
LCDs  employ.  Some  people  are  very 


sensitive  to  glare  and  are  therefore 
leery  of  usingaglossy  screen.  The 
best  thing  about  a  glossy  screen  is 
the  way  the  color  jumps  out  at  you. 
Darks  appear  darker,  giving  depth 
to  photographic  images.  It  might 
be  a  good  idea  to  try  out  a  glossy 
screen  before  purchasing  one.  I’ve 
used  glossy-screen  desktop  moni¬ 
tors,  laptops,  and  iMacs,  and  I 
prefer  them  to  matte  displays. 

Brightness 

Most  displays  have  a  brightness 
rating,  listed  as  cd/m2  (candelas 
per  square  meter),  ranging  from 
250  to  400.  All  the  displays  in  this 
review  are  rated  at  300  cd/m2. 
Some  displays,  such  as  Apple’s  23- 
inch  and  30-inch  Cinema  HD  mon¬ 
itors,  boast  400  cd/m2.  But  even 
at  300  cd/m2, 1  had  to  lower  the 
brightness  on  all  the  displays  to 
avoid  overblown  highlights — and 
to  save  my  eyes. 

Contrast  Ratio 

The  contrast  ratio  specification 
refers  to  the  difference  in  bright¬ 
ness  between  full  brightness  and 
black.  If  a  display  puts  out  300 
cd/m2  at  full  brightness  and  0.3 
cd/m2  when  displaying  black,  moni¬ 
tor  vendors  divide  300  cd/m2  by 
0.3  cd/m2  to  get  a  1,000:1  ratio. 
Some  display  manufacturers 
measure  dynamic  contrast  ratio,  in 
which  the  monitor  analyzes  the 
signal  and  adjusts  the  backlight  to 
create  even  higher  contrast  ratios. 
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Wide-Screens  within  Reach 


Disposing  of  It 
Properly 

If  you're  replacing  an  old 
monitor— and  you  don’t 
want  a  two-monitor  setup — you  can 
trytosellyourold  monitoron  eBay, 
donate  it  to  a  local  school  or  charity, 
or  recycle  it  responsibly.  Macworld’s 
April  2007  feature,  “Saying  Good¬ 
bye  to  Your  Mac”  (macworld.com/ 

3138),  has  a  lot  of  handy  tips  for  get¬ 
ting  rid  of  your  unwanted  tech  gear. 

For  example,  TechSoup.org  main¬ 
tains  a  database  of  organizations 
that  will  take  your  donated  monitor. 

You  can  even  search  byzipcodeto 
find  a  donation  site  nearby. 

the  specification  is  defined  as  the  angle 
where  the  contrast  ratio  drops  below  5:1 
or  10:1 — depending  on  how  the  monitor 
vendor  measures  contrast  ratio.  Consid¬ 
ering  that  all  of  these  displays  offer  up  to 
a  1,000:1  contrast  ratio  when  viewed 
straight  on,  you  can  see  what  a  large 


Clip-Ons  HP’s  Easy  Clip  accessories  (sold  sepa¬ 
rately)  hold  itemsyou  want  to  keep  close  at  hand. 


drop  in  contrast  you  get  when  you  move 
your  head  from  the  front  of  the  monitor 
to  the  extreme  left  or  right,  or  up  or 
down.  So  yes,  you  can  see  an  image  on 
screen  from  those  wide  angles,  but  it 
won’t  have  the  same  level  of  detail  as 
what  you  can  see  when  sitting  in  front  of 
the  display,  and  the  color  might  be  radi¬ 
cally  different.  The  ViewSonic  produced 
the  most  color  distortion  of  the  bunch. 
Grays  turned  a  tobacco-stained  brownish 
yellow,  blues  turned  purple,  and  whites 


TIP 


20-Inch  LCD  Monitors  Compared 


BenQ  FP202W 
V3 

Dell  E207WFP 

Envision 

G20i6wa 

Hewlett- 
Packard  W2007 

RATING 

m 

IfU 

m 

m 

PRICE 

$285 

$269 

$239 

$260 

PERFORMANCE 

VIEWING  ANGLE 

Fair 

Good 

Fair 

Fair 

COLOR  FIDELITY 

Good 

Very  Good 

Good 

Good 

TEXT  LEGIBILITY 

Good 

Very  Good 

Good 

Very  Good 

SPECIFICATIONS 

SIZE  (IN  INCHES) 

20.0 

20.0 

20.0 

20.1 

NATIVE  RESOLUTION 

1,680x1,050 

1,680x1,050 

1,680x1,050 

1,680x1,050 

CONNECTIONS 

analog  and  DVI 

analog  and  DVI 

analog  and  DVI 

analog  and  DVI 

HORIZONTAL 

VIEWING  ANGLE 

1 40  degrees 

1 60  degrees 

1 60  degrees 

1 60  degrees 

BRIGHTNESS 

300  cd/m2 

300  cd/m2 

300  cd/m2 

300  cd/m2 

RESPONSE  TIME 
(IN  MILLISECONDS) 

5 

5 

5 

5 

CONTRAST  RATIO 

1,000:1 

800:1 

3,000:1 

1,000:1 

DIMENSIONS 

(HEIGHT  x  DEPTH  x  WIDTH, 

IN  INCHES) 

15.6x6.7x18.9 

15.0x5.7x18.6 

15.0x8.3x18.6 

15.6x7.3x19.3 

SPEAKERS 

no 

no 

yes 

yes 

WARRANTY 

3  years 

3  years 

3  years 

1  year 

We  connected  the  display  to  a  2.66GHz  Mac  Pro  with  iGB  of  RAM  and  an  Nvidia  7300GT  graphics  card,  running  Mac  OS  X  10.4.10.  We  noted  the  per¬ 
formance  of  the  display  with  its  default,  out-of-the-box  settings  and  then  calibrated  it  to  6,500  Kelvin  with  a  gamma  of  2.2,  using  a  Gretag  Macbeth 
Eye-One  Display  2  colorimeter.  The  Macworld  Lab  viewed  a  number  of  on-screen  test  images  and  rated  each  display  as  Superior,  Very  Good,  Good, 
Fair,  or  Poor  on  its  color,  text,  and  viewing  angle  compared  with  a  sampling  of  similar  displays. — macworld  lab  testing  by  james  Galbraith 
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tended  to  become  dim  and  pink,  which 
didn’t  make  the  picnic  test  image  look 
very  appetizing. 

Measuring  Response  Time 

Over  the  years,  many  Macworld  readers 
have  urged  me  to  report  on  each  ven¬ 
dor’s  response-time  specifications  in  my 
display  reviews.  But  it  can  be  difficult  to 
make  direct  comparisons  of  response 
times  (see  “Shopping  for  an  LCD  Moni¬ 
tor,”  on  page  40).  Response  time  is 


NEC  Multisync  Samsung  Sync-  ViewSonic 
LCD205WXM  Master  206BW  VA2026W 


MM  B3B  MM  Ml 


$362  $350  $285 


Good  Fair  Fair 


Very  Good 
Very  Good 

20.0 

1,680x1,050 
analog  and  DVI 
170  degrees 

300  cd/m2 
5 

1,000:1 

14.2x10.2x18.6 

yes 

3  years 


Very  Good 
Very  Good 

20.0 

1,680x1,050 
analog  and  DVI 
1 60  degrees 

300  cd/m2 

2  (gray  to  gray) 

1,000:1 

15.6x  8.6x18.7 

no 

3  years 


Good 
Very  Good 

20.0 

1,680x1,050 
analog  and  DVI 
170  degrees 

300  cd/m2 
5 

1,000:1 

16.1  x8.9x 
18.6 

no 

3  years 


defined  as  the  amount  of  time  in  milli¬ 
seconds  (ms)  that  it  takes  for  a  pixel  to  go 
from  off  to  completely  on  to  off  again. 
Some  vendors  cite  a  gray-to-gray 
response  time,  which  theoretically  meas¬ 
ures  a  more  real-world  experience.  LCD 
monitors  used  to  have  pixel  response 
times  of  longer  than  25ms;  this  meant 
action  on  screen  was  sometimes  accom¬ 
panied  by  ghosting  or  smearing  as  the 
pixels  struggled  to  turn  on  and  off  in 
sync  with  the  motion  in  a  movie  or  a 
video  game.  All  the  displays  reviewed 
here — save  the  Samsung,  which  uses  a 
gray-to-gray  response  time — boast  a  5ms 
response  time.  When  we  viewed  movies, 
games,  and  even  a  Pong  screen  saver  on 
each  display,  all  of  them  were  able  to 
keep  up  with  the  on-screen  action. 

Macworld’s  Buying  Advice 

Twenty-inch  wide-screen  LCD  moni¬ 
tors  are  just  about  perfect  for  most 
computer  users.  They  are  inexpensive 
and  take  up  relatively  little  desk  real 
estate.  The  roomy,  wide  screen  lets  you 
easily  view  documents  side  by  side, 
with  space  left  over  for  palettes.  And 
though  the  seven  displays  reviewed 
here  are  very  similar,  the  NEC’s  swivel¬ 
ing  height-adjustable  stand,  very  good 
text  legibility,  built-in  speakers,  ease  of 
use,  and  customizable  color  controls 
make  it  the  best  of  the  bunch.  Howev¬ 
er,  if  price  is  your  biggest  concern — 
and  you  can  live  without  integrated 
speakers  and  height  adjustment 
options — the  Dell  E207WFP  is  a  good 
choice,  and  costs  nearly  $100  less.  Q 


James  Galbraith  is  Macworld’s  lab  director. 
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What  we're  reviewing  online  this  month 


Chocolatier  a 

rating:  t  m  price:  $20  company:  PlayFirst 
url:  www.playfirst.com 

Chocolatier  is  a  strategy  game  with 
arcade  elements — a  business  simulation 
that  takes  place  in  the  late- Victorian  era. 
You’re  a  young  candymaker,  tasked  by 
the  great  chocolate  maker  Evangeline 
Baumeister  with  restoring  her  family’s 
name.  The  Baumeister  clan  has  suffered 
ill  fortune  of  late,  after  Evangeline  left 
her  errant  younger  sister  to  run  the  com¬ 
pany.  The  Baumeister  recipes,  coveted 
throughout  the  candy-making  world, 
have  been  scattered  to  the  four  comers  of 
the  earth,  and  it’s  your  job  to  recover 
them.  Chocolatier  is  a  delightfully  chal¬ 
lenging  business-tycoon  game  with 
some  sweet  twists  and  turns.  Definitely 
check  this  game  out  (macworld.com/3170). 

FirstEdge  3 

rating:  MM  price:  $99  company:  Acclivity 
url:  www.myob-us.com 

MYOB’s  FirstEdge  3  is  a  best-of-class 
small-business  accounting  application 
that  gives  you  excellent  features  at  a 
great  price.  This  version  doesn’t  offer 
much  in  the  way  of  major  new  fea¬ 
tures — most  of  those  that  have  been 
added  are  enhancements  to  existing 
tools,  such  as  Address  Book  contact 
syncing- — but  the  software  has  been 

FIND  IT  ONLINE  For  expand¬ 
ed  reviews,  type  the  blue  URL  at 
the  end  of  each  summary  into 
your  browser's  address  bar. 


updated  as  a  Universal  program.  While 
form  customization  can  be  frustrating, 
it’s  unlikely  to  interfere  with  how  well 
FirstEdge  handles  your  business 
finances  (macworld.com/3173). 


Logic  Studio  a 

rating:  MMi  price:  $499  company:  Apple 
url:  www.apple.com 

Digital  audio  workstations  have  to  do  a 
lot:  they  typically  record,  mix,  and  edit 
audio;  host  instruments  and  effects; 
record  and  edit  MIDI;  arrange  music; 
score  videos;  print  notation;  slice  and 
stretch  sound  loops;  and  even  provide 
programmable  drum  machines,  acousti¬ 
cal  simulators,  and  surround  sound.  It’s 
easy  to  get  immersed  in  all  those  features 
and  lose  track  of  actually  making  music. 
With  new  features  constantly  being 
added,  is  anyone  cleaning  house?  Apple 
is.  With  Logic  Studio,  Apple  has  trans¬ 
formed  Logic  from  a  deep  but  difficult 
program  into  one  of  the  most  stream¬ 
lined  and  elegant  music  environments  of 
its  kind  (macworld.com/3180). 


NovaMind  4  Pro 

rating:  MM  price:  $149  company:  Nova- 
Mind  url:  www.nova-mind.com 

Mind  mapping  is  a  form  of  visual  outlin¬ 
ing  that  helps  you  get  a  better  overview 
of  your  projects,  open  your  mind  when 
brainstorming,  take  notes,  and  organize 
disparate  ideas  easily.  NovaMind  4  Pro  is 
one  of  the  most  graphically  advanced  of 
these  mind- mapping  tools.  If  you’re  just 
getting  into  this  method  of  organizing 
ideas,  you  may  find  the  graphics  options 
overwhelming.  But  the  ability  to  create 


templates  is  a  boon  for  people  who  use 
mind  maps  regularly,  and  if  you  take  the 
time  to  discover  all  of  the  program’s 
graphical  options,  you’ll  be  able  to  make 
a  template  that  perfectly  suits  your  style 
(macworld.com/3172). 


Painter  Essentials  4  a 
rating:  MMI  price:  $100  company:  Corel 
url:  www.corel.com 

Geared  toward  arts  and  crafts  enthusi¬ 
asts,  scrapbookers,  and  digital  photogra¬ 
phy  hobbyists,  Painter  Essentials  4  is  a 
remarkably  friendly  home  art  studio  that 
makes  discovering  the  world  of  paint  and 
brushes  enjoyable.  If  you’re  the  least  bit 
creative,  Painter  Essentials  4  could  be  the 
most  fun  you’ve  had  in  front  of  a  com¬ 
puter  in  years  (though  you’ll  want  to 
spring  for  a  graphics  tablet).  It’s  afford¬ 
able,  and  the  new  interface  makes  it  a  joy 
to  use  (macworld.com/3171). 


HARDWARE 


Bamboo  Fun 

rating:  tMM  price:  small,  $99;  medium, 
$199  company:  Wacom  Technology 

url:  www.wacom.com 

Wacom  pen  tablets  have  been  a  favorite 
of  design  and  photography  professionals 
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about  recommending  what  to  put  inside  your  Mac.  And  for  top  performing  hard  drives,  we  say,  "go  with  Hitachi".  Add 
desktop-like  performance  to  your  MacBook  with  Hitachi  7200RPM  Travelstar  drives.  Or  go  for  capacity  with  250GB,  5400RPM 
Travelstars.  Maximize  the  capacity  of  your  Power  Mac  or  MacPro  with  industry  leading  7  TB  SATA  Deskstar  drives.  Or  just 
make  your  Mac  your  own.  We're  pleased  to  offer  the  full  line  of  Hitachi  hard  drives  and  that  gives  you  the  ultimate  choice  in 
performance,  reliability,  and  capacity.  Take  your  Mac  to  the  next  level  with  OWC  and  Hitachi. 


(Mm?  mhm  ©mfflM m 


<owc 

-  ify  Visit  www.macsales.com/harddrive  or  call  (800)275-4576 

Ottor  World  Computing  and  OWC  Inyo  art  trademark*  al  Othor  World  Computing.  NoworToch  and  NewerTech  arrow  logo  art  registered  trademarks  of  Newer  Technology,  Inc.  Other  marks  may  be  the  trademark  or  registered  trademark  properties  of  their  respective  owners.  Although  all  reasonable  efforts  are  made  to  ensuro 
accuracy.  OWC  is  not  responsible  for  any  misprints,  errors,  or  omissions. 


macworld.com/reviews 


for  years.  Wacom’s  new  Bamboo  line 
brings  pen  and  tablet  computing  to  the 
casual  home  or  office  user.  Bamboo  Fun 
is  available  in  four  colors  (black,  white, 
silver,  or  blue)  and  two  sizes  (small,  with 
an  active  area  of  roughly  6  by  4  inches; 
or  medium,  with  an  active  area  of  rough¬ 
ly  8  by  6  inches).  Both  sizes  include  a 
cordless  pen  with  eraser  and  a  cordless 
mouse  for  use  on 
the  tablet.  The  pack¬ 
age  also  comes  with 
a  collection  of  popu¬ 
lar  design  software. 
It  may  take  a  while 
to  get  accustomed 
to  a  tablet,  but  once 
you  do,  odds  are  you  won’t  go  back  to  a 
traditional  mouse  (macworld.com/3169). 

Biscuit  for  3G  iPod  Nano 

rating:  MM*  price:  colors,  $20;  black,  $22 
company:  SwitchEasy  urliwww 

.switcheasy.com 

The  Biscuit  is  one  of  the  rare  iPod  cases 
that’s  functional,  protective,  attractive, 


and  inexpensive.  It  fully  encases  your 
3G  iPod  nano  in  smooth,  glossy  Lexan 
polycarbonate  plastic.  A  matching  cover 
for  the  dock  connector  port  protects  the 
player’s  bottom,  and  a  static-adhesive 
cover  shields  the  nano’s  Click  Wheel. 
Included  are  a  clear,  static-adhesive 
guard  for  your  nano’s  backside  that  pro¬ 
tects  the  shiny  metal  from  being 
scratched  by  the  case  itself;  a  Universal 
Dock  adapter;  a  3 -inch  adapter  that 
plugs  into  the  nano’s  headphone  jack 
and  lets  you  use  headphones  with  large 
plugs;  a  thick,  sturdy  lanyard;  and  a 
microfiber  cloth  for  cleaning  your 
nano.  One  drawback  is  that  some  acces¬ 
sories  that  connect  directly  to  the  dock- 
connector  port  don’t  fit  well  since  the 


nano’s  dock-connector  port  isn’t  com¬ 
pletely  flush  with  the  bottom  of  the  case 

(macworld.com/3168). 

iGroove  SXT 

rating:  price:  $149  company:  Klipsch 

url:  www.klipsch.com 

The  iGroove  SXT  offers  full,  rich  sound 
in  a  package  that’s  less  than  half  the  size 
of — and  $100  cheaper  than — Klipsch’s 
original  iGroove.  Although  it  doesn’t 
have  the  best  treble  detail  of  the  compact 
desktop  speaker  systems  we’ve  reviewed, 
its  low-end  performance  is  better  than 
expected,  and  it  pumps  out  surprisingly 
powerful  sound  for  its  size.  The  Univer¬ 
sal  Dock  accommodates  all  dockable 
iPods,  including  the  iPhone  and  the  iPod 
touch.  A  video-out  jack  lets  you  connect 
the  SXT  to  your  TV  if  you’re  using  a 


The  3ware  Sidecar  &  Your  Apple  and  PC  Workstation:  The  Perfect  Match 

The  3ware®  Sidecar  from  AMCC  is  a  powerful  SATA  RAID  desktop  storage  solution  designed  for  creative  professionals  and 
enthusiasts  who  care  about  their  data  and  just  can't  risk  losing  it!  Store  and  protect  tons  of  your  photos,  songs,  videos,  illustrations 
and  web  pages  at  speeds  up  to  4x  faster  than  eSATA  and  28x  faster  than  USB.  And  now,  you  can  save  dollars  as  well  as  data! 


PCI>^ 

EXPRESS' 


New  Low  Price:  $895  (MSRP) 

Whether  you're  editing  and  archiving  family  snapshots  or  digital  photo  shoots,  home  movies  or  future  Academy  Award® 
winning  films,  garage  jam  sessions  or  professional  mixes  —  rest  assured  your  data  will  always  be  protected.  The  3ware  Sidecar 
RAID  protects  your  data  with  real  hardware  RAID  so  a  failed  drive  won't  mean  the  loss  of  hours  of  creative  output. 

On  the  set,  in  your  studio  or  at  the  office,  the  3ware  Sidecar  lets  you  think  outside  the  box.  And  with  up  to  4TB*  of  storage 
capacity,  there's  no  need  to  worry  about  running  out  of  space.  Just  install,  connect  and  go  —  it's  as  easy  to  use  as  1-2-3. 

3ware  Sidecar,  the  perfect  partner  for  any  workstation  with  PCI  Express  connectivity  —  no  dinner  required! 


>4MCC 


GDW} 


MacMall  mjZONE 


Think  Outside  the  Box  and  Save  $400 
Find  out  more  at  WWW.3ware.COm 

Or  call  (877)  88-3ware;  877-883-9273 

Additional  $100  Student  and  Educator  Discount  on  the  3ware  Online  store:  http://store.3ware.com/ 


PROVANTAGE 

coHfutra  woouers  JunRsrcM 

wwwJ'NOVANTAGCxMn 


AMCC  and  3ware  are  registered  trademarks  of  Applied  Micro  Circuits  Corporation.  All  other  trademarks  are  the  property  of  their  respective  holders,  *  UsinQ  four  1TB  SATA  drives  (nOt  included) 

Use  of  the  term  Sidecar  is  made  under  agreement  with  Digital  Tigers  Inc  Copyright  ©  2007  Applied  Micro  Circuits  Corporation.  All  Rights  Reserved. 
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You’re  not  losing  a  keyboard  and  mouse. 
You’re  gaining  your  freedom. 


Announcing  the  one  and  only  Mac®  tablet. 

The  freedom  to  draw,  paint,  sketch  and  scribble.  Or  finish  retouching  while  you  linger  over  a  latte. 
Comfortably.  Naturally.  The  freedom  to  watch  a  DVD  right  up  until  you’re  next  in  the  line.  Axiotron's  Modbook'”, 
the  world's  first  pen-based  Mac,  delivers  it  all.  Including  the  flexibility  to  still  use  your  keyboard  and  mouse 
through  its  Bluetooth  or  USB  connection.  And  optional  built-in  GPS,  so  you’re  even  free  to  find  yourself. 
But  most  of  all,  you’re  free  to  use  your  newly  liberated,  non-pen  hand  for  all  the  celebratory  high-fiving  it 
can  handle.  Visit  us  at  Macworld  Booth  #408  or  for  more  information,  please  visit  us  at  mvw.  axiotron.  com 


/ 

•  Proprietary 

Solution  Provider 


©  2007  Axiotron,  Inc.  All  rights  reserved.  Axiotron,  Modbook  and  the  Axiotron  Logo  are  trademarks  of  Axiotron,  Inc.  in  the  United  States, 
or  other  countries.  Apple.  Mac,  the  Apple  logo,  the  Mac  logo  and  the  Apple  Proprietary  Solution  Provider  logo  are  trademarks  of  Apple,  Inc. 
registered  in  the  United  States  and  other  countries.  Wacom  and  Wacom  Penabled  are  registered  trademarks  of  Wacom  Company,  Ltd..  Other 
product  and  company  names  are  trademarks  of  their  respective  companies.  Product  specifications  are  subject  to  change  without  notice. 


£ 

si5ssa  Mac 
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video-capable  iPod,  and  you  can  even 
mount  it  on  a  wall  (macworld.com/3167). 

X50011 

rating:  MM  price:  $499  company: 
Lexmark  url:  www.lexmark.com 

Image  Editors 

Acorn  1.0 

rating:  MM  price: 

$40  company:  Flying 
Meat  url:  www 

.flyingmeat.com 

Acorn  1.0.2  is  a  wonderfully  simple 
image  editor  designed  for  people  who 
just  want  to  crop  a  photo,  add  some 
text,  and  perhaps  do  some  minoredit- 
ing — without  the  palettes,  steep  learn¬ 
ing  curve,  and  off-putting  price  tag  that 
accompany  many  full-featured  image 
editors.  Acorn  offers  basic  drawing, 
text,  and  selection  tools,  and  enough  fil¬ 
ters  to  keep  the  average  user  satisfied 
(macworld.com/3164). 


Even  at  the  low  price  of  $499,  the 
X50on  color  laser  multifunction  printer 
delivers  solid  results  with  its  ability  to 
print,  scan,  and  copy.  Its  scanner  utility 
functions  smoothly  and  works  over  a 
network.  A  large  factor  in  the  X50on’s 


Picniki.o 
rating:  MM 
price:  Free;  $25 
peryear  (Premi¬ 
um  version)  company:  Bitnik  url: 
www.picnik.com 

As  people  increasingly  upload  photos  to 
the  Web  ore-mail  them  directly  from 
their  cameras  and  cell  phones,  Flash- 
based  online  photo  editing  software  like 
Picnik  provides  a  needed  service:  it  facili¬ 
tates  basic,  routine  editing  and  offers 
many  extras.  It's  f u  n  to  use,  it’s  easy  to 
learn,  there’s  plenty  of  help,  and  you 
don’t  have  to  download  or  install  any¬ 
thing  (macworld.com/3166). 


affordability  is  its  lack  of  the  fax 
machine  that’s  increasingly  common 
on  laser  MFPs.  Although  it  scans  slowly 
and  its  copies  lack  some  detail,  this 
MFP  is  fast,  easy  to  use,  and  a  strong 
overall  performer  (macworld.com/3112). 


Pixelmatori.o 

rating:  MM  price:  $59 
company:  Pixelmator 
Team  url:  www 

.pixelmator.com 

Pixelmator  1.0.1  is  a  fan¬ 
tastic  layers-based  image  editorthat  uses 
Apple’s  Core  Image  technologyto  work 
much  of  its  magic.  With  over  20  selection 
tools,  15  color-correction  tools,  50  filters, 
and  support  for  more  than  100  file  for¬ 
mats  (including  EPS,  JPEG,  PDF,  PSD, 
RAW,  and  TIFF),  Pixelmator  is  poised  to  fill 
the  giant  void  between  Photoshop  and 
quick-edit  newcomers  such  as  Acorn 
(macworld.com/3165). 


Increase  youn|Derformance  with  TechWorks  Memory 


Come  see  Buffalo  Technofogy  and  jfe  Urn  about  our  latest  products! 

Macworld  Conference  and  Expo 

Moscone  Center,  Sab  Francisco,  CA,  Booth#  1744 
January  15-18,  20§8  ; 


BUFFALO 


'mminmimmimmmmiiimitii 


hh-iu- 


Fast  and  reliable,  TechWorks  has  been  the  trusted  name  in  proving  a  full  line 
of  memory  products  guaranteed  for  Mac  computers  since  1986. 


Available  at  these  retailers 


Ottv*f  HVoritf  Computing 


Serving  (he  Mac  tJn.tver&c : 


1980 


The  Best  Computer  Deals.  Anywhere. 


MEMOR 


48  Macworld  January  2008 


endicia 

for  mac 


Print  Postage  From  Your  Mac 


$0.4f 

SSS? 

071M00515151 
9021°  iprT 


1 


0000123A5 


Print  InstaPostage™  Labels 

Print  postage  labels  from  your  inkjet, 
laser,  or  DYMO  LabelWriter  printer. 
Use  them  to  mail  bills,  letters, 
postcards,  etc.  InstaPostage  is  not  tied 
to  an  address  and  does  not  expire. 


A  Really  Happy  Customer 

312  Columbia  Street  NW  Suite  C 

Olympia.  WA  98501 


Print  Envelopes  with  Postage 

Give  your  letters,  invoices,  and 
statements  a  professional  look.  Print 
postage  directly  on  standard 
business-size  envelopes,  with  address 
validation  and  barcodes  for  fast 
delivery. 


Print  Shipping  Labels 
Print  complete  shipping  labels  with 
address  validation.  Save  money  with 
discounted  insurance  and  Delivery 
Confirmation.  Stealth  Postage  hides  the 
amount  of  postage  you  paid. 


Mailing  Has  Never  Been  Easier 

An  interactive  shipping  history  keeps 
track  of  all  your  mailings  and  postage 
purchases,  allowing  easy  online 
reporting  and  package 
status-checks.  Advanced  features  like 
paperless  electronic  insurance, 
reply-postage,  and  high-speed 
thermal  printer  support  make 
professional  looking  mailings  easy. 
Works  with  the  Address  Book, 
FileMaker®  Pro  or  imported  files. 
Advanced  integration  is  easy  with 
AppleScript  or  XML. 

Endicia  for  Mac  is  your  complete  USPS 
postage-printing  solution. 


Illlllllllllli  Print  International  Customs  Forms 

Ship  down  the  street  or  around  the 
world.  Endicia  for  Mac  prints  the 
correct  pre-filled  customs  forms  for 
you,  so  you  don't  have  to  waste  time 
filling  out  forms  by  hand. 


mac.endicia.com 

30  Day  Free  Trial 


opynght  ©  2008  Endicia.  Endicia.  Endicia  for  Mac.  InstaPostage.  and  PictureltPostage  are  trademarks  of  Endicia.  Mac,  the  Mac  logo, 
ght.  and  AppleScript  are  trademarks  of  Apple  Computer.  Inc.,  registered  in  the  U.S.  and  other  countries.  Filemaker  Pro  is  a  trademark 
Rlemaker.  Inc.  USPS.  United  States  Postal  Service  and  the  PC  Postage  logo  are  trademarks  of  the  United  States  Postal  Service. 


An  approved  licensed  vendor 

UNITED  STATES 

POSTAL  SERVICE  » 

Customized  PC  Postage  « 


Top  Products 

Your  guide  to  the  best  hardware  weVe  tested.  See  more  at  macworld.com/reviews. 


PRINTERS 


LASER  PRINTER 

C6ioodn 

rating:  ♦MM 
price:  $759 
company:  Oki  Data 

url:  www.okidata.com 

The  C6ioodn,  from  Oki  Data,  produces 
great-looking  prints  and  includes  built- 
in  duplexing.  It  also  offers  easy  network 
connectivity  and  quick  printing  speeds 

(macworld.com/1670). 


INK-JET  PHOTO  PRINTER 

Pixma  1P6700D 
rating:  ♦mm 

price:  $195 
company:  Canon 
url:  www.canon 
.com 

The  Canon  Pixma  iP6yooD  prints 
excellent-quality  photos  comparable 
to  those  developed  in  a  lab.  Its  ease 
of  use  ensures  that  veteran  photogra¬ 
phers  won’t  miss  the  long  days  they 
spent  in  a  darkroom  (macworld 
.com/2700). 


COMPACT  PHOTO  PRINTER 

PictureMate  Zoom 
PM  290 

rating:  ♦mm  price:  $200 
company:  Epson 
url:  www.epson.com 

Affordable,  problem- 
free,  and  fun  to  use,  the 
PictureMate  Zoom  is  the  best  and  fastest 


Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/1 ,83GHz 


MM 

MM* 

MM 


$1,490 

20  inches 

■1  245 

3028 

$1,780 

24  inches 

■■1  245 

3027 

$575 

not 

■  159 

3030 

included 

Intel  Core  2 
Duo/2GHz 

Intel  Xeon/ 
two  dual-core 
2.66GHz 


MM 

MM 


$770 

$2,291 


not 

included 

not 

included 


172  3031 

260  2489 


Intel  Core  2 
Duo/2GHz 

Intel  Core  2 
Duo/2.2GHz 

Intel  Core  2  Duo/ 
2.2GHz  (black) 


MM! 

MM! 

MM! 


$1,099 

$1,231 

$1,499 


13  inches 
13  inches 
13  inches 


172  3214 

185  3215 

186  3216 


Intel  Core  2 
Duo/2.2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 


MM!  $1,800 
MM!  $2,200 
MM!  $2,330 


15  inches 
15  inches 
17  inches 


185  2932 
199  2933 
204  2934 


*  From  a  PriceGrabber  survey  of  retailers  as  of  November  12, 2007.  BSpeedmark  5  is  Macworld  Lab's  standard  test  tool  for  bench¬ 
marking  systems  running  Mac  OS  X  10.5  (Leopard).  For  information  on  Speed  mark  testing,  go  to  www.macworld.com/speedmark. 
c  Typing  in  find  codes  after  macworld.com/directsyou  to  a  product’s  review  or  overview.  For  example,  macworld.com/2489  con¬ 
tains  an  overview  of  the  2.66GHz  Mac  Pro. 


portable  photo  printer  you  can  currently 

buy  (macworld.com/3102). 

MULTIFUNCTION  INK-JET 

Photosmart  C7180 

rating:  MM 
price:  $260 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  HP  Photosmart  C7i8o’s  features, 
connection  options,  and  solid  print  and 


scan  quality  make  it  an  excellent  ink-jet 

MFP  (macworld.com/2475). 

MULTIFUNCTION  LASER 

AcuLaser  CX11NF 

rating:  MM  price:  $600 
company:  Epson 
url:  www.epson.com 

This  device  has  it  all: 
it’s  a  color  laser  print¬ 
er,  a  sheet-fed  scanner, 


Top  Products  are  those  we’ve  recently  reviewed  in  a  comparison  of  like  products.  As  new  products  become 
available,  we’ll  update  this  list.  For  longer  reviews  of  these  products  and  for  other  product  recommenda¬ 
tions,  go  to  macworld.com/reviews.  All  prices  are  the  best  current  prices  taken  from  a  PriceGrabber  survey 
of  retailers  as  of  November  12, 2007. 


a  copier  with  networking  capabili¬ 
ties,  and  a  fax  machine  (macworld 

.com/1669). 


FLATBED  SCANNER 


Perfection  V700  Photo 

rating:  MM 
price:  $506 
company:  Epson 
url:  www.epson.com 


The  Epson  Perfection  V700  Photo  is 
an  excellent  midrange  scanner  for 
people  who  need  to  scan  both  reflec¬ 
tive  media  and  transparencies,  espe- 
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A  FATHER.  A  CEO. 

And  wherever  I  go,  my  music,  my 
family  photos  and  my  earnings 
reports  go  with  me.  Some  might 
say  I  have  my  whole  world  in  the 
palm  of  my  hand. 


Maxtor  OneTouchIII  Mini  Edition 


Introducing  up  to  160GB  of  portable  storage  and  automated  backup  that  lets 
you  take  your  digital  life  on  the  road,  sync  data  between  two  or  more  computers 
and  keep  your  files  secure  with  Maxtor  DriveLock "  and  Encryption. 


That’s  a  lot  of  Good  Thinking  in  a  mini  package 
Learn  more  at  www.MaxtorSolutions.com 


IJ25S23  Top  Products 


dally  at  high  resolutions  (macworld 
.com/i5i9). 


DIGITAL  CAMERAS 


DIGITAL  SLR 

D40 

rating:  MM 
price:  $475 
company:  Nikon 
url:  www.nikonusa.com 

The  Nikon  D40  is  a  great  value.  This 
6.1-megapixel  camera  comes  with 
every  feature  you’d  desire  in  a  DSLR, 
such  as  adjustable  ISO,  Raw  mode, 
and  a  variety  of  image-processing  fea¬ 
tures  (macworld.com/2498). 

COMPACT  DIGITAL  CAMERA 

NVlt 

rating:  ♦MM 
price:  $270 
company:  Samsung 

url:  www.samsung.com 

An  excellent  all-around  camera,  the 
Samsung  NV11  is  equally  accommodat¬ 
ing  of  beginners  and  advanced  shutter- 
bugs  (macworld.com/2984). 


MINIDV  CAMCORDER 


PV-GS320 

rating:  MM 
price:  $372 
company:  Pana¬ 
sonic  url:  WWW 
.panasonic.com 

Compared  with  other  3-CCD  MiniDV 
camcorders,  the  Panasonic  PV-GS320 
is  a  bargain.  And  it’s  a  good  choice  for 
people  who  want  a  camcorder  that 
shoots  high-quality  video  and  still 
images  for  half  the  cost  of  a  high  defini¬ 
tion  device  (macworld.com/2701). 


LCD  MONITORS 


LARGE  DISPLAY 

LP2465 

RATING:  MM 
price:  $553 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  LP2465  is  an 
affordable  and  flexible  24-inch  desktop 
LCD  with  a  16:10  wide-screen  aspect 
ratio  that  immediately  calls  to  mind  the 
cinema  (macworld.com/2508). 


MEDIUM  DISPLAY 

Multisync 

2190UX1 

rating:  ♦MM 
price:  $997 
company:  NEC 
url:  www.necdisplay 
.com 


The  21-inch  NEC 
MultiSync  2i9oUXi  does  not  come 
cheap,  but  it  offers  vivid  and  accurate 
colors,  as  well  as  a  wide  viewing  angle 

(macworld.com/1445) . 


DUAL-LAYER  DVD  BURNER 


d2  DVD+/-RW 
with  LightScribe 

rating:  ♦MM 
price:  $170 
company:  LaCie 
url:  www.lacie.com 

Speedy  and  versatile,  the  LaCie  d2 
external  rewritable  drive  has  the  added 
bonus  of  being  able  to  burn  Light- 
Scribe  images — a  cool  disc-labeling 
technology  (macworld.com/2263). 


iPODS 


CAPACITY  :  RATING 


FIREWIRE  HARD  DRIVES 


DESKTOP  DRIVE 

G-Drive  Q  500GB 

rating:  ♦MM 
price:  $248 
company: 

G-Technology 

url:  www.g-technology.com 

The  G-Drive  Q  SATA  hard  drive  has 
nearly  every  type  of  connection  you 
could  want.  It  operates  without  a  fan, 
so  it’s  very  quiet — you  hear  only  the 
occasional  spin  of  the  drive  (macworld 
.com/1622). 

PORTABLE  DRIVE 

Rocbit  2B 

rating:  ♦MM 
price:  $187 
company:  Roc- 
secure  url:  www.rocsecure.com 

The  Rocbit  2B  is  a  fast  and  pleasantly 
quiet  portable  hard  drive  featuring 
real-time  encryption.  It’s  well  worth  its 
cost  if  security  is  a  concern  (macworld 

.com/1443). 

in  mm 


80GB 


160GB 


iPod  touch 


8GB 


MM  $240 


MM  $340 


MM  $299 


2.5-inch 

color 


2.5-inch 

color 


3.5-inch 

color 


30  hours  of  music  Music, 
playback;  5  hours  of  photos, 
video  playback  album  art, 

video, 
games 


3090 


40  hours  of  music 
playback;  7  hours  of 
video  playback 


Music, 
photos, 
album  art, 
video, 
games 


3091 


22  hours  of  music  Music, 
playback;  5  hours  of  photos, 
video  playback  album  art, 

video 


3092 


16GB 


MM 


$395 


iPod 

shuffle 

Mi>>» 


4GB 


8GB 


1GB 


♦MM  $H4 


♦MM  $195 


MM  $76 


3.5-inch 

color 


2-inch 

color 


2-inch 

color 


none 


22  hours  of  music  Music,  3093 

playback;  5  hours  of  photos, 

video  playback  album  art, 

video 


24  hours  of  music  Music,  3094 

playback;  5  hours  of  photos, 

video  playback  album  art, 

video,  games 

24  hours  of  music  Music,  3095 

playback;  5  hours  of  photos, 

video  playback  album  art, 

video,  games 


12  hours  of  music 
playback 


Music 


2238 


A  From  a  PriceGrabber  survey  of  retailers  as  of  Novembers,  2007.  “Typing  in  find  codes  after  macworld.com/directsyou  to  a  product's 
review  or  overview.  For  example,  macworld.com/3092  contains  an  overview  of  the  8GB  iPod  touch. 
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IMiniStation  TurboUSB 

;•  Up  to  64%  Faster  than  a  4200  RPM  USB  Hard  Drive 
!•  Shock  Resistant  Design 
!•  Convenient  Wrap-Around  USB  Cable 
•  Up  to  320  GB 

Up  to  1,400,000  images!* 


POWER 


ACCESS 


H) 

E*t#rno! 

HordOitk 


Turbocharged  USB  Hard  Drives 


DriveStation  TurboUSB 

•  Up  to  37%  Faster  than  a  7200  RPM  USB  Hard  Drive 

•  Silent,  Fanless  Design 

•  Turns  On  and  Off  Automatically  with  your  PC 

•  Up  to  1.0  TB 


ini** 


‘WJMfffd 


Up  to  4,500,000  images* 


Come  see  Buffalo  Technology  and  learn  about  our  latest  products! 

Macworld  Conference  and  Expo 

Moscone  Center,  San  Francisco,  CA,  Booth#  1744 
January  15-18,  2008 


Includes  Mac  compatible 
Memeo  AutoBackup  software 


Buy.com 


Fake  an  in-depth  look  at  what's 


how  to  upgrade  the  right  way 


The  fifth  major  update  to  Mac  OS  X,  Leopard  contains  so 
many  features — more  than  300  by  Apple’s  count — that  it’s 
difficult  to  boil  down  the  $129  operating  system  release  to  a 
few  easy  bullet  points.  Leopard  is,  all  at  once,  a  major  change  to  the  Mac 
interface,  a  sweeping  update  to  numerous  included  productivity  pro¬ 
grams,  a  serious  attempt  to  improve  Mac  OS  security,  and  a  vast  collec¬ 
tion  of  tweaks  and  fixes. 

With  new  features  such  as  Time  Machine  (page  58)  and  Spaces 
(page  62),  and  updated  versions  of  Safari  (page  63),  the  Finder  (page 
60),  Spotlight  (page  68),  Mail  (page  72),  and  more,  there’s  no  single 
feature  in  Leopard  that  will  compel  Mac  users  to  upgrade  immediately. 
Rather,  it’s  the  sheer  number  of  new  features  that’s  likely  to  persuade 
most  active  Mac  users  to  upgrade,  especially  since  Leopard  closes  the 
longest  gap  between  upgrades — two  and  a  half  years— since  OS  X  was 
introduced.  Sure,  some  items  on  Apple’s  list  of  300  features  might  seem 
inconsequential,  but  if  even  a  handful  of  them  hityou  where  you  live,  that 
will  be  more  than  enough  motivation  foryou  to  make  the  move.  Despite 
afewinterface  missteps,  particularly  when  it  comes  to  the  menu  barand 
the  Dock,  Leopard  isan  upgrade  that  roars. 

Let  us  fill  you  in  on  some  of  the  important  changes  Apple  has  packed 
into  this  release,  as  well  as  showyou  how  to  upgrade  to  Leopard. 
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tiff 


PROS:  Easy  backup  tools;  major 
improvements  in  included  applica¬ 
tions;  addresses  numerous  short¬ 
comings  of  previous  OS  versions; 
improved  security  and  networking 
functions. 

CONS:  Stacks  and  Dock  features 
seem  poorly  thought  out;  illegible 
menu  items  with  some  desktop 
backgrounds;  some  bugs  in  Spaces 
window  behavior. 

PRICE:  $129 
COMPANY:  Apple 
MORE  INF 


■0 


Package  Name 

Action 

/  Essential  System  Software 

Install 

5.9  CB 

►  M  Printer  Drivers 

3.4  G8 

0  Additional  Fonts 

Install 

141  Me 

►  Language  Translations 

1.9  CB 

@X11 

Install 

117  MB 

Space  Required :  11.4  CB 


Remaining.  248  CB 


Restore  Defaults 


(  Done  ^ 


Customize 


Co  Back  ■  Install 


Choose  Your  Installation  Components  You  can  choose  to  save  space  while  installing  OS  X  by  for- 
goingthings  you'll  never  use — such  as  other  languages  and  unnecessary  printer  drivers.  If  you  decide 
you  want,  say,  Xii  in  the  future,  you  can  always  install  it  later. 


Most  of  us  face  the  prospect  of 
upgrading  an  operating  sys¬ 
tem  with  a  mixture  of  excite¬ 
ment  and  dread.  True,  a  new  OS  brings 
cool  new  ways  to  work.  But  when  you 
install  a  major  version  of  OS  X,  you’re 
also  essentially  gutting  your  Mac  and 
replacing  its  virtual  insides.  Here’s  a 
guide  to  making  the  upgrade  process  as 
trouble-free  as  possible. 

What  You  Need 

The  two  most  important  things  you 
need  before  you  start  are  a  compatible 
Mac  and  a  complete  backup  of  all  your 
data.  Leopard  requires  a  Mac  with  an 
Intel  or  a  PowerPC  G4  or  G5  processor 
(G4  processors  must  be  at  least 
867MHz),  a  DVD  drive,  built-in  Fire¬ 
Wire,  at  least  512MB  of  RAM,  and  at 
least  7GB  of  free  hard-drive  space.  To 
protect  yourself  from  mishaps,  it’s  a 
good  idea  to  done  your  hard  drive  as  a 
bootable  backup  instead  of  just  backing 
up  data  piecemeal.  You  can  create  a 
clone — a  complete,  identical  copy  of 
your  Mac’s  hard  drive — with  a  utility 
such  as  Shirt  Pocket’s  $28  SuperDuper 
(MM* *  macworld.com/2325).  If  anything 
goes  wrong  with  the  upgrade,  you  can 
restore  your  data  and  be  back  where  you 
started  with  nothing  lost  but  time.  (For 
instructions,  see  “Easy  Mac  Backups”  at 
macworld.com/2596.) 

Before  You  Begin 

Here  are  a  few  steps  you  should  take 
before  you  start  the  installation  process: 

Double-Check  Your  Backup  Make 
sure  you  can  boot  from  it  by  actually 
using  it  to  start  your  Mac. 

Verify  Compatibility  with  Leopard 
Check  vendor  Web  sites  to  see  whether 
the  programs  you  use  most  are  compat¬ 
ible  with  Leopard — this  includes  login 
items  (in  the  Accounts  preference 
pane),  third-party  preference  panes, 
and  third-party  system  add-ons.  If  new 
versions  are  available,  download  them 
for  installation  after  the  upgrade. 


Choose  Your  Installation  Method 
To  evaluate  your  options,  see  “Decoding 
Your  Installation  Options.” 

Run  Disk  Utility  Verify  and,  if  neces¬ 
sary,  repair  your  hard  drive  using  this 
tool.  You  can  access  it  from  the  OS  X 
Installer’s  Welcome  screen — choose 
Utilities:  Disk  Utility. 

The  Installation  Process 

The  actual  installation  procedure  is 
straightforward,  but  there  are  opportu¬ 
nities  to  customize  your  installation. 

Select  a  Destination  After  you  select 
the  drive  you  want  to  install  Leopard 
on,  click  on  Options  and  choose  your 
installation  method:  Upgrade,  Archive 
And  Install,  or  Erase  And  Install. 

Pick  What  Not  to  Install  Click  on 
Customize,  and  you  can  opt  not  to 
install  several  items  in  order  to  save 
hard-drive  space.  Here  are  some  things 
you  can  likely  skip: 


•  Printer  Drivers:  You  can  deselect  all 
but  the  brand  of  your  printer  (or  print¬ 
ers)  to  save  several  gigabytes  of  space. 
However,  if  you’re  installing  Leopard 
on  a  laptop,  having  all  these  drivers  is 
useful  when  you  need  to  use  another 
printer  on  the  road. 

•  Additional  Fonts:  If  you  don’t  need 
the  listed  fonts,  deselect  this  item. 

•  Language  Translations:  If  you  don’t 
need  to  run  OS  X  in  languages  other 
than  English,  deselect  this  item.  Alter¬ 
natively,  expand  the  item  and  deselect 
particular  languages. 

•  Xu:  This  option  lets  you  use  soft¬ 
ware  that  requires  the  X11  Unix  win¬ 
dowing  system.  Most  people  can  skip 
this  one. 

After  you've  made  your  choices,  click 
on  Install  on  the  Install  Summary 
screen,  and  the  installation  will  begin. 
The  process  can  take  a  while.  When  the 
installation  is  finished  and  your  Mac 
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DECODING  YOUR 
INSTALLATION  OPTIONS 


It’s  easy  to  overlook  the 
Options  item  in  Leopard’s 
installer.  Clicking  on  this  lit¬ 
tle  button  reveals  several 
significant  choices  about 
how OSXgets  installed  on 
your  Mac.  Here’s  what  each 
option  does: 

Upgrade  Mac  OS  X 
This  option  keeps  your 
older  version  of  OS  X  but 
installs  new  versions  of  any 
files  that  have  changed  in 
Leopard.  We  recommend 
this  option  only  for  brand- 
new  Macs  you’re  upgrading 
from  Tiger  to  Leopard 
right  out  of  the  box. 

Archive  And  Install  We  recom¬ 
mend  Archive  And  Install  (or  Erase 
And  Install,  combined  with  restoring 
yourdata from  afull  backup  using 
Setup  Assistant)  for  most  users.  This 
method  installs  a  complete  version 
of  Leopard,  using  none  of  your  older 
OS  X  files.  However,  it  keeps  all  your 
older  system  files  on  your  hard 
drive — just  in  case  you  ever  need 
one  of  them.  We  advise  choosingthe 
Preserve  Users  And  Network  Set¬ 
tings  option,  because  this  brings 
your  existing  user  accounts  and  all 
user  data  into  Leopard.  (Note  that 
the  Archive  And  Install  option 
requires  much  more  hard-drive 
space  than  the  Upgrade  Mac  OS  X 
option.  As  described  elsewhere  in 
this  section,  it  may  also  require  a  bit 
of  manual  file  transferring.) 

Erase  And  Install  This  method 
erasesyourentire  hard  drive— delet¬ 
ing  all  your  data— and  installs  Leop¬ 
ard.  (It  should  go  without  saying  that 
you  must  have  a  complete  backup  of 


O  Upgrade  Mac  OS  X 

Upgrades  Mat  OS  X  from  an  earlier  version.  Upgradirq  i\  not 
intended  to  remove  previously  installed  applications  or  files. 

©Archive  and  Install 

Moves  existing  system  files  to  a  folder  named  Previous  System,  and 
then  installs  a  new  copy  of  Mac  OS  X.  You  cannot  start  up  your 
computer  using  the  Previous  System  folder. 

M  Preserve  Users  and  Network  Settings 

Imports  existing  user  accounts,  their  home  folders,  and  your  network 
settings  into  the  new  system.  You  will  skip  Setup  Assistant  when 
installation  is  complete. 

O Erase  and  Install 

Completely  erases  the  destination  volume  and  then  installs  a  new 
copy  of  Mac  OS  X. 


Format  disk  as:  Mac  OS  Extended  'journafed; 


(  Cancel  '  (  OK 

yourdata.)  This  option  is  useful  if 
your  current  OS  X  installation  has 
been  having  problems,  since  it  elimi¬ 
nates  any  disk  or  file  corruption. 
Choose  the  Format  Disk  As  Mac  OS 
Extended  (Journaled)  option.  But 
unless  you  really  wanttostart 
from  scratch, you’ll  need  to  either 
re-create  your  user  accounts  in 
Leopard  and  restore  your  data  from 
your  backup  after  installation,  or  use 
OS  X’s  Setup  Assistant  to  transfer  the 
accounts  and  data  from  another 
computer orfrom  afull  backup. 

install  Mac  OS  X  You’ll  see  this 
option— instead  of  Upgrade  Mac 
OS  X — only  ifyou  choose  a  volume 
that  doesn’t  already  have  an  upgrad¬ 
able  version  of  OS  X  installed.  (Ifyou 
got  your  copy  of  Leopard  through  the 
Mac  OS  X  Up-To-Date  program— for 
people  who  purchased  a  Mac  that 
shipped  with  Tiger  after  Leopard  was 
released — your  disc  will  install  only 
onto  a  drive  that  already  has  Tiger 
installed.  You’ll  get  the  same  installa¬ 
tion  options  except  for  this  one.) 


restarts  in  Leopard,  you’ll  see  either  the 
full-length,  full-screen  Setup  Assistant 
(if  you  did  an  Erase  And  Install)  or  a 
shorter  registration  version. 

After  You’re  Done 

If  you  performed  an  Archive  And 
Install  and  opted  to  preserve  user 
accounts  and  network  settings,  you 
should  be  up  and  running  pretty  much 
where  you  left  off.  If  you  chose  not  to 
preserve  user  accounts  and  network  set¬ 
tings,  or  if  you  selected  the  Erase  And 
Install  option,  the  Setup  Assistant  will 
give  you  the  opportunity  to  transfer 
files  from  another  Mac,  another  drive 
on  the  current  Mac,  or  a  backup  vol¬ 
ume.  You  can  transfer  user  accounts, 
network  and  other  settings,  programs, 
and  other  nonsystem  data.  Though  this 
process  is  slow,  it  works  well. 

In  either  case,  you’ll  want  to  check 
your  favorite  programs  to  make  sure 
they’re  working  properly.  You  may 
need  to  enter  registration  or  serial 
numbers  for  some.  Other  programs 
may  require  reinstallation  (particularly 
those  that  install  files  in  the  /Library 
or  /System/ Library  folders).  Also  keep 
an  eye  out  for  misbehaving  programs; 
you  may  not  be  able  to  use  some  pro¬ 
grams  until  the  developers  release 
compatible  updates. 

Move  Important  Files  To  finish  up, 
we  recommend  navigating  to  the  Previ¬ 
ous  Systems  folder  and  browsing 
through  its  subfolders  to  make  sure  all 
your  files  were  moved  properly.  For 
example,  if  you  use  the  Archive  And 
Install  option  to  preserve  user  accounts, 
the  files  inside  the  Shared  user  folder 
don’t  get  moved.  You’ll  likely  want  to 
copy  them  to  the  new  /Users/ Shared 
folder.  (If  you  use  the  Setup  Assistant  to 
transfer  files,  the  Shared  folder’s  con¬ 
tents  do  get  transferred.) 

Also  check  inside  the  Library  folder 
in  Previous  Systems,  paying  special 
attention  to  the  contents  of  Contextual 
Menu  Items  and  QuickTime.  If  the 
Library  folder  contains  files  that  the 
programs  you  use  require,  or  third- 
party  system  add-ons  that  you  want  to 
continue  using,  you  may  want  to  trans¬ 
fer  them  manually  to  the  same  location 
in  the  current  /Library  folder.  (It  may 


be  easier  to  simply  reinstall  this  soft¬ 
ware,  however,  to  ensure  that  you 
have  all  the  necessary  support  files.) 

Get  Back  to  Work 

With  any  luck,  this  entire  process 
should  take  just  a  few  hours,  which 


isn’t  bad  for  something  you  need  to 
do  only  once  every  couple  of  years. 
And  with  the  help  of  these  tips  and 
suggestions,  you  should  be  back  up 
and  running,  and  enjoying  Leop¬ 
ard’s  new  features,  with  minimal 
growing  pains. 
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FEATURE  Leopard  Lands 


NEW  AND  IMPROVED  FEATURES 

Apple  says  that  Leopard  contains  more  than  300  new  features.  Although  there  isn't  enough 
room  here  to  cover  them  all  (visit  macworid.com/1658  for  our  up-to-the-minute  Leopard 
coverage),  we  can  delve  into  some  of  the  most  significant  ones. 


Time  Machine  Interface  Backups  appear  chronologically  in  3-D  space. 
0  0  0 

Time  Machine 


C3 


OS  X  10.5’s  new  built-in 
backup  program  is  designed 
to  work  with  internal  and 
external  hard  drives.  Time  Machine 
automatically  creates  time-based 
snapshots  of  your  Mac,  let¬ 
ting  you  instantly  retrieve 
files,  folders,  and  applica¬ 
tions  that  you  may  have 
deleted — or  even  just 
older  versions  of  docu¬ 
ments  that  you’ve  updated. 

Getting  Started  Using  a 
unique  3-D  interface,  Time 
Machine  attempts  to  turn  the  complex 
and  sometimes  confusing  processes  of 
backing  up  and  restoring  into  simple, 
visual  operations.  Backing  up  is  easy: 
attach  a  drive  with  enough  capacity, 
enable  it  for  use  with  Time  Machine, 


and  then  wait  for  the  initial  backup  to 
complete.  Once  that’s  done,  Time 
Machine  will  automatically  work  in  the 
background,  creating  backups  of  files  as 
you  modify  your  system. 

Finding  Files  When  you 
need  to  retrieve  some¬ 
thing,  you  launch 
Time  Machine  and 
simply  “flip  back” 
through  time  to  find 
the  files  you  want  to 
restore.  Some  people  will 
love  Time  Machine’s  inter¬ 
face;  some  will  hate  it — nonethe¬ 
less,  it  does  make  the  relationship 
between  your  files  and  folders  and 
time  quite  obvious,  and  this  helps 
quite  a  bit  when  you’re  trying  to 
restore  files  from  a  backup. 


How  Well  It  Works 

In  our  testing,  Time  Machine  worked 
quite  well.  Initial  backups  took  some 
time,  of  course,  but  after  that,  we  didn’t 
notice  much  slowdown  during  typical 
use  of  our  Macs. 

As  a  user,  you  don’t  have  a  lot  of  con¬ 
trol  over  exactly  how  Time  Machine 
operates.  You  can  disable  it  and  specify 
certain  files  and  folders  that  you  don’t 
want  it  to  back  up,  but  that’s  about  all. 
The  more  available  space  you  have,  the 
more  versions  of  things  you  can  keep. 

Who  It’s  Good  For 

Time  Machine  is  perfect  for  nearly 
everyone  who  has  enough  drive  space 
to  make  the  most  of  it.  It’s  not,  how¬ 
ever,  a  professional  versioning  solution. 
As  your  Time  Machine  disk  fills  up, 
older  versions  of  files  are  deleted  to 
make  room  for  new  ones.  If  you  need 
permanent  versioning  control,  you’ll 
want  to  find  another  solution. 

Time  Machine  doesn’t  work  instan¬ 
taneously — if  you  create  a  file  and 
then  delete  it  a  few  seconds  later, 

Time  Machine  won’t  have  time  to  cre¬ 
ate  a  backup  copy  of  it.  But  that’s  not 
really  what  Time  Machine  is  designed 
for.  Think  of  it  as  a  safeguard  for  all 
those  priceless  digital  images,  docu¬ 
ments,  and  media  files  that  you  store 
on  your  machine. 


Change  Disk.. 
Options,.. 


Name:  Backup  HD 
Available:  SS.9  CB  of  232.8  GB 
Oldest  Backup:  Today,  2.01  AM 
Latest  Backup:  Today,  2:59  PM 
Backing  up:  1 

Hi  SMB  0*397.6  M6 


Time  Machine 

J  ON 


OFF 


Time  Machine  keeps 

*  Hourly  backups  tor  the.  past  24  hour* 

*  Daily  backups  for  the  past  month 

*  Weakly  backups  until  your  backup  disk  11  tui! 


Click  the  lock  to  prevent  further  changes. 


Setup  In  Time  Machine’s  preference  pane,  you  set  which 
drive  to  use,  as  well  as  which  files  and  folders  to  exclude 
from  backup. 
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H ITACH I 


We're  not  shy 


about  exposing  the  quality  that's  hidden  underneath  our  stylish  exteriors.  From  the  inside  out,  OWC  storage  solutions  are  dressed  for 
success  and  you'll  find  our  latest  capacity  leading  solutions  built  with  cutting  edge  hard  drives  from  Hitachi.  The  best  performing  and  most 
reliable  components  go  into  every  OWC  Storage  solution,  and  that's  something  no  one  needs  to  be  shy  about! 


-  '  •  i-- 


NEW! 

OWC  Mercury  Rack 
Pro™  Solutions 

FireWire  800/400+USB 
2.0  111  Rack-Mount 
Solutions  up  to  4.0TB. 


OWC  Mercury  Elite™-AL 


OWC  Mercury  Elite-AL  Pro 


OWC 
Mercury 
On-The-Go™ 

Bus  Powered  FireWire 
800/400+USB  2.0  Plug 
and  Play  solutions  featuring 
Hitachi  performance  drives  up  to  200GB  at 
7200RPM  (Models  up  to  250GB  offered). 
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Leopard  Lands 


Though  you  may  not  think  of 
the  Finder  this  way,  it’s  the 
most  frequently  used  program 
in  OS  X.  It  runs  from  the  moment  you 
log  in  until  the  time  you  log  out,  han¬ 
dling  all  your  file-management  tasks. 
It’s  also  the  face  of  the  OS  X  interface 
when  you’re  not  using  an  application. 

What’s  New 

Since  you  spend  most  of  your  time  in 
the  Finder,  you’ll  need  to  familiarize 
yourself  with  some  of  its  big  changes. 

New  Appearance  The  first  thing 
most  Leopard  users  will  notice  is  the 
Finder’s  new  look.  Gone  are  the  bright, 
colorful  folder  icons  of  OS  X  10.4  (and 
every  Mac  OS  release  since  the  days  of 
System  7).  In  their  place,  you’ll  find  a 
look  of  uniform  blue  and  gray,  with 
much  subtler  indicators  of  the  folders’ 
contents.  Further,  the  menu  bar  and 
menus  are  translucent,  and  the  Dock  is 
no  longer  a  dock — it’s  more  of  a  shelf, 
complete  with  reflections  of  windows 
that  get  close  to  the  shelf,  and  pro¬ 
nounced  drop  shadows  for  Dock  icons. 
Some  people  will 
love  the  look; 
others  will  hate 
it.  (If  you  hate  it, 
try  moving  it  to 
the  side  of  your 
screen — it  turns 
into  a  non-3-D 
alternative.)  But 
once  you  get 
beyond  appear¬ 
ance,  you’ll  find 
other,  more  sub¬ 
stantive  changes. 

Quick  Look  Although  Quick 
Look  is  actually  something  of  a 
systemwide  feature,  you’ll  end  up 
using  it  often  in  the  Finder.  It  lets 


Quick  Look  You  can  now  view  the  con¬ 
tents  of  many  common  files  just  by  pressing 
the  spacebar — no  need  to  open  the  file’s 
application. 


you  see  inside  a  file  without  going  to 
the  trouble  of  opening  it  in  its  related 
application.  Instead,  you  can  highlight 
a  file  in  the  Finder  and  press  the  space 
bar.  A  new  window  will  open  and  dis¬ 
play  the  file’s  contents  (see  “Quick 
Look”).  This  window  is  scrollable  (for 
multiple-page  docu¬ 
ments),  resizable,  and 
movable,  and  it  has  two 
buttons  at  the  bottom; 
pressing  one  will  add  a 
displayed  image  to  iPhoto, 
and  pressing  the  other 
will  toggle  to  Quick 
Look’s  full-screen  mode. 

You  can  use  Quick 

Look  with  nearly  any  kind  of  file.  Text 
files,  movies,  Adobe  Photoshop 
images,  PDFs,  Microsoft  Office  2004 
documents,  image  files,  and  even 
MP3S  all  show  (and  in  the  case  of 
movies  and  audio  files,  play)  in  the 
Quick  Look  window. 

If  you  use  a  third-party  program 
with  a  proprietary  file  format,  however, 
you  may  not  be  able  to  use  Quick  Look 
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on  its  files,  at  least  not  until  its  devel¬ 
oper  updates  it  to  provide  a  Quick 
Look  preview. 

After  spending  just  a  few  minutes 
using  Quick  Look,  you’ll  never  want  to 
go  back  to  using  preview  icons  (or  click¬ 
ing  and  hoping)  to  find  a  file. 

Cover  Flow  The  Finder  now  sports  a 
Cover  Flow  view,  which  looks  just  like  it 
does  in  iTunes.  Much  like  Quick  Look, 
Cover  Flow  gives  you  a  preview  of  your 
files  without  opening  them.  It  can  page 
through  PDFs  and  text  files,  and  it  can 
play  movie  files  (but  not 
audio  files).  It’s  a  great  way 
to  browse  for  an  image  or  a 
movie  in  a  crowded  folder. 

Stacks  Leopard  gives 
you  a  new  way  of  looking 
at  folders  stored  on  the 
end  of  the  Dock.  In  previ¬ 
ous  versions  of  OS  X, 
clicking  on  a  folder  there 
opened  a  navigable  pop-up  menu.  In 
OS  X  10.5,  you’ll  get  what’s  known  as  a 
stack — a  visual  representation  of  the 
folder’s  contents.  You  can  choose  to 
see  the  stack  presented  as  a  curving 
column  of  icons  or  as  a  pop-up  win¬ 
dow  full  of  icons  (if  you  place  the 
Dock  on  the  side,  you  only  get  the 
pop-up  option). 

If  you  have  folders  of  images  in  your 
stacks,  this  is  a  useful  feature.  But  if 
you’ve  made  extensive  use  of  the  Dock’s 
navigable  pop-up  folders  in  OS  X  10.4, 
stacks  will  likely  disappoint  you,  as 
they’re  somewhat  less  powerful  (you 
can’t,  for  instance,  drill  down  into  sub¬ 
folders  in  stacks). 

Dock  Pop-up  Folders  Leopard’s 
Dock  has  inherited  a  useful  feature 
from  the  Finder:  spring-loaded  folders. 
Now  when  you  drag  an  item  over  a 
folder  in  the  Dock,  the  folder  will  open 
momentarily  in  the  Finder,  allowing 
you  to  drop  the  item  into  a  subfolder — 
or  to  dig  down  even  further  into  sub¬ 
subfolders  until  you  find  the  desired 
destination.  Once  you’ve  dropped  the 
file,  the  folder  (as  well  as  all  the  sub¬ 
folders)  will  close  and  return  to  its  rest¬ 
ing  place  in  the  Dock. 

Searches  in  the  Sidebar  A  new 
Searches  section  in  the  Finder’s  sidebar 
comes  populated  with  a  number  of 
handy  saved  searches — to  help  you 
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Finder  Interface  Leopard’s  Finder  adds  a  Cover  Flow  view,  a  redesigned  Dock,  larger  icons,  the 
ability  to  see  the  path  to  your  files,  and  much  more. 


quickly  find  items  modified  today,  yes¬ 
terday,  or  in  the  past  week,  and  to  show 
all  movies,  images,  or  documents. 

Even  more  useful  than  the  canned 
searches  is  the  ability  to  add  your  own 
searches.  After  you  create  a  search  in 
the  Finder,  click  on  the  Save  button, 
and  you’ll  see  a  new  Add  To  Sidebar 
option  that  does  just  what  you’d 
expect  it  to. 

Striped  List  View  The  Finder’s  List 
view  now  sports  stripes — rows  in  List 
view  windows  now  alternate  between 
white  and  light-blue  backgrounds, 
making  it  much  simpler  to  read  the 
items  in  wide  windows. 

Changes  in  View  Options  In  both 
the  Icon  and  the  Column  views, 
you’ll  discover  changes  in  the  View: 
Show  View  Options  dialog  box.  In 
Icon  view,  the  big  news  is  the  return 
of  customizable  grid  spacing.  That’s 
right — you’re  no  longer  stuck  with  the 
OS  X  default  (really  wide)  setting  for 
grid  spacing. 

For  Column  view,  a  very  handy  new 
Arrange  By  pop-up  menu  lets  you  sort 
column  windows  by  name,  date  modi¬ 
fied,  date  created,  size,  kind,  or  label. 
Unfortunately,  these  settings  are  glob¬ 
al,  so  you  can’t  have  one  Column  view 


window  sorted  by  name  and  another 
sorted  by  date  modified. 

Speaking  of  global  settings,  the  List 
and  Icon  view  windows  have  changed 
in  that  regard.  Instead  of  OS  X  10.4’s 
two  options  (This  Window  Only  or  All 
Windows),  Leopard  includes  a  new  Use 
As  Defaults  button.  Unless  you  click  on 
that  button,  changes  apply  only  to  the 
current  window. 

Finally,  the  Snap  To  Grid  setting  for 
Icon  view  windows  has  found  a  new 
home.  At  first  glance,  you  might  think 
it’s  gone,  as  the  stand-alone  check  box 
is  missing.  Instead,  the  setting  is  hid¬ 
den  near  the  top  of  the  Arrange  By 
pop-up  menu. 

New  Finder  Preferences  Hidden  in 
the  Advanced  section  of  the  Finder’s 
preferences  is  the  ability  to  disable 
warnings  about  changing  a  file’s 
extension.  If  you’d  rather  not  be 
warned  every  time  you  want  to  change 
.html  to  .htm,  just  make  sure  the  box 
next  to  Show  Warning  Before  Chang¬ 
ing  An  Extension  doesn’t  contain  a 
check  mark.  The  other  new  check  box 
here  will  force  the  Trash  to  always 
empty  securely. 

Assorted  Other  Changes  In  OS  X 

10.5,  the  Finder’s  file-compression 


PREVIEW  4 

With  the  newest  version  of  Preview, 
you  can  now  reorganize  PDF  pages 
and  merge  multiple  PDF  docu¬ 
ments.  Preview  also  features 
improved  annotation  tools 
forcommentingon  docu¬ 
ments.  Of  the  program’s  imag- 
ingtools,oneofthe  most  useful  is' 
the  Adjust  Size  option,  which  letsyou 
adjust  an  image’s  resolution,  set 
dimensions  in  inches  or  pixels,  and 
resample  the  image  to  create  a  larger 
version— a  feature  we’d  love  to  see 
iPhoto  take  advantage  of.  The  Extract 
Shape  tools  letsyou  paint  a  border 
around  the  edges  of  an  object  to 
select  everythingwithin,whilethe 
Instant  Alpha  tool  selects  masking 
areas  based  on  tones;  it’s  similarto 
Photoshop’s  Magic  Wand  tool. 


menu  item  has  changed  from  Create 
Archive  From  “file  name”  to  Compress 
“file  name."  In  the  Trash  window, 
there’s  an  Empty  button  for  deleting 
the  Trash’s  contents.  The  entries  found 
at  the  bottom  of  OS  X  10.4’s  contextual 
menu — Automator,  Enable  Folder 
Actions,  and  so  on — have  been  rele¬ 
gated  to  their  own  More  submenu. 
There’s  also  a  new  option  for  sending  a 
selected  file  to  a  Bluetooth  device; 
third-party  contextual-menu  extensions 
appear  in  this  submenu  as  well. 


How  Well  It  Works 

The  rewritten  Finder  is  fast,  and  it  han¬ 
dles  large  folders  much  more  easily 
than  its  predecessors.  Quick  Look, 
Cover  Flow,  and  the  other  new  features 
are  all  welcome  additions,  and  the 
Finder  is  now  a  more  functional  place 
to  spend  your  time.  Whether  that  time 
is  more  enjoyable,  though,  may  depend 
on  whether  you  like  the  new  look  that 
comes  with  the  new  features. 


Who  It’s  Good  For 

Some  people  may  not  care  for  the  new 
look  at  all,  and  they  may  seek  help  from 
third  parties  to  alter  it.  But  regardless  of 
how  you  feel  about  the  Finder’s  new 
look,  there’s  no  question  that  this  is  a 
much  improved  application. 
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CD 


Spaces 


Working  with  Spaces  With  virtual  desktops, you  can  organize  yourtasks — forexample, 
you  can  keep  your  Web  browsing  on  one,  and  your  mail  and  calendar  tasks  on  another. 


dows.  You  can  then  navigate  between  Using  Windows  You  can  switch 

these  virtual  workspaces  to  access  their  between  workspaces  in  a  number  of 


One  of  OS  X’s  best  features  is 
that  it  can  run  many  pro¬ 
grams  simultaneously.  But  a 
consequence  of  this  capability  is  that 
you  can  end  up  with  lots  of  application 
windows  cluttering  your  screen.  In 
Leopard,  Apple  has  addressed  this  issue 
with  Spaces,  which  convinces  your 
computer  that  it  has  more  than  one 
desktop,  or  workspace,  each  of  which 
can  contain  its  own  programs  and  win- 


discrete  items. 

Creating  Workspaces 
You  enable  Spaces  in  a 
new  Expose  &  Spaces 
pane  in  System  Prefer¬ 
ences.  By  default,  you 
have  two  workspaces, 
arranged  horizontally; 
however,  you  can  add 
rows  or  columns  of 


ways.  There  are  also  sev¬ 
eral  ways  to  add  a  program 
window  to  a  workspace, 
and  you  can  move  a  win¬ 
dow  from  one  workspace 
to  another  or  even  swap 
the  relative  locations  of 
entire  workspaces. 


workspaces — up  to  a  maximum  of 
four  rows  and  four  columns  (for  a 
total  of  16  workspaces). 


FONT  BOOK  2.1 


At  first  glance,  Leopard’s  Font  Book  looks  nearly  identical  to  Tiger’s,  but 
Apple  has  made  some  significant  changes  to  the  OS  Xfont  manager  that 
greatly  enhance  its  usefulness.  While  Font  Book  still  can’t  compete  with  the 
third-party  font  managers  on  the  platform,  many  users  will  welcome  the  improve¬ 
ments  in  Leopard — which  include  printfunctionality,  language  specification,  auto¬ 
matic  font  activation,  system-font  protection,  and  Braille  support.  In  addition,  the  new 
WYSIWYG  icons  and  instant  Get  Info  previews  are  helpful,  because  nowyou  don’t  have 
to  launch  Font  Book  to  identify  fonts  quickly. 

This  upgrade  matches  the  printing  functionality  of  some  third-party  programs  by 
lettingyou  use  the  Print  command  to  print  previews  of  your  fonts.  You  get  a  nicely  for¬ 
matted  sample  of  the  font  you  selected,  in  all  of  the  available  faces.  The  new  Font  Book 
also  makes  it  easy  to  identify  and  disable  unwanted  built-in  foreign  language  fonts  so 
they  don’t  show  up  in  your  font  menus. 

Potentially  the  most  useful  new  feature  of  Font  Book  is  automatic  font  activation, 
which  can  enable  fonts  in  a  particular  document  on-the-fly.  In  our  tests,  however,  this 
feature  was  glitchy.  It  worked  as  expected  with  some  fonts  and  some  documents,  but 
mysteriously  failed  with  others. 


How  Well  It  Works 

Overall,  Spaces  works  well  and  is  rela¬ 
tively  easy  to  use,  given  that  it’s  a  whole 
new  way  of  thinking  about  your  on¬ 
screen  work  area.  On  the  other  hand,  it 
has  some  limitations.  Perhaps  the 
most  significant  is  that  although  you 
can  assign  particular  programs  to 
always  open  in  particular  workspaces, 
when  you  log  out,  Spaces  doesn’t  auto¬ 
matically  remember  what  programs 
and  windows  you  had  open.  Spaces’ 
behavior  is  also  confusing  at  times, 
especially  as  it  relates  to  OS  X’s  3€-tab 
program  switcher. 


Who  It’s  Good  For 

Spaces  isn’t  for  everyone.  It’s  unlikely 
to  appeal  to  people  who  work  in  just  a 
few  programs.  However,  the  many 
people  who  use  their  Macs  for  several 
different  tasks  throughout  the  day, 
and  who  have  wished  for  a  better  solu¬ 
tion  to  window  clutter  than  Expose, 
may  find  the  perfect  answer  in  Spaces. 
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Safari  3 


Leopard  ships  with  the  Safari 
3  Web  browser,  which  has 
been  available  as  a  public  beta 
since  June  2007.  Safari  3  is  an  evolu¬ 
tionary  upgrade  to  Safari  2,  but  it  does 
make  your  browsing  life  easier. 

What’s  New 

There’s  really  only  one  major 
difference  between  Safari  3 
in  OS  X  10.4  and  Safari 
3  in  OS  X  10.5:  the  Open 
This  Page  In  Dashboard 
toolbar  button. 

Create  Web  Clips  You 
can  now  use  Safari  to  turn  a 
portion  of  any  Web  page  into  a 
Dashboard  widget  (also  known  as  a 
Web  clip).  The  process  is  quite  simple: 
click  on  Safari’s  new  Open  This  Page  In 
Dashboard  toolbar  button,  and  the  page 
will  dim,  except  for  a  white  rectangle. 
Move  your  mouse  until  the  rectangle  is 
over  the  area  you’d  like  to  make  into  a 
Web  clip,  and  then  click.  You’ll  see  a 
series  of  adjustment  circles  appear  on 
the  rectangle;  drag  them  to  adjust  the 
selection  area,  and  click  on  the  Add  but¬ 
ton  when  you’re  satisfied. 

Dashboard  will  open,  displaying 
your  newly  created  widget.  You  can 
then  click  on  the  widget’s  info  (i)  but¬ 
ton  to  choose  a  theme  for  your  widget. 
That’s  all  there  is  to  it — as  long  as  you 
leave  the  widget  open.  Unfortunately, 
there’s  no  way  to  save  a  user-created 
widget,  so  if  you  close  the  widget  (by 
clicking  on  its  %  button),  you’ll  have  to 
repeat  the  process. 

Search  Better  Searching  in  Safari  is 
now  dynamic.  After  you  press  8€-F  and 
begin  to  type  characters,  Safari  high¬ 
lights  all  the  matching  terms  on  the 
page,  adjusting  matches  as  you  type 
more  characters.  It  no  longer  makes 
you  enter  an  entire  term  before  search¬ 
ing,  and  it  now  lists  all  matches  at  once. 

Bookmark  Groups  of  Tabs  You  can 
now  create  a  bookmark  from  a  group  of 
tabs  in  Safari,  as  you  can  in  Firefox.  For 
example,  say  you’ve  been  browsing  the 


Web  for  a  couple  of  hours  and  realize 
it’d  be  great  to  save  the  six  tabs  you’ve 
got  open  as  a  group  for  future  use.  All 
you  need  to  do  is  select  Bookmarks: 

Add  Bookmark  For  These  6  Tabs,  and 
then  name  the  bookmark. 

Recover  From  Mistakes  Safari’s 
History  menu  now  includes  a  Reopen 
Last  Closed  Window  menu  item.  You'll 
say  thank-you  for  this  handy  feature 
every  time  you  get  over-aggressive  with 
3£-W — you’ll  no  longer  have  to  retrace 
your  steps  to  get  back  to  the  page  you 
were  viewing.  There’s  also  a  new 
Reopen  All  Windows  From 
Last  Session  item  that  does 
exactly  what  it  promises  to 
do;  it  reopens  all  the  win¬ 
dows  and  tabs  you  last  had 
open  in  Safari. 

Prevent  Mistakes  Safari 
has  a  new  feature  designed  to 
prevent  you  from  doing  some¬ 
thing  silly:  it  will  warn  you  if  you  click 
on  the  red  close  box  when  you  have 
more  than  one  tab  open.  (It  will  also 
warn  you  if  you  try  to  close  a  tab  or  a 
window  containing  text  you’ve  entered 
in  a  Web  form.) 


Make  History  Disappear  Safari’s 
preferences  now  include  an  option  for 
automatically  deleting  your  browsing 
history  after  a  day,  a  week,  two  weeks, 
a  month,  or  a  year;  or  you  can  clear 
them  manually. 

How  Well  It  Works 

Safari  3  works  as  well  as  Safari  2,  and  its 
new  features  enhance  the  browsing  expe¬ 
rience.  Once  you’ve  gotten  used  to  the 
new  search  feature — which  you’ll  notice 
in  other  OS  X  applications  as  well — 
there’s  no  going  back  to  the  old  style. 
Creating  your  own  Web  clips  is  also  use¬ 
ful,  but  it  would  be  a  much  better  feature 
if  you  could  permanently  store  your  cre¬ 
ations.  And  the  warnings  about  closing 
multiple  tabs  and  forms  with  text  on 
them  are  welcome  additions. 

Who  It’s  Good  For 

If  you’re  a  Safari  2  user,  you’ll  enjoy 
Safari  3  even  more.  If  you  use  Firefox 
or  any  of  the  myriad  other  OS  X 
browsers,  you’ll  have  to  decide  if  the 
ability  to  create  your  own  Dashboard 
widgets  from  Web  pages  is  a  com¬ 
pelling  reason  to  switch. 
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Slashdot:  News  for  nerds,  stuff  that  matters 
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Banked  Blood  May  Not  Be  As  Effective  As  Hoped 


Posted  by  kdawson  on  Tuesday  October  09,  ®05:20PM 
from  thft  round-up-thc-usuot  vampiros  dept 


UBSoider  alerts  us  to  two  separate  research  reports  published  In  the 
Proceedings  ot  the  National  Academy  of  Sciences  pointing  to  the  rapid 
breakdown  ot  nitric  oxide  In  donated  blood  as  a  reason  why  such  Wood 
loses  its  ability  to  transfer  oxygen,  and  is  sometime  Implicated  in 
problems  such  as  strokes  and  heart  attacks.  Nitric  oxide  depletion  is  significant 
after  3  hours  ol  storage:  yet  current  guidelines  allow  for  storing  donated  blood  lot 
up  to  42  days.  The  article  notes:  "Several  of  the  researchers,  Including  Stamlet, 
have  consulting  and/or  equity  relationships  with  Nitrox/N30  a  company 
developing  nitric  oxide  based  therapies." 


►  biotech,  science,  siashverfslng,  dishonesty,  baughttcience  (ingoing  nm) 

Bead  Wore,,,  scjefice.sl38htkit.aro  H.  of  comments 


With  OES  2.0,  Novel!  Moves  NetWare  To  [Linux] 


N 


Posted  by  kdawson  on  Tuesday  October  09,  @04:38PM 

freiiTtfte  nen-underoMih  ct&pt. 

apokrvohos  writes 

9 Novell's  long  journey  from  NetWare  to  Linux  Is  finally  complete, 
with  Open  Enterprise  Server  2,0.  Linux  "Watch  takes  a  look  at  the 
newly -released  OES  2  0:  'Now,  with  OES  2,0,  the  NetWare  operating 
system  kernel,  NetWare  6.5  SP7,  is  still  there  If  you  run  it,  but  It  runs  on  top  of 
the  Xen  hypervisor.  You  can  also  run  the  NetWare  services,  or  a  para- 
virtualized  instance  of  NetWare,  on  top  ot  Xen  with  the  SLES  (SUSE  Linux 
Enterprise  Server)  10  SP  1  kernel.  So.  If  you're  wedded  to  NetWare  and  Its 
way  of  doing  things,  you  dont  have  to  wave  good-bye  to  It." 
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Beet  Mem*  In  Slashdot's  First  10 

Years 

O  Ftobotic  Overlords 


Finding  Items  in  Safari  An  improved  Find  command  makes  it  easier  to  search  for  and  locate 
words  and  phrases  on  Web  pages. 
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FEATURE  Leopard  Lands 


Select  a  starting  point  to  open  a  new  workflow: 


m&m 


: 


Custom 


Files  &  Folders 


v»! 

Music  &  Audio 


W 


Text 


Photos  &  Images 


To  start  a  workflow  that  uses  photos  or  other  images,  use  the  pop-up  menus  to  set  up  how  the  images  wilt 
be  received  by  she  workflow,  and  then  click  Choose. 


Get  content  from:  !  my  iPhoto  Library 


ID 


!  Ask  for  photos  and  albums  now 


3 


(  Open  an  Existing  Workflow...  ) 


0  0  0 


(  Close  )  (  Choose  ~) 


CD 


Automator  2 


Introduced  in  OS  X  10.4, 
Automator  lets  you  create  use¬ 
ful  little  programs  that  per¬ 
form  routine  tasks,  even  if  you  know 
nothing  about  programming.  The  first 
version  was  relatively  successful.  And 
OS  X  10.5’s  new  version  of  Automator 
makes  creating  these  little  programs 
even  easier. 


What’s  New 

Version  2  makes  it  likelier 
that  you’ll  find  the  courage  to 
launch  Automator  and  take  it 
for  a  spin. 

New  Look  You’ll  notice 
one  big  change  as  soon 
you  launch  Automator.  In 
OS  X  10.4,  you  were 
immediately  dumped 
into  the  work  area,  where 
you  could  start  building  your 
workflow.  In  Leopard,  you’re  instead 
presented  with  a  Pages-  and  Keynote¬ 
like  sheet  that  displays  a  number  of 
starting  points. 

Recording  In  the  top  right  corner  of 
Automator’s  interface  is  a  new  Record 
button.  Click  on  it,  and  Automator  cap¬ 
tures  your  keystrokes — opening  System 
Preferences  and  activating  a  specific 
pane,  for  example,  or  launching  an 


application.  While  it  won’t  allow  you  to 
do  everything  you  might  want  to,  it  will 
let  you  work  around  some  limitations 
of  the  built-in  actions. 

New  Libraries  and  Actions  Automa¬ 
tor  now  includes  Choose  From  List, 
which  presents  a  pop-up  list  of  options 
the  user  can  choose  from;  Copy  To  Clip¬ 
board;  Get  Contents  Of  Clipboard; 
actions  that  hide  or  quit  applica¬ 
tions;  and  a  slew  of  actions  that 
work  with  RSS  feeds. 

Variabies  The  new 
version  supports  vari¬ 
ables,  which  can  be  text 
or  numbers.  Automator 
includes  a  number  of  prede¬ 
fined  variables  for  things  such 
as  the  current  date  and  time,  the 
user’s  .Mac  account  name,  and  the 
computer’s  uptime.  There  are  also 
variables  for  storing  text,  file  paths,  shell 
scripts,  and  the  results  of  AppleScripts. 

Smart  Groups  In  OS  X  10.4  it  was 
tricky  to  find  specific  actions.  Automa¬ 
tor  takes  care  of  that  in  three  ways. 
First,  it  lists  actions  alphabetically 
within  groups.  Second,  it  sorts  actions 
by  function,  not  by  application — so 
you’ll  find  all  photo-related  actions  in 
the  Photos  group.  (You  can  switch  to 
the  old  by-application  view  in  the 


Starting  Points  Automator  2  makes  it  easier  to 
begin  creating  workflows  by  providing  starting 
points  for  common  tasks. 

menu.)  Third,  you  can  create  smart 
groups  that  let  you  easily  find  items 
meeting  certain  criteria. 

Other  New  Features  In  the  work- 
flow  area,  you  can  now  expand  work- 
flows  to  show  the  results  of  each  step 
directly  within  the  workflow  itself, 
and  the  log  now  appears  within  the 
Automator  window,  instead  of  below  it 
in  a  drop-down  drawer. 

How  Well  It  Works 

The  ability  to  record  keystrokes  and 
mouse  actions,  the  presence  of  vari¬ 
ables,  and  the  new  sort-by-function 
view  all  combine  to  make  Automator 
easier  to  use  and  more  powerful  than 
its  predecessor. 

Who  It’s  Good  For 

Not  everyone  is  going  to  use  Automator. 
But  for  people  who  want  to  automate  a 
repetitive  action  or  add  functionality  to 
the  Finder’s  contextual  menu,  Automa¬ 
tor  is  a  great  tool.  You  don’t  need  any 
programming  experience,  and  the  new 
Starting  Points  feature  makes  it  even 
easier  to  use. 


DISK  UTILITY  11 

Perhaps  the  biggest  change  to  Disk 
Utility  is  its  ability  to  alter  the  size  of 
disk  partitions  without  losing  data.  In 
previous  versions,  if  you  wanted 
to  change  the  size  or  number  of  1 

partitions  on  a  certain  drive,  Disk 
Utility  would  first  erase  the  entire 
drive  and  then  rebuild  the  parti¬ 
tions  as  you  requested.  Now  you  can 
reallocate  your  disk  space  to  new  par¬ 
titions  or  expand  existing  ones.  We 
were  able  to  create,  delete,  and  resize 
multiple  partitions  on  a  drive  without 
destroyingallthedataon  it. 

Leopard’s  Disk  Utility  also  letsyou 
resize  disk  images.  This  is  a  nice  fea¬ 
ture  for  people  who  use  Disk  Utility  to 
make  an  empty  disk  image  of,  say 
100MB,  only  to  later  discover  that 
they  don’t  need  that  much  space. 
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SAfiYO 


everyvideo 

everywhere 

The  waterproof  SANYO  Xacti  El  captures  stunning  digital 
video  and  beautiful  6MP  photos  of  whatever  life  throws 
at  you... like  snow,  rain,  and  sunshine. 

•  Waterproof  Digital  Camcorder 

•  6  Megapixel  Still  Images 

•  5x  Optical  Zoom  Lens 

•  2.5-Inch  LCD  Display 

•  Up  to  Ihr.  20rnin.  Digital  Video  Per  1GB  Memory  Card 


WWW.  sanyodigital  .com 


Waterproof 

Camcorder 


©2007  SANYO  Digital  Products.  All  rights  reserved.  In  tests  conducted  by  SANYO  Electric  Co.,  ltd.,  the  'VPC-E1  meets  the  IPX8  underwater 
rating  at  depths  of  up  to  5ft.  for  up  to  30  minutes.  Go  to  www.sanyodigital.com  to  leant  more.  Memory  Card  sold  separately. 
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AIM  IM  with  Rob  Griffiths  10/1&07 
1:30  PM 


Hi  Rob,  just  testing  out  tabbed 
chats  in  Leopard 


they're  nice  14# 


v 

A 


Direct  Instant  Message  session  started 


Tabbed  Chats  iChat  4  can  reduce  screen  clutter  by  combining  multiple  chats  into  one  window — a 
small  but  very  useful  addition. 


©  0 
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iChat  4 


Apple’s  instant-messaging 
software,  iChat,  has  made 
quick  communication  with 
.Mac  or  AIM  users  easy.  And  the  latest 
version  is  a  worthwhile  update. 

What’s  New 

iChat  4  has  some  useful  new  features, 
as  well  as  some  features  you  might  not 
expect  in  a  chat  program. 

iChat  Theater  To  help  you  share 
visual  information  with  others,  the  new 
iChat  provides  iChat  Theater.  This  fea¬ 
ture  lets  you  display  an  i  Photo  slide 
show,  a  Keynote  presentation,  a  Quick¬ 
Time  movie,  or  anything  else  that 
works  with  Leopard’s  new  Quick  Look 
feature  as  part  of  your  video  chat.  It’s 
ideal  for  people  who  want  to  add  media 
to  their  video  chats. 

Video  Effects  Worried  you  look  too 
“normal”  in  your  video  chats?  iChat  now 
offers  effects  out  of  OS  X’s  Photo  Booth 
application,  so  people  can  feel  as  though 
they’re  viewing  you  through  a  thermal 
camera,  or  can  see  you  with  a  comical 
bulge,  twirl,  or  mirror  effect  added  to 
your  image.  And  iChat  backdrops  allow 
you  to  drop  in  a  fake  background,  so 
you  appear  to  be  floating  in  the  clouds, 
standing  on  the  moon,  or  traveling  on  a 
roller  coaster,  for  example  (you  can  use 
Apple’s  built-in  backdrops  or  add  your 
own  images  or  videos). 

Recording  iChat  has  been  able  to 
save  logs  of  your  text  chats  for  some 


time,  and  the  latest  version  adds  the 
ability  to  record  audio  chats  as  AAC  files 
and  video  chats  as  MPEG-4  files-  These 
recording  features  could  be  useful  for 
inserting  audio  or  video  into  podcasts, 
or  just  keeping  a  record  of  your  conver¬ 
sations  (with  permission,  of  course). 

Multiple  Logins  The  previous 
version  of  iChat  let  you  add 
several  different  accounts 
in  iChat’ s  Accounts  pref¬ 
erence  pane,  but  only  one 
could  be  active  at  any 
given  time.  iChat  4  lets  you 
have  multiple  active  accounts 
at  the  same  time,  and  each 
shows  up  with  its  own  buddy  list.  You 
can  even  drag  and  drop  buddies  from 
one  list  to  another. 

Buddy  List  Changes  New  to  buddy 
lists  are  the  option  to  animate  buddy  pic¬ 
tures,  a  new  Invisible  status  option  that 
keeps  you  hidden  from  view  but  still  lets 
you  see  your  buddies  and  their  statuses, 
and  the  ability  to  reorder  your  buddies 
manually  instead  of  sorting  only  by  first 
name,  last  name,  or  availability. 

Tabbed  Chatting  iChat’s  Messages 
preference  pane  has  two  very  useful 
additions.  The  first  is  Collect  Chats  Into 
A  Single  Window,  which  solves  the 
problem  of  having  multiple  chat  win¬ 
dows  scattered 
across  your  desk¬ 
top  when  you’re 
chatting  with  a  few 
people  at  once. 

While  you’re  chat¬ 
ting  with  one  per¬ 
son,  new  replies 
from  others  will 
show  up  as  speech 


bubbles  next  to  their  icons  in  the  side 
pane — clicking  on  a  person  causes  his 
or  her  bubble  to  vanish  and  brings  you 
into  an  active  chat  with  that  person. 

Retain  Your  Chats  The  other  cool 
option  in  the  Messages  preference  pane 
is  Remember  My  Open  Chats  Across 
Launch,  which  saves  you  when  you  acci¬ 
dentally  quit  iChat  in  the  middle  of  a 
conversation.  When  you  relaunch  iChat, 
the  program  will  reestablish  communi¬ 
cation  with  the  slighted  parties. 

Screen  Sharing  Taking  a  page  from 
a  feature  in  Leopard’s  Finder,  iChat’s 
Buddy  menu  gives  you  the  option  of 
sharing  your  screen  with  another  user  or 
requesting  permission  to  get  shared 
access  to  his  or  her  screen.  Once  you 
have  access  to  a  shared  screen,  you  can 
control  mouse  movement  and  open  fold¬ 
ers  and  programs,  to  name  a  few  activi¬ 
ties  (you  can  even  drag  files  between 

computers).  It’s  a  somewhat  easier 
way  than  the  Finder’s  Screen 
Sharing  feature  to  help 
friends  and  family  in  your 
Mac-using  circle  trouble¬ 
shoot  problems  and  the  like. 

How  Well  It  Works 

The  new  version  is  fast  and  respon¬ 
sive,  but  the  Screen  Sharing  feature 
functions  a  little  oddly — switching  to 
sharing  mode  from  a  video  chat  kept 
only  an  audio  chat  going,  and  ending 
the  session  cut  off  a  chat  altogether. 

And  iChat  backdrops  don’t  work  as  well 
as  we’d  like  (admittedly,  they’re  meant 
to  be  more  fun  than  useful). 

Who  It’s  Good  For 

iChat  4  will  appeal  to  people  who  regu¬ 
larly  carry  on  multiple  iChat  conversa¬ 
tions.  And  anyone  looking  to  expand 
their  use  of  iChat  into  collaboration 
and  presentation  will  find  helpful  fea¬ 
tures  in  this  version. 


Screen  Sharing 


Jason  Snell 

would  like  you  to  share  their  screen 


Screen  Sharing  You  can  now  share  your  screen,  or  view  and  control- 
with  permission— another  user’s  screen,  in  a  video  chat. 
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"Got  an  iPod®?  UseiTunes®?” 

Then  Jax  has  something  for  you! 

Jax  is  a  plug-in  for  iTunes  that  enhances  and  adds  new 

features  to  your  iPod,  iPhone®,  AppleTV®  and  iTunes. 

Video  Import  online  videos*  or  your  personal  videos  into  your  iPod, 
iPhone  or  AppleTV. 

Lyrics  Get  the  lyrics  for  songs  in  your  iTunes  library. 

Music  Map  Research  your  favorite  songs,  bands,  their  band  members  and 
similar  bands. 

Album  Art  Go  beyond  the  standard  (or  wrong)  album  art  found,  and  easily 
replace  with  the  correct  album  covers.  You  can  even  drag  and 
drop  your  own  images  to  create  custom  album  covers. 


Visualizers  Several  unique  visualizers  that  include  rotating 
art,  scrolling  lyrics  and  other  visually  exciting  fe 


On-The-Go  Features 

Sync  your  iPod  with  iTunes  to  add  and  update  the  following  features: 


album 

eatures. 


•  news  •  movie  times  •  stocks  •  gas  prices 

•  weather  •  documents  •  directions  •  emails 

*Videos  supported:  Youtube,  Google  video,  MySpace  video,  CollegeHumor.com,  EbaumsWorld.com,  Veoh.com  and  Uber.com 
^Documents  supported:  Office9  files,  PDFs,  text  and  rtf.  files 


Prosoft  Engineering,  Inc.  company 
303  Ray  Street 
Pleasanton,  CA  94566 
www.JoeSoft.com 
877-477-6763 


available  at  your  local: 


St  . 

Mac  Universal  J  Apple  Store 


D  Copyright  ©  2007  Prosoft  Engineering,  Inc.  All  rights  reserved.  Mac  logos  are  trademarks  of  Apple  Inc. 
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Spotlight 
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OS  X  10.4’s  marquee  feature 
was  Spotlight,  a  search  feature 
that  used  files’  indexed  meta¬ 
data — creation  date,  body  text,  file  type, 
and  size,  for  example — to  quickly  ferret 
out  matching  files.  While  Spotlight 
showed  promise,  its  performance  often 
disappointed.  In  many  cases,  its  searches 
were  too  broad,  producing  hundreds  or 
even  thousands  of  results  when  the  term 
contained  common  words  and  phrases. 


Phrase  Searching  With  quotation  marks  and  a  special  tag  in  front, you  can  now  search  for  exact  file 
names  in  Spotlight. 


What’s  New 

Leopard’s  Spotlight  can  conduct  phrase 
searches  that  actually  produce  useful 
results,  supports  Leopard’s  Quick  Look 
feature,  and  more. 

Phrase  Search  One  of  the 
best  ways  to  focus  a  Web 
search  is  by  enclosing  your 
search  term  in  quotation 
marks.  Leopard’s  Spotlight 
lets  you  conduct  these  same 
kinds  of  phrase  searches.  For 
instance,  type  name : "  file 
name "  (including  the  quotation 
marks),  and  you  can  use  Spotlight’s 


Search  field  to  search  for  exact  file  names. 
This  was  not  possible  in  Tiger. 

File-name  searching  is  even  easier 
with  the  Searching  window  that  appears 
when  you  type  3€-F  in  the  Finder. 

Quick  Look  While  Spotlight  now  nar¬ 
rows  things  down  nicely,  you  may  still 
get  multiple  results.  One  good  way  to 


* 


see  whether  you  have  the  right  file  is  to 
open  a  Searching  window,  perform  your 
search,  select  the  file  you  believe  you 
want  to  open,  and  press  the  spacebar. 

Search  Shared  Macs  Spotlight  can 
now  search  the  contents  of  shared 
Macs,  as  well  as  your  computer. 

Search  Through  System  Files  In 
Tiger,  Spotlight  largely  stayed 
out  of  areas  reserved  for  the 
system — the  System  and 
Library  folders,  for  example. 
Leopard  allows  Spotlight  to 
enter  and  search  these  previ¬ 
ously  forbidden  areas. 

Launch  Applications  Spot¬ 
light  is  no  LaunchBar,  but  it  can  act 
as  a  limited  launching  utility.  By  default, 
Spotlight  will  highlight  applications  as 
top  hits. 

Perform  Calculations  and  Define 
Words  You  can  now  use  the  Spotlight 
search  field  to  do  math.  Also,  if  you 
type  a  word  you  want  to  define  into  the 
search  field,  you’ll  see  a  Definition 
entry  in  the  list  of  results. 

Boolean 


m..  Mon  11:52  AM  | 


'Jl 


Dictionary 


liz*ard  | lizard! 


eyelids,  and  a  rough,  scaly,  or  spiny  sldn.  • 
Sauna),  order  Squamata:  many  families. 


ggsrwwAii 

Documents 

\ 

Bonjour  and  Domain  Names  || 
3  Domain  Naming  Conventions  J| 
0  About  Loadable  Bundles 
•v|  engllshAll.txt 

Ql  AppJlcation_Server_compani...  || 
Spotlight  Preferences... 

ORIGIN  late  Middle  English  :  from  Old  French  lesard(e),  from  Latin 
lacertus  lizard,  sea fish,  ’  also  ‘muscle .  ’ 


Liz*ard  j  lizard  |  |  lizard  | 

a  promontory  in  southwestern  England,  in  Cornwall.  Its  southern  tip, 
lizard  Point,  is  the  southernmost  point  of  the  British  mainland. 


Finding  Definitions  Spotlight  ties  in  with  OS  X’s  Dictionary  to  provide 
definitions  for  search  terms. 


How  Well  It 
Works 

Spotlight’s  features 
work  as  advertised. 
It  has  largely 
become  what  many 
of  us  hoped  it 


would  be  in  Tiger.  Better  yet,  unlike 
Tiger’s  Spotlight,  this  version  is  speedy. 


Who  It’s  Good  For 

Spotlight  remains  a  good  tool  for  Mac 
users  who  have  relied  on  it  in  the  past. 
Now  people  who  have  turned  to  more- 
advanced  (and  faster)  search  tools  may 
be  tempted  to  return  to  Spotlight. 


DICTIONARY  2 


Searches  You  can 
now  create  a 
Boolean  search 
using  AND,  OR, 
and  NOT  operators 
to  conduct  condi¬ 
tional  queries. 


With  Leopard,  Apple  has  added  a 
few  simple— but  important 
— features  that  turn  the 
basic  Dictionary  into  a  more 
practical  reference  tool.  To 
begin  with,  the  menu  items 
have  been  revamped  and 
renamed.  The  History  menu 
item  is  gone.  You  can,  however,  navi¬ 
gate  to  Dictionary  pages  you’ve  pre¬ 
viously  viewed,  viayour  toolbar’s 
back  button.  In  this  way — and  in 
many  others— working  with  the  new 
Dictionary  is  more  akin  to  using  a 
browser  than  perusing  a  dictionary. 

In  addition,  Leopard  provides  more 
dictionary  choices.  A  new  Apple  dic¬ 
tionary  provides  entries  for  computer- 
related  terms,  al  though  it’s  extremely 
limited.  Leopard  also  includes  a  Japan¬ 
ese  dictionary,  a  Japanese-English 
dictionary,  and  a  Japanese  synonym 
dictionary. 

Perhaps  most  interesting,  though, 
is  the  ability  to  search  the  online, 
user-edited  encyclopedia  Wikipedia. 
You’ll  need  to  have  an  Internet  con¬ 
nection  to  use  this  feature,  but  it’s 
very  quick  and  very  handy. 


JK  a 
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>  take  our  survey 


where? 


Simply  log  onto 


why?  Because  we’d  like  to  hear  from  fellow  Mac  use 
like  you-and  you  might  even  win  a  new  computer! 

Take  our  survey  to  join  the  Macworld  Reader  Panel 
and  enter  Macworld's  20-inch  Intel  2  Core  Duo  iMac 
sweepstakes.  By  joining  the  panel  you’ll  be  periodically 
invited  to  participate  in  online  research.  And  panelists 
get  a  chance  to  win  every  time  they  take  part  in  a 
survey.  Participation  is  open  to  all  eligible  Macworld 
readers  18  years  old  or  over.  Make  a  difference. 

Beginners,  Experts,  Switchers  -  let  your  voice  XSSL 
be  heard.  We’re  listening. 


www.macworld.com/surveys/joinpanel/ 


when?  We  need  to  hear  from  you  by  1/31/08  in  order  to 
be  included  in  the  drawing. 


>  maybe  even  win  a  new  Mac! 


NO  PURCHASE  NECESSARY  TO  ENTER  OR  WIN.  Void  where  prohibited  by  law.  Drawing  is  open  to  all  eligible  Macworld  readers 
who  complete  the  survey  and  are  18  years  old  or  over.  We  must  hear  from  you  by  1/31/2008  to  be  included  in  the  drawing. 
Winner  will  be  notified  by  email  approximately  three  weeks  after  survey  close,  on  or  about  2/22/2008.  For  Official  Rules,  please 
visit  www.macworld.com/surveys/panel/rules.cfm.  All  information  provided  will  be  kept  completely  confidential  and  only  used 
in  combination  with  other  respondents.  Personal  information  will  not  be  sold,  shared  or  used  in  any  way  outside  the  scope  of 
this  research.  For  more  on  privacy,  visitwww.macworld.com/surveys/panel/privacy.htm. 
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Terminal  2 


Terminal  is  the  application 
that  gives  users  direct  access 
to  OS  X’s  Unix  core.  As  such, 
it’s  not  something  that  everyone  uses 
every  day.  However,  for  Unix  converts 
and  people  who  like  to  use  OS  X’s  Unix 
programs,  it’s  an  essential  tool— and  it 
has  received  a  substantial 
upgrade  in  10.5. 

What’s  New 

Terminal  now  has  a  friend¬ 
lier  face. 

Tabs  Like  Safari  (and 
almost  all  other  Web 
browsers)  and  iChat,  Terminal  now 
sports  a  tabbed  interface — press  26-T  or 
choose  Shell:  New  Tab,  and  a  new  tab 
appears  at  the  top  of  the  Terminal  screen. 

Settings  You  can  create  various  win¬ 
dow  looks  and  save  each  in  the  Settings 
section  of  Terminal’s  preference  pane. 

You  can  also  independently  set  the 
opacity  level  of  the  cursor,  the  back¬ 


ground  color,  and  selected,  normal',  and 
bold  text.  If  you  were  a  fan  of  using  an 
image  for  your  Terminal  background, 
though,  you’ll  be  disappointed:  Leopard 
has  dropped  that  feature. 

Window  Groups  You 
can  also  create  window 
groups — col¬ 
lections  of 


the  addition  of  tabs  makes  managing 
lots  of  randomly  placed  Terminal  win¬ 
dows  a  thing  of  the  past. 

Who  It’s  Good  For 

In  the  past,  Apple  left  some  features  out 
of  Terminal.  With  OS  X  10.5’s  Terminal, 
however,  the  number  of  omissions  is 
much  smaller,  and  more  people  will  find 
that  Terminal  suits  their  needs  just  fine. 

Terminal —  grotty —  94x39  .  ,v 


open  win- 
dows  and 
tabs.  You  can 
set  a  work¬ 
space  as  the 
default,  so  it 
opens  when  you  launch 
Terminal,  or  you  can 
switch  around  using  the 
Window:  Open  Window 
Group  menu  item. 

How  Well  It  Works 

OS  X  10.5’s  Terminal 
works  quite  well,  and 


bash  -  GNU  Bourae-Again  SHell 


SYNOPSIS 

bash  ? options]  [ filet 

COPYRIGHT 

Bash  i3  copyright  (C)  1983-2005  by  the  Free  Software  Foundation,  me. 

DBScairriOR 

Bash  is  an  sh-coflspatible  command  language  interpreter  that  executes  commands 
read  froas  the  standard  input  or  from  a  file.  Bash  also  incorporates  useful 
features  from  the  Korn  and  C  shells  (ksh  and  csh). 

Bash  is  intended  to  be  a  conformant  implementation  of  the  Shell  and  Utilities 
portion  of  the  IEEE  POSIX  specification  <IE£E  standard  1003.1).  Bash  can  be 
configured  to  be  POS I x-con formant  by  default. 

OPTIONS 

in  addition  to  the  single-character  shell  options  documented  in  the  descrip¬ 
tion  of  the  set  builtin  command,  bash  interprets  the  following  options  when 
it  is  invoked: 

-c  string  If  the  -c  option  is  present,  then  commands  are  read  from  string. 

If  there  ate  arguments  after  the  string,  they  are  assigned  to  the 

positional  parameters,  starting  with  $0. 

«i  If  the  -i  option  is  present,  the  shell  is  interactive. 

-1  Make  bash  act  as  if  it  had  been  invoked  as  a  login  shell  {see  INVO¬ 

CATION  below) . 

-x  if  the  «r  option  is  present,  the  shell  becomes  restricted  {see 

RESTRICTED  SHBUL  below). 

-a  if  the  -s  option  is  present,  or  if  no  arguments  remain  after  option 

processing,  then,  commands  are  read  from  the  standard  input.  This 
option  allows  the  positional  parameters  to  be  set  when  invoking  an 
interactive  shell, 

-D  A  list  of  all  double-quoted  strings  preceded  by  $  ia  printed  on  the 

■  1  ’  ' . 

Tabs  Terminal  now  lets  you  collect  all  your  open  windows  into  one 
tabbed  interface. 


SYSTEM  PREFERENCES 


Although  most  of  the  changes  Apple  has 
touted  in  Leopard  are  new  OS  features  and 
improvements  to  programs,  the  System 
Preferences  utility  also  boasts  a  number  of 
new  features  and  settings.  Here  are  a  few 
important  ones. 

Security  The  fire¬ 
wall  settings  have 
changed  considerably 
since  Tiger.  The  new 
approach  iseasierto 
configure: you  choose 
between  Allow  All 
Incoming  Connections 
(the  firewall  is  off), 

Block  All  IncomingCon- 
nections  (the  firewall  is  on  with  maximum 
protection),  or  Limit  Incoming  Connections 
To  Specific  Services  And  Applications.  With 
the  last  option, you  can  configure  individual 
programs  separately.  An  Advanced  tab  holds 
options  forfirewall  logging  and  stealth  mode 


(in  which  your  computer  never  responds  to 
external  network  requests). 

However,  this  simpler  configuration 
approach  also  removes  the  advanced  set¬ 
tings  that  were  accessible  in  Tiger.  For  exam¬ 
ple,  there’s  no  way  to  open  or  close  a  specific 
port,  to  restrict  network  access 
to  TCP  or  UDP,  to  configure  the 
firewall  for  individual  OS  X  ser¬ 
vices  (such  as  File  Sharing  or  Web 
Shari ng),  or  to  al  low  some  types 
of  connections  by  a  particular 
program  but  not  others. 

Keyboard  &  Mouse  One 
convenient  improvement  here  is 
that  the  Modifier  Keys  tab— which 
letsyou  change  the  behavior  of  the  control, 
option,  3€,  and  caps  lock  keys  (handy  when 
you’re  using  a  Windows  keyboard  with  a 
Mac)— now  letsyou  choose  different  settings 
for  different  keyboards.  So,  for  example,  if  you 
use  a  Windows  keyboard  with  your  MacBook 


Pro  at  work,  and  a  Mac  keyboard  at  home,  each 
one  can  have  its  own  modifier-key  settings. 

.Mac  The  .Mac  pane  is  in  most  respects 
unchanged,  but  it  reveals  some  new  features 
of  .Mac  itself.  For  exam  pie,  you  can  now  use 
.Mac  to  sync  Dashboard  widgets,  Dock  con¬ 
tents,  notes,  preferences,  and  settings 
between  multiple  Macs — a  cool  feature  ifyou 
split  your  time  between  computers  (for 
example,  work  and  home,  or  desktop  and  lap¬ 
top).  The  Account  tab  also  displays  an 
improved  summary  ofyouraccount:  type, 
storage,  expiration  date,  and  more. 

Also  new  to  the  .Mac  pane  is  a  tab  that  lets 
you  enable  Leopard’s  new  Back  To  My  Mac 
feature,  which  uses  your  .Mac  account  to 
keep  track  of  your  Mac’s  location  on  the 
Internet.  This  letsyou  access  it— forexam- 
ple,  forfile  sharing  or  screen  sharing— from 
any  other  Mac  without  having  to  worry 
about  dynamic  IP  addresses,  router-port  for¬ 
warding,  or  other  technical  obstacles. 

Network  Leopard’s  Network  pane, 
although  functionally  similarto  Tiger’s,  is 
amongthe  most  visually  distinctive;  Apple  has 
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Leopard’s  version  of  iCal  gets 
some  nice  new  editing  tools 
and  a  clean  new  look.  But  the 
biggest  news  is  that  it  now  supports 
group  scheduling — if  you  have  the  right 
server  software. 

What’s  New 

Group  scheduling  may  be  the  biggest 
addition,  but  it’s  not  the  only  one. 

Consistent  Look  The  new  iCal  is 
visually  much  more  consistent 
with  the  rest  of  OS  X.  Brushed 
metal  gives  way  to  solid 
gray.  The  frames  separating 
the  calendar  list  from  the 
main  calendar  are  gone.  The 
search  field  moves  from  cen¬ 
ter  bottom  to  upper  right. 

Faster  to  Use  The  editing 
interface  has  also  changed.  In 
the  new  iCal,  when  you  double-click  on 
an  appointment,  a  box  pops  up  right  next 
to  the  appointment;  to  edit  details,  you 


click  on  the  Edit  but¬ 
ton  in  that  box. 

Group  Scheduling 

The  most  significant 
change  is  that  iCal  can 
now  do  group  schedul¬ 
ing.  That  means  you 
can  schedule  meetings 
with  coworkers,  check 
on  their  availability, 
and  book  resources 
(such  as  conference 
rooms  and  projectors), 
all  within  iCal. 

To  make  group 
scheduling  work, 
however,  you  need  to 
be  running  server 
software  that 
complies  with 
the  Cal  DAY 


Today 


Day 


▼  CALENDARS 
▼  5?  To-do  lists 

2007  Sun  9 
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5!  jfctnbox 
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0  i-phone 
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0  Holiday 
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BoB  meeting 

location  None 
all -day  7 

from  12/10/2007  02  00  PM 
ro  12/10/2007  03  00  PM 
lime  rone  US/Pacific  ; 
reflect  Every  week  ; 
end  Never ; 


calendar 


I  Work  : 


alarm  None  ; 
attendees  Add  Attendees.. 
attachments  Add  file... 

url  None 

note  fiam 


Easier  Entry  iCal  now  lets  you  double  click  on  an  event  to  edit  its 
details  in-line,  ratherthan  in  a  drawer  to  the  side. 


calendaring  standard.  Not 
surprisingly,  the  new  version 
of  OS  X  Server  (Leopard 
Server)  is  compliant. 


How  Well  It  Works 

While  iCal’s  new  group-scheduling  tools 
do  work  as  advertised,  they  work  only  if 
there’s  a  CalDAV  server  somewhere  on 


your  LAN.  Otherwise,  iCal  3  amounts  to 
a  nice  but  relatively  minor  interface-lift. 

Who  It’s  Good  For 

The  interface  tweaks  make  iCal  a  wel¬ 
come  upgrade  for  current  loyalists,  but 
may  not  convince  anyone  to  switch.  Its 
group  scheduling  tools,  though,  would 
suit  any  small  business  or  workgroup. 


completely  redesigned  it.  Each  network  port 
configuration  (AirPort,  Ethernet,  Bluetooth, 
and  so  on)  in  the  current  network  location  is 
listed  on  the  left  side,  accompanied  by  a  status 
display;  select  one,  and  its  basic  settings — the 
ones  you’ll  most  likely  need  to  access— are  dis¬ 
played  on  the  right. 

Sharing  Another  pane  that  has  seen  a 
major— and  welcome — organizational  over¬ 
haul  is  Sharing.  The  new  service  that  stands 
out  is  Screen  Sharing,  which  lets  other  com¬ 
puters  onyour  network  (or  on  the  Internet) 
access  and  control  your  Mac  using  VNC  (Vir¬ 
tual  Network  Computing).  Although  not  new 
to  Leopard, this  screen-sharingfeature  used 
to  be  hidden  away  in  the  Access  Privileges  tab 
of  Apple  Remote  Desktop— and  as  a  result 
you  couldn’t  enable  it  unless  Apple  Remote 
Desktop  was  turned  on.  In  Leopard,  it  gets 
its  own  service  listing,  where  you  can  allow 
screen  sharing,  as  well  as  standard  VNC 
access,  for  anyone  or  just  for  particular  users. 

Accounts  The  Accounts  pane’s  new  lay¬ 
out  is  much  cleanerthan  the  layout  in  Tiger.  It 
has  only  two  tabs  of  setti  ngs  for  your  own 


My  Account 

m  Dan  Frakes 

W  Admin 

▼  Other  Accounts 

&  admin 

w  Admin 


(Josie  Smith 

Managed 


account — Password  and 
Login  Items — and  onlyone 
tabforchangingthe 
account  password  for 
other  accounts. 

A  new  Guest  account 
appears  in  the  list  of 
accounts.  This  account, 
when  enabled,  lets  some¬ 
one  without  an  account  on 
your  Mac  use  ittemporar- 
ily.  Guest  doesn’t  require  a 
password  and  doesn’t 
have  administrator  access. 

Once  the  guest  user  logs 
out,  all  data  and  settings 
in  that  account’s  Home 

folder  are  deleted— the  account  is  wiped  clean 
for  the  next  guest  user. 

Advanced  users  will  appreciate  another 
new  feature  in  the  Accounts  pane:  by 
control-clicking  (or  right-clicking  with  a 
multibutton  mouse)  on  an  account  in  the 
list, you  can  access  an  Advanced  Options 
tab  for  that  account.  Here  you  can  change 


(A  Login  Options 


0  Allow  guests  to  fog  into  this  computer 

Enable  the  guest  account  so  that  friends  can  temporarily  log  in  to 
your  computer.  Logging  in  to  the  guest  account  does  not  require  a 
password.  Users  cannot  log  in  to  the  guest  account  remotely. 

When  a  guest  user  logs  out,  all  information  and  files  in  the 
guest  account's  home  folder  are  deleted. 

M  Enable  Parental  Controls  (  Open  Parental  Controls.  ^ 
0  Allow  guests  to  connect  to  shared  folders 


!  +  I  ~  j 


Click  the  lock  to  prevent  further  changes. 


(i) 


an  account’s  user  ID, group  ID,  and  login 
shell.  You  can  also  add  account  aliases.  Even 
more  welcome  is  the  ability  to  change  the 
short  user  name  of  your  account  and  the 
path  and  name  of  your  Home  directory. 
(However, you  shouldn’t  change  any  of 
these  things  unless  you  know  exactly  what 
you’re  doing— that’s  why  they’re  hidden.) 
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Mail  is  perhaps  one  of  the 
most  commonly  used  pro¬ 
grams  in  OS  X,  and  it’s  among 
the  Leopard  components  that  have 
received  the  most  attention  from  Apple. 

What’s  New 

While  not  all  of  Mail’s  new  features  will 
appeal  to  everyone,  there  are  plenty  of 
changes  that  will  please  the  vast  major¬ 
ity  of  users. 

Simple  Account  Setup  Apple’s  new 
account  setup  will  allow  many  people  to 
start  using  Mail  by  simply  typing  in  an 
e-mail  address.  Mail  already  knows  the 
settings  for  30  of  the  most  popular 
e-mail  services,  including  Yahoo,  AOL, 
Gmail,  Verizon,  AT&T,  and  Comcast. 
After  you  type  in  your  e-mail  address, 
Mail  takes  care  of  everything  else  for 
you.  (If  you  don’t  have  one 
of  the  services  that  Mail 
automatically  recognizes, 
you  will  have  to  set  up  the 
accounts  manually,  as  with 
the  previous  version.) 

Archive  Mailboxes  If 
you  have  years’  worth  of 
e-mail  that  you  just  don’t 
want  to  throw  away,  archiv¬ 
ing  is  the  perfect  option, 
and  it’s  very  easy.  All  you 
have  to  do  is  highlight  a 
mailbox  or  folder  you  want 
to  archive,  and  then  select 
Archive  Mailbox  from  the 
Mailbox  menu. 

Data  Detectors  Avery 
cool  new  feature  in  Mail, 

Data  Detectors  automati¬ 
cally  detects  snippets  of 
text  that  you  can  perform 
an  action  on.  For  instance, 
if  someone  sends  you  an 
e-mail  with  an  address  in 
the  body,  simply  click  on 
the  arrow  that  appears 
when  you  mouse  over  the 
address — and  then  create 
a  new  contact  using  that 
information. 


Notes  Have  you  ever  opened  a  blank 
e-mail  message  for  taking  notes  and  then 
saved  it  as  a  draft?  You  don’t  have  to  do 
that  anymore.  Mail  now  includes  a  built- 
in  Notes  feature,  which  can  handle  col¬ 
ored  text,  graphics,  and  attachments,  so 
you  can  keep  everything  you  need  to  jot 
down  close  by.  You  can  also  group  notes 
into  smart  mailboxes  or  folders,  and 
access  them  via  IMAP  from  a  Mac,  a 
PC,  or  an  iPhone. 

To-Dos  For  many  peo¬ 
ple,  To-Dos  are  as  impor¬ 
tant  as  Notes.  Apple  has 
made  it  easy  to  create  a  new 
To-Do  from  within  a  Mail 
message  or  note.  All  you 
have  to  do  is  highlight  a 
bit  of  text  in  the  message 
and  then  click  on  the  To-Do 
button  in  Mail’s  button  row.  You 
can  also  set  a  due  date,  an  alarm,  and  a 
priority.  (To-Dos  are  instantly  added  to 
iCal  when  you  create  them  in  Mail.) 

Duplicate  a  Smart  Mailbox  Mail 
now  lets  you  duplicate  a  smart  mail- 

. i 


box.  This  comes  in  very  handy  if  you 
want  a  new  mailbox  similar  to  one  you 
already  have. 

RSS  Apple  may  be  late  to  the  RSS 
party,  but  the  company  has  finally 
included  a  way  for  users  to  check  RSS 
feeds  in  Mail. 

Stationery  and  Rich  Formatting  If 

you  send  a  lot  of  HTML  e-mail,  the  new 
Stationery  feature  in  Mail  was 
)  made  for  you.  Apple  has 
included  more  than  30  pro- 
S  fessionally  designed  sta- 
f‘  tionery  templates  that  make 
' .  sending  an  HTML  e-mail  a 
,  breeze.  The  templates 
i  include  fonts,  and  they  let 
you  drag  and  drop  photos 
for  personalizing  your 
e-mails.  Most  important, 
the  templates  employ  stan¬ 
dard  HTML,  so  all  of  your  Windows- 
using  friends  can  read  them  too. 

Improved  Search  Apple  says  that 
Mail  has  improved  searching,  with  bet¬ 
ter  relevance  for  everything  in  Mail 
results  including  To-Dos,  Notes,  and 
e-mail  messages.  Searching  certainly  is 
a  lot  quicker  in  Leopard,  and  the  rele¬ 
vancy  of  the  messages  it  finds  has 
always  been  good. 

How  Well  It  Works 

Overall,  Mail  has  become  more  useful, 
while  maintaining  its  ease  of  use. 

Using  To-Dos  and  Notes  is  drop-dead 
simple,  and  syncing  with  iCal  happens 
automatically — just  the  way  it  should. 

Who  It’s  Good  For 

Mail  3  is  good  for  everyone.  Even  those 
of  us  who  consider  ourselves  power 
users  enjoy  it.  The  added  Stationery  fea¬ 
ture  and  the  simplicity  of  setting  up 
accounts  will  win  a  lot  of  new  people 
over  right  away.  Q 


Stationery  Mail  adds  stationery  templates  for  pretty— or,  to 
some  people,  annoying — HTML  messages. 


The  following  people  contributed  to  this  article: 
Senior  Editor  Christopher  Breen,  Senior 
Reviews  Editor  Jackie  Dove,  Senior  Editor 

Dan  Frakes,  Lab  Director  James  Galbraith, 

Senior  Editor  Rob  Griffiths,  Executive  Editor 
Dan  Miller,  Senior  News  Editor  Jonathan 
Seff,  Editorial  Director  Jason  Snell,  Senior 
Associate  Reviews  Editor  Eric  Suesz,  and 
Senior  Features  Editor  Kelly  Turner;  and 
Macworld.com  News  Director  Jim  Dalrymple. 
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You  just  bought  a  flat  screen  TV... 

now  protect  it  with  APC.  % apc av 


How  many  paychecks  have  gone  into  your  state-of-the-art 
AV  setup?  Two?  Three?  Don't  want  to  think  about  it?  You've 
spent  time  and  money,  and  you  need  to  protect  your  investment. 

The  truth  is,  power  fluctuations  are  a  leading  cause  of  AV 
equipment  malfunction. 

Unfortunately,  the  demands  on  the  antiquated  power  grid  increase  daily 
and  the  threat  of  damage  from  bad  power  is  just  getting  worse.  Here's 
your  solution:  APC  AV  Power  Solutions.  By  filtering  out  noise  and  regulating 
voltage,  APC  AV  Power  Solutions  takes  out  bad  power  as  a  source  of 
AV  signal  degradation.  Some  advanced  models  even  offer  battery 
backup  power  so  you  can  stay  in  the  game,  regardless  of  grid  malfunctions. 
Turbo-charge  your  home  theater  experience  with  our  unbeatable 
engineering  expertise  while  protecting  it  from  the  dangers  of  bad  power. 


7  cannot  recommend  APC  enough... 

...they  live  up  to  their  promises. " 

Robert  Archer  CE  Pro  magazine 

Engineered  for  high-performance  AV  systems  by 
APC  power  experts,  APC  AV  Power  Solutions  will: 

•  Protect  your  equipment  and  presets  from 
harmful  power  fluctuations 


$750,000 

PROTECTION  GUARANTEE 

In  the  event  that  APC  AV  equipment  fails  to  protect 
ijourAV  equipment,  we  will  guarantee  replacement  Jlp 
of  up  to  $750,000  worth  of  equipment 


Soo  products  for  specific  details. 


Over  30  million  customers  already  trust  us  to  protect  their  PCs  from 
power  problems.  You  can  trust  us  to  protect  your  home  theater. 

Go  to  www.apc.com  for  more  information. 


APC  AV  products  are  available  at: 


•  Eliminate  bad  power  as  a  source  of  signal 
degradation  or  equipment  failure 

•  Prevent  missed  DVR  recordings  and  corrupted 
multimedia  server  data 

•  Allow  equipment  to  perform  to  maximum  capabilities 

•  Prevent  damage  to  costly  projector  and  display  lightbulbs 


c© 


BUSS 

IS0 14001 


Audfo,  Video,  4  Appliance  Specialists 


'Wanrtis 

Audi 

I 


AuDIOHOLICS 

HOME  THEATER  STORE 


APC  AV  products  are  available  in  black  or  silver 


APC  Solutions  for  Every  Level  of  Protection 


Less  than 
2"  wide,  the 
low-profile  C2  fits 
perfectly  behind 


AV  Power  Conditioners 

AV  Power  Conditioners 

AV  Power  Filters 

with  Battery  Backup  .  ■ 

(1000VA  —  1500VA)  mESsHE? 

(1000VA  -  1500VA) 

Premium  surge  protection, 

(2, 10,  or  12  outlets  with  _ 

or  without  a  COAX  splitter) 

Premium  surge  protection,  ,  -r 

isolated  noise  filtering,  automatic 
voltage  regulation,  and  battery  backup 
for  high  performance  home  theater  systems. 

isolated  noise  filtering,  and 
automatic  voltage  regulation  H  Type 

for  high  performance  home 
theater  systems. 

Premium  surge  protection 

and  isolated  noise  filtering 

for  high  performance  home 

theater  systems.  q  j 

Enter  to  WIN  a  C2  Power  Conditioner  -  valued  at  $99.99  ERR 

Call  888-289-APCC  x4778  Visit  www.apc.com/promo  Enter  Key  Code  y849x 


Legendary  Reliability® 


©2007  American  Power  Conversion  Corporation.  All  rights  reserved.  All  registered  marks  and  trademarks  are  property  of  American  Power  Conversion  Corporation, 
e-mail:  esupport@apc.com  •  132  fairgrounds  Road,  West  Kingston.  Rl  02892  USA  998-0481 


29 

ways  to 
save  time 
and  work 
smarter  in 
iLife  ’08 


Workingwith  photos, 

video,  and  music  is 
supposed  to  be 

fun — a  fact  that’s  easy  to  forget  when 
you’ve  been  hunched  overyour  com¬ 
puter  for  hours  trying  to  finish  up 
your  latest  masterpiece.  But  being 
creative  doesn’t  have  to  be  a  pain.  iLife 
’08  is  packed  with  hidden  features  and 
timesavingtoolsthat  will  helpyouzip 
through  your  next  project. 


ILLUSTRATION  BY  MICHAEL  SLACK 


74  Macworld  January  2008 


January  2oo8  Macworld  75 


Creative  Shortcuts 


iPhoto 


By  choosing  the  right  settings  and 
employing  some  savvy  shortcuts,  you 
can  spend  more  time  admiring  your 
photos  and  less  time  managing  them. 

BY  JIM  HEID 


Cropping  by 
the  Rules 

When  you  use  the  revamped  Crop  tool, 
iPhoto  displays  agrid  that  divides  the 
crop  area  into  thirds.  You  can  often 
improve  the  composition  of  a  photo  by 
placing  its  subject  along  one  of  the  inner 
lines  of  this  grid.  This  composition  tech¬ 
nique  is  called  the  “rule  of  thirds.” 


AVOID  DUPLICATES 


If  you  double-click  on  a  photo  while  skimming  through  an  event’s  thumbnails,  iPhoto 


opens  a  pane  with  all  the  event’s  photos— 
that  behavior,  choose  iPhoto:  Prefer¬ 
ences,  click  on  the  Events  tab,  and  then 
set  the  Double-Click  Event  menu  to  Mag¬ 
nifies  Photo.  Now  when  you’re  skimming 
across  an  event,  you  can  simply  double¬ 
click  on  a  photo  to  magnify  it. 

Click  on  the  Show  Photos  button  at  the 
bottom  of  each  event’s  thumbnail  to  view 
all  the  photos  (or  press  the  return  key). 


-not  just  the  one  you  clicked  on.  To  change 


I  0  OO  Events 

j  ■  .g  «Te  # 

General  Appearance  Events  Sharing  Web  Gallery  Advanced 

Double-click  Event.  Q Shows  Event  photos 
@  Magnifies  photo 

O  Show  Event  reflections 
Show  scrolling  information 

Autosplit  into  Events:  One  event  per  day  T) 

0  Imported  items  from  Finder 


Quickly  Set 
a  Key 
Photo 


Each  iPhoto  event  is 
represented  by  one 
photo,  called  the  key 
photo.  iPhoto  uses  an  event’s  first  photo  as 
the  key  photo,  butyou  can  change  that.  To 
quickly  choose  a  different  image,  skim  across 
the  event  untilyou  see  the  photo  you  want, 
and  then  press  the  spacebar. 


From:  9/2/07 
To:  9/29/07 


Event  Name: 
Description: 


It’s  a  common  scenario:  You  import  some  shots  but 
then  forget  to  erase  your  memory  card  before 
shooting  more  photos.  The  next  time  you  plug  in 
your  camera, you’re  stuck  tryingto  remember 
which  photosyou’ve  already  imported.  In  iPhoto 
’08,  there’s  an  easy  fix.  In  the  Import  pane,  simply 

select  the  Hide  Photos  Already  Imported  option.  Thumbnails  for  photos  that  are  in  your 
library  will  vanish  from  the  Import  pane. 


(2$  Autosplit  events  after  importing 
0  Hide  photos  already  imported 


Move  en  Masse 

Got  photos  stashed  — 

across  your  library  that 
youwantto  store  in  a 
new  event?  Ratherthan 
movingthemafewata 
time,  use  the  newflag 
feature.  Flaggingashot 
islikeattachingasticky 
note  or  a  paper  cli  p  to  it. 

Select  a  photo  you 
want  to  flag,  and  then 
click  on  the  Flag  button 
or  press  S-periodQ. 

After  flaggingall  the  shots  you  want  to 
store  in  your  new  event,  choose  Events: 
Create  Event  From  Flagged  Photos.  iPhoto 
will  move  the  photos  from  their  current 
locations  and  stash  them  in  a  new  event. 

Then,  to  quickly  clear  all  the  flags  inyour 
library,  click  on  the  small  numeral  to  the 
right  of  the  Flagged  item  underthe  Recent 
section  ofyour  Library  list. 


Reachingfor  the  Top 


cd  Antes  the 


town  of  Elk.  California  (population:  350) 
during  thcGm  Day  in  Elk. 


ThcGratDas  in  Elk  is  part  commnafcy  festival,  pan  Woodaock, 
jKtt  Mardi  Gns,  pars  block  panr.  and  pan  dog  parry  — all  taking 
place  about  50  yards  from  some  of  the  mots  spectacular  coastal 
scenery  in  the  world- 

Secdiesnudeot'hay  bda  urck  a  greased  poll  that  is  scudded  with  bills 
whose  denomination  inmates  with  height.  Watermelon-caring  o>o« 
msagjrita*.  food,  music,  and  plenty  of  disci  naively  Mendocino  local 
color  round  out  a  scene  that  itfsSissruiiy-  unchanging,  year  after  year. 

What  is  die  Great  Day  in  Elk?  A  great  day. 


Use  a  Photo  as  Your  Background 

Whenyou’re  creatinga  book,  iPhoto  ’08  lets  you  use  a  photo  as  the  background  of  a  book 
page,  with  photos  and  text  layered  on  top.  I  n  the  book  editor,  select  the  page  to  which  you 
want  to  apply  the  background  image,  open  the  Background  pop-up  menu,  and  select  the 
option  with  a  palm-tree  icon.  Then  draga  photo  onto  the  book  page,  being  careful  to 
avoid  any  photo  boxes.  To  make  the  photo  lighter  so  that  it  doesn’t  overwhelm  the  text 
on  the  page,  click  on  the  background  image  once,  and  then  use  the  opacity  slider  that 
appears  above  the  photo. 
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Simply  the  best  external  storage 
solutions  for  your  Mac 


mm 


sm 


m$m 


mm 

/  Vs 


But  don't  take  our  word  for  it. 

G-Tech  storage  solutions  have  garnered  numerous  industry  accolades 
including  the  coveted  Editors'  Choice  Award  from  Macworld 
Magazine.  Every  G-Tech  product  is  engineered  using  the 
highest  quality  components  to  offer  unmatched  performance, 
style  and  reliability.  From  backing  up  your  digital  world  to 
editing  the  next  blockbuster  film,  there  is  a  G-Tech  storage 
solution  that  will  fit  your  needs  and  budget.  Learn  more  about 
our  comprehensive  line  of  disk  storage  solutions  at  www.g-technology.com. 


www.g-technology.com 


G-Technology,  Inc. 

Performance.  Style.  Reliability. 


Creative  Shortcuts 


The  newest  version  of  Apple’s  consumer 
video-editing  program  bears  almost  no 
resemblance  to  its  predecessor.  But  these 
tips  should  help  you  feel  right  at  home. 

BY  MIKE  CURTIS  AND  JIM  HEID 


r -  1 


Q  Keywords 

p  Auto-Apply 

Inspector  j 

|:03  •nffoor 

1 ! 

1 0 ' Outdoor 

2 

|Q  Landscape 

•  •  '  3  j 

'  □  Cfoseup 

4 

1 0  Wide  Angie 

5  ; 

O  As  People 

6 

jO  Pets 

? 

CD  Nick 

8 

0  Bob 

9  j 

0  Va,  Farntty 

Add 

)  1  Remove  ) 

MAKE  CLIPS 
SEARCHABLE 

To  make  managing  a  large  video 
library  easier,  iMovie  ’08  lets  you 
apply  keywords  to  your  dips.  But  the 
feature  isn’t  turned  on  by  default. 
Select  iMovie:  Preferences  and  turn 
on  the  Show  Advanced  Tools  option. 
Use  your  cursor  to  select  a  section  of 
video — you  can  assign  keywords  to 
entire  clips  or  portions  of  clips— and 
then  click  on  the  newly  added  key 
icon  in  the  toolbar.  This  opens  the 
Keywords  pane.  Click  to  place  a 
check  mark  next  to  the  keywords  you 
want  to  apply,  or  type  a  new  one  in 
the  text  field  and  click  on  Add.  You 
can  apply  as  many  keywords  to  a  clip 
as  you  want. 

To  use  keywords  to  track  down 
clips,  select  Window:  Keyword  Filter. 
In  the  resulting  pane,  place  a  check 
mark  next  to  keywords  you  want  to 
filter  by.  To  search  for  clips  that  don’t 
include  a  specific  keyword,  select 
Exclude  at  the  bottom  of  the  pane. 


Hide  Your  Goofs 

Whywastetimecombingthrough  bad 
video?  You  can  highlight  aclip  portionyou 
don’t  like  and  press  R  to  reject  it.  iMovie  will 
remove  the  video  from  your  event  browser. 
But  don’t  worry — the  clips  aren’t  thrown 
away.  To  reveal  your  rejected  clips,  select 
View:  All  Clips  or  View:  Rejected  Only. 


iMovie  -  Road  Trip 


Freeze  Frames 

iMovie  7.1,  a  free  update  released  in  September, 
lets  you  create  astill  frame  from  a  video  clip.  This 
is  particularly  useful  for  title  sequences.  Position 
the  cursor  at  the  very  beginning  of  the  first  clip, 
control-click,  and  then  choose  Add  Still  Frame 
To  Project.  iMovie  creates  a  still  frame  and  adds  it 
to  the  end  of  the  project.  Dragthat  still  frame  to 
the  front  of  the  project,  just  before  the  clip 
where  it  originated,  and  then  add  a  title.  To  adjust 
the  duration  of  the  frame,  choose  Edit:  Set  Dura¬ 
tion.  Now  when  the  title  text  disappears,  the 
scene  will  springto  life. 


Make  Titles 
TV-Friendly 

If  you’re  creating  a  movie  that  will  be 
viewed  on  a  TV,  don’t  use  the  subtitle  lines 
of  iMovie’s  Title  styles.  Most  TVs  cut  off  the 
outer  edges  of  video  frames,  including 
where  these  subtitles  appear.  (The  excep¬ 
tion  is  the  Centered  title.)  And  if  you  use 
any  of  the  left-aligned  title  styles,  bump  the 
text  to  the  right  a  bit  by  pressingthe  space¬ 
bar  a  few  times. 


File  Hi  view  Text  Share  Window  Help 


Undo  Delete  Keyword 

Rede 

XZ 

Cut 

XX 

Copy 

xc 

Paste 

XV 

Paste  Adjustments 

Delete  Selection 

Delete  Entire  Clip 

<a 

\<a 

Select  All 

XA 

Select  None 

Trim  »o  Selection 

Trim  Clip  End 

► 

Trim,., 

SnJif  riir:- 

J€R 

I  join  Clip 

1  Reveal  in  Event  Browser 

Arrange  Music  Tracks.. 

Un-Pin  Music  Track 

Spelling 

► 

Special  Characters ... 

XXI 

Crop 


Copy  Effects 

Once  you’ve  perfected  the  panning 
motion  or  muted  the  audio  in  one  clip, you 
don’t  need  to  repeatthe  effort.  iMovie  lets 
you  copy  adjustments  to  other  clips.  For 
example,  to  mute  the  audioforall  clips  in  a 
movie,  mute  the  first  clip  and  then  choose 
Edit:  Copy.  Select  the  rest  of  the  clips,  and 
choose  Edit:  Paste  Adjustments:  Audio. 


GET  INFO 

To  quickly  see  which 
keywords  you’ve 
applied  to  a  clip,  as 
well  as  the  date  and 
time  it  was  shot,  press 
3£-Y.Then,asyou 

move  your  cursor  over  different  clips,  a  status  display  with  the  relevant  information 
will  appear  above  your  cursor.  To  conceal  it,  press  3£-Y  again. 
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iMac-bundle:  i360°turntable  ($44.90)  and  iRest  gel  wrist  rest/mousepad  ($19.90):  $64^0  $51.84 


it's  easy  to  look  cool  and 
comfortable  this  holiday. 

(Nov.  1st  to  Dec.  25th). 


A 


mStand 

$49^0  $44.91 


iLap 

from  $49^0  $44.91 


iLevel 

$79^0  $71.91 


•  © 

'b  1 

i  Woofer 

$£9"  $89.10 


rain 


www.raindesigninc.com  1800  797  7321 


J2253BE9  Creative  Shortcuts 


tty  fTumft  Pureh»*#» 


Htt  3  p$ck:  Time  Won't  Lt...  Radio  Otway  exdM lv*.., 

Tji*  Bm^wy  iog h  SdsooJ  Uiauc«l 


Wortdwto#  King  •  Single 

Ooyr*  Smto&o 


Back  to  Black 

Any  sWnaieWK* 


SHARE AN 
iTUNES  PLAYLIST 

Want  to  show  off  your  outstanding 
taste  in  music?  Although  iWeb 
won’t  let  you  play  protected  music 
files  onyour  site, you  can  share 
your  carefully  constructed  iTunes 
playlists.  Simply  drag  a  playlist  from 
the  Audio  tab  in  the  Media  Browser 
directly  onto  a  Web  page.  You’ll  get 
a  list  of  links  to  the  iTunes  Store; 
visitors  can  use  those  links  to  pre¬ 
view  and  buy  recommended  tunes. 

To  offer  even  more  musical 
insight— includingyour  favorite 
artists,  music  reviews,  and  your  lat¬ 
est  purchases— add  the  My  iTunes 
widget  from  the  iTunes  Store.  To 
find  the  code,  go  to  the  iTunes 
Store  and  dick  on  Account.  On  the 
Apple  Account  Information  Page, 
click  on  the  Manage  My  iTunes  but¬ 
ton.  (If  this  is  your  first  time,  the 
button  will  read  Enable  My  iTunes.) 
Select  the  information  you  want  to 
add  to  your  site,  and  then  click  on 
the  Get  HTML  Code  button.  Spec¬ 
ify  how  you  want  the  widget  to 
appear,  and  then  click  on  the  Copy 
Code  button.  Back  in  i  Web,  click  on 
the  Web  Widgets  button  and  select 
HTML  Snippet.  Paste  the  code 
(3^-V)  into  the  empty  field  and  click 
on  Apply.  Your  list  will  now  appear 
in  your  Web  page  and  will  dynami¬ 
cally  update  with  new  purchases, 
favorites,  and  reviews. 


m 


Apple’s  template-driven  HTML  program 
takes  the  stress  out  of  building  Web 
sites.  But  if  you  crave  some  creative 
freedom,  these  secrets  can  help. 

BY  JASON  CRANFORD  TEAGUE 


O  r:'Qp  r«Q« 
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What  I’m  Up  To. 
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September  0  -  September  1 5 


Show  Off  Your 
Schedule 

With  the  help  of  a  simple  HTML 
tag  you  can  incorporate  external 
Web  pages  into  your  iWeb 
designs.  This  can  be  useful,  for 
example,  if  you  want  to  include 
your  published  iCal  calendar  on 
your  Web  site. 

Tosetthisup,addapage  to 
yoursite  usingone  of  the  blank 
templates.  In  the  Page  Inspector, 
click  on  the  Layout  tab  and 
change  the  Content  Width  set- 
tingto  775  px  (you  can  adjust  this 
later  if  you  like).  Choose  Insert: 

HTML  Snippet,  and  in  the  resulting  dialog  box,  type  <if  rame  sre  ="your-ical -url " 
style=  "width :  1 00%;  height :  1 00%;  border :  none  ;"></ if  rame>.  Replaceyour  - 
icai -url  with  the  URLforyour  published  iCal  calendar.  Finally,  usethe  Metrics  Inspectorto 
resize  the  snippet  to  775  px  wide  and  i,ioo  pxtall.YouriCal  calendar  will  now  appear  onyour 
Web  site  and  will  automatically  update  as  you  make  changes. 
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Separate  Your  Sites 

You  can  easily  cre¬ 
ate  multiple  Web 
sitesiniWebby 
pressing  3£-shift- 
N.  However, 
because  iWeb 
stores  all  ofyour 
site  assets  in  one 
file, you  can’t 
update  sites  sepa¬ 
rately — each  time 
you  make  a  change, you’ll  have  to  wait  for 
iWeb  to  reexport  all  your  sites. 

To  work  around  this  problem,  open 
your  userfolder and  navigate  to/Library/ 
Application  Support/i  Web.  You’ll  see  a 
Domain.sites2file  (or  just  Domain,  if  you’ve 
hidden  file  extensions),  which  holds  all  the 
information  foryour  sites.  In  the  iWeb 
folder,  create  a  newfolderfor  each  site  you 
wantto  manage,  and  place  a  copy  of  the 
Domain.sites2file  in  each  folder.  To  switch 
betweenyour  i  Web  sites, you’ll  need  to  quit 
iWeb,  open  the  folder  for  the  new  site,  and 
double-click  on  the  Domain.sites2  file. 


Ifyou  need  to  find  a  particular  line  of 
text  on  a  Web  page  you’re  editing 
press  3€-F,  type  in  the  search  term, 
and  click  on  Find.  To  find  the  next 
occurrence,  press  3€-G.  To  find  a  pre¬ 
vious  occurrence,  use  S-shift-G. 


Create  Templates 

Once  you’ve  set  up  your  Web  page  exactly 
the  way  you  want  it,  why  not  use  this  page 
design  for  other  parts  of  your  site?  i  Web 
doesn’t  let  you  set  upyourown  templates, 
but  you  can  work  around  this  limitation. 
Create  a  new  site  (SK-shift-N).  In  the  Site 
Inspector, give  the  site  a  name  like  My 
Templates.  Now  select  the  page  you  want 
to  use  as  a  template,  and  press  3€-D  to 
duplicate  it.  Dragthe  duplicated  file  into 
your  template  site  and  rename  it.  Now, 
wheneveryou  need  that  page  design, 
simply  duplicate  it  again,  dragthe  dupli¬ 
cated  page  into  the  desired  spot  in  your 
site,  and  start  editing. 


I 


Domain,  sites2 
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“NoteBook  is  a  must-have  if 
you’re  using  your  computer 
as  a  true  digital  hub.” 

Tera  Patricks,  Mac360.com 


“NoteBook  is  now  open  on 
my  desktop  all  the  time.” 

Shawn  King,  Host/Exec. 
Producer,  Your  Mac  Life 


CIRCUS  PONIES 

NOTE  DK 

organization  for  a  creative  mind 


Macworld 


1  GREAT 


Macworld  UK 


Mac 


Universal 


NoteBook  is  available  at:  3maZ0fl.C0m  Apple  Store  IS  i 
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Creative  Shortcuts 


iDVD 


With  movies,  photos,  songs,  and  sound 
effects,  your  Mac  is  a  treasure  trove  of  media 
files.  Learn  how  to  use  these  goodies  to  give 
your  next  DVD  project  professional  polish. 

BY  JEFF  CARLSON 


Audio 

Photos 

Movies  j 

®  The  Long  Trip 
H  The  Longer  Trip 
Widescreen  Wonder 

_ Wild  Animals 

▼US  Event  Library 
Ti  2007 

HI  Cancun  -  Day  2 
Cancun  -  Day  1 


Import  Any  iMovie 
Clip 

Because  iMovie ’08  keeps  track  of  allyour 
video,  you  can  grab  any  clip  that  you’ve 
imported,  even  if  you’re  not  using  it  in  a 
movie  project.  Open  the  Movies  tab  of 
iDVD’s  Media  pane,  expand  the  Event 
Library  item,  and  then  select  one  of  the 
thumbnails  that  appear.  To  use  just  a  small 
portion  of  a  longer  clip,  add  the  dip  to  a 
drop  zone,  click  on  the  drop  zone  in  the 
menu,  and  then  use  the  Movie  Start  and 
Movie  End  sliders  to  adjust  length. 


When  importing  movies:  ®  Create  chapter  submenus 

0  Do  not  create  chapter  submenus 
O  Always  ask 

Look  for  my  movies  in  these  folders: 

/Zoe 

/NeverLnoughCoffee /Macworld 


CHANGE  THE 

BACKGROUND  MUSIC  Menu  “ro-p-z?n-e,5 

g.  I  i 

You  probably  already  know  that  you  can  ,  f  i 

replace  atheme’s  default  background  ►,  * 

music  with  a  songfromyouriTunes  library.  ^ 

But  that’s  not  your  only  option.  You  can  also 
use  the  audio  from  one  of  your  video  clips. 

Instead  of  dragging  a  video  file  from  the 
Media  pane  to  the  Menu  well  (which  sets  it 
as  the  menu’s  background  video),  drag  the 
clip  to  the  Audio  well  in  the  Inspector  (View:  Show  Inspector).  Don’t  want  any  music 
at  all?  To  quickly  mute  the  default  tune,  click  on  the  Edit  Drop  Zones  button,  and  then 
click  on  the  speaker  icon  in  the  middle  of  the  Menu  well. 


Find  More  Sounds 

iLife  provides  a'rich  library  of  audio  tracks,  including 
scratching  records,  a  cheering  crowd,  and  the  ambient 
sounds  of  city  streets  and  the  ocean.  You  can’t  access 
these  sound  effects  from  within  iDVD  (unless you  build  a 
song  in  GarageBand  first),  but  they’re  easy  to  locate  on 
your  hard  drive.  In  the  Finder, go  to  Library:  Audio:  Apple 
Loops:  Apple:  iLife  Sound  Effects.  Choose  afile  and  drag  it 
intothe  iDVD  menu  orthe  Inspector’s  Audio  well. 


1 0  n  0 

Movies 

C3j 

a  s 

W 

General  Projects 

Slideshow 

Movies 

Advanced 

(  Add...  j 
(  Remove  ) 


The  folder  /Users/jeffcarlson/Movles  is  always  searched. 


Make  a  List 

By  default,  the  Media  pane  displays  movies  and  photos 
as  thumbnails.  But  if  you  find  these  thumbnails  hard  to 
navigate, you  can  switch  to  a  list  view.  Simply  control- 
click  in  the  pane’s  preview  area,  and  choose  Display  As 
List  from  the  contextual  menu.  To  choose  which  col¬ 
umns  appear  in  the  list  view,  control-click  again  and 
choose  Show  Columns. 


HIDE  AND  SEEK 

To  keep  the  Media  pane  up-to-date,  iDVD  monitors 
the  likeliest  locations  for  movie  files  onyour  hard 
drive.  But  ifyou  store  your  video  clips  elsewhere— 
for  example,  on  an  external  hard  drive — you  can 
clue  iDVD  in.  Open  iDVD’s  Movies  preference  pane, 
and  click  on  the  Add  button  to  specify  a  new  loca¬ 
tion.  Whenyou  return  to  the  Media  pane, you’ll  see 
a  new  Folders  option  in  the  Movies  section. 


Get  an  Accurate 
Preview 

iDVD’s  preview  mode  gives  you 
a  good  idea  of  how  your  project 
will  look  when  played  by  a  DVD 
player,  but  what  you’re  seeing  is 
still  original  footage — it’s  not 
encoded  as  it  would  be  on  a 
DVD.  To  get  a  better  sense  of 
the  quality  of  thefinished  prod¬ 
uct,  without  burning  lots  of 
discs,  create  a  disc  image.  From 
the  File  menu,  choose  Save  As 
Disc  Image  (or  press  K-shift-R). 
iDVDgoes  through  the  entire 
process  ofencodingthecon- 
te  nt,  exce  pt  t  he  f  i  n  al  ste  p  of 
burninga  disc.  When  iDVD  fin¬ 
ishes,  double-click  on  the  .img 
file  that  was  created;  this 
mounts  the  file  as  a  volume  on 
your  desktop. 

Launch  DVD  Player  (from 
the  Applications  folder)  and 
choose  File:  Open  DVD  Media. 
Locate  the  VIDEO_TS  folder  in 
the  disc  image,  and  watch  your 
project  unspool.  If  the  project 
looks  good, you  can  then  burn 
a  DVD  from  the  Finder  with¬ 
out  havingto  reencodeyour 
project  in  iDVD. 
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ewoo  navigator  for  iTunes 


Browse  your  iPod  and  iTunes 


With  ewoo  control  your  multimedia  environment  and  control  remotely  all  your  content 
for  top  quality  broadcasting,  ewoo's  2.4GHz  technology  and  intuitive  touch  screen 
navigation  combines  free  movement  within  a  TOO  foot  radius  to  offer  the  best  user 
experience.  Both  iPod™  and  iTunes™  compliant  (by  adding  an  optional  USB  adapter), 
ewoo  presents  the  ultimate  multimedia  management  solution. 


Discover  ewoo”  at  www.play-ewoo.com 

Apple,  the  Apple  logo,  iPod'",  iTunes'"  are  trademarks  of  Apple.  Other  company  and  product  names  may  be  trademarks  of  their 
respective  owners.  iPod  sold  separetly. 


m!229  Creative  Shortcuts 


CHORD 

DISPLAY 

Wonder  what  chord 
you’re  playing  on  your 
MIDI  keyboard,  or  on 
your  Mac’s  keyboard 
when  you’re  using  the 
Musical  Typing  win¬ 
dow?  GarageBand  wifi 


tell  you.  While  you’re  playing  into  a  Software  instrument  track,  select  Chord  from  the 


LCD  display.  As  you  play,  GarageBand  spells  out  the  chord  name  for  you. 


Duck  Adjust 

You  can  set  GarageBand  ’08  to  automati¬ 
cally  reduce  the  volume  of  a  background 
track  when  another  track  starts  playing.  But 
if  the  volume  changes  seem  too  abrupt, you 
can  fine-tune  them.  Choose  Track:  Show 
Master  Track,  and  press  3€-l  to  display  the 
Track  Info  pane.  Open  the  Details  section, 
and  use  the  Ducker  pull-down  menu  to 
select  the  speed  and  degree  of  volume 
change.  You  can  also  select  Manual  to  con¬ 
figure  the  Ducker  settings  as  you  like. 


Locate  Additional 
Loops 

Can’t  find  the  Real  Instrument  loops  you 
want?  Try  adifferent  key.  Choose  Control: 
Show  Loop  Browser,  and  select  Project 
from  the  LCD  display.  Click  on  the  Key  entry 
and  choose  a  different  key  from  the  pop-up 
menu — one  that’s  a  few  whole  steps  away 
from  the  current  key.  The  available  loops 
should  change.  (This  is  because  loops  are 
recorded  for  specific  key  ranges.) 


Opening 

-  __  1 
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Moving  Automation 

I  n  previous  versions  of  GarageBand, you 
had  to  redraw  customized  volume  curves 
each  timeyou  moved  the  audio  to  a  dif¬ 
ferent  place  in  the  timeline — a  common 
problem  for  podcasters.  No  more.  Just 
select  Control:  Lock  Automation  Curves 
To  Regions. 


Tired  of  clickingon  all  those  sliders  and 
control  knobs  in  GarageBand’s  interface? 

If  your  mouse  has  a  scroll  wheel, you  can 
simply  hover  the  cursor  over  a  slider  or 
control  and,  in  most  cases,  adjust  it  by  mov- 
ingthe  scroll  wheel— no  clicking  required. 


0  o  o 


Advanced 


4^  0 


General  Audio  /MIDI  Loops  Advanced  My  Info 


Maximum  Number  of 


Real  Instrument  Tracks:  Automatic 


Software  Instrument  Tracks:  Automatic 


Voices  per  instrument:  Automatic 


: 


Auto  Normalize:  S?  Export  projects  at  full  loudness 
When  you  export  a  project.  Auto 
Normalize  increases  the  loudness  if 
needed  so  the  project  is  not  too  quiet. 


Audio  Resolution:  Good 


Audio  is  recorded  and  exported  at  16-bit 
quality,  the  standard  for  audio  CDs. 


Movie  Thumbnail  Resolution:  ©  Low  O  High 


Best  isji?t  Always 
Belter 

In  the  Advanced  tab  of  GarageBand’s  prefer¬ 
ences  is  the  Audio  Resolution  pop-up  menu, 
which  lets  you  choose  Good,  Better,  or  Best 
quality.  Be  careful  about  using  Best  (24-bit) 
quality,  as  iTunes  is  incapable  of  converting 
the  resultingfiles  to  mono  MP3  (a format 
popular  with  podcasters)  or  AAC  files.  For 
exported  podcasts,  use  the  Good  quality 
setting  instead. 


Christopher  Breen  is  a  musician,  and  a  senior 
editor  for  Macworld.  Jeff  Carlson  is  the  man¬ 
aging  editorof  TidBits  (www.tidbits.com)  and 
the  author  of  the  forthcoming  iMovie’08  and 
iDVD  ’08  for  Mac  OSX:  Visual  QuickStart  Guide 
(Peachpit  Press,  2007).  Mike  Curtis  runs  HD 
for  Indies  (www.hdforindies.com),  a  consul¬ 
tancy  and  Web  site  focused  on  high-definition 
video  and  film  production,  with  an  emphasis  on 
HD  cameras  and  workflow,  as  well  as  post- 

LU 

production  hardware  and  software.  Senior 
Contributor  Jim  Heid  specializes  in  digital  2 

media  and  is  the  author  of  the  forthcoming  The  & 

I — 

Macintosh  iLife  ’ 08  (Peachpit  Press,  2008). 

Jason  Cranford  Teague  is  the  Director  of  ^ 

Web  Design  Standardsfor  AOL  Programming.  S 
He  blogs  about  technology  and  culture  at 
webbedenvironments.com.  £ 
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www.lnSightCruises.com/Mac8 


Sample  Seminars 

•  Extreme  Googling  -"Black  Belt  Googler" 

•  The  iPhone  and  Your  Road  Life 

•  Mac  Productivity  Bootcamp 

•  Do  it  Fast  —  Quicksilver  Fast! 

•  Practicing  Advanced  Productivity  Workflow 

•  One-Finger  Automation  Tricks  in  Leopard 

•  iPhone:The  Missing  Manual 

•  Useful  Mac  Gadgets  —  Free! 

•  Useful  Mac  Gadgets  For  Under  $50 

•  On  the  Road:TiVo  and  Slingbox 

•  iLife  '08  •  iWork  '08  •  Inbox  Zero 

•  Photo  Workflow:  Shoot  and  Edit  Like  a  Pro! 

•  From  Snapshot  to  Art 

•  Selected  Bits  o' Retouching  Wisdom 

•  How  to  Handle  1000  Photos  a  Day 

•  Organizing  Your"Digital  Memories" 
•What's  Left  in  User  Interfaces?  (Keynote) 


The  Conference 

Cruise  prices  vary  from  $1,349  for  an  Inside  Stateroom  to  $3,699  for  a 
Full  Suite,  per  person.  (Cruise  pricing  is  subject  to  change.)  Taxes  are  $31 .78 
per  person.  For  those  attending  the  conference,  there  is  a  $795  fee  and 
includes  all  courses  listed,  any  course  materials,  and  two  private 
InSight  Cruises  parties.  cst#  2065380  40 


TURKEY 


Speakers 

Dan  Frakes  •  Janet  Hill 
Lesa  King  •  Merlin  Mann 
David  Pogue  •  Randal  Schwartz 
SalSoghoian  •  Bebo  White 


CO-PRODUCED  BY: 


EDUCATION  THAT  TAKES  YOU  PLACES 


ividlfvvilk 


Check  out  testimonials,  weblogs, 
photos,  videos,  past  seminars,  and 
Cap'n  Neil  Bauman's"take"at 


www.GeekCruises.com/Experience 


Secrets 

L  ^ 


Working  Mac 


Jump  into  Leopard 

You've  installed  OS  X  10.5.  Now  make  ityourown.  by  Christopher  breen 


You’ve  loaded  the  big  spotted  cat 
on  your  hard  drive,  your  Mac 
has  rebooted,  and  you're  stand¬ 
ing  at  the  gateway  of  a  brand-new  OS  X 
experience.  Where  do  you  begin?  Right 
here.  I’ll  show  you  ways  to  start  off  your 
Mac  OS  X  10.5  (Leopard)  explorations 
on  the  right  foot. 


Travel  to  Time  Machine 

For  the  first  time,  Apple  has  built  a 
backup  utility  into  the  Mac  OS. 

That  utility,  Time  Machine, 
requires  an  additional  hard  drive 
for  your  data.  If  you  don’t  currently 
have  such  a  hard  drive,  your  first  step 
is  to  obtain  one — an  external  USB  2.0, 
FireWire,  or  eSATA  drive,  or  an  inter¬ 
nal  SATA  or  ATA  drive  will  do.  (See 
macworld.com/2630  and  macworld 
.0001/0314  for  some  suggestions.)  To  be 
safe  rather  than  sorry,  you’ll  want  a 
hard  drive  with  a  capacity  matching  or 
exceeding  your  startup  drive’s.  That 
way  you’re  less  likely  to  lose  older  files 
when  the  backup  drive  gets  full  and 
Time  Machine  tosses  the  older  files  to 
make  room  for  more  recent  versions. 

Pick  the  Right  Drive  After  it  first 
launches  in  Leopard,  your  Mac  looks 
for  all  compatible  drives  for  your  Time 
Machine  backup  and  provides  them  in 
a  list  within  a  Time  Machine  dialog  box. 
Select  the  one  you  want,  and  the  Time 
Machine  preference  pane  opens.  With¬ 
in  this  pane  you  can  change  disks  and 
exclude  drives,  volumes,  and  items 
from  the  backup. 

include  and  Exclude  Data  To  create  a 
smaller  safety  net  that  captures  just 
your  documents  instead  of  your  whole 
system,  you  really  only  need  to  back  up 


your  user  folder.  CMk  on  Options  and, 
in  the  resulting  sheet,  click  on  Plus.  In 
the  sheet  that  appears,  locate  Applica¬ 
tions,  Library,  and  System,  and  then 
click  on  the  Exclude  button  after  each 
choice.  If  you  have  other  accounts  on 
your  Mac  that  you're  not  concerned 
about,  you  can  exclude  them  as  well. 

Watch  Your  Destination  Note  that 
Time  Machine  will  use  the  destination 
you  select  for  all  of  the  Mac’s  users.  In 
other  words,  if  you  decide  to  change 
disks  (an  option  in  the  Time  Machine 
preference  pane),  that  change  will  apply 
to  all  other  accounts  on  the  Mac.  Also, 
when  you  change  disks,  you  won’t  have 
access  to  your  Time  Machine  archive 
from  the  original  backup  disk  until  you 
change  back  to  that  disk. 

Set  Up  Your  E-mail  Account 

During  installation  you’re  asked  for 
your  .Mac  account  information.  If  you 
have  such  an  account,  OS  X  automati¬ 
cally  configures  Mail  to  use  it.  But  if 


you’d  like  to  add  a  different  account, 
Mail  makes  that  really  easy,  too. 

Launch  Mail  (in  /Applications), 
choose  Mail:  Preferences,  and  click  on 
the  Accounts  tab.  In  the  resulting 
Accounts  window,  click  on  the  Plus  but¬ 
ton  below  the  Accounts  pane.  Enter  the 
name,  e-mail  address,  and  password  for 
the  account  you  want  to  create  and  leave 
the  Automatically  Set  Up  Account  option 
enabled.  When  you  click  on  Create, 

Mail  will  attempt  to  automatically 
configure  your  account  based  on 
the  account’s  e-mail  address.  Unlike 
previous  versions  of  Mail,  Leopard’s  is 
aware  of  all  the  major  ISPs’  IMAP,  POP, 
and  SMTP  server  settings. 

Make  Some  Spaces 

Spaces  is  a  new  Leopard  program  that 
allows  you  to  jump  quickly  from  one 
workspace  to  another  with  the  press  of 
a  couple  of  keys  or  a  mouse  button.  If 
you  group  particular  tasks  in  separate 
workspaces,  you  can  just  switch  spaces 
instead  of  constantly  banging  3£-tab  to 
switch  applications  or  digging  through 
buried  windows. 

To  configure  Spaces,  launch  System 
Preferences,  click  on  Expose  &  Spaces, 
click  on  the  Spaces  tab,  and  select  the 
Enable  Spaces  and  Show  Spaces  In 
Menu  Bar  options.  At  the  bottom  of  the 
window,  you  can  change  the  keys  you 
use  to  activate  spaces  (F8  by  default), 
switch  between  spaces  (control  plus  the 
arrow  keys  by  default),  and  switch 
directly  to  a  space  (control  plus  the 
space’s  assigned  number  key).  You  can 
also  direct  Spaces  to  activate  when  you 
use  a  third-party  mouse  or  trackball  but¬ 
ton  (three,  four,  or  five,  for  example). 
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ILLUSTRATION  BY  TOM  LABAFF 


Easily  Access  Applications  Take  advantage  of  the  Dock’s  newest 
tricktogain  quick  access  to  all  your  programs.  Dragyour  Applications 
folderto  the  Dock  to  create  a  stack. 


To  configure  Spaces,  click  on  the 
plus-sign  (+)  button  next  to  Rows  or 
Columns.  Next,  click  on  the  small 
plus-sign  button  beneath  the  Applica¬ 
tion  Assignments  pane  and  choose 
programs  you’d  like  to  appear  within 
certain  spaces.  For  example,  click  on 
the  plus  sign,  choose  Safari,  and,  in 
the  Application  Assignments  area, 
choose  Space  2  from  the  Space  pop¬ 
up  menu.  When  you  launch  Safari  in 
the  future  (or  switch  to  it  while  it’s 
running),  it  will  appear  in  the  work¬ 
space  to  which  you’ve  assigned  it. 
Repeat  these  steps  for  other  related 
programs  so  that  particular  kinds  of 
work  are  gathered  together  in  specific 
spaces — Mail,  Address  Book,  and  iCal 
in  one  space;  iPhoto  and  iMovie  in 
another;  and  Safari  and  iChat  in 
another,  for  instance. 

To  make  Spaces  even  slicker,  move  to 
the  Account  preference  pane,  click  on  the 
Login  Items  tab,  click  on  the  plus-sign 
button  beneath  the  list  of  login  items, 
and  add  those  programs  you  included  in 
Spaces  (see  “Special  Spaces”).  Now,  when 
you  log  in  or  restart  your  Mac,  the  pro¬ 
grams  will  automatically  launch  into 
their  separate  spaces  at  startup. 

Soup  Up  the  Sidebar  and  Dock 

The  old  familiar  Dock  and  the  Finder 
window's  Sidebar  will  seem  a  little  less 


familiar  in  Leopard. 

While  they  still  pro¬ 
vide  easy  access  to 
volumes,  programs, 
and  folders,  other 
elements  of  these 
items  have  changed. 

Here’s  how  you  can 
make  the  most  of  the 
new  versions. 

Organize  Your 
Sidebar  If  you  liked 
the  way  previous  OS 
X  versions  placed 
commonly  accessed 
folders,  such  as 
Movies,  Music,  and 
Pictures,  in  the  Find¬ 
er  window’s  Sidebar, 
you  can  easily  put 
them  back.  Just  open 
your  user  folder  and 
drag  them  to  the 
Sidebar’s  Places  area. 

While  you’re  in  the  Sidebar,  you 
may  also  want  to  delete  items  from 
the  Search  area.  By  default,  in  this 
area  you’ll  find  searches  based  on 
time  (Today,  Yesterday,  and  Past 
Week)  as  well  as  kind  (All  Images,  All 
Movies,  and  All  Documents).  But  you 
may  not  want  just  anyone  sitting  at 
your  computer  to  have  one-touch 
access  to  your  images  and  movies. 

Drag  an  item  out  of 
the  Sidebar  to  delete  it. 

Stack  It  Up  Take 
this  opportunity  to  put 
Leopard’s  new  Stacks 
feature  to  good  use  by 
dragging  your  Applica¬ 
tions  folder  to  the  Dock 
(by  default  Apple  places 
your  Documents  folder 
in  the  Dock).  When 
you  do  so  and  then 
click  on  the  folder,  a 
grid  appears,  displaying 
all  your  programs  (see 
“Easily  Access  Applica¬ 
tions”).  Click  on  one  to 
launch  it.  You  can  also 
drag  documents  over 
this  folder  and  wait  for 
the  Applications  win¬ 
dow  to  appear.  Drag  a 
document  on  top  of  a 


compatible  program — for  example,  drag 
a  JPEG  on  top  of  Preview — to  open  that 
item.  You  can  also  drag  a  collection  of 
documents  into  the  Dock  to  add  them 
as  a  stack. 

Hear  Voices 

If  you’ve  used  previous  versions  of  OS 
X,  it’s  unlikely  that  you’ve  done  any¬ 
thing  more  with  the  Speech  prefer¬ 
ence  pane  than  opened  it,  listened  to  a 
couple  of  voices,  and  then  moved  on, 
unimpressed  by  the  computerized 
voices.  Today  is  the  day  to  give  OS  X’s 
speech  capabilities  another  chance. 
Open  Speech,  click  on  the  Text  To 
Speech  tab,  select  Alex  from  the  Sys¬ 
tem  Voice  pop-up  menu,  and  click  on 
Play.  You’ll  probably  be  impressed  by 
how  lifelike  Alex’s  voice  is. 

To  put  Alex  to  good  use,  enable  the 
Speak  Selected  Text  When  The  Key  Is 
Pressed  option,  click  on  Set  Key,  and 
choose  a  memorable  key  combination 
(I  use  control-F9).  Open  a  program 
such  as  TextEdit  or  Mail,  highlight 
some  text,  and  press  that  key  combina¬ 
tion  to  hear  Alex  pronounce  your  words 
trippingly  on  his  virtual  tongue. 

Set  Up  a  Troubleshooting  Account 

Macintosh  troubleshooting  experts  rec¬ 
ommend  that  you  create  an  additional 


a  r> 


Expose  &  Spaces 


‘  Expose  Spaces  1 

Spaces  lets  you  organize  your  windows  into  groups  to  reduce  desktop  clutter. 

Enable  Spaces  Show  Spaces  in  menu  bar 


Rows:©© 
Columns:  (?)  £) 


AppNcatfon  Assignments 

Address  Book 
%  rCal 
f?  IChat 
£  Mail 
^  Numbers 


*  1  Space 
Space  1 
Space  1 
Space  2 
Space  2 
Space  3 


Keyboard  and  Mouse  Shortcuts  (for  more  shortcut  choices,  press  Shift.  Control.  Option,  or  Command) 


To  activate  Spaces:  F8 


To  switch  between  spaces.  Arrow  Keys 


To  switch  directly  to  a  space:  ^  Number  Keys 


© 


Special  Spaces  Configure  Spaces  to  place  frequently  used  pro¬ 
grams  in  separate  workspaces.  Then  set  Login  Items  to  launch  those 
programs  when  you  login. 
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“clean”  user  account — one  that  you 
leave  entirely  untouched  after  setting  it 
up.  The  reason?  Should  things  get 
wonky  in  your  main  account,  you  can 
switch  to  this  troubleshooting  account 
to  see  if  the  problem  exists  there  as 
well.  If  it  doesn’t,  you  know  something 
is  wrong  with  your  main  account — a 
corrupted  preference  or  font,  for  exam¬ 


ple.  Knowing  where  the  problem  lies 
can  help  you  solve  it. 

With  that  in  mind,  this  is  the  time  to 
launch  the  Accounts  preference  pane. 
Click  on  the  Lock  icon  and  enter  your 
administrator  password  to  unlock 
Accounts.  Click  on  the  plus-sign  button 
at  the  bottom  of  the  list  of  accounts, 
and  create  a  new  Standard  account  (one 


that  doesn’t  have  administrator  permis¬ 
sions,  so  that  it  doesn’t  let  you  install 
applications  or  alter  certain  system  set¬ 
tings).  Give  it  an  intuitive  name  such  as 
Troubleshooting.  If  your  Mac  misbe¬ 
haves,  switch  to  this  account  and  see 
how  your  Mac  reacts. 

Make  Your  Mac  Kid-Friendly 

If  you  have  kids,  you  probably  have  a 
number  of  concerns  when  it  comes  to 
their  use  of  the  fresh,  newly  upgraded 
family  computer — they  might  muck 
about  in  your  system,  stumble  across 
content  that’s  not  age-appropriate,  or 
just  not  know  what  to  do  with  the  over¬ 
whelming  number  of  programs  and 
files  scattered  across  your  desktop  and 
Dock.  If  any  of  these  issues  rings  a  bell, 
don’t  leave  the  Accounts  preference 
pane  yet. 

Click  on  the  plus-sign  button  once 
again  and  choose  Managed  With 
Parental  Controls  from  the  New 
Account  pop-up  menu.  Enter  a  name, 
a  short  name,  and  a  password  for  the 
account  and  click  on  Create  Account. 

If  you’re  asked  to  turn  off  Automatic 
Login  (which  automatically  boots  your 
Mac  into  your  user  account),  click  on 
Turn  Off  Automatic  Login  in  the  dia¬ 
log  box  that  appears.  It  doesn’t  do 
much  good  to  impose  Parental  Con¬ 
trols  if  your  kids  are  automatically 
logged  in  to  your  unprotected  account. 

Click  on  the  Open  Parental  Con¬ 
trols  button  that  appears  in  the 
Accounts  window.  Select  the  account 
you  just  created  from  the  Accounts 
list.  Within  the  Parental  Controls 
tab  you’ll  find  options  for  choosing 
exactly  which  programs  and  widgets 
the  account  can  run;  hiding  profan¬ 
ity  in  Apple’s  Dictionary;  restricting 
Web-site  access;  limiting  e-mail  and 
iChat  correspondents;  setting  time 
limits  (to  a  certain  number  of  hours 
per  weekday  and  weekend,  as  well  as 
preventing  access  during  specified 
hours);  and  saving  logs  for  Web  sites 
visited  and  blocked,  programs  run, 
and  iChat  sessions.  Q 


Senior  Editor  Christopher  Breen  is  the  author 
of  The  iPhone  Pocket  Guide,  second  edition;  and 
The  iPod  and  iTunes  Pocket  Guide,  third  edition 
(both  from  Peachpit  Press,  2007). 


TRY  THIS 


Clean  Up  Your  Podcasts 

It’s  astonishing  how  many  people  are  now  producing  podcasts.  Even  more  amazing  is 
the  number  of  them  who  use  nothing  more  complex  than  Apple’s  GarageBand  3  (f  f  f  f ; 
macworld.com/1134)  or  GarageBand  ’08  (f  f  f  f  1;  macworld.com/3085).  Don’t  get  me 
wrong— GarageBand  is  agreat  application,  but  it’s  pretty  limited  when  it  comes  to 
cleaning  up  audio.  Here  are  a  few  tools  you  can  add  to  your  podcaster’s  toolkit. 

Balancing  Sound  It’s  pretty  common  to  hear  podcasts  where  one  part  of  the 
podcast  is  loud — the  opening,  for  example — and  another  is  quiet— an  interview  seg¬ 
ment,  for  instance.  The  Normalize  effect  in  GarageBand  ’08  gives  you  a  good  start  on 
fixing  this  problem  by  raising  the  quiet  volumes,  but  unfortunately  it  also  makes  the 
loud  parts  louder,  so  you  still  end  up  with  a  disparity.  You  can  bring  better  balance  to 
your  audio  with  GigaVox  Media’s  free  The  Levelator  (www.gigavox.com).  The  Levela- 
tor  seeks  to  balance  all  parts  of  the  podcast  so  that  they  have  similar  volume. 

Reducing  Noise  Most  podcasters  work  in  less  than  pristine  audio  environments. 
Sounds  from  your  computer,  an  air  conditioner’s  drone,  or  the  constant  hum  from 
poorly  grounded  audio  equipment  can  create  annoying  noise.  GarageBand  includes 
a  measure  of  noise  reduction  in  its  Speech  Enhancer  effect,  but  you  can  do  better.  I’m 
quite  happy  with  Bias’s  SoundSoap  2  ($129;  macworld.com/3013).  It’s  a  plug-in,  so  it 
works  with  a  variety  of  audio  editors  (even  GarageBand).  And  it  couldn’t  be  easierto 
use.  Just  highlight  the  noise  you  want  to  eliminate  and  click  on  Learn  Noise,  and  the 
annoyance  disappears  (see  “Cancel  Noise  in  Podcasts”).  HairerSoft’s  Amadeus  Pro 
($40;  macworld.com/3014)  and  Adobe’s  $199  Soundbooth  CS3  (||||;  macworld 
.com/3015)  have  built-in  noise  filters  as  well. 

Recording  Interviews  Many  of  the  people  you  want  to  interview  probably  don’t 
live  next  door.  So  how  doyou  record  them?  The  free  VoIP  service  Skype  (www.skype 
.com),  though  prone  to 
acting  up,  is  currently 
the  best  way  to  go.  The 
trick  is  that  you  need  to 
record  both  sides  of 
your  Skype  conversa¬ 
tion.  Several  tools 
enableyoutodothis, 
including  Rogue  Amoe¬ 
ba’s  Audio  Hijack  Pro 
($32;  macworld.com/ 

3016),  Ambrosia  Soft¬ 
ware’s  WireTap  Studio 
($69;www.ambrosiasw 
.com),  and  Ecamm  Net¬ 
work’s  Call  Recorder 
($15;  macworld 
.com/3017). 
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NOISE  REDUCTION 


REMOVE  CLICK  &  CRACKLE 
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Cancel  Noise  in  Podcasts  Bias’s  SoundSoap  2  can  eliminate 
noise  from  your  podcasts. 
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ON  SALE  NOW! 


Macworld 

SUPERGUIDES 


Direct  from  the  Editors  of  Macworld 

More  Superguides  Available! 

Staying  true  to  our  goal  to  offer  you  the  most 
comprehensive  coverage  of  the  most  innovative 
and  exciting  new  products,  we  introduce  the 
Macworld  Superguide  series.  These  books  are 
produced  by  the  Macworld  staff  and  are  packed 
with  practical  how-tos,  in-depth  features,  tips 
and  tricks,  and  more. 


Macworld 

APPLE  TV 

SUPERGUIDE 


Turn  your  TV  into  the 
ultimate  digital  media 
center! 


Get  the  most  out  of 
your  Mac! 


Macworld  digital 

PHOTOGRAPHY 

SUPERGUIDE 


Take  home  a 
photography  expert! 


Macworld  ipod 

AND  iTUNES 

SUPERGUIDE 


i  •*  r 


Master  your  music  with 
our  expert  advice! 


ITT! 


t  NOW*  www.macworld.com/products/superguide 

fifcL. 
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Macworld  Superguides  are  available  in  3  convenient  formats:  1)  Downloadable  PDFs:  Get  immediate  access.  2)  Printed  Book:  Order 
a  full-size,  full-color  printed  book  on  high-quality  paper.  3)  PDF  on  CD-ROM:  Don't  want  to  download  the  PDF,  get  it  on  CD-ROM. 
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Dealing  with 
Digital  Rights 

Living  with  (and  without)  protected  music  by  Christopher  breen 


In  April  2007,  Apple  and  England's 
EMI  record  label  held  a  joint  press 
conference  to  announce  that  individ¬ 
ual  tracks  from  EMI  would  be  available 
at  the  iTunes  Store  in  two  forms — the 
current  9  9 -cent  copy-protected  form  and 
a  new  $1.29  unprotected  form,  to  be 
known  as  iTunes  Plus. 

Up  to  this  point,  the  prevailing  wis¬ 
dom  had  been  that  downloadable  music 
must  be  protected  in  such  a  way  that  it 
could  not  be  easily  copied  or  shared, 
thus  preventing  piracy.  Apple’s  Fair  Play 
digital  rights  management  (DRM)  tech¬ 
nology  was  designed  to  do  just  that.  You 
could  play  music  purchased  from  the 
iTunes  Store  on  as  many  as  five  author¬ 
ized  computers,  as  well  as  on  a  limitless 
number  of  iPods;  you  could  bum  the 
same  playlist  of  protected  songs  as  many 
as  seven  times;  and  you  could  bum  the 
protected  tracks  to  CD  (at  which  point 
they  were  no  longer  protected).  But  if 
you  tried  to  copy  the  digital  files  for  a 
friend  or  post  them  to  a  peer-to-peer  site, 
anyone  downloading  the  tracks  would  be 
unable  to  play  them.  (Other  music  serv¬ 
ices  such  as  Rhapsody,  Yahoo  Music,  and 
Microsoft’s  Zune  Marketplace  offer  their 
own  forms  of  DRM,  which  are  more 
restrictive  than  FairPlay.) 

Apple  seemingly  understood  that  the 
DRM  status  quo  was  flawed.  After  all, 
the  same  music  in  the  form  of  audio 
CDs  was  unprotected.  If  someone 
wanted  to  steal  music  and  share  it  with 
the  world,  it  was  easy  enough  to  buy  the 
CD,  rip  it,  and  distribute  its  tracks  via 


© 


Want  more  tips 
on  digital  music? 

For  iPod-  and  iTunes-related  expert 
advice  and  breaking  news,  as  well  as 
reviews  of  al  I  the  latest  gadgets,  check 
out  Playlistmag.com. 


Now  in  iTunes  Plus 


ITunes  Plus  music  is  our  tughest-ouallty  audio  and  is  DRM-lree.  Much  means  ihere  are  no 
restrictions  for  personal  use.  Here  you’ll  find  what's  hot  and  what’s  newly  added  in  (Tunes  Plus. 
And  for  music  you  previously  purchased  on  ITunes,  dick  See  Details  to  upgrade  all  of  your 
purchased  music  and  music  videos  now  available  in  IT unes  Wus, 

I 

For  more  Information  about  ITunes  Plus,  read  our  FAQs. 


iTunes  Plus  The  iTunes  Plus  page  is  your  gateway  to  Apple’s  higher-quality,  DRM-free  audio  tracks 
and  music  videos. 


peer-to-peer  software.  Why  single  out 
downloadable  music  for  protection? 

Alone  among  the  major  record  labels, 
EMI  was  willing  to  take  a  chance  and 
offer  its  catalog  to  Apple  (and  some  other 
online  services)  in  an  unprotected  form. 
And  Apple  was  willing  not  only  to  strip 
the  protection  from  the  tracks,  but  also 
to  offer  them  at  higher  bit  rates — 256- 
Kbps  AAC  versus  the  protected  versions’ 
128  Kbps.  EMI  has  offered  a  similar  deal 
to  Amazon.com,  which  now  sells  unpro¬ 
tected  256-Kbps  MP3  files  for  an  average 
price  of  99  cents  per  track  (the  most 
popular  DRM-free  MP3  albums  go  for 
$8.99).  While  EMI  is  the  only  major 
label  to  do  this,  vast  numbers  of  inde¬ 
pendent  labels  have  been  offering  their 


music  without  protection  on  services 
such  as  eMusic  (www.emusic.com)  and 
Audio  Lunchbox  (www.audiolunchbox 
.com),  and  now  on  Amazon.  In  an  appar¬ 
ent  response  to  Amazon’s  music  service, 
Apple  quickly  reduced  the  price  of  its 
iTunes  Plus  tracks  to  the  standard  99 
cents  per  track.  It  also  began  offering 
music  from  some  independent  labels  in 
iTunes  Plus  form. 

So  if  you  prefer  your  music  unpro¬ 
tected,  what  options  do  you  have?  Let’s 
take  a  look. 

The  iTunes  Store 

The  iTunes  Store  is  many  Mac  users’ 
first  stop  for  music  because  it’s  inte¬ 
grated  beautifully  into  iTunes. 
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Although  iTunes  Plus  albums  and 
tracks  are  marked  as  such  on  artist  and 
album  pages,  you  can  find  them  in  an 
easier  way.  Select  the  iTunes  Store 
entry  in  iTunes’  Source  list  and,  in  the 
Quick  Links  section  of  the  store’s  inter¬ 
face,  click  on  iTunes  Plus.  Here  you’ll 
find  top  albums  and  songs  available  in 
the  iTunes  Plus  format,  as  well  as  a 
Genres  pop-up  menu  that  lets  you  view 
just  pop  or  classical  albums,  for  exam¬ 
ple  (see  “iTunes  Plus”). 

If  you’ve  purchased  FairPlay  tracks 
from  the  iTunes  Store  that  are  now 
available  in  the  iTunes  Plus  format, 
the  Upgrade  My  Library  entry  in  the 
upper  right  corner  of  the  iTunes  win¬ 
dow  will  let  you  know  which  songs 
you  can  update  and  how  much  the 
total  cost  will  be  (Apple  charges  30 
cents  for  each  song,  60  cents  for  each 
music  video,  and  one-third  the  current 
album  price  for  upgrading  an  entire 
album).  Click  on  the  See  Details  but¬ 
ton,  and  you’re  taken  to  an  Upgrade 
My  Library  screen  where  you  can 
upgrade  your  tracks.  Regrettably, 

Apple  doesn’t  give  you  the  option  to 
upgrade  individual  songs  in  your 
iTunes  library.  You  must  upgrade  all 
the  tracks  that  are  now  available  in  the 
iTunes  Plus  format. 

Before  Apple  followed  Amazon’s 
lead  and  reduced  the  price  of  its 
unprotected  tracks,  you  could  pur¬ 
chase  either  the  128-Kbps  protected 
track  or  the  256-Kbps  iTunes  Plus 
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Opus  No.  5 

Forthose  who  consider  plugging  an  iPod  into  a 
stereo  system  an  insult  to  their  ears,  Olive  Media  has 
introduced  Opus  No.  5,  a  new  edition  of  its  digital  music  player 
designed  to  integrate  into  a  home  theater  environment  (www.olive.us). 

The  $2,999  Opus  No.  5  features  Olive’s  Pure  Audio  System  technology,  developed 
with  Texas  Instruments  to  provide  high-precision  audio  playback  from  digital  sources. 
The  device  incorporates  an  optical  disc  reader— you  insert  audio  CDs  and  click  on  the 
Record  button,  and  Opus  imports,  tags,  and  archives  the  CD,  usinga  built-in  database 
of  more  than  2.4  million  albums. 

You  can  also  build  playlists  of  customized  music  that  you  can  access  with  Olive’s 
accompanying  Rondo  Web  interface,  either  using  a  wired  or  wireless  network.  It  can 
stream  music  from  or  to  a  Mac  or  PC.  Opus  No.  5  also  letsyou  listen  to  streaming  radio 
stations  broadcast  for  free  overthe  Internet. — peter  cohen 


Concert  Vault  If  you’re  lookingfor  old  concert  recordings, you  can  stream  or 
purchase  them  from  Concert  Vault. 


track.  Now  that  you  can  have  the 
higher-quality  unprotected  track  for 
the  same  price  as  the  protected  ver¬ 
sion,  you  can  no  longer  purchase  the 
smaller  protected  tracks.  When  an 
iTunes  Plus  track  or  album  is  avail¬ 
able,  that’s  the  version  you  get. 

It’s  worth  noting  that  although 
iTunes  Plus  tracks  are  unprotected — 
meaning  that  you  can  share  them  with 
your  friends  or,  conceivably,  across  the 
Internet — they’re  marked  with  identi¬ 
fying  information.  The  e-mail  address 
associated  with  your  Apple  ID  is 
embedded  in  these  files — so  unless 
you  want  to  risk  the  wrath  of  the 
music  industry’s  legal  beagles,  you’ll 

want  to  keep 
these  files  to 
yourself. 

Other 
Sources 

iTunes  is  a  late 
arrival  to  the 
party  in  terms 
of  online 
music  stores 
offering  unpro¬ 
tected  music. 
As  mentioned 
earlier,  services 
such  as  eMusic 
and  Audio 
Lunchbox  have 
each  been  sell¬ 
ing  unpro¬ 


tected  MP3  files  (currently  encoded 
at  192  Kbps)  from  their  very  incep¬ 
tion.  Amazon  began  selling  unpro¬ 
tected  MP3  files  in  late  September 
2007  and,  unlike  online  merchants 
such  as  Wal-Mart  and  gBox,  Amazon 
embraces  the  Mac  platform  instead  of 
making  its  service  compatible  only 
with  Windows  PCs. 

The  Concert  Vault  site  (concerts 
.wolfgangsvault.com)  offers  DRM-free 
MP3  concert  recordings  for  $10  per  show 
(see  “Concert  Vault”).  These  tend  to  be 
older  shows  from  the  1960s,  1970s,  and 
1980s.  The  Internet  Archive  (www 
.archive.org)  also  has  live  DRM-free  con¬ 
cert  recordings  in  its  Live  Music  Archive 
section.  These  recordings  are  free  and 
usually  available  in  a  variety  of  encoding 
formats  including  FLAC,  Ogg  Vorbis, 
and  different  flavors  of  MP3.  The  Large- 
hearted  Boy  (macworld.com/3141)  blog 
includes  the  A  to  Z  Guide  To  Online 
Music  Downloads,  which  links  you  to 
multiple  sources  of  free,  unprotected 
music  files.  Q 


Senior  Editor  Christopher  Breen  is  the  author 
of  The  iPod  and  iTunes  Pocket  Guide,  third  edi¬ 
tion,  and  The  iPhone  Pocket  Guide  (both  Peachpit 
Press,  2007). 


Sound  Check 

Do  high-bit-rate,  DRM-free  tracks 
sound  better?  Go  to  macworld 
.com/3146  for  ourtest  results. 
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Your  Photo  Here 


Turn  your  favorite  shots  into  rock  posters,  night-lights,  and  more  by  kelly  turner 


How  many  photos  did  you  take 
this  past  year?  A  few  hundred? 
A  few  thousand?  If  you’re  any¬ 
thing  like  me,  most  of  those  photos  are 
probably  languishing  on  your  hard 
drive,  waiting  to  be  rediscovered. 

A  print  isn’t  the  only  way  to  show  off 
your  photographic  endeavors.  Whereas 
photo-based  gifts  were  once  limited  to 
mouse  pads  and  mugs,  now  you  can 
customize  far  more  interesting  objects 
with  your  favorite  pictures.  For  instance, 
you  can  find  businesses  that  will  turn 
your  images  into  works  of  art,  stylish 
accessories,  even  edible  delights.  And 
with  the  holiday  season  in  full  swing, 
photo  creations  can  make  for  great  pres¬ 
ents,  too.  Here’s  a  look  at  just  some  of 
the  cool  stuff  you  can  do 
with  your  photos.  For  more 
ideas,  including  stamps, 
coasters,  and  cookies,  go  to 
macworld.com/3229. 


Drink  Up 

Want  people  to  ooh  and 
aah  at  your  next  party? 
Find  a  favorite  snapshot 
of  the  guest  of  honor 
and  have  Jones  Soda 
(www.myjones.com) 
personalize  a  case  of 
pop  by  placing  that 
person's  photo  on  the 
bottle  labels. 

Before  submitting 
the  picture,  you’ll 
need  to  crop  shots  to 
a  specific  size  and 
resolution  using  an 
image  editor  such  as 
Adobe  Photoshop 
CS3  ($m  $649; 
www.macworld.com/ 
2757)  or  Yellow 
Mug’s  EasyBatch- 


Photo  ($24;  www.yellowmug.com).  The 

new  version  of  Preview  in  OS  X  10.5 
can  also  do  the  job.  You  have  the 
option  of  adding  a  photo  credit  along 
the  side  of  the  image  and  up  to  seven 
lines  of  text  on  the  back  of  the  label. 

You  can  select  from  several  flavors, 
such  as  Berry  Lemonade,  shown  here. 

A  case  of  12  personalized  sodas  costs 
$30,  plus  shipping,  and  can  take  up  to 
four  weeks  for  delivery. 

Photos  That  Rock 

Becoming  a  parent  doesn’t  have  to 
mean  losing  your  cool  factor.  Show  off 
your  newest  rock  star  by  commissioning 
the  husband-and-wife  team  at  Rattle-n- 
Roll  (www.rattle-n-roll.com)  to  create  a 
customized  concert  poster  with  your  lit¬ 
tle  one’s  photo  and  birth  details. 

Simply  select  one  of  five  templates, 
and  then  e-mail  your  child’s  picture 
along  with  important  stats  like  name, 
date  and  time  of  birth,  weight,  and  par¬ 
ents’  names.  Rattle-n-Roll  uses  the  photo 
as  inspiration  for  a  hand-drawn  illustra¬ 
tion  of  your  child.  The  resulting  prints 
on  white  card  stock  are  beautiful  and 


richly  saturated.  Of  course,  the  service 
isn’t  limited  to  babies.  Feel  free  to  submit 
photos  of  teenagers,  pets,  or  yourself. 

As  you’d  expect  with  custom  artwork, 
the  posters  will  cost  a  pretty  penny.  For 
$200,  you  get  two  u-by-17-inch  posters 
(additional  prints  are  $10  each).  For 
$250,  you  receive  two  posters  and  a  pack 
of  50  8-5-by-5. 5-inch  postcards  that  you 
can  send  out  as  birth  announcements  or 
party  invitations.  The  company  can  also 
create  a  unique  design  and  customize 
the  order  to  suit  your  whims,  though 
you’ll  have  to  pay  an  additional  fee. 


A  Light  in  the  Dark 

Brighten  up  a  room  with  your  child’s 
smile — literally.  After  you  submit  your 
image  file  to  Light  Affection  (www 
.iightaffection.com),  the  company  carves 
the  image  into  a  piece  of  hard,  translu¬ 
cent  resin;  frames  it  in  black  wood;  and 
mounts  it  on  a  night-light.  When  turned 
on,  the  light  shines  through  the  carving’s 
various  layers  to  create  the  illusion  of  a 
backlit  sepia-toned  photo. 


Take  Home  a 
Photo  Expert 
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Macworld  digital 

PHOTOGRAPHY 

SUPERGUIDE 


.  Is  a  new  camera  on 

yourshoppinglist 
this  season?  The 
Macworld  Digital 
Photography 
Superguide  offers 
the  latest  advice  for 
buyingacamera, 

shootinggreat  images,  scanning  nega¬ 
tives,  managingyour  library  in  iPhoto, 
polishing  photos,  and  more — and  it’s 
updated  for  iPhoto  ’08  and  the  latest 
camera  technologies.  Get  your  copy  at 
macworld.com/superguide. 
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Because  the  resulting  image  is  fairly 
small  (about  2.75  inches  square),  you’ll 
get  the  best  results  from  close-up  shots 
featuring  just  one  or  two  people  and  a 
relatively  uncluttered  background.  The 
night-light  costs  $40,  plus  shipping. 


Instant  Decorations 

Sharing  your  photos  should  be  just  as 
fun — and  easy — as  taking  them.  Moo,  a 
printing  company  based  in  London, 
understands  that  philosophy.  The  site 
(www.moo.com)  lets  you  effortlessly 
pass  along  your  favorite  photos  as  note 
cards,  stickers,  or  miniature  cards.  But 
unlike  some  similar  services,  Moo 
allows  you  to  place  a  different  photo  on 
every  sticker  or  card — letting  you  make 
the  most  of  your  collection. 

With  the  company’s  newest  offering, 
StickerBooks,  you  can  submit  as  many 
as  90  different  photos  to  create  a  pocket- 
size  booklet  of  small  glossy  stickers — 
great  for  decking  out  packages,  sealing 
envelopes,  or  just  jazzing  up  boring  sur¬ 
faces.  Mini  Cards  are  another  favorite  of 
mine.  These  thin  i-by-2. 75-inch  cards 
feature  an  image  on  one  side  and  text  on 
the  other,  making  them  ideal  for  use  as 
gift  tags.  Plus,  you  can  choose  up  to  100 
different  images  to  keep  things  varied. 
StickerBooks  cost  $10, 


Secrets  of  iPhoto’s 
Calendars,  Cards, 
and  Books 


Ifyou  use  Apple’s  iPhoto, you  can  create 
personalized  calendars,  books,  and  cards 
without  leavingthe  comfort  ofyour  photo 
library.  Now  the  latest  version,  iPhoto  ’08, 
u  ps  the  ante  with  larger  calendars  and 
more  options  for  designing  books.  Use 
these  tips  to  get  the  best  results  from 
your  next  iPhoto  project.  (For  more 
iPhoto  tips,  see  “Creative  Shortcuts”  on 
page  74-) 

Use  Vivid  Photos  Because  of 
the  printing  process  Apple  uses  for 
iPhoto  print  projects, you’ll  usually 
get  the  best  results  from  photos 
that  have  vivid  colors  and  plenty  of 
contrast.  Ifyou  use  a  photo  with  soft, 
muted  tones  (for  example,  a  foggy  lake  at 
dawn), you  may  see  subtle  vertical  stripes, 
orstriations,  in  the  printed  result— partic¬ 
ularly  in  calendars  or  full-page  photos. 

Edit  Locally  iPhoto  ’08  lets  you  opti¬ 
mize  a  photo  for  a  particular  project 
without  havingto  change  the  original  ver¬ 
sion  in  your  photo  library.  That  means 
you  can  bump  up  the  sharpness  and 
adjust  exposure  settings — often  a  good 
idea  when  printing— without  affecting 
howthe  image  looks  in  Web  galleries  or 
slideshows. 

While  designinga  photo  project,  select 
an  image  and  click  on  the  Adjust  button  to 
access  localized  editing  controls — includ¬ 
ing  options  for  creati ng  black-and-white  or 
sepia-toned  images.  I  recommend  increas- 
ingthe  sharpness  to  improve  the  photo’s 
clarity  when  printed,  and  perhaps  bump¬ 
ing  up  the  Exposure  setting  to  give  the 
photo  a  bit  more  punch  (take  care  not  to 
go  too  far,  lest  bright  areas  of  the  photo 
wash  out  to  pure  white).  To  crop  a  photo 
that  you’ve  added  to  a  print  project,  click 
on  it  once  and  then  use  the  controls  that 


appear  above  the  photo  to  zoom  in  and 
reposition  it  within  the  frame. 

Think  Smart  Typographers  and 
designers  knowthe  difference  between 
those  heinous  typewriter  quotes  (")  and 
true  opening  and  closing  quotes  (“and  ”), 
also  known  as  smart  quotes.  Alas,  iPhoto 
does  not.  Ifyou  want  professional-look¬ 
ing  text  in  your  project, you’ll  need  to 
type  it  yourself.  To  create  opening  and 
closing  single  quotes,  press  option-right 
angle  bracket  (])  and  shift-option-right 
angle  bracket,  respectively.  For  opening 
and  closing  double  quotes,  press 
option-left  angle  bracket  ([)  and  shift- 
option-left  angle  bracket,  respectively. 

Kill  the  Marketing  Every  Apple  cal¬ 
endar,  book,  or  card  displays  an  Apple 
logo  and  the  text  “Made  on  a  Mac”  some¬ 
where— it’s  on  the  back  of  a  greeting 
card, for  example,  and  on  the  inside  back 
cover  of  a  book.  If  you’d  rather  not  pro¬ 
vide  the  free  advertising,  click  on  the  Set¬ 
tings  button  and  then  deselect  the 
Include  Apple  Logo  option. — jim  heid 


while  a  pack  of  100  MiniCards  is  $20. 

Transferring  your  photos  to  Moo  is  a 
breeze.  You  can  upload  the  images 
directly  from  your  computer,  or  if  you  are 
part  of  a  Web  community  such  as  Flickr, 
Facebook,  or  Vox,  you  can  access  your 
online  photo  albums  right  from  the  Moo 
interface.  You’re  not  limited  to  using  your 


own  snapshots,  either.  If  you  prefer,  you 
can  choose  professional  artwork  from 
several  graphic  designers,  including 
Marc  Johns  and  Blanca  Gomez,  or  you 
can  select  from  various  photo  themes, 
such  as  cats,  skies,  and  flowers.  Q 


Kelly  Turner  is  a  senior  editor  at  Macworld. 
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Improving 
AirPort’s  Range 

When  Wi-Fi  nodes  are  too  far  apart,  network  performance  suffers  by  glenn  fleishman 


Wi-Fi  networks  can  reach 
only  so  far.  The  range  of 
wireless  equipment— such 
as  the  radios  and  antennas  that  are 
built  into  consumer  equipment  like 
the  AirPort  Extreme  Base  Station — can 
vary  from  network  to  network,  even 
minute  to  minute.  But  when  one  node 
of  a  Wi-Fi  network  is  too  far  from 
another,  communications  between  the 
two  break  down,  and  your  network 
doesn’t  work. 

While  Wi-Fi  signals  are  supposed  to 
reach  150  feet  in  any  direction  from  a 
gateway,  that  optimistic  number  is 
rarely  reached  indoors.  One  common 
cause  is  absorption.  Building  materials 
between  two  points  can  soak  up  so 
much  of  the  signal  that  one  device 
can’t  detect  another.  (Brick  is  particu¬ 
larly  bad  for  Wi-Fi  because  brick 
retains  water,  which  readily  absorbs 
Wi-Fi  signals.)  As  a  result,  a  gateway 
that  delivers  a  perfect  high- 
■  speed  connection  to  a  laptop 
8  from  500  feet  away  when  it 
■  has  a  direct  line  of  sight  might 
■  be  invisible  to  a  laptop  that’s 
■  50  feet  away  when  there’s  a 
brick  wall  between  them. 

t 


Diagnosis 

There  are  two  main  indica¬ 
tors  that  your  AirPort  net¬ 
work  is  having  range 
problems.  First,  Wi-Fi  net¬ 


works  you  know  are  there  don’t  show 
up  in  the  AirPort  menu.  Second,  when 
you  do  connect  to  a  network,  the  Air¬ 
Port  icon  in  the  system  menu  bar 
shows  just  one  or  two  signal-strength 
bars  and  frequently  slips  to  no  bars  (a 
grayed-out  icon). 

You  can  also  check  signal  strength 
with  iStumbler  (donation  requested; 
www.istumbler.com),  a  utility  that 
shows  you  a  list  of  all  in-range  Wi-Fi 
networks  and  Bluetooth  devices. 
Among  other  details,  iStumbler 
shows  you  percentage  values  for  the 
signal  and  noise  of  those  nearby  net¬ 
works.  If  iStumbler  shows  a  high 
noise  value,  then  interference  could 
be  the  reason  you’re  having  network 
problems.  But  if  the  noise  value  and 
the  signal  value  are  both  low,  then 
range  is  the  problem. 


Wiieless  LAN 


power  LAN 


gh 

Power  iig  Access  Point 


Solutions 

If  iStumbler  indicates  that  you’re  hav¬ 
ing  interference  problems,  you  can 
solve  them  by  following  our  advice 
from  last  month’s  Mobile  Mac  column 
(see  “Troubleshooting  AirPort  Interfer¬ 
ence”  at  macworld.com/3152).  If  the 
problem  really  is  range,  there  are  sev¬ 
eral  easy  ways  to  solve  it. 

Upgrade  Your  Base  Station  Routers 
that  are  based  on  the  Draft  N  specifica¬ 
tion  (an  early  version  of  the  802.1m  net¬ 
working  standard)  incorporate  MIMO 
(multiple  input,  multiple  output)  anten¬ 
na  arrays.  MIMO  can  improve  range  (as 
well  as  speed). 

The  AirPort  Extreme  Base  Stations 
(♦♦Ml:  macworld.com/3109)  released  in 
2007  use  Draft  N,  and  Apple  claims 
that  the  standard  has  twice  the  range  of 
its  predecessor.  In  testing  early  this 
year,  Macworld  found  that  the  range 
was  indeed  quite  good. 

Linksys  and  several  other  companies 
sell  Draft  N  routers  starting  at  $100. 
Because  those  routers  improve  both 
transmission  power  and  reception  sen¬ 
sitivity,  you  can  update  just  the  gateway 
and  continue  using  the  older  adapters 
on  all  your  computers;  the  range  of 
your  network  should  still  improve. 
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Add  an  Antenna  You  could  also 
install  a  large,  strong  antenna  on  your 
base  station  so  that  it  could  blast  out 
more-powerful  signals. 

Many  Wi-Fi  gateways  have  antennas 
that  you  can  unscrew  and  replace  with 
another  antenna  that  has  a  higher  gain 
(produces  a  stronger  signal).  Hyper- 
Link  Technologies  (www.hyperlinktech 
.com)  has  been  selling  antennas,  and 
providing  compatibility  information 
about  which  gateways  and  wireless 
cards  they  work  with,  for  years.  The 
information  is  a  bit  technical,  but  it’s 
an  exhaustive  resource. 

Apple  has  always  kept  its  antennas 
inside  the  housing  of  its  AirPort 
Base  Stations;  just  a  few 
of  the  802. ng  AirPort 
Extreme  Base  Stations 
came  with  an  antenna 
jack  for  adding  an  exter¬ 
nal  one.  MacWireless 
(www.macwireless.com)  has 
antennas,  tools,  and  instructions 
for  adding  antennas  to  all  AirPort 
models.  MacWireless  also  offers  a 
High  Power  lig  Access  Point  ($180). 
This  unit  has  a  regular-size  antenna 
but  a  much  more  powerful  radio, 
which  provides  more  than  ten  times 
the  raw  output  power  of  most  con¬ 
sumer  gateways. 

There  is  one  downside  to  upgrading 
your  antenna:  while  it  can  help  your 
network,  it  can  also  mess  up  others. 
That’s  because  nearby  networks  may 
pick  up  your  signals,  and  their  perform¬ 
ance  will  degrade  as  they  try  to  cope 
with  the  barrage. 

Upgrade  Your  Radio  If  you  have  an 
older  Mac  without  802.1m  built  in,  you 
can  improve  its  range  by  attaching  an 
802.1m  adapter.  QuickerTek  nNano 
USB  adapter  ($65;  www.quickertek 
.com),  for  example,  works  with  any 
Mac  running  Mac  OS  X  10.3  or  later. 
The  company  also  has  a  CardBus  card 
($65)  and  PCI  Card  ($100)  that  work 
with  PowerPC  models  running  Mac 
OS  10.3.9  or  higher,  and  upgrade  kits 
for  Intel  Macs  starting  at  $100.  Other 
World  Computing  offers  three  alterna¬ 
tives,  each  for  $68:  a  USB  adapter 
(Mac  OS  X  10.3  or  later,  any  model 
Mac),  and  a  PCI  Card  and  CardBus 
card  (for  PowerPC  models). 


Outside  In 
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With  the  proliferation  of  both  citywide  and 
neighborhood-spanning  networks,  finding  Wi-Fi 
service  is  becoming  less  of  a  problem.  But  it  can  be 
tough  to  get  a  consistently  strong  signal. 

One  way  to  improve  reception  is  to  point  a  bigger  direc¬ 
tional  antenna  toward  the  strongest  local  network  signal.  Hyper- 
Link  Technologies  and  MacWireless,  among  others,  sell  such 
antennas. 

Another  approach,  especially  ifyou’re  hopingto  bringthe  outside  network  into  your 
home  or  office  and  then  share  it  over  Wi-Fi,  is  a  Wi-Fi  bridge.  Wi-Fi  bridges  are  designed 
to  take  a  signal  from  one  network  source  and  redistribute  it.  They  tend  to  be  pricey, 
though,  costingfrom  $100  to  $300,  depending  on  features. 

Ruckus  Wireless  (www.ruckuswireless.com)  and  PepWave  (www.pepwave 
.com)  both  provide  bridges  designed  to  improve  the  performance  of 
your  Wi-Fi  network  when  you’re  connected  to  a  larger  network. 

Pep  Wave’s  Surf  AP  series  (starting  at  $189)  and  Ruckus’s 
MetroFlex  Dual  Zone  ($149)  each  create  two  virtual  Wi-Fi 
|  networks  with  a  single  radio.  Both  devices  vary  in  signal 
strength,  usingmorepowerwhentransmittingand  having 
more  sensitivity  when  receiving  data  from  far  away,  while  also 
PepWave’s  dialingdown  during  interactions  with  computersand 

SurfAP  devices  onyour  local  network. 


All  of  these  adapters  have  one 
important  limitation:  They  operate 
only  in  the  crowded  2.4  GHz  band. 

But  they  can  still  improve  range  by 
transmitting  farther  and  listening 
more  carefully. 

Add  More  Base  Stations  Another 
way  to  extend  network  range  is  to 
build  a  network  with  many  base  sta¬ 
tions,  all  with  the  same  network  name. 
Wi-Fi  adapters  look  for  a  network 
name,  not  a  specific  gateway.  If  one 
base  station  doesn’t  cover  your  home 
or  office,  perhaps  two  or  five — or 
ten— -might. 

You  could  deploy  a  bunch  of  AirPort 
Base  Stations,  but  that’ d  get  expensive. 
Other  802. ng  and  802.1m  Wi-Fi  gate¬ 
ways  cost  as  little  as  $30  to  $100  each. 

In  a  standard  network  of  multiple 
base  stations,  you  configure  one  base 
station  as  the  gateway,  plugged  into  a 
broadband  router.  You  connect  addi¬ 
tional  base  stations  through  Ethernet, 
or  wirelessly  through  WDS  (Wireless 
Distribution  System),  which  is  built 
into  the  AirPort  Extreme  Base  Station 
and  other  gateways. 

To  make  the  multiple-base-stations 
setup  work,  you  need  to  configure  the 
main  base  station  as  a  gateway  to  your 


broadband  connection.  You  then  con¬ 
figure  the  other  base  stations  to  pass 
traffic  in  bridge  mode;  that  way,  they 
leave  the  responsibility  for  assigning 
IP  addresses  to  the  primary  base  sta¬ 
tion.  To  set  this  up  with  the  AirPort 
Extreme,  go  to  AirPort  Utility's  Inter¬ 
net  pane,  select  the  Internet  Connec¬ 
tion  tab,  and  select  Off  (Bridge)  from 
the  Connection  Sharing  menu.  Plug 
the  WAN  (wide  area  network)  port 
from  these  subsidiary  base  stations 
into  a  LAN  (local  area  network)  port  on 
the  primary  base  station,  or  into  an 
Ethernet  switch  that’s  plugged  into  the 
LAN  port.  For  other  base  stations, 
you’ll  have  to  check  the  manual. 

As  an  alternative,  you  could  use 
home  power-line  networking  to  connect 
base  stations  (again,  see  “Troubleshoot¬ 
ing  AirPort  Interference”  at  macworld 
.com/3i52  for  more  information).  Many 
power-line  vendors  offer  combos  con¬ 
sisting  of  a  wireless  access  point  with  a 
built-in  power-line  adapter;  that  way, 
you  can  extend  your  network  without 
using  WDS  or  Ethernet.  G 


Glenn  Fleishman  is  the  author  of  Take  Control 
of  Your  802.1m  AirPort  Extreme  Network  (Tid  Bits 
Publishing,  2007;  www.takecontrolbooks.com). 


January  2008  Macworld  95 


Geek  Factor 


Tracking  Down  Trouble 
with  the  Console 

Howto  use  OS  Xlogfiles  to  troubleshoot  your  Mac  bykirkmcelhearn 
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password  in  the  .Mac  preferences  in  System  Preferences."  Domain-DotMacProxyErr or Domain  Code—103  UserInfo«{ 
NSLocaltzedDescrtptton  *  "Unable  to  access  your  .Mac  user  name  or  password.  Please  verify  your  .Mac 
member  name  and  password  in  the  .Mac  preferences  in  System  Preferences."; 


Deciphering  the  Gibberish  Log  files  aren’t  exactly  easy  reading.  But  if  you  can  find  the  relevant  text 
and  then  do  a  Web  search  on  it, you’re  likely  to  find  an  explanation. 


Your  Mac  talks  to  itself  a  lot. 

OS  X  takes  copious  notes  on 
what  its  various  parts  are  doing; 
your  applications  send  a  constant 
stream  of  status  messages  to  the  operat¬ 
ing  system,  too.  All  these  notes  and 
messages  are  stored  in  log  files,  which 
can  be  really  handy  when  you  need  to 
troubleshoot  your  Mac. 

These  logs  are  plain  text  files,  which 
you  could  view  with  TextEdit  or  any  other 
text  editor.  But  Mac  OS  X’s  Console 
(found  in  /Applications/Utilities)  is  a 
much  better  tool:  it  not  only  lets  you  read 
your  system’s  logs,  it  helps  you  find  and 
monitor  them  and  filter  their  contents. 

The  Basics 

When  you  open  Console,  it  automati¬ 
cally  displays  one  of  the  most  important 
log  files:  console.log.  For  most  trouble¬ 
shooting,  this  and  system.log  may  be  all 
you  need.  (To  view  system.log,  click  on 
the  Logs  icon  in  the  toolbar,  then  click 
on  system.log  in  the  sidebar’s  Logs  list.) 
These  logs  display  their  information  in 
reverse  chronological  order;  newest 
entries  are  at  the  bottom,  and  as  entries 
get  added,  the  log  scrolls  to  always 
show  the  last  line. 

If  you  have  problems  with  a  specific 
program  or  with  Mac  OS  X,  start  by 
checking  console.log.  One  of  the  handi¬ 
est  ways  to  do  so  is  to  type  the  name  of 
the  program  that’s  having  problems,  or 
a  description  of  the  problem,  into  the 
Filter  field  in  Console’s  toolbar.  For 
example,  when  I  was  having  trouble 
syncing  some  data  to  my  .Mac  account, 

I  searched  for  sync  and  found  the  fol¬ 
lowing  log  entry: 

2007-09-23  14:06:10.433 
cSync[1565]  Unable  to  copy  dbBlob  for 
keychain  1  login. keychain ' :  -25294 
I  can’t  pretend  that  message  meant 
much  to  me,  but  something  was  clearly 


amiss.  So  I  went  to  Google  and 
searched  for  the  text  Unable  to  copy 
dbBlob  for  keychain,  which  led  me  to  a 
forum  thread  that  suggested  a  solution. 
That’s  the  general  rule  for  using  log 
files  to  troubleshoot  your  Mac:  select 
the  log  file  text  that  looks  descriptive 
(yet  doesn’t  include  any  personal  infor¬ 
mation),  do  a  Web  search  for  it,  and 
you  may  find  forums,  knowledge 
bases,  or  support  sites  that’ll  help  you 
resolve  the  problem. 

In  another  example,  a  friend  of 
mine  was  having  problems  with  Mail 
crashing.  I  asked  him  to  send  me  his 
console.log.  (That’s  the  other  great 
thing  about  log  files:  they’re  easy  to 
pass  around.)  It  showed  that  Mail  was 
trying  but  failing  to  load  several  plug¬ 
ins,  and  that  failure  was  causing  the 
crashes.  My  friend  had  been  trying 
out  some  software  that  installed  Mail 
plug-ins.  But  when  he  deleted  the 
software  in  question,  he  didn’t  delete 
the  plug-ins  from  your  user  folder/ 


Library/Mail/Bundles.  Since 
console.log  had  pinpointed  the  prob¬ 
lem,  I  was  able  to  tell  him  what  to 
delete,  solving  the  problem. 

Lots  of  programs  write  to  console.log. 
For  example,  if  you  use  Alsoft’s  $ioo 
DiskWarrior  (macworld.com/2503),  and 
you  have  it  set  to  run  automatic  hard¬ 
ware  diagnostics  on  your  hard  disks, 
it’ll  generate  a  long  list  of  log  entries, 
which  can  help  you  diagnose  disk  prob¬ 
lems.  Apple’s  Disk  Utility  also  writes 
log  entries  to  console.log  whenever  you 
create  a  disk  image  or  format  a  disk. 
Finally,  if  your  Mac  is  having  trouble 
with  a  peripheral,  it  may  be  having 
problems  loading  drivers  for  the  device; 
console.log  should  record  those  snags. 
(For  more  on  that,  see  Ted  Landau’s  dis¬ 
cussion  at  macworld.com/3151.) 

While  console.log  tracks  events  in 
your  particular  user  account,  system.log 
tracks  events  affecting  your  Mac  as  a 
whole.  You’ll  see,  for  example,  that  a 
number  of  entries  are  added  to  it  each 
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Leopard’s  Spots  in  Console 


If  you’ve  upgraded  to 
Leopard, you  can  take 
advantage  of  a  new  fea¬ 
ture  that  makes  it  easier  to 
spot  specific  log  entries. 
Leopard’s  version  of  Con¬ 
sole  lets  you  save  log 
queries.  These  smart 
queries  enableyou  to 
build  a  filter  and  look  at 
only  those  log  entries  that 
match  your  filter.  To  cre¬ 
ate  a  new  query,  choose 
File:  New  Log  Database 
Query,  and  then  enter  the 
criteriayou  want.  When 
you  save  the  query,  it  will 
appear  in  the  Console 
sidebar,  right  above  the  list 
of  logfiles;you  can  rerun  it 
wheneveryou  want. 


.**  :1C..  .  .  _ _ _  Query 
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time  you  start  up  your  Mac.  Scanning 
through  system.log,  you’ll  find  entries 
for  drivers  and  kernel  extensions  that 
load  when  you  boot.  It’s  useful  to 
review  system.log  for  device  drivers  or 
programs  you  no  longer  use;  you  can 
then  track  down  and  remove  the  soft¬ 
ware  elements  you  don’t  need.  If  you’re 
having  a  problem  with  a  hardware 
device  and  you  don’t  find  any  trace  of  it 
in  console.log,  check  system.log  to  see 
if  its  driver  is  loading;  if  not,  you  may 
need  to  reinstall  the  driver.  As  with 
console.log,  you  may  not  always  be  able 
to  understand  system.log  entries,  but 
they  can  point  you  in  the  right  direction. 

Other  Logs 

At  times  console.log  and  system.log 
won’t  tell  you  what  you  need  to  know. 
That’s  when  you  should  click  on  the  Logs 
icon  in  Console’s  toolbar  and  search  for 
the  other  log  files  OS  X  maintains. 

The  first  entry  after  console.log  and 
system.log  is  -/Library/Logs.  Click  on 
the  disclosure  triangle,  and  you’ll  see  a 
list  of  logs  and  other  folders,  all  in  your 
home  folder;  they  track  activity  just 
within  your  own  user  account.  The 
other  logs  in  that  list,  /Library/ Logs  and 
/var/log,  contain  systemwide  logs. 

(Note  that  your  personal  console.log  file 
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Logs 

console.log 

system.log 


•  -/Library/Logs 


^►Backup 

CoreConsole.log 

►  CrashReporter 
DiscRecording.log 
DiskUtility.log 

►  iPod  Updater  Logs 
►Java 

►  Parallels 

►  Personal  Backup 

►  Sync 

►  /Library/Logs 

►  /var/log 

Other  Logs  Console.log  and  system.log  are 
the  easiest  log  files  to  find,  as  they’re  the  most 
commonly  used.  But  other  useful  logs  are  hid¬ 
den  in  Console’s  sidebar. 


is  actually  located  in  /Library/ Logs/ 
Console/your  user  ID;  that  ID  will  be 
501  if  you' re  the  only  user  of  your  Mac 
and  a  higher  number  for  other  users.) 

You’ll  need  to  investigate  these 
other  logs  when  some  piece  of  soft¬ 
ware  crashes  for  no  apparent  reason. 
Your  Mac  stores  special  types  of  logs, 
called  crash  logs,  for  each  program  that 
quits  unexpectedly.  In  Console’s  Logs 
list,  click  on  the  disclosure  triangle 
next  to  -/Library/Logs,  and  then 
select  CrashReporter.  There  you’ll  see 
a  list  of  all  the  programs  that  have 
crashed  on  your  Mac.  Click  on  one  of 
these  logs  to  see  its  contents.  Unless 
you’re  a  programmer,  those  contents 
will  look  like  gibberish.  But,  as  with 
console.log,  you  can  glean  some  use¬ 
ful  bits  of  information  and  then  find 
out  more  online. 

If  you  manage  many  Macs,  you’ll 
also  want  to  know  about  secure.log, 
located  in  /var/log.  It  records  every 
time  a  user  authenticates  as  an  admin¬ 
istrator,  such  as  when  installing  soft¬ 
ware  or  changing  certain  system 
preferences,  as  well  as  each  time  a  user 
runs  the  sudo  command  in  Terminal 
(or  via  a  remote  connection).  This  log 
can  tell  you  if  users  are  exceeding  their 


authorizations  and  what  authorized 
users  are  doing.  It  does,  however,  have 
its  limits;  for  example,  while  it  can  tell 
you  which  users  are  installing  certain 
programs  and  when,  it  can’t  tell  you 
which  programs  they  installed. 

Process  of  Elimination 

All  of  these  logs  can  help  you  trouble¬ 
shoot  software  and  hardware  problems. 
But  given  the  many  lines  in  console.log, 
it  can  sometimes  be  hard  to  find  the 
specific  entries  that  relate  to  the  prob¬ 
lem  you’re  having. 

There  is,  however,  a  work-around:  if 
you’re  trying  to  isolate  the  cause  of  a 
specific  problem,  go  to  console.log,  and 
then  click  on  the  Clear  button  in  Con¬ 
sole’s  toolbar;  this  clears  the  display  of 
the  log’s  entries.  Next,  reproduce  the 
actions  that  caused  your  problem — 
launching  the  program,  connecting  the 
hardware  device,  whatever.  That  should 
generate  new  log  entries  in  console.log 
(or  one  of  the  other  log  files  I’ve 
described),  preceded  by  a  date  stamp. 

In  many  cases,  the  cause  of  the  prob¬ 
lem  will  be  right  there.  O 


Kirk  McElhearn  writes  about  Macs  and  more 
on  his  blog,  Kirkville. 
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Mac  OS  X  Hints 

The  insider  tips  you  won't  get  from  Apple  by  rob  Griffiths 


Save  Desktop  Pictures  with  Safari 

If  you  like  to  dress  up  your  desktop, 
you  may  have  envied  an  ability  Win¬ 
dows  users  have  had  for  years:  using 
Internet  Explorer  for  Windows,  they 
can  right-click  on  any  image  they  see 
on  a  Web  page  and  select  Set  As  Back¬ 
ground  from  the  contextual  menu.  But 
now  Mac  users  can  do  the  same  in 
Safari  3  (still  in  beta  at  press  time). 

Control-  or  right-click  on  an  image 
(perhaps  one  from  www.macdesktops 
.com)  and  choose  Use  Image  As  Desk¬ 
top  Picture  from  the  contextual  menu 
(see  “Decorate  Your  Desktop”).  Safari 
will  download  and  save  the  image — 
you’ll  find  it  saved  as  Safari  Desktop 
Picture.jpg  in  your  user  folder /Library/ 
Safari.  Then  Safari  will  set  the  desktop  to 
use  the  newly  saved  image.  Keep  in 
mind  that  if  you  use  an  image  that’s 
smaller  than  your  monitor’s  resolution, 
you’ll  get  some  pretty  ugly  blurring, 
because  OS  X  will  attempt  to  expand  the 
image  to  fill  the  screen.  To  prevent  scal¬ 
ing,  use  images  that  are  at  least  as  large 
as  your  monitor’s  resolution,  which  you 
can  see  in  the  Displays  preference  pane. 
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HELP 


Have  a  hint  to 
share? 

Goto  MacOSXHints.com 
to  submit  it.  This  column 
was  based  on  tips  pro¬ 
vided  by  Daniel  B.  Ennis, 
Michael  Martz,  Pereceval 
McElhearn,  Henry  Merriweather,  Chris 
Shaffer,  and  anonymous  contributors. 
Each  month,  the  author  of  our  favorite 
tip  receives  the  Help  Desk  mug. 
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Open  Image  in  Mew  Window 
Open  Image  In  New  Tab 


Save  Image  to  the  Desktop 
Save  Image  As... 

Add  Image  to  iPhoto  Ubrary 


Copy  Image  Address 
Copy  Image 


Inspect  Element 


Decorate  Your  Desktop  Use  the  Safari  3  public  beta  to  convert  any  image  on  a  Web  site  into  your 
desktop  picture. 


Jump  to  a  Site’s  Subpages 

To  save  you  some  typing,  the  vast 
majority  of  Web  browsers  will  guess 
at  a  full  Web  address  if  you  give  them 
a  partial  one.  Just  type  the  name  por¬ 
tion  of  the  URL,  leaving  off  every¬ 
thing  else.  For  example,  to  get  to  Alex 
Ross’s  The  Rest  Is  Noise  blog,  type 
therestisnoise  instead  of  http :  /  / 
www.therestisnoise.com.  When  you 
press  return,  the  browser  will  add 


http :  /  /  at  the  front  and  .  com  at  the 
end  of  the  URL. 

What’s  not  so  well  known  is  that 
with  many  OS  X  browsers,  you  can  do 
the  same  thing  to  get  to  a  Web  site’s 
subpages.  Let’s  say,  for  instance,  that 
you  want  to  jump  directly  to  a  collec¬ 
tion  of  essays  on  Alex  Ross’s  site.  In 
many  browsers,  you  can  simply  type 
therestisnoise/essays  into  the 
URL  bar  and  press  return,  and  the 
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browser  is  smart  enough  to  add  the 
.  com  before  the  first  forward  slash 
(and  the  http:  /  /at  the  beginning,  of 
course).  This  trick  works  in  nearly 
every  OS  X  browser  I’ve  tested — the 
only  exception  was  Mozilla’s  Firefox  2 
(www.getfirefox.com),  which  ignored 
anything  after  the  slash  and  just  went 
to  the  home  page  of  the  domain.  But 
Apple’s  free  Safari  2  or  3  (www.apple 
.com/safari),  The  Omni  Group’s  $15 
OmniWeb  5.5.4  (www.omnigroup 
.com),  The  Camino  Project’s  free 
Camino  1.5.1  (www.caminobrowser 
.org),  Opera  Software’s  Opera  9.23 
(www.opera.com),  and  Alexander 
Clauss’s  $29  iCab  3.0.3  (www.icab.de) 
all  jumped  directly  to  the  essays  page. 

Keyboard  Tricks  for  iTunes  Folders 

Is  your  iTunes  library  filled  to  the  brim? 
It’s  a  good  idea  to  organize  your  music 
and  movies  into  playlists  and  then  sort 
those  into  folders,  subfolders,  and  sub¬ 
subfolders.  For  example,  I  have  top- 
level  folders  for  normal  playlists  and 
smart  playlists,  and  then  various  sub¬ 
folders  based  on  genres,  artists,  and  so 
on.  Although  that  makes  it  easier  to 
find  what  I  seek,  all  the  clicking 
required  to  navigate  those  folders  can 
get  tedious.  These  useful  tricks  can 
streamline  the  process. 

Folders  in  iTunes  work  just  like  folders 
in  the  Finder’s  List  view — when  there’s 
something  inside,  you’ll  see  a  small  trian¬ 
gle  to  the  left  of  the  folder’s  name.  Click 
on  the  triangle  to  reveal  the  contents  of 
the  folder.  Click  on  it  again  to  make  the 
contents  disappear.  If  you  hold  down  the 
option  key  while  clicking  on  any  folder’s 


WHAT’S  ONLINE 


View  .Mac  Web  Galleries  as 
RSS  Feeds  If  you’d  like  to  7) 

subscribe  to  a  .Mac  Web 
Gallery  through  your  RSS  r  % 
reader  ratherthan  iPhoto,  here’s  ^ 
how  (macworld.com/3148). 

Create  Multiple  Wake  Schedules 

Wish  your  Mac  would  wake  up  later 
on  the  weekend  than  on  a  weekday? 
Make  it  happen  with  a  little  Unix  magic 

(macworld.com/3149). 
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File  Naming  Dos  and  Don’ts 

Every  day  you  do  this  task  without  giving  it  a  second  thought:  naming  files  and  folders. 
Yes,  it’s  easy  to  name  things  in  OS  X,  but  there’s  a  bit  more  to  it  than  meets  the  eye. 

Don’t  Start  with  a  Period  If  you  try  to  use  a  period  at  the  beginning  of  afile  or 
folder  name,  the  Finder  will  let  you  know  that  such  a  name  is  “reserved  for  the  system” 
(it  makes  any  file  orfolder  whose  name  begins  with  a  period  invisible  in  the  Finder). 

Don’t  Use  a  Colon  You  can’t  use  a  colon  (:)  anywhere  in  an  item’s  name.  That’s 
because  Mac  OS  X  uses  the  colon  to  indicate  a  directory  (or  folder)  in  the  OS  X  file  sys¬ 
tem— for  example,  Applications:  Utilities.  If  you  try, you’ll  get  a  somewhat  cryptic  error 
message  about  the  length  of  the  item’s  name  and  its  included  punctuation  (see  “Illegal 
File  Names”).  The  object’s  name  won’t  change. 

If  you  try  to  use  a  colon  in  a  file  name  when  you’re  saving  from  within  a  program, 
most  of  the  timeyour  Mac  will  replace  the  colon  with  a  minus  sign  (-).  In  some  pro¬ 
grams,  such  as  Microsoft  Word, you’ll  just  hear  a  beep  and  the  colon  won’t  appear. 

Do  Create  Cross-Platform-Friendly  Names  Even  though  the  colon  is  the  only 
characteryou  can’t  use  in  OS  X,you  might  want  to  avoid  some  others:  the  asterisk  (*), 
angle  brackets  (<and  >),  double-quotation  marks  ("),  forward  and  backward  slashes  (/ 
and \),  the  semicolon  (;),  the  pipe  (|),  and  the  question  mark  (?).  Microsoft  Windows 
XP  reserves  all  these  characters  for  its  own  use,  so  putting  them  in  OS  X  file  names  may 
cause  problems  if  you  then  send  those  files  to  Windows  XP  users. 

Do  Keep  It  Short  The  Mac  limits  how  longyourfile  name  can  be.  Thankfully,  the 
limit  is  quite  high— 255  characters.  That’s  longer  than  this  paragraph ! 

Do  Give  Descriptive  Names  Instead  of  pushingthat  255-character  limit,  use  names 
that  make  things  easierto 
find.  Forinstance,  while 
Beef  Recipe  may  seem  like  a 
perfectly  adequate  file 
name,  it  won’t  seem  quite  so 
precise  whenyou  reach 
Beef  Recipe  17.  Instead,  try 
something  more  specific, 
like  Braised  Beef  with  Broc¬ 
coli  [5  stars]. 


The  name  “Carnes:  Arcade:  1980s”  cannot  be  used. 

Try  using  another  name,  with  fewer  characters  or  no 
punctuation  marks. 


f  ok  '  > 


Illegal  File  Names  If  you  see  this  odd-looking  error  mes¬ 
sage,  chances  are  you  tried  to  use  a  colon  (:)  in  a  file’s  or  fold¬ 
er’s  name.  OS  X  forbids  the  use  of  some  characters  in  names. 


triangle,  you’ll  expand  (or  collapse)  not 
only  the  selected  folder,  but  every  sub¬ 
folder  within  it,  along  with  any  other 
nested  subfolders,  and  so  on,  all  the  way 
down  through  the  hierarchy.  So  with  one 
click,  you  can  see  (or  hide)  everything 
within  a  given  folder. 

There’s  one  more  shortcut  that  doesn’t 
have  a  counterpart  in  the  Finder.  If  you 
$t-click  on  an  iTunes  folder’s  triangle, 
you’ll  see  that  all  folders  at  the  same  level 
as  the  folder  you  clicked  on  will  expand 
(or  collapse).  Note  that  this  action  will  not 
affect  subfolders.  If  they  were  open  when 
you  collapsed  all  folders,  for  instance, 
those  subfolders  will  still  be  open  when 
you  reopen  the  parent  folder.  This  is 
handy  if  you’ve  been  drilling  down  into 
your  folder  structure  and  want  to  quickly 
get  things  looking  nice  and  neat  again — 


S-click  on  the  parent  folder.  Now  if  there 
were  only  a  similar  shortcut  that  would 
work  on  the  piles  of  stuff  on  my  desk! 

Use  iWork  Effect  Almost 
Anywhere 

One  of  iWork  ’08’s  more  powerful  fea¬ 
tures  is  the  Instant  Alpha  tool,  available 
from  the  Format  menu.  Instant  Alpha 
helps  you  turn  an  image’s  background 
transparent.  Once  you’ve  done  this,  you 
can  place  the  foreground  object  in  front 
of  different  backgrounds.  For  instance, 
you  might  put  the  Statue  of  Liberty  in 
the  Los  Angeles  Flarbor  or  place  an 
image  of  your  cat  on  the  white  back¬ 
ground  of  your  family  newsletter. 
Instant  Alpha  is  easy  to  use — click  and 
drag  to  selectively  turn  portions  of  the 
background  transparent.  The  results 
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Trackpad  Tapping  at  Login 

Using  my  laptop’s  trackpad  for  clicking  is  one  of 
those  things  that  quickly  became  natural.  If  I’m  ever 
using  someone  else’s  MacBook  and  he  or  she  hasn’t 
turned  on  this  feature,  I’ll  often  find  myself  tapping  on 
the  trackpad  in  frustration,  wondering  what’s  wrong 
with  it.  Haven’t  enabled  this  feature?  Go  to  the 
Keyboard  &  Mouse  preference  pane,  click  on  the 
Trackpad  tab,  and  select  the  Clicking  option. 

Outside  of  using  someone  else’s  Mac,  there’s  one  place  where  trackpad  tapping  is 
always  disabled:  the  login  window.  True,  there  are  other  ways  to  navigate  here — you  can 
use  the  mouse,  obviously,  but  you  can  also  type  the  first  letter  in  a  user  name  to  select  it, 
press  return,  enter  the  password,  and  press  return  again.  However,  tapping  on  the 
trackpad  is  so  ingrained  in  my  brain  now  that  I  sometimes  find  my  inability  to  tap  here 
very  annoying.  As  is  so  often  the  case,  Terminal  can  help. 

Open  Terminal  (/Applications/Utilities),  copy  and  paste  the  following  command  from 
macworld;Com/3i47,  and  then  press  return: 

defaults  write  /Library/Preferences/ .GlobalPreferences 
com. apple. mouse, tapBehavior  -int  1 
The  nexttimeyou  logout  (or  call  up  the  login  window  via  Fast  User  Switching),  you’ll 
find  that  trackpad  tapping  works  as  it  does  everywhere  else.  If  you’d  ever  like  to  disable 
this,  repeat  the  above  command,  but  put  0  at  the  end  instead  of  1 . 


won’t  rival  what  you  could  do  with 
hours  of  free  time  and  Adobe  Photo¬ 
shop  (which,  of  course,  costs  $570 
more  that  Apple’s  $79  iWork  ’08  suite), 
but  they’re  usually  quite  good. 

Given  how  easy  it  is  to  use  Instant 
Alpha,  you  might  be  tempted  to  use 
iWork  ’08  to  prepare  images  for  use  in 
other  programs.  That  usually  works  well, 
as  long  as  you  edit  them  in  Pages  ’08  or 
Numbers  ’08.  If  you  use  Keynote,  you’ll 
find  that  when  you  copy  and  paste  your 
image,  you’ll  get  either  the  original  or  the 
edited  image  with  a  white  background. 

Ken  Drake  over  at  KeynoteUser.com 
has  come  up  with  a  couple  of  different 
workarounds  for  this  problem.  First, 
you  can  copy  and  paste  the  image  from 
Keynote  into  Numbers  or  Pages  and 
then  copy  it  from  there  to  its  destina¬ 
tion.  Alternatively,  you  can  add  a  new 
shape  to  your  edited  image.  Pick  any 
shape  you  like,  though  the  rectangle 
works  well,  and  use  the  Graphic  Inspec¬ 
tor  to  set  its  fill  to  None.  Position  this  ' 
nonfilled  object  over  your  edited  image, 
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and  then  select  both  objects  and  press 
8€-C.  When  you  switch  to  the  destina¬ 
tion  program  and  paste,  you  should  see 
that  the  transparent  background  has 
been  preserved.  Note  that  the  program 
you’re  pasting  into  must  support  alpha- 
channel  images.  If  it  doesn’t  (Microsoft 


Word  2004  being  a  notable  example), 
you’ll  see  a  black  background  behind 
the  cutout  image. 

Quick  Keynote  Slides  from  Images 

Have  you  ever  had  a  series  of  screen- 
shots  you  needed  to  put  into  a  presenta¬ 
tion,  or  a  series  of 
photos  you  wanted  to 
annotate  with  some 
of  Keynote’s  tools?  If 
so,  you’ve  probably 
spent  a  lot  of  time 
importing  images,  or 
dragging  them  into 
already-created  slides 
one  by  one.  But 
there’s  no  need  for 
such  manual  labor. 
Here’s  a  quick  trick 
using  Keynote  ’08 
(MMi;  macworld 
.com/3043),  part  of 
iWork  ’08.  This  tech¬ 
nique  also  works 
with  Keynote  3. 


First  make  sure  you’re  in  either  Navi¬ 
gator  or  Light  Table  view  (View:  Naviga¬ 
tor  or  View:  Light  Table);  this  tip  won’t 
work  in  Outline  or  Slide  Only  view. 
Switch  to  the  Finder  and  select  all  the 
images  you’d  like  to  use  to  create  your 
slides.  If  Keynote  is  in  Navigator  view, 
drag  the  selection  into  the  Slides  col¬ 
umn.  If  you’re  using  Light  Table  view, 
drag  the  images  onto  the  light-table 
area.  Keynote  will  then  import  your 
images  and  place  each  one  into  its  own 
slide  (see  “Speedy  Keynote  Slides”). 

By  default,  the  images  are  placed  in 
front  of  any  of  the  slides’  fields  (title, 
subtitle,  bullets,  and  so  on).  You’ll  need 
to  select  each  image  and  send  it  to  the 
back  (Arrange:  Send  To  Back).  If  you’d 
prefer  that  the  slides  have  blank  back¬ 
grounds,  create  a  new  slide  and  set  its 
master  to  blank  (click  on  the  Masters 
button  on  the  toolbar  and  choose 
Blank).  Then  drag  in  your  images.  S3 


Senior  Editor  Rob  Griffiths  runs  the  MacOSX- 
Hints.com  Website. 


Speedy  Keynote  Slides  Need  to  turn  a  bunch  of  separate  graphics 
or  photos  into  a  Keynote  presentation?  Just  drag  and  drop  them  from 
the  Finder  directly  to  Keynote’s  Slides  column. 


The  Missing  Sync  For  iPhc 

Get  more  out  of  your  iPhone,  and  more  into  your  iPhone  —  fast, 
so  you  can  do  something  else  more  fun. 

Sync  iPhone  notes,  call  log,  and  SMS  messages  to  your  Mac. 

Transfer  contacts,  calendar  and  photos  from  your  old  smartphone  to  the  iPhone 


Migrate  to  the  iPhone 

Move  contacts,  calendar,  photos  and  more  from  your  old  Palm  OS, 
Windows  Mobile  or  BlackBerry  smartphone  to  the  iPhone.  Once 
migration  is  complete  we’ll  guide  you  to  safely  clear  data  from  your 
old  phone,  making  it  ready  to  responsibly  pass  on. 


Also  Available 


Do  U  SMS? 


[SMS, 


The  iPhone  has 
a  storage  limit  of 
just  1 ,000  text 
messages.  Keep  every  SMS 
message  by  syncing  them 
to  your  Mac  where  you  can 
search  and  view  them. 


Call  Log 

Transfer  the  log 
of  your  incoming, 
outgoing  and 
missed  calls  to  your  Mac. 
You  can  search  or  export  for 
time-tracking  and  expense 
recordkeeping. 


Note  this! 

Sync  notes  from 
the  iPhone  to  your 
Mac  where  you 
can  do  more  with  them 
in  Bare  Bone’s  Yojimbo, 
Microsoft  Entourage,  or 
Mark/Space  Notebook. 


The  Missing  Sync  for  Windows  Mobile 

•  Windows  Mobile  6  Support 

•  Video,  Call  Log,  SMS  History 

•  SyncMinder 


The  Missing  Sync  for  BlackBerry 

•  Sync  Contacts  &  Calendar 

•  Create,  Sort  &  Search  Notes 

•  Photos  &  Music  To  Go 


visit  www.markspace.com/takeitwithyou 


The  Missing  Sync  for  Palm  OS 

•  HotSync  Replacement 

•  Contact  &  Calendar  Sync 

•  Video,  Photos  &  Music 


w 
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Solutions  to  your  most  vexing  Mac  problems  by  Christopher  breen 


Make  Your  Own  System  Alerts 

#  Itusedtobesoeasytocreateyour 

•  own  system  alert  sound  right  in 
Mac  OS.  You’d  click  on  New  and  record  the 
sound  through  the  built-in  microphone. 
But  those  days  are  over.  What  program 
wouldyou  recommend  for  doingthis  now? 

Jim  Winski 

A#  You  can  still  create  your  own 
•  system  alert  sounds.  It’s  so 
much  more  personal,  after  all,  to  hear 
your  two-year-old  shouting  “No!”  when¬ 
ever  you  have  a  preference  window 
open  and  attempt  to  use  its  associated 
program.  If  you’ve  purchased  a  new 
Mac  in  the  past  few  years,  you  already 
have  a  program  that  can  help — Garage- 
Band  (in  /Applications). 

Launch  it,  create  a  new  music  proj¬ 
ect,  and  click  on  the  plus-sign  (+)  but¬ 
ton  in  the  lower  left  corner  of  the 
window.  Choose  the  Real  Instrument 
Track  option  and  click  on  Create.  Now 
you  can  record  your  voice  through  a 
microphone  attached  to  your  Mac  or 
through  your  Mac’s  built-in  micro¬ 
phone,  if  it  has  one.  Click  on  the  red 
record  button,  make  the  sound,  and 
then  click  on  it  again  to  stop  (see 
“Record  an  Alert”).  Next,  trim  the  track 
to  your  satisfaction  by  dragging  the 
edge  of  the  clip  to  the  desired  length. 

To  use  a  clip  as  an  OS  X  alert  sound, 
you  must  save  it  in  AIFF  format.  It 
doesn’t  need  to  be  a  fancy  stereo  file — a 
mono  22.05kHz  file  will  work,  too. 

Have  a  problem? 

Go  to  the  Mac  911  forum 
(macworld.com/2467)  for 
help  with  your  misbehav¬ 
ing  Mac  or  applications. 


WMHWmHWi 

Record  an  Alert  If  OS  X’s  default  alert  sound  is  too  impersonal  for  your  taste,  use  GarageBand  to 
record  your  own. 


How  you  export  your  sound  as  an  AIFF 
track  depends  on  what  version  of 
GarageBand  you  have.  In  GarageBand  3 
(the  version  that  was  part  of  iLife  ’06), 
choose  Share:  Send  Song  To  iTunes. 
The  track  will  be  exported  as  an  AIFF 
file  and  added  to  your  iTunes  library. 
Switch  to  iTunes,  control-click  on  the 
track,  and  then  choose  Show  In  Finder. 
For  your  custom  sound  to  appear  in  the 
Sound  Effects  area  of  the  Sound  prefer¬ 
ence  pane,  you  must  copy  the  AIFF  file 
to  your  user  folder/  Library/ Sounds.  It 
won’t  appear  until  you’ve  quit  and 
relaunched  System  Preferences. 

In  the  latest  version  of  GarageBand, 
you  can  skip  some  of  this  rigmarole  by 
choosing  Share:  Export  Song  To  Disk. 
Make  sure  the  Compress  check  box  is 
not  enabled,  and  GarageBand  will 
export  the  file  as  AIFF.  Again,  copy  the 
file  to  your  user  folder/ Library/ Sounds, 
and  it  will  become  part  of  your  Mac’s 


repertoire  of  alert  sounds.  You  will  then 
be  able  to  choose  it  from  the  list  of  alert 
sounds  in  the  Sound  preference  pane. 

Another  Easy  Option  If  you’re  intimi¬ 
dated  by  GarageBand  (or  you  don’t  have  a 
copy  of  it),  download  Ben  Shanfelder’s 
dead-simple  audio  recorder  called,  aptly 
enough,  Audio  Recorder  (free;  macworld 
.com/3142).  From  its  pop-up  menu,  select 
Edit  Profiles.  In  the  Profiles  window  that 
appears,  choose  AIFF  from  the  Format 
pop-up  menu.  Click  on  Audio  Recorder’s 
Record  button  and  you’re  good  to  go. 
Audio  Recorder  doesn't  include  any  tools 
for  editing  recordings,  so  get  it  right  or  be 
prepared  to  import  your  clip  into  Garage¬ 
Band  or  another  audio  editor  for  editing. 

Spoofed  by  Spammers 

#  Someone  is  sending  spam  to  Rus- 

•  sia  using  my  .Mac  e-mail  address 
as  the  Sent  From  address.  As  a  result,  my 
inbox  is  constantly  receiving  Undeliverable 
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Mail  messages.  What  can  I  do  without 
changing  my  account  name? 

Via  the  Internet 

Am  Nearly  all  of  us  have  had  an 
•  e-mail  address  spoofed  by  spam¬ 
mers,  meaning  that  someone  pretends 
messages  are  coming  from  the  account 
by  using  it  as  the  return  address.  Don’t 
take  it  personally — it’s  a  regrettable 
downside  of  the  Internet  age  in  which 
we  live.  With  some  careful  filtering,  you 
can  help  keep  the  bounced-back  mes¬ 
sages  at  bay. 

If  you’re  using  the  Web  mail  feature 
that’s  part  of  Apple’s  .Mac  service  ($100 
per  year;  www.mac.com),  you'll  be 
pleased  to  know  that  Apple  now  offers 
junk-mail  filtering  for  it.  To  switch  it  on, 
log  on  to  .Mac,  click  on  the  Mail  link,  and 
click  on  the  Preferences  link  on  the 
resulting  .Mac  Mail  page.  In  the  General 
tab,  select  both  the  Enable  Junk  Mail  Fil¬ 
tering  option  and  the  Automatically  Move 
Messages  Marked  As  Junk  To  The  Junk 
Folder  option. 

If  you’re  using  Apple’s  Mail  to  retrieve 
your  .Mac  mail,  Apple  suggests  that  you 
open  Mail’s  preferences,  click  on  the 
Junk  Mail  tab,  and  select  the  Enable  Junk 
Mail  Filtering  option.  Next,  click  on 
Accounts,  select  your  .Mac  account,  and 
click  on  the  Mailbox  Behaviors  tab. 

Enable  the  Store  Junk  Messages  On  The 
Server  option  here.  Mark  these  bounced 
messages  as  junk,  and  they  should  be 
diverted  to  the  Junk  folder. 

As  an  extra  measure,  I’d  suggest  cre¬ 
ating  a  rule  or  two  in  whatever  e-mail 
client  you  use.  These  will  ensure  that 
the  bounces  fly  straight  to  a  junk  folder 
you  create.  For  example,  you  could  cre¬ 
ate  a  rule  that  goes  something  like  this: 

If  Subject  Contains 
Undeliverable  Mail 
Then  Move  Message  To  Junk 
Essentially,  you’re  looking  for  some¬ 
thing  uniquely  identifiable  about  these 
messages  that  will  allow  the  program  to 
snag  them.  You’ll  want  to  peruse  this 
folder  from  time  to  time  in  case  you’ve 
received  a  legitimate  bounce. 

Better  yet,  if  you're  willing  to  spend  a 
little  bit  of  money,  you  can  catch  those 
bounced  messages  and  most  other  spam 
by  using  a  third-party  spam  filter.  I’ve 
tested  nearly  all  of  them  (go  to  macworld 
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Make  the  Most  of  .Mac 

Apple  has  expanded  its  Web  service,  .Mac  (www.mac.com),  to 
include  greater  storage  and  transfer  limits  (10GB  and  100GB, 
respectively)  and  support  for  personal  domains.  Given  these 
welcome  additions,  here’s  howto  take  advantage  of  the  best 
of  .Mac.  If  you’ve  been  paying  $100  a  year  just  to  post  pictures 
of  your  kids  online, you  can  get  more  foryour  money. 

Use  .Mac  Mail  Aliases  Although  the  spam  filtering  in  .Mac’s 
Web  mail  isn’t  good  enough  to  lure  me  away  from  my  Gmail 
account,  I  do  like  the  five  disposable  e-mail  aliases  that  .Mac  lets  me 
create.  For  example,  I  can  give  an  online  commerce  site  my 
address  as  example_afias@mac.com,  and  if  any  spam  directed  to  that  address  appears  in  my 
inbox,  not  only  do  I  know  not  to  shop  with  that  company  again,  but  I  can  also  delete  that  alias. 

Access  Everything  from  the  Menu  I  use  .Mac  less  than  I  should  mostly  because 
I’m  put  off  by  the  idea  of  having  to  traipse  from  one  end  of  the  .Mac  Web  site  to  the 
other  to  accomplish  routine  tasks.  Thanks  to  Infinite  Nexus  Software’s  free  dotMac 
Menu  (macworld.com/3144),  those  days  are  over.  This  little  utility  places  an  item  inyour 
menu  bar  that  swiftly  transports  you  to  such  common  .Mac  areas  as  your  .Mac  address 
book,  Web  mail,  iCards,  and  bookmarks.  At  aglance,you  can  see  how  much  of  your 
.Mac  storage  spaceyou’ve  used  and  how  much  remains. 

Don’t  Forget  Backup  I’m  always  amazed  by  the  number  of  .Mac  subscribers  who’ve 
forgotten  that  the  money  they  plunked  down  forthis  service  also  bought  them  an  excellent 
backup  program.  There  are  more  powerful  and— thanks  to  Leopard’s  Time  Machine- 
more  convenient  tools  than  Apple’s  Backup,  butfew  are  as  easy  to  configure  and  operate. 
Granted,  Backup  won’t  restore  files  as  slickly  as  Time  Machine,  but,  unlike  that  tool,  it  also 
works  with  your  iDisk  and  a  USB  drive  connected  to  an  AirPort  Extreme  Base  Station. 


.com/3143)  and  have  found  C-Command’s 
$30  SpamSieve  (fMM;  macworld.com/ 
2671)  to  be  the  most  effective. 

Eternal  (Document)  Life 

Qm  I  want  my  documents  and  notes  to 
•  last  a  long  time — forever,  in  fact — 
but  don’t  know  which  formats  will  stand 
the  test  of  time.  Should  I  save  in  Microsoft 
Word’s  .doc  format?  What  about  plain  text 
(.txt)?  Currently,  I’m  writing  and  saving 
everything  in  Rich  Text  Format  (.rtf), 
thinkingthis  is  a  universal  standard.  I  want 
a  format  that  will  really  last,  so  that  50 
years  from  now  I’ll  be  able  to  access  my 
documents  written  waaaay  back  when. 

Christopher  Hosford 

A0  Plain  text  (.txt)  is  your  best  bet. 

•  You  can  unearth  documents 
saved  as  plain  text  20  years  ago  and  still 
open  them  today.  The  downside  of  plain 
text  is  that  you  get  minimal  format¬ 
ting — line  breaks  and  little  else.  So  your 
words  will  likely  be  there,  but  they  won’t 
be  presented  in  an  attractive  package. 


I’m  also  going  to  put  my  money  on 
Adobe’s  Portable  Document  Format 
(.pdf),  for  this  important  reason:  It’s 
what  governments  use  for  countless 
forms.  The  wheels  of  bureaucracy  turn 
extremely  slowly  (when  they  turn  at  all 
or  in  a  forward  direction),  and  once  a 
bazillion  pieces  of  government  paper¬ 
work  have  been  converted  to  PDF,  it's 
going  to  take  a  major  miracle  for  a  new 
format  to  displace  PDF. 

Finally,  if  your  words  are  that  impor¬ 
tant  to  you,  may  I  suggest  that  you  also 
save  them  in  physical  form?  If  you’ve 
seen  Planet  of  the  Apes,  you  understand 
that  our  civilization  could  one  day  revert 
to  a  nontechnical,  agrarian  society — with 
or  without  Charlton  Heston’s  help.  I’m 
not  anxious  to  see  more  trees  slaugh¬ 
tered  than  necessary,  but  you  might  want 
to  take  your  very  best  work,  print  it  on 
archival  stock  paper  with  archival  ink, 
and  place  it  in  a  protective  binder  or 
case.  It  may  not  be  the  flashiest  way  to 
preserve  your  ideas,  but  it’s  one  that  has 
worked  for  countless  generations. 
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A  Trash  Can  Gone  Astray 

Q9  I  recently  reinstalled  all  my  soft- 
•  ware,  including  OS  X.  Everything 
is  workingfine,  butforsome  reason  I  no 
longer  have  a  Trash  folder  inside  Apple’s 
Mail.  What  should  I  do? 

Alexis  Alvarez-Suzuki 


You  need  to  configure  one  of 
0  your  accounts  to  use  the  Trash. 
To  do  so,  choose  Mail:  Preferences, 
click  on  the  Accounts  tab,  and  select  an 
account.  Click  on  the  Mailbox  Behav¬ 
iors  tab.  In  that  tab,  enable  the  Move 
Deleted  Messages  To  The  Trash  Mail¬ 
box  option.  Close  the  Preferences  win¬ 
dow,  and  you’ll  be  asked  to  save  your 
settings.  The  Trash  mailbox  should  now 
appear  in  Mail’s  Mailboxes  pane. 


Find  a  Missing  Dictionary 


Q#  I  have  Microsoft  Word  2004  con- 
•  figured  to  check  spelling  automati¬ 
cally  as  I  type.  Yet  now  when  I  control-click 
on  a  word  such  as  iPhone  to  add  it  to 
Word’s  dictionary,  the  Add  option  is  grayed 
out.  Why  did  this  stop  working? 

Don  Strickland 


A#  Your  copy  of  Microsoft  Word 
•  2004  (Mfl;  macworld.com/ 
1106)  has  lost  track  of  its  custom  dic¬ 
tionary.  To  help  it  find  its  way,  select 
Word:  Preferences.  In  the  window  that 
appears,  choose  Spelling  And  Grammar 
and  then  click  on  the  Dictionaries  but¬ 
ton.  Click  on  the  Add  button  in  the  Cus¬ 
tom  Dictionaries  window  and  then 
follow  this  path:  your  user  folder  /Library/ 
Preferences/ Microsoft.  Select  the  Cus¬ 
tom  Dictionary  file  in  that  folder,  click 
on  Open,  and  then  click  on  OK  as  many 
times  as  necessary  to  close  the  window. 
Your  dictionary  should  now  reappear.  If 
you  don’t  find  a  Custom  Dictionary  file, 
it  was  likely  moved  or  vaporized.  If  a 
search  turns  up  nothing,  create  a  new 
file  by  clicking  on  the  New  button  in  the 
Custom  Dictionaries  window. 


You  Say  Tomato ,  Word  Says 
Tomahto 


Q#  My  Microsoft  Word  2004  diction- 
•  ary  decided  about  a  month  ago 
that  I  should  use  all  British  spellings.  When 
I  look  at  my  preferences,  my  custom  dic¬ 
tionary  appears  to  be  set  to  English  (US), 


Bugs  &  Fixes 


BY TED  LANDAU 


Stuck  at  the  Blue  Screen 

Afteryou  update  your  Mac  to  Mac 
OS  X 1 0.5  (Leopard)  and  restart, 
you  might  find  yourself  stuck  at  a  blue 
screen.  Don’t  panic.  The  likely  cause  is  an 
old  version  of  Unsanity’s  free  Application 
Enhancer  (www.unsanity.com).  To  fix  the 
glitch,  either  reinstall  Leopard  using  Archive 
&  Install  or  restartyour  Mac  in  single-user 
mode  and  delete  the  problematic  files  (see 
macworld.com/3181).  You  can  head  off  the 
problem  by  uninstalling  Application 
Enhancer  (if  you  don’t  intend  to  use  it  any¬ 
more)  before  you  update  to  Leopard  or  by 
makingsureyou  have  version  2.0.3  or  later. 
Even  with  the  newest  version,  programs 
that  require  Application  Enhancer,  such  as 
WindowShade,  won’t  work  in  Leopard.  But 
at  least  the  software  will  do  no  harm  while 
you  wait  for  a  Leopard-compatible  update. 


A  Case  of  iPhone  Interference 

Doyou  hear  unusual  static  or 
other  interference  coming  from 
your  iPhone  while  listeningto  music  or 
makingacall?  IfyouriPhone  istucked  intoa 
case  that  uses  magnetic  clips,  they’re  the 
likely  culprits.  Remove  the  case,  turn  off 
your  iPhone,  and  then  turn  it  back  on  again. 
If  the  noise  isgone,  dump  the  case. 


1  1  Disappearing  Ringtone  Bell 


f  ' 


Wantyour  iPhone  to  announce 
your  best  friends’  calls  with  a 
snippetfromtheirfavoritetune?  Tunes’ 
new  ri ngtones  feature  provides  the  tools 
foryou  to  do  this,  but  it’s  still  rough  around 
the  edges.  For  instance, you  should  be  able 
totell  ifasonginthe  Tunes  Store  oryour 
Tunes  library  is  eligible  for  purchase  as  a 
ringtone  by  lookingfora  bell  icon  nextto 


the  song’s  name.  The  problem  is  that  an 
Tunes  bug  may  make  these  icons  ran¬ 
domly  disappear.  To  fix  this,  select  any  song 
in  a  playlist  and  choose  Store:  Create  Ring- 
tone.  If  the  option  is  grayed  out,  then  you 
really  can’t  make  a  ringtone.  If  it  isn’t,  the 
missing  bell  icons  for  the  selected  song  and 
all  other  eligible  songs  in  the  playlist  should 
reappear  as  soon  as  you  select  the  option. 
Updatingtothe  latestversion  of  Tunes 
may  eventually  squash  this  bug. 


Random  iPod  Resets  If  you 

have  a  new  iPod  classic  orthird- 
generation  iPod  nano,  it  may 
often  freeze  or  reset  when  album  artwork 
shows  in  the  display.  Apple’s  iPod  Soft¬ 
ware  Update  1.0.1  should  fix  these  per¬ 
formance  glitches.  Connect  your  iPod  to 
your  Mac,  select  the  iPod  from  Tunes’ 
Sources  list,  and  click  on  Check  For 
Update  to  make  sure  that  your  iPod  soft¬ 
ware  is  up-to-date.  If  it’s  not,  click  on 
Update.  If  you’re  unlucky,  however,  the 
problem  will  persist.  In  that  case, your 
next  step  is  to  go  to  the  Music  tab,  dese¬ 
lect  Display  Album  Artwork  On  Your  iPod, 
and  click  on  Apply.  If  you  prefer  not  to  do 
this  becauseyou  wantto  keep  the  art¬ 
work  display, your  remaining  option  is  to 
use  trial  and  error  to  determine  which 
album  covers  are  triggering  the  freezes. 
Delete  the  artworkfor  justthose  albums. 


Senior  Contributor  Ted  Landau  is  the 


founder  of  MacFixIt  ( www.macfixit.com )  and 
the  author  of  Take  Control  of  Troubleshoot¬ 
ing  Your  iPhone  (TidBits  Publishing,  2007). 
Share  your  problems  at  bugs@macworld 
.com  or  on  Macworld.com’s  Mac  911  forum. 


but  it  still  insists  that  I  spell  labor  as  labour 
and  color  as  colour.  It’s  really  annoying. 

Tina  Flammer 

A%  While  we  could,  write  this  one 
•  off  as  Word’s  attempt  to  adopt  a 
tonier  tone,  I’m  going  to  suggest 
instead  that  you’re  searching  in  the 
wrong  location  for  the  cause  of  this 
problem.  The  trouble  lies  not  in  the  dic¬ 
tionary  that  you’ve  chosen,  but  in  your 
document’s  default  language. 

Open  a  document  that  exhibits  this 
behavior— one  that  uses  Word's  Nor¬ 


mal  style  or  a  template  that  you’re 
using.  Select  all  of  the  text  and  then 
choose  Tools:  Language.  My  guess 
is  that  the  item  selected  in  the  result¬ 
ing  Language  window  is  not  English 
(US)  but  rather  English  (UK)  or  Eng¬ 
lish  (AUS).  Choose  English  (US) 
and  Word  should  return  to  good  old 
Yankee  spellings.  63 


Senior  Editor  Christopher  Breen  is  the  author 
of  The  iPod  and  iTunes  Pocket  Guide,  second  edi¬ 
tion  (Peachpit  Press,  2007)  and  The  iPhone 
Pocket  Guide  (Peachpit  Press,  2007). 
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Plan  for  the  future 

(It’s  in  January.) 
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WORLD  EXPO 


Greetings  Mac  Users 


Achieving  your  aspirations  is  easy.  All  you  need  is  a  little  inspiration  and  a  little  education. 
Macworld  Conference  &  Expo®  has  a  lot  of  both.  Learn  from  some  of  the  most  successful 
leaders  in  the  industry  and  discover  what’s  possible  with  the  latest  technology  and  tools.  Surround 
yourself  with  all  the  right  products  and  people.  Whether  attending  the  Conference  or  just  visiting 
the  West  and  South  Halls,  you’ll  come  face-to-face  with  something  unexpected. 


Event  Highlights 


Digital  Photography  Experience 

Your  destination  for  comparisons,  hands-on  demonstrations  and  tips 
on  digital  photography.  Sponsored  by: 


Macworld  Learning  Center 

Get  a  taste  of  what  goes  on  in  our  world-class  conference  programs. 


Keynote* 

Tuesday,  January  15,  2008 

Come  join  us  for  the  Macworld  Conference  &  Expo  Keynote, 
which  has  a  long-standing  tradition  of  delivering  a  high-powered 
message  that  sets  the  pace  for  the  future  of  the  Mac  OS  platform. 

Feature  Presentations 


Special  Interest  Pavilions 

Featuring  up-and-coming  companies,  products  and  solutions. 

Apple  Consultants  Network 
Free  Technical  Advice 

User  Group  Lounge  &  Booth 

Your  opportunity  to  get  to  know  influential  members  of  the  Mac 
community  and  learn  about  how  User  Groups  can  help  you. 

Podcast  Media  Studio 

Be  a  part  of  the  studio  audience  as  many  of  the  most  popular  online 
media  professionals  come  together  to  record  broadcasts  from 
Macworld’s  West  Hall. 

Developer  Pavilions  West  &  South 

Find  hidden  gems,  startups  and  new  solutions.  Visit  the  Developer 
Pavilion  West  stage  to  hear  directly  from  the  developers  about  their 
product  and  process. 


Best  Buy®  and  BestBuy.com® 

The  Official  Merchandising  Store  for  Macworld. 


best 

bU ¥ 


John  Lennon  Educational  Tour  Bus 

Learn  how  celebrated  artists  have  used  the  Bus  to  work  with  students 
to  record  their  own  music  and  video  projects. 


Berklee  Dream  Studio 

Berklee  College  of  Music  presents  its  “Dream  Studio,”  a  state-of-the- 
art  music  studio  filled  with  Mac  hardware  and  software  to  help  bring 
your  musical  Visions  tO  life.  Hosted  by: 


harman/kardon" 


Dice  Career  Fair  for  Mac  Professionals 
Thursday,  January  17,  2008  -  10  AM  -  6  PM  Dice 


Macworld  Best  of  Show  2008 

Wednesday,  January  16,  2008 
2:45  p.m.  -  3:45  p.m. 

Come  see  the  very  best  products  that  Macworld  Conference  &  Expo 
has  to  offer,  all  in  one  place!  Live  on  stage  for  the  very  first  time, 
Macworld’s  team  of  Mac  experts  will  present  and  demonstrate  the 
most  exciting  and  innovative  products  at  Macworld  Expo.  This  event 
is  not  to  be  missed! 

Presented  by:  Macworld  Magazine 

Macworld  Live!  with  David  Pogue 

Thursday,  January  17,  2008 
9:00  a.m.  - 10:00  a.m. 

David  Pogue,  Author  &  “State  of  the  Art”  Columnist, 

The  New  York  Times 

Move  over  Letterman,  Leno  and  Conan.  New  York  Times  technology 
columnist  and  Mac  industry  luminary  David  Pogue  returns  to  Macworld 
to  host  our  very  own  talk  show.  The  news  of  the  day,  exciting  guests, 
David’s  famous  song  parodies  and  plenty  of  surprises  await  you  as 
Macworld  Live!  returns  to  San  Francisco. 

The  Process  of  Elimination 

Thursday,  January  17,  2008 
2:45  p.m.  -  3:45  p.m. 

Andy  Ihnatko,  Columnist,  Macworld, 

The  Chicago  Sun-Times,  The  Mac  Observer 

Could  you  correctly  identify  one  Mystery  Apple  Product  out  of  a  list 
of  50,  if  there  was  a  fabulous  prize  riding  on  it? 

Okay,  then  could  you  take  a  guess? 

Well,  what  if  I  told  you  (in  the  strictest  confidence,  of  course)  that  I 
usually  have  to  carry  a  lot  of  stuff  home  from  Expo  as  it  is,  and  I’m 
really  not  eager  to  have  to  haul  the  fabulous  prizes  all  the  way  back  to 
Boston  if  nobody  wins  them,  and  thus  I’m  willing  to  help  you  narrow 
down  the  list  with  a  short  series  of  Apple  and  general-trivia  questions 
that  describe  the  Mystery  Product,  but  not  others? 

Answer  every  question  correctly  and  only  one  item  will  remain  on  the 
list.  It’s  a  game  you  can  definitely  win.  It’s  just  a  simple  process  of 
elimination.  But  the  first  step  is  showing  up. 


* The  keynote  is  open  to  Platinum  and  Super  Pass,  MacIT,  Users,  Power  Tools,  Market  Symposiums  and 
Hands-On  MacLabs  attendees  ONLY.  Seating  is  on  a  first-come,  first-served  basis  except  for  Platinum 

CONFERENCE:  January  14-18,  2008  EXPO:  January  15-18,  2008  and  Super  Pass  attendees  who  have  access  to  priority  Keynote  and  Feature  Presentation  seating. 


For  General  Mac  Enthusiasts 

-  macworldexpo.com/enthusiasts 

Get  the  most  out  of  your  Mac.  Learn  to  master  the  latest  applications, 
find  out  if  you  really  know  all  the  short  cuts  and  build  an  even  broader 
understanding  of  the  Mac  platform. 

For  Digital  Photographers 

-  macworidexpo.com/photographers 

Take  a  look  at  the  latest  post  production  techniques  from  the  essential 
to  the  inspirational.  Take  notes  from  the  masters  of  manipulation  and 
get  geared  up  for  your  next  project. 

A 

Power  Tools  Conferences  ¥ 

The  Power  Tools  Conferences  feature  two-day  sessions  to  help  take 
seasoned  professionals  and  mature  photographers  to  the  next  skill 
level  with  their  favorite  application. 

PA:  Aperture 
PB:  Lightroom 
PK:  Photoshop 

jtc 

Users  Conference  w 

Inspire  Track 

Click 


Market  Symposium 

Photoshop 


Specialty  Programs 

Advanced  Digital  Photography  Day  -  On  Assignment  in  San  Francisco 
Beginner  Digital  Photography  Day 

For  Digital  Videographers 

-  macworldexpo.com/videographers 

Whether  it’s  a  profession  or  a  hobby,  Macworld  is  the  place  for  getting 
a  firm  grip  on  video  editing  software.  Sharpen  your  Final  Cut  Studio 
skills,  learn  about  HD  authoring  and  get  all  the  answers  from  seasoned 
professionals. 

Power  Tools  Conferences 

PL:  Introduction  to  Final  Cut  Studio 
PP:  Final  Cut  Studio  Workshop 
PC:  Video  Compression 
PT:  DVD  Studio  Pro 

Specialty  Program 

Digital  Video  on  Location 

For  Graphic  Designers 

-  macworldexpo.com/desginers 

Update  your  knowledge  of  all  things  design.  Find  the  most  efficient 
way  to  finish  a  project  and  learn  how  to  make  the  most  of  new 
creative  tools. 

Power  Tools  Conferences  ¥ 

PC:  Mastering  Adobe  CS3 
PE:  Publishing  Workflow  Automation 
PF:  Dreamweaver 
PR:  Flash  CS3 


REGISTER  TODAY  AT:  macworldexpo.com/register 


Users  Conferences  m* 

There  are  three  tracks  in  the  Users  Conference  where  Graphic 
Designers  and  Creative  Enthusiasts  will  be  able  to  find  tips,  tricks  and 
inspiration  in  these  tracks. 

Inspire 

Vision 

Create 


Market  Symposiums 

New  Media 


A 


For  IT  Professionals 

-  macworldexpo.com/itpros 

Macworld  offers  all  levels  of  IT  professionals  the  opportunity  to 
increase  their  skills  and  learn  from  the  best  instructors  in  the  field. 

Power  Tools  Conferences  ¥ 

PD:  Behind  the  Box  -  Mac  OS  X  Server 

PG:  Beyond  the  Box  - 

PH:  Imaging  and  Deploying  Mac  OS  X 

PI:  Total  Network  Awareness:  Tools  and  Techniques  for  Network 

Hands-On  MacLabs 

A  series  of  Hands-On  MacLabs  have  been  developed  to  give  IT 
Professionals  an  opportunity  get  hands-on  instruction  from  the 
industry  experts. 

MacIT®  Conference  5 

Broaden  your  understanding  of  Mac  administration  by  participating 
in  the  largest  gathering  of  Mac  IT  Managers.  Invaluable  technical 
sessions  highlight  both  Apple  and  essential  third-party  IT  applications. 
MacIT  provides  the  best  opportunities  for  meeting  with  field  experts 
and  collaborating  with  peers. 

Tracks  Include: 

Mac  OS  X  Administration 

Leveraging  Apple  Products  for  Enterprise  Solutions 
Mac  OS  X  Security 

Open  Source  Solutions  and  Scripting  for  Mac  OS  X 

For  Business 

-  macworldexpo.com/business 

Find  big  solutions  for  your  business.  From  better  organization  to  safe 
online  activity,  a  little  education  can  take  your  business  a  long  way. 

Power  Tools  Conferences  ¥ 

PM:  Teleworking  with  Apple  Technology:  The  Complete  Guide 
PS:  Filemaker 

Users  Conference 

Work  Track 

Specialty  Program 

A  Day  at  the  Office:  Microsoft  Office  2008 


Special  $10  Exhibit  Hall  Registration! 
Register  with  Priority  Code: 
08-A-MWJfl*  by  January  1 3th  at 
macworldexpo.com/register 


For  General  Mac  Enthusiasts 

-  macworldexpo.com/enthusiasts 

Get  the  most  out  of  your  Mac.  Learn  to  master  the  latest  applications, 
find  out  if  you  really  know  all  the  short  cuts  and  build  an  even  broader 
understanding  of  the  Mac  platform. 


For  Digital  Photographers 

-  macworldexpo.com/photographers 


Take  a  look  at  the  latest  post  production  techniques  from  the  essential 
to  the  inspirational.  Take  notes  from  the  masters  of  manipulation  and 
get  geared  up  for  your  next  project. 

Power  Tools  Conferences  T 

The  Power  Tools  Conferences  feature  two-day  sessions  to  help  take 
seasoned  professionals  and  mature  photographers  to  the  next  skill 
level  with  their  favorite  application. 


PA:  Aperture 
PB:  Lightroom 
PK:  Photoshop 

Users  Conference 


Inspire  Track 
Click 


> 

Market  Symposium  & 

Photoshop 


Specialty  Programs 

Advanced  Digital  Photography  Day  -  On  Assignment  in  San  Francisco 
Beginner  Digital  Photography  Day 


For  Digital  Videographers 

-  macworldexpo.com/videographers 

Whether  it’s  a  profession  or  a  hobby,  Macworld  is  the  place  for  getting 
a  firm  grip  on  video  editing  software.  Sharpen  your  Final  Cut  Studio 
skills,  learn  about  FID  authoring  and  get  all  the  answers  from  seasoned 
professionals. 

Power  Tools  Conferences  ® 

PL:  Introduction  to  Final  Cut  Studio 
PP:  Final  Cut  Studio  Workshop 
PC:  Video  Compression 
PT:  DVD  Studio  Pro 

Specialty  Program 

Digital  Video  on  Location 

For  Graphic  Designers 

-  macworldexpo.com/desginers 

Update  your  knowledge  of  all  things  design.  Find  the  most  efficient 
way  to  finish  a  project  and  learn  how  to  make  the  most  of  new 
creative  tools. 

A 

Power  Tools  Conferences  ¥ 

PC:  Mastering  Adobe  CS3 
PE:  Publishing  Workflow  Automation 
PF:  Dreamweaver 
PR:  Flash  CS3 


Users  Conferences 

There  are  three  tracks  in  the  Users  Conference  where  Graphic 
Designers  and  Creative  Enthusiasts  will  be  able  to  find  tips,  tricks  and 
inspiration  in  these  tracks. 

Inspire 

Vision  V 

Create 

Market  Symposiums  A 

New  Media 

For  IT  Professionals 

-  macworldexpo.com/itpros 

Macworld  offers  all  levels  of  IT  professionals  the  opportunity  to 
increase  their  skills  and  learn  from  the  best  instructors  in  the  field. 

Power  Tools  Conferences  V 

PD:  Behind  the  Box  -  Mac  OS  X  Server 

PG:  Beyond  the  Box- 

PH:  Imaging  and  Deploying  Mac  OS  X 

PI:  Total  Network  Awareness:  Tools  and  Techniques  for  Network 

Hands-On  MacLabs  & 

A  series  of  Hands-On  MacLabs  have  been  developed  to  give  IT 
Professionals  an  opportunity  get  hands-on  instruction  from  the 
industry  experts. 

MacIT®  Conference  m 

Broaden  your  understanding  of  Mac  administration  by  participating 
in  the  largest  gathering  of  Mac  IT  Managers.  Invaluable  technical 
sessions  highlight  both  Apple  and  essential  third-party  IT  applications. 
MacIT  provides  the  best  opportunities  for  meeting  with  field  experts 
and  collaborating  with  peers. 

Tracks  Include: 

Mac  OS  X  Administration 

Leveraging  Apple  Products  for  Enterprise  Solutions 
Mac  OS  X  Security 

Open  Source  Solutions  and  Scripting  for  Mac  OS  X 

For  Business 

-  macworidexpo.com/business 

Find  big  solutions  for  your  business.  From  better  organization  to  safe 
online  activity,  a  little  education  can  take  your  business  a  long  way. 

Power  Tools  Conferences 

PM:  Teleworking  with  Apple  Technology:  The  Complete  Guide 
PS:  Filemaker 

Users  Conference 

Work  Track 

Specialty  Program 

A  Day  at  the  Office:  Microsoft  Office  2008 

Special  $10  Exhibit  Hall  Registration! 
Register  with  Priority  Code: 
08-A-MWJfl*  by  January  1 3th  at 
macworldexpo.com/register 


REGISTER  TODAY  AT:  macworldexpo.com/register 


Fight  Global  Boring 

The  Macworld  conference  programs  combine  industry 
leading  minds,  cutting  edge  product  training  on  the  topics 
you  want  covered  today  and  a  unique  atmosphere  that  make 
it  impossible  to  NOT  be  inspired. 

Each  Macworld  Conference  program  offers  a  different  style 
of  training  on  many  different  topics.  Here  is  an  outline  of  the 
types  of  conferences. 

Power  Tools  Conferences  £ 

Macworldexpo.com/powertools 

Series  1 :  January  14-15 
Series  2:  January  16-17 

Choose  a  Power  Tools  topic  and  experience  two  days  of  top-notch 
training,  enlightening  discussions  and  one-on-one  interaction  with 
peers  and  industry  experts.  Build  your  skill  set  and  knowledge  on 
your  favorite  application  or  tool. 

Power  Tools  Conferences  feature: 

•  Instruction  by  industry  experts,  consultants,  authors,  product 
engineers  and  power  users 

An  immersion  experience  to  help  take  your  skills  to  a  new  level 

•  Interactive  Q&A  opportunities  to  help  get  your  questions  answered 

■  Opportunities  to  network  with  your  peers  who  are  also  looking 
for  solutions 


Users  Conference  A? 

Macworldexpo.com/users 
January  16  - 17 

Find  your  digital  muse  at  the  Users  Conference,  renowned  for  its 
broad  array  of  Mac  subject  matter  and  lively  in-depth  sessions,  with 
experts  from  diverse  fields  providing  inspiration  and  new  computing 
ideas  for  new  Mac  users  and  skilled  masters  alike. 

Magic 
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Click 

Hands-On  MacLabs 

Macworldexpo.com/maclabs 

January  14  - 18 

This  conference  provides  participants  with  hands-on  computer 
training  on  key  applications  and  tools.  Our  trainers  are  experts  in 
their  fields  and  are  prepared  to  share  their  knowledge  with  you. 
Class  size  is  LIMITED  to  ensure  that  each  student  receives  the 
instructor’s  full  attention.  New  Labs  are  being  added  so  check 
macworldexpo.com/maclabs  for  the  latest  offerings! 


MacIT®  Conference  5 

Macworldexpo.com/macit 
January  16  - 18 


Market  Symposiums  iP 

Macworldexpo.com/symposiums 
January  18 


Broaden  your  understanding  of  Mac  administration  by  participating 
in  the  largest  gathering  of  Mac  IT  Managers.  Invaluable  technical 
sessions  highlight  both  Apple  and  essential  third-party  IT  applications. 
MacIT  provides  the  best  opportunity  for  meeting  with  field  experts  and 
collaborating  with  peers. 

Sessions  focus  on: 

•  Configuring,  tuning  and  understanding  hardware  servers  and 
software  applications 

-  Client  side  issues  related  to  Mac  OS  X  computing  and  management 
"  Integration  with  PSx,  UNIX,  Telephony  and  other  environments 
Managing  Macs  in  an  enterprise  environment 


Cultivate  enterprising  solutions  for  improving  your  work  and  growing 
your  business.  Whether  you’re  left  or  right-brained  (or  somewhere  in 
between),  these  Market  Symposiums  provide  indispensable  tools  for 
giving  your  discipline  room  to  grow. 

Symposiums  include: 

;  Podcasting 
Photoshop 
°  New  Media  Artists 


■  A  jump  start  for  admin  newbies 

Best  Practices  for  3rd  Party  Tools  Integration 


Macworld 

Conference  &  Expo * 


Bring  this  card  onsite  or  register  online  prior  to 
the  event  to  take  advantage  of  all  that  Exhibit  Hall 
Admission  gives  you! 

Terms  &  Conditions: 

A  paid,  registered  adult  MUST  accompany  children  UNDER  the  age  of  16. 
Children  under  the  age  of  5  receive  free  admission.  Due  to  safety  regulations, 
baby  strollers  and  carriages  are  not  permitted.  More  information  on  the 
conference  programs,  event  highlights  and  special  presentations  is  available  at 
www.macworldexpo.com.  This  Mailer  is  not  a  discount  on  admission.  Only 
the  tear  out  card  is  a  pass  for  one  $25  admission.  Priority  Code:  L-DEO 


Flagship  Sponsor: 

Macworld 


Supporting  Sponsor: 

Microsoft 


Silver  Sponsor: 


TECNUiOHKi^ 

A  Dfwvon  ot  BUFFALO 


REGISTER  TODAY  Aft  macworidexpo.com/register 


A  Mob  With  Mentality 

The  exhibit  hall  is  the  place  to  see  the  latest  products  from  the  hottest 
companies  in  the  industry.  Be  the  first  to  test  drive  new  releases. 


.com  Solutions  Inc 

3Dconnexion 

3NOD  Electronics 

Academy  of  Art  University 

AcctVantage 

Acura 

Adobe  Systems,  Inc 
ADS  Tech 
AEC  Software 
Aevoe  Corp. 

Affiliated  Computer  Svcs. 

Agile  Web  solution 
AJA  Video  Systems,  Inc 
Alchemist  Systems,  LLC 
Alsoft,  Inc 
Altec  Lansing 
AM  Americacas  LTD. 

Ambrosia  Software  Inc 
AMEX 

Anthro  Corporation 

AppZapper 

Archiware 

Atech  Flash  Technology 
Atempo 

Atto  Technology,  Inc 
Audioengine 
Avery  Dennison 
Axiotron 

B&H  Photo  Video  Pro  Audio 
Battery  Geek,  Inc. 

Battery  Technology  Inc 
BeLight  Software 
Belkin 

Blue  Lounge  Design 

Blurb,  Inc 

BOOQ 

Brother 

C  Four 

CalDigit 

Calumet  Photographic 
Canon  USA 
Carina  Software 
Case  Logic,  Inc 
Casio 
CEDIA 

Chestnut  Flill  Sound  Inc. 
Ciprico  Inc 

Circus  Ponies  Software,  Inc 
Clark  &  Mayfield 
Code  Weavers 
Contour  Design,  Inc 
Crash  Plan 
creaceed 

Creation  Engine,  Inc 
Creative 
Crumpler 
Cyber  Acoustics 
Data  Robotics,  Inc. 

Delkin  Devices,  Inc 
Design  Sleeves 
didaktech 
Digifocus 

Digital  Lifestyle  Outfitters  (DLO) 
Disc  Makers 
DisplayLink 
Dr  Bott 

DriveSavers  Data  Recovery 

Dulce  Systems 

E.E.S.  Companies,  Inc 

EazyDraw 

Ecamm  Network 

Effigent 

Elgato  Systems 
EMC  Insignia 
eMedia  Music 
Endicia 

Epson  America,  Inc 

Equilibrium 

equinux 


Etymotic  Research 

Extensis  Inc 

EZ  Gear 

Faronics 

FastMac 

FileMaker,  Inc 

FileWave  (USA),  Inc 

FirmTek,  LLC 

Flip4Mac  By  Telestream 

Freeverse 

Frog  Pad 

Fruitshop  International  Corp 
Fujitsu  Computer  Products 
of  America 

Future  Media  Concepts,  Inc 
Future  US,  Inc. 

Garmin  USA 
GeeThree 
Gefen 
GelaSkins 

GizMac  Accessories 
Glance.  Net 
Global  DiscWare 
Google 

Grid  Iron  Software  Inc. 

Griffin  Technology 
Group  Logic  Inc 
Group  Smarts 
(Memory  Miner) 
G-Technology,  Inc 
Guitar  Center 
H&R  Block  TaxCut 
Flash,  Inc 

Hearing  Components 
Hewlett-Packard  Company 
Higher  Ground 
Hoodman  Corporation 
Houdah  Software 
I.R.I.S. 

iKIear/Meridrew  Enterprises 
Live  (DPI  Inc.) 

IMSI 

Industrialized  Nation 
Infrant  Technologies 
Innovative  Knowledge 
Insider  Software  Inc 
Intego 

InteliiScanner 

Interwrite 

Intuit 

IOGEAR,  Inc 
Iomega  Corporation 
Iron  Mountain  Digital 
iSkin 

iStockphoto,  Inc 
iwascoding 
JAMF  Software 
KAE  Corporation 
Kagi 

KB  Covers 

Kensington  Computer 
Product  Group 
Kerio  Technologies 
KeySpan 
LaCie 

LV\NDesk  Software 

LapWorks,  Inc 

Lemke  Software  GmbH 

Lenntek  Corporation 

Lensbabies  LLC 

Lifetime  Memory  Products,  Inc. 

Lingo  Systems 

Lithium 

LiveWorship 

Logitech 

LOWEL-LIGHT  Mfg,  Inc 

lynda.com 

MAC  Group 

Mac  Publishing,  LLC 


Mace  Group/Macally  Peripherals 
MacSpeech  Inc 
Mariner  Software 
Marketcircle 
Matrox  Video 

MAX  IT  Management  Software 
Maxtor  Corporation 
McAfee 

Micro  Accessories,  Inc 
Microboards  Technology 
Micromat 

MicroOptical,  makers  of  myvu 

Microsoft  Blogger  Lounge 

Microsoft  Corp 

Microspot  Ltd 

Mimoco 

Mindwrap  Inc 

Miraizon  LLC 

mophie 

Motorola 

Mpix 

MultiAd 

Music  Wizard 

MYOB  US,  Inc. 

Nada-Chair 
Naneu  Pro 
National  Instruments 
Neat  Products  LLC 
NEAT  Receipts 
NEC  Display  Solutions 
of  America,  Inc 
NetXposure 
Newer  Technology 
Nexstar 
Nikon 
Nolobe 

Noren  Products,  Inc 
Notion  Music,  Inc 
Nova  Media  Mobile 
Data  Solutions  GmbH 
NovaMind  Software 
Now  Software,  Inc 
Ntractive 

OakTree  Software,  Inc 

Omni  Group,  The 

On2  Technologies 

O’Reilly  Media 

Other  World  Computing 

OtterBox 

Ovolab 

Pacific  Rim  Technologies 
Parallels,  Inc. 

Parat  Solutions 

Peachpit  Press 

plasq  LLC 

Pleasant  Software 

Pole  Position  Software 

Portable  Device  Outfitters,  LLC 

Portable  Sound  Laboratories 

POS-IM 

Power  Support 

Printroom.com 

ProClip  USA  Inc 

ProjectWizards 

Prosoft  Engineering 

PXLSoft  LLC 

Pzizz 

q-bus  GmbH 
QLogic  Corporation 
Qool  Labs 
Quark 

Qwizdom,  Inc 
RadTech 
RAGE  Software 
Rain  Design  Inc 
RecoSoft  Corporation 
Renewed  Vision 
RhinoSkin 
Ricoh 


Exhibitor  list  as  of  10/12/07.  Most  current  exhibitor  list  may  be  viewed  at  macworldexpo.com/about/exhibitors. 
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RocStor 

Rogue  Amoeba  Software 
RouteBuddy  Limited 
Roxio,  a  division 
of  Sonic  Solutions 
Sababa  Toys 

San  Francisco  State  University 
Sans  Digital 

SANYO  Semiconductor  Corporation 

Sassafras  Software  Inc 

Savant  Systems,  LLC 

Scosche 

SecureMac 

SeeFile 

SEIDIO,  Inc. 

Seiko  Instruments  USA  Inc 

Selectsoft  Publishing 

Shieldzone 

Shure  Inc 

Skullcandy,  Inc 

SMART  Technologies,  Inc 

SmartMotion  Technology 

SmileOnMyMac 

Smith  Micro 

Soft  RAID  LLC 

Software  MacKiev 

Solutioneering,  LLC 

Sonnet  Technologies,  Inc 

Sorenson  Media 

Speck  Products 

Spire 

SPSS,  Inc 

Starking  Limited 

Stellar  Information  Systems  Ltd 

STM  Bags  LLC 

Storyist  Software 

SubRosaSoft.com  Inc. 

Sun  -  Denshi  Corp.  Japan 

Supacam 

SuperSync 

Susteen 

Tandberg  Data 

Targus 

TechRestore 

Techshell 

TechSmith  Corporation 
Techspansion  LLC 
Tech  Works,  A  Division 
of  Buffalo  Technology 
The  Creative  Group 
Toon  Boom  Animation 
Tunewear 
Tweakersoft 
Ultimate  Ears 
Uniea  Corporation 
Unitek  Computer  Stores 
USGIobalSat,  Inc 
Vakaadoo 
Vara  Sofware 

VectorWorks  by  Nemetschek 
North  America 
Vertus 

VTC  -  Virtual  Training  Company 
Wanxinda  Enterprise 
Western  Digital 
WIBU-Systems  USA 
Wiley 

Xerox  Corporation 

X-Rite  Incorporated 

Xsilva  Systems 

xTrain 

XtremeMac 

Y.C.  Cable  USA 

Yifang  Digital  Technologies 

Co,  Ltd 

YouSendlt 

ZAP 

ZCover 

Zimbra 


REGISTER  TODAY  AT:  macworldexpo.com/register 
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2  Degrees  Frost 

2degreesfrost.com 

116 

3  Cats  and  a  Mac 

3caam.com 

116 

4  Over  Inc. 

4over.com 

125 

Academic  Superstore 

mw.academicsuperstore.com  127 

Acme  Made 

acmemade.com 

118 

AMCC 

3ware.com 

46 

AmericasPrinter.com 

americasprinter.com 

123 

APC 

apc.com 

25,  73 

Apple  Computer 

apple.com 

C2-1 

Audioengine 

audioengineusa.com 

119 

Axiotron 

axiotron.com 

47 

Biomorph 

biomorph.com 

119 

BookEndz 

bookendzdocks.com 

116 

Booq  LLC. 

booq.com 

31 

Brother  International 

brother.com 

33 

Buffalo  Technology 

buffalotech.com 

48,  53 

Case-Mate 

case-mate.com 

10-11 

CDW 

cdw.com 

29 

Circus  Ponies  Software,  Inc. 

circusponies.com 

81 

Creative  Juices 

bigposters.com 

122 

Dice  Electronics 

diceelectronics.com 

119 

Dr.  Bott,  LLC. 

drbott.com 

14-15 

DriveSavers  Data  Recovery  lnc.drivesavers.com 

121 

EDG  Graphics 

edgmiami.com 

122 

Endicia 

mac.endicia.com 

49 

EazyDraw 

eazydraw.com 

117 

FatCow 

fatcow.com/mac 

124 

Ford 

fordvehicles.com 

2-3 

Fujitsu 

us.fujitsu.com/scanners/96c5 

7 

Full  Sail 

fullsail.com 

22 

Geek  Cruise 

geekcruises.com  16, 

85,  121 

Gefen 

gefen.com 

117 

Granite  Digital 

granitedigital.com 

121 

Griffin  Technology 

griffintechnology.com 

12 

G-Technology 

g-technology.com 

77 

Hewlett-Packard 

hp.com/go/zhotdeals5 

C4 

Hildreth  Enterprises 

pcprices.net/mac 

126 

IMSI 

turbocad.com/sp/macworld08.aspx  1 22 

Intego 

intego.com 

35 

Journey  Education 

journeyed.com 

126 
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Race 
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116 

Kerio 

kerio.com 

100 

Mac  of  All  Trades 

macofalltrades.com 

122 

Macally 

macally.com 

120 

MacHighway 

machighway.com 

121 

MacMall 

macmall.com 

4,  112-113 

MacSpeech 

macspeech.com 

116 

MacTank 

mailtank.com 

121 

Macworld  Expo 

macworldexpo.com 

105-110 

Mark/Space 

markspace.com/takeitwithyou  101 

Marware 

marware.com 

118 

Maxtor 

maxtorsolutions.com 

51 

MegaMacs 

megamacs.com 

127 

Micromat 

micromat.com 

17 

MicroReplay 

microreplay.com 

126 

Miraizon 

miraizon.com 

30 

Other  World  Computing 

macsales.com  C3, 19,  45,  59, 114-115 

Prosoft  Engineering 

joesoft.com 

67 

Rain  Design 

raindesigninc.com 

79 

Ramjet 

ramjet.com 

1123 

ROTA  America 

greenonionssupply.com 

121 

Sanyo 

sanyodigital.com 

65 

SeafoodByNet 

seafoodbynet.com 

126 

Shadescases 

shadescases.com 

118 

Sharpdots 

sharpdots.com 

123 

Shreve  Systems 

shrevesystems.com 

126 

Shure 

shure.com 

23 

Software  MacKiev 

mackiev.com 

38-43 

Sony  Electronics 

sonystyle.com/vaiovista 

8-9 

Stunt  Software 

stuntsoftware.com 

116 

TechRestore 

techrestore.com 

124 

Techshell 

techshell.com 

119 

Uniea 

uniea.com 

120 

VitalSource 

vitalsource.com 

32 

Wacom 

bamboofunpentablet.com/mwm  21 

Wholesale  Printing  Direct 

wholesaleprintingdirect.com  122 

ZAGG 

invisibleshield.com 

120 

Zicplay 

play-ewoo.com 

83 

Zoo  Printing 

zooprintingtrade.com 
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MacMall  is  the  *1  Apple  Direct  Reseller! 


iPods  ot  MacMall — No  one  else  provides 
FREE  Shipping,  FREE  Engraving,  FREE  Case 
and  FREE  FM  Transmitter! 


9:42  AM 

' 

Finally  Made  Me  Happy 

Birj  - 


NEW  iPod  touch! 

FREE  FM  Transmitter,  Engraving, 
Silicone  Case  and  ShippingF 


■  Holds  up  to  3,500  songs  (16GB  model) 

■  View  movies,  photos  and  YouTube  videos 

■  Wi-Fi  Web  browsing 

■  Multi-touch  interface 

St  3.5"  widescreen  rotating  display 


NEW  iPod  nano! 

FREE  FM  Transmitter, 
Engraving,  Silicone  Case 
and  ShippingF 

MacMall  has  all  4  colors! 


8GB  iPod  touch 


^  f  9  #7297636 
#7297637  16GB  iPod  touch  S394 


#7297625 


NEW  iPod  classic! 

FREE  FM  Transmitter,  Silicone  Case, 
Engraving  &  ShippingF 
■  NEW!  All-metal  design 
®  Holds  up  to  40,000  songs 
(160GB  model) 
m  2.5"  color  LCD 


80GB  Silver  only 


s244! 


#7297631 


NEW  iPod  shuffle! 

FREE  FM  Transmitter  and  EngravingF 

■  Four  soothing  colors 
*  Up  to  240  high-fidelity  songs 

1GB  Blue  only  78"!  #7297622 
#7297618  1GB  iPod  shuffle  Silver  s78" 
#7297623  1GB  iPod  shuffle  Green  $78" 
#7297624  1GB  iPod  shuffle  Purple  ?78" 


Apple  Mac*  Pro 

With  NEW  Mac  OSX  Leopard  and  Me  '08! 

®  Two  Dual-Core  Intel  Xeon  processors  or 
two  Quad-Core  Intel  Xeon  processors 

■  Storage  expansion  up  to  3TB 

■  16X  SuperDrive'* 

starting  at 

*m4--$m=$2094!  #7098933 


Apple  MacBook’  Pro 

With  NEW  Mac  OSX  Leopard  and  Me  ‘08! 

■  Intel  Core  2  Duo  speeds  up  to  2.4GHz 
NVIDIA  video  graphics 

■  Mercury-free  15"  LCD 

*  Built-in  iSighC,  wireless  and 
Gigabit  Ethernet 

starting  at 

S1994-s150= Wo44/  #72543241 


vmware ; 


r« 

IF™? 

! 

1 

Mi  iMmI 

' 

L*dS 

'WEIL  BEAT  ANY  PRICE  ON  ANY  APPLE  BRAND  PRODUCTS  or  competitive  promotion  on  any  Apple  computer.  We  may  require  proof  of  dealer’s'  pricing.  Competitor  must  be  an  Apple  Authorized  Reseller.  Product  must  be  in  stock  at  the  competition.  Advertised  item  must  be  identical  to  itie  one  offered  by  MacMall  and  must 
be  a  new  item  in  a  factory  seated  bos.  We  reserve  rite  right  to  limit  quantity  ordered.  This  offer  does  not  apply  to  special,  bonus  or  free  offers,  grand  openings,  special  purchases  or  special  buys,  manufacturer's  rebates,  closeouts,  clearances  or  to  dealers'  one-oi-a-kind  or  oilier  limited  quantity  offers.  Nor  does  it  apply  to 
advertising  errors  made  by  any  authorized  dealer.  Not  open  to  dealers.  Void  where  prohibited.  Sorry,  offer  not  valid  in  conjunction  with  cither  rebate  offers.  On  multiple-item  quotes:  ‘We'll  Beat  Any  Price’  applies  to  the  price  of  toe  entire  order,  not  individual  line  items,  Offer  applies  to  pre-taxed  prices  only.  Offer  valid  only  at 
time  of  purchase,  not  after  the  fact  ■  UP  TO  $200  CASH  8ACK  OFFER-Get  up  to  $200  Cash  Back  via  MacMall  mail-in  rebate  with  purchase  of  select  computer  models.  Ends  12/31/07.  *  FREE  PARALLELS  DESKTOP  OFFER-Get  Parallels  Desktop  3.0  for  Mac  (#7257816)  for  FREE  after  $20  mfr.  and  $60  MacMali  mail-in  | 
rebates  with  purchase  of  any  new  Intel-based  .Apple  CPI).  Price  before  rebates  is  $30,  Ends  12/31/07.  >  FREE  PRINTER  OFFER-Get  an  HP  Deskjet  F41 80  All-In-One  FREE  after  $1 9.99  MacMall  mail-in  and  $50  mfr.  mall-in  rebates  with  purchase  of  any  Apple  computer.  Price  before  rebates  is  $69.99.  OR  gel  an  Epson  Stylus  II 


r  Exclusive  Deals! 

Get  up  to  $200  cash  back!* 

FREE  Parallels  Desktop  3.0! 

Hun  Windows  on  your  Mac! 

FREE  HP  or  Epson  Printer!* 
FREE  Shipping!* 

k  See  below  for  details.  . 

MacMall  is  your  source  for  A 
LCD  and  Plasma  TVs! 


V  Authorized  Reseller 


With  NEW  Mac  OS  X  Leopard 
and  Hife  '08! 

Now  comes  in  a  new  sleek  and  stylish  alu¬ 
minum  casing  that  turns  your  desktop  into 
the  centerpiece  of  your  home  or  office! 

■  Intel  Core  2  Duo  processor  at  up  to  2.4GHz  or 
Intel  Core  2  Extreme  processor  at  2.8GHz 

■  Up  to  320GB  Serial  ATA  hard  drive 

■  Aluminum  casing  and  ultra- thin  keyboard 

■  iSight  802.1 1  n  wireless  and  Gigabit  Ethernet 


Run  Windows  N. 

|  on  your  Mac!  > 

Call  the 

Mall  Masterminds 

We'll  get  you  set  up  with 
an  Apple  system  that 
runs  troth  Mac  OS  X 
3*  and  Windows  using  . 

Parallels,  Fusion  y' 

Bbr  Booteamp! 


1 1  ~  y 

iMoc  starting  at 


(mail-in  rebate) 


Finance  for  '36/mo 


Apple  MacBook“ 

With  NEW  Mac  OS  X  Leopard  and  iLife  08! 

■  Intel  Core  2  Duo  processing 
up  to  22GHz 

I  ■  1 GBDDR2  SDRAM,  expandible  to  4GB 
!  ■  Up  to  160GB  Serial  ATA  hard  drive 
|  ■  AirPort  Extreme  802.1  In  wireless 

f  starting  at  . 

S4O94-75=N079/  #7248171 


NEW  Mac  mini! 

With  NEW  Mac  OS  X  Leopard  and  iLife  '081 

■  Intel  Core  2  Duo  processor  up  to  2GHz 

*  1 GB  DDR2  SDRAM,  expandible  to  2GB 

*  Up  to  120GB  Serial  ATA  hard  drive 

■  802.1 1  g  wireless  and  Gigabit  Ethernet 

starting  at  . 

^594- 25 -  5v9!  #7288184 


Mac  OS  X  Leopardi  * 

Over  300  innovations!  NEW  Desktop, 

NEW  Quick  Look,  NEW  Time  Machine, 

NEW  Spaces,  NEW  Photo  Booth  &  more: 

wosSf i9i‘isxr\r  ,V 


now  k  V  $7260697 

Tflftsr  S2S  naii-ffl  rate  re  pjrdtess  w9t  Oasca;  ID  fcr  Wa:  . 

Five-User  Family  Pack  $189.  *. 7303269 


1-800-321-7532  macmall.com  Source  Code:  MACWORLD 


I  Apple  i  Work  '08 
!  #7288383 


I  A, 


Inly  56998/ 

:  #7288384  Apple  iWork  '08 
I  Family  Pack  89* 


Office  2004  for  Mac  Student 
&  Teacher  Edition 

#3999333  H 

,  $ 

only 

Upgrade  to  MS  Office  2008  Media  Edition 
for  only  S6.99  +  taxes.  Plus  S20  rebate  w/ 
purchase  of  Parallels  Desktop  3.0  for  Mac. 


Master  Collection  CS3 
#7228222 


NEW  Adobe  Creative 
Suite  3!  Upgrades 
from  '393-'! 


Apple  AirPort  Extreme 
Base  Station 

802.1  la/b/g/n  _ 

#7288377 


f'fci  only 


Apple  23"  Cinema 
HD  Display 

#459837  * 

was  $994  - 
now  $894! 


0(7490  c 
liemtbroi 
tfress.1 
taraCord* 
■eMail  s 


»,*!  Ail-m-One  Printer  FREE  after  $75  mfr.  relates  with  purchase  of  any  Apple  computer.  Price  before  rebate  is  $75.  Offers  may  not  be  combined.  Ends  12/31/07.  a  FRE  ENGRAVING  OfFER-Gei  select  iPod  touch,  iPod  classic,  iPod  nano  and  iPod  shuffle  mode's  engraved  for  ERE  'often  you  purchase 
MacMat  No  rebate  reputed.  There  is  a  $9.99  char®  for  select  iPods.  CaS  or  '/rsit  www.macmafl.corri'my^  to  place  your  order  ■  FREE  SHIPPING  OFFER-Froe  UPS  ground  shipping,  after  mail-in-rebate.  for  most  orders  $99  or  more  (not  including  taxes  and  shipping  costs)  Limit  one  rebate  per  mawg 
rebate  amount  not » exceed  $49  per  Suppaig  address  VaSd  only  if  the  productis)  Is  purchased  at  the  price  listed  on  the  Web  on  the  day  the  order  is  placed  Rebate  must  be  postmarked  within  20  days  of  shipping  (invoice)  date.  Offer  good  online  or  through  MacMall  s  caff  center  at  1-800-324-7532  Otter  *ad 
placed  tefore  11:59  pm  PSI  on  12/31/07  Apples  to  UPS  ground  orders  only  ■  FRE  SlUCOffE  SKIN  CASE  OFER-Atter  $5.99  MacMall  mail-m  rebate  with  purchase  of  any  iPod  touch,  iPod  classic  oc  iPod  nano.  Price  before  rebate  is  S5.99.  Ends  12/31/07  ■  ERE  EM  TRANSMITTER  OFFER-Aflet  $19.99 
etab  Pace  before  rebate  is  $19.99  Ends  T2/31-U7  ■  ALL  OFFERS  VAUD  ONLY  WHILE  SUPPUES  LAST  ■  fFor  rebate  terms  and  conditions,  please  visitors  Web  site  and  enter  the  applicable  part  number.  Download  rebate  coupons  at  www.macma1!  com/rebates. 
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Memory 


Detail  of  Apple-Qualified  OWCheat 
spreaders  for  Mac  Pro  Quad  Xeon 


jOWC  offers  memory  trade  in  rebates! 
[See  www.macsales.com  for  details. 


All  memory  from  OWC  meets  or  exceeds  Apple's  specifications  and  is  backed  by  a  30  day  money-back  guarantee  and  LIFETIME  Advance  Replacement  Warranty. 


:  .  wvvw.macsales.com/memory 

OWC  Mac  Pro  8-core/Quad-core  Memory 

1 GB,  2GB,  4GB  Matched  Sets  for  up  to  32.0GB 

Mac  Pro  Upgrades  from  perGB 

OWC  Mac  Pro  8-core/Quad-core  Memory 

Fully,  tested  and  certified  to  meet  or  exceed  all  Apple 
specifications  ‘or  use  in  Mac  Pro  for  a  lifetime  of 

performance.  OWC  Memory  includes  the  use  of  actual 

Apple-Qualified  Heat-Spreaders  to  ensure  you  can  utilize 

these  models,  wrth  full  confidence. 


We  have  the  right  memory  for  your  Mac 

OWC  has  memory  for  nearly  every  Mac 
including  G3,  G4,  and  G5! 


Cash  Back! 


HARD  DRIVE  UPGRADES 

www.macsales.com/harddrive 


2.5"  SATA  3.5"  SATA  I/ll  3.5"  IDE/ATA  2.5"  IDE/ATA 

160GB  and  up  to  up  to  1.0TB!  80GB  to  750GB  from  $51.75  NOW  up  to  250GB! 

250GB  from  $99.97  300GB  to  1 .0TB  from  $64.95  250GB  from  $76.97  1 00GB  for  $62.99 


^LAPTOP  BATTERIES  AND  CHARGERS; 
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NewerTech® 

2-Bay  Battery 
Charger+Conditioner. 

Delivers  the  longest 
runtimes  and  extends 
lifetime  from  PowerBook®, 
iBook®,  MacBook®,  and 
MacBook  Pro  batteries, 
from  $149.95 


www.macsales.com/newertech 

NuPower®. ..The  highest  capacity 
PowerBook  and  iBook 
replacement 
batteries  PERIOD! 

from  $99.95 


MODBOOK 

t  oxioxRon  modbook 


Mac  Tablet  Computing  is  here  -  NOW! 


13.3"  Display,  up  to  4.0GB  Memory, 
320GB  HD,  2.2GHz  Core  2  Duo, 
Apple  OS  10.5 'Leopard™' 


Modbook™ 

from  $2299 


MaewarM 


OF  SHOW 


Call  or  visit  www.macsales.com/modbook 

V 


J 


Single  User  License  5 


www.macsales.com/superdrives 


Includes  the 
kward-Winnin 
Prosdft  Data 
Backup  3! 


Internal  SuperDrives  for 
Desktops/Towers  from  $34.95 

Internal  SuperDrives  for 
Apple  Laptops  from  $109.99 

External  SuperDrives 
USB  2.0/FireWire  from  $79.99 


Other  Worm  Computing 

Serving  the  Mac  Universe  Since  1988 


-Vt^r<ury  Elite  Mercury  On-the  Go  Other  World  Computing  and  Q'AICioge  are  trademarks  eft 
TflAFFlujm*.  iliDEC  *■.  Guardian  MAKimus  Perfect  Fit  Solution  logo  and  Newer  Technology ! 


NuPower.  mini  Stack,  NewerTech  and  NewerTech  arrow  logo  are  reentered  trademark*  of  Newer  Technology,  *nc. 
i  of  Newer  Technology  Inc  Other  marks  may  6e  the  trademark  or  r egittered  trademark  properties  of  their  respective  ewnti 


'Since 


Featured! 

iMac  & 
MacBook 
Memory 


Memory  for  Apple's  Intel®  Macs 

Upgrade  Apple  MacBook,  MacBook  Pro,  iMac®,  and 
Mac  mini  Core  Duo/Solo,  Core  2  Duo,  and  Core  2 
Extreme.  Now  up  to  4.0GB  Available!1 
Sb>.  1.0GB  from 

2.0GB  from 
3.0GB  Upgrade  Kit* 

4.0GB  Upgrade  Kit**  ** 


•For  all  speed  Core  2  Duo  Equipped  Models  ••For  2.2GHz  and  2.4GHz  Core  2  Duo  models 


tFor  Apple  MacBook  Pro  Core  2  Duo  2.2Ghz  and  2.4GHz  models  only 


GAMING 


www.macsaies.com/gaming 


Fun  on  Mac, 
Great  Games 


The  latest  games 
from  $19.99 


SOFTWARE 

www.macsales.com/osx 


Prosoft  Data 
Rescue  II 

The  best  Mac  data 
recovery  software 
on  the  market  for 


Prosoft  Drive 
Genius  vl.  5 

Maintain,  manage, 
optimize,  and  repair 
your  hard  drives.  Fully 


recovering  files  from  compatible  with  G3/ 
a  problem  hard  drive.  G4/G5  and  Intel  Macs. 

PROSOFT; 


i;Mac*lcfct 


Only  $59.99 


MBCAdsflct  RATED 

eeooo 

AWESOME  J 


Only  $75.99 


GUARDIAN  MAXIMUS 

www.macsales.com/storage 

S>>  neiuertechnolagyf 


Guardian 

MAXimus 


Guardian 

ms' 


PHOTi 


•  FireWire®  800/400+USB  2.0 
Hardware  RAID-1  (Mirrored) 
Data  Redundant  Solution 

•  Up  to  1 ,0TB  of  storage  capacity 

•  Provides  "live  activity"  backup 
of  critical  data 


•  Plug  and  Play  simplicity  on  any 
Mac  or  PC 


250GB  to  1.0TB  from  $319.99 
500GB  only  $41 9.99 


Get  a  modern  DVD/CD 
SuperDrive  for$Q£B 


Adda  faster  processor 
from  $&)££) 
* 


Get  the  most  from  Leopard 
the  best  OS  ever! 


More  memory  from 
0WC  makes  it  faster 


Engage  Time  Machine' using 
one  ofOWC's  many  storage 
solution  options 


www.macsales.com/osx 
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EXTERNAL  STORAGE  SOLUTIONS 

_ _ (FIREWIRE,  USB,  &  eSATA)y 


jf.  Performance  Plug  and  Play  FireWire 

800/400,  USB  2.0,  &  eSATA 

www.macsales.com/storage 


MacworW  Macworld  Photoshop  Ussr 

MM  Iff*  ♦♦♦♦♦  W 

'  MacAddlct  LAYERS 
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OWC  Mercury  On-The-Go 

FireWire,  FireWire 
+USB2.0,  USB2.0,f^^><' 
USB2.0+eSATA 
Solutions  up  to  250GB 
from  $87.99 


OWC  Neptune 
FW400 
from  $91.99 
250GB  for  $114.99 
500GB  for  $167.99 


OWC  Mercury  Elite-AL 
Pro  'Quad  Interface' 
FW800/FW400/USB2.0 
250GB  to  1.0TB  (1000GB) 
from  $175.00 
'Triple'  FW800/400+USB2.0 
80GB  to  750GB 
from  $129.99 


OWC  Mercury 
Elite-AL  Pro 
Performance  RAID 
Solutions  320GB  to 
2.0TB  (2000GB) 
from  $229.99 


miniStack®  V3  FW800/FW400/USB2.0/eSATA, 

Solutions  up  to  1.0TB  (1000GB) 
from  $169.99 


www.macsales.com/raid 

Up  to  5.0TB  with 
RAID  0, 1,3, 5,  6, 10 

eSATA/FW800/USB2.0 

Solutions 


OWC  Mercury 
Rack  Pro  Solutions 


OWC  Mercury  Elite  Pro 
.  _  RAID  Subsystem 


Prosoft  Engineering®  Data  Backup  3,  ,  $*oo 

NovaStor  NovaBACKUP®,  and  Intech®  §|oftv 
SpeedTools  Utilities™  included 

...a  $200  Retail  Value  FREE! 

Included  with  all  OWC  Mercury 
Elite,  Mercury  On-the-Go, 

OWC  Neptune,  and  NewerTech 
miniStack *  solutions. 


Macworld 
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Build  your  own  drive 


3.5"  Single  & 
Dual  Kits 
from  $44.95 

✓ 

2.5"  Portable  Kits 
from  $29.95 


FireWire 

USB2.0 

eSATA 


800.275.4576 

www.macsales.com 


W&m  (§®G' V®qq 

From  60x,  G3,  G4,  G5  to  Intel  Desktops,  Towers, 
Laptops,  and  All-In  One,  OWC  has  the  Goods  to 
Maximize  Your  Mac. 


USB  2.0  UNIVERSAL 


DRIVE  ADAPTER 

/>>  neuiertechnolagy}" 


Macworld 
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The  Swiss  Army  Knife  of  Disk  Connectivity 


FOWER  MAC  G4 - 

PROCESSOR  UPGRADES 

www.macsales.com/faster 


M3CM  macHOMC 

HIM *••• 


Macworld 

ww 


Gives  New  Life  to  Old  Drives! 

Connect  any  2.5",  3.5",  5.25"  IDE 
and  SATA  device  to  your 
computer  through  your  USB 
2.0  port.  Easily  transfer 
files  from  computer  or 
notebook,  back  up  files,  or 
store  large  file  archives  on 
hard  drives.  Only  $29.95 


Put  a  faster  processor 
in  your  Mac  for  up  to 
1 8X  the  performance, 
from  $199.00 


OS  X  Leopard  Compatible 

Power  up  your  Power 
Mac  G4!  OWC 
processors  are  fully 
compatible  to  make 
your  machine  Leopard  ready. 


G4/1.2GHz  for  $199.00 
1.5GHz  $259.99 
2.0GHz  $399.99 
Dual  1.8GHz  from  $549.99 


tithe.  9h«*ii.i>cr  in,  .ficrti.r.  m»4etaemurt  accuracy  OVK  (snot  reipoonblefoc  any  muprintt.  errort.  or  omiuions.  iPod  song  menu  luting  and  conecponding  album  tower  art  courtety  of  (heap  Tn<l«.  Pricet,  specifications  and  availability  are  subject 
W  Ch  *r>9«  mi ■  Cti<«  ite*u  « rthin  JO  days  may  be  subject  to  a  restocking  fee.  No  return  will  be  accepted  without  Return  Merchandise  Automation  number.  •  "Battery  capacity  gains  are  compared  v$.  original  Apple  factory  included  battery. 


Featuring  storage  appliances  by  Coraid  Inc.(www.coraid.com) 


SHOWCASE 


Recognita' 

i 


iListen 

Speech  Recognition  for  Mac  OS  X 


Dictate  into 
your  applications 


Control  your  Mac 
by  Voice! 


Buy  now  at  www.MacSpeech.com  or  from: 

Apple  Stores 

fVi|s  €LecTRonics  TEKSERVE 


_  Stunt  software 

On  The Job 

Time  tracking  and 

\ 

invoicing  made  easy. 

Download  a  free  demo  today  at  stuntsoftware.com 

\ _ > 


by  ^  KACE 


KBOX™  -  Automate  IT  Mgt 

KBOX™from  KACE  provides  centralized  management  and 
provisioning  of  systems,  applications,  and  files.  Manage  systems 
including: software/hardware  inventory,  software  distribution, 
help  desk,  and  alerts. 

www.kace.com/macworld 


££raidy  Tired  of  swapping  Firewire  drives  ? 

Centralize  your  data  with  a  Gigabit  ethernet 
SAT A-SAN  Turnkey  Storage  Solution  -  up  to 
15TB  per  unit  without  a  Server ! 

Shared  Turnkey  Storage  SAN  Solutions  from  2°Frost : 

•  For  Video  &  Audio  Editing  /  Content  Creation  /  SMB 
Work  Groups  /  Disk-to-Disk  Backup  ...&  Time  Machine  ! 

•  The  cost-effective  alternative  to  iSCSI  &  Fibre  Channel 
Now  Also  •  Unlimited  capacity  •  Rack  mount  avail.  •  SAN  Software 
Available  From 

Mocum 

The  #1  Apple  Direct  Reseller 

1-800-MACMALL  (622-6255) 


2°0 

data  solutions 
www.2degreesfrost.com 
(360)  450-2133 


Brilliant 

recipe  management 


RECIPE  MANAGEMENT 


Try  the  demo: 
www.3caam.com 


1.800.597.1594 


»Book€ndz 


Docking  Stations  for  Apple  Compu 


DOCKING  STATIONS  FOR  APPLE  COMPUTERS 


Convert  your  MacBook  Pro®,  MacBook®,  or  PowerBook® 
into  a  desktop  in  seconds 

without  misplacing  cables  or  damaging  connectors. 


•  Aluminum  Plate  helps  in  cooling  of  notebook 
■  Connectors  are  routed  to  rear  of  Dock 
•  MagSafe4'  Housing  prevents 
accidental  disconnect 


17” 
MacBook®  Pro 
Docking  Station 


Booth 

1912 


ms  m  1 

kNfetosr  15.4” 

MacBook®  Pro 
Docking  Station 


W  17” 
PowerBook®  G4 
Docking  Station 


MacBook^^^^^ 

Docking  Station 

•  Also  available  In  Black  •  8uilt  in  DVI/VGA  full  size 

•  5  USB  2.0  compliant  ports  •  Gigabit  Ethernet  R) 45 

(4  port  powered  or  unpoweted  hub, 

AC/OC  adapter  included) 


15”  - 

PowerBook®  G4 
Docking  Station 


12”  ® 
PowerBook® 
Docking  Station 


Visit  our  website  for  latest  product  announcement  www.BookEndzdocks.com 


JBookEndz 

Manufactured  by  Olympic  Controls 
1250  Crispin  Drive  •  Elgin,  Illinois  60123  •  USA 
Phone:  847-742-3566  •  Fax:  847-742-5686  •  Toll  Free:  888-622-1199 
F-mail:  Sales@BookEnd2docks.com 
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Gefen  TV  Switcher 


A  perfect  companion  to  the  Apple  TV™  set-top  box.  This  unique 
HDMI  compliant  automatic  switcher  allows  four  high  definition 
sources  such  as,  Apple  TV,  satellite  cable  box,  Blu-ray  and 
HD  DVD  players  or  game  consoles  to  be  connected  to  one 
HD  display.  Comes  with  IR  remote,  local  switching  and  cables. 


www.gefen.com 

CSG03  545-6900 

‘Apple  TV  is  a  registered  trademark  of  Apple  fnc. 


TurboCAD 

Precision  2D  Drafting  &  3D  Modeling 


New!  Version  3 

For  The 

MAC 


Design  anything  from  simple  hobby  sketches  to  productiomready 
precision  drawings.  Import  and  export  your  designs  to  the  most  popular 
formats  including  Adobe”  Illustrator'’,  Google ,M  SketchUp  and  AutoCAD". 
The  simple  user  interface  combined  with  intuitive  tools  make  it  easy  to 
bring  your  ideas  to  life! 


Order  Now! 

By  Phone:  1.800.833.8082 

Online:  www.turbocad.com/SP/macworld08.aspx 

Use  Promotion  Code:  329225 


Visit  our 
booth  at 
MacWorld 
2008 


.  j  ©  2007  IMS!  Design.  AH  rights  reserved.  TurboCAD©  and  the  IMSI  Design  logos  ere  trademarks  of 
!  M  N  j  !  I  MSI/ Design  LLC.  AU  other  brands,  product  names,  logos,  marks,  copyrights  and/or  trademarks  are  the 
tT  •  .  !  property  of  their  respective  holders.  AH  rights  reserved 

DESIGN  I 

•  Leopard  Compatible 


Make  Drawing  Fun  on  Leopai 


MacDraw 


Draw 


D:  35.5 


Balanced  Feature  Set 

EazyDraw  is  a  balanced  2-D  vector 
drawing  application,  not  bloated  with 
obscure  computer  illustration 
procedures.  The  new  OS-X  user 
interface  stays  out  of  the  way  and  lets  you 
get  your  ideas  on  paper  -  or  the  web. 

www.  Eazy  D  raw.  com 

Phone:  608  444  5245 


ClarisDraw 
PICT  &  PDF 
DXF 

AppleWorks 


<s 


Read  AppleWorks 
Drawings 

With  AppleWorks  on  life 
support,  EazyDraw  provides  an 
excellent  migration  path  to 
Apple's  new  iWork  workflow. 

EazyDraw  is  a  modern  OS  X 
Cocoa  application,  so  it  works  as  a  full  fledged 
team  player  with  Keynote  '08,  Pages  '08,  and 
Numbers  '08.  EazyDraw  can  read  AppleWorks 
6.x  files  and  it  can  export  native  Keynote  XML 
files.  The  AppleWorks  import  includes  shapes, 
text,  colors,  patterns  and  gradients  -  even  user 
designed  AppleWorks  Accents. 


Dream  Work  Flow  -->  iWork  +  EazyDraw 


"I  bought  EazyDraw  for 
my  home  remodeling 
project,  now  I  use  it  for 
just  about  everything. " 
-  unidentified  EazyDraw 
user  at  a  recent  expo  - 


Eazy 


Sv/W 


www.macworld.com 
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ACME  MADE 


:  it  ill® 


modern  products 
for  a  modern 
lifestyle. 


acmemade.com 


New  iPod*? 

Silicone  Sport-Grip  for  iPod  touch  Leather  C.E.O:  Sleeve  for  iPhone 


Marware  has  you  covered! 

case  solutions  in  silicone,  leather,  neoprene,  plastic 


Neoprene  Sportsuit-Convertible  for  iPod  classic  Plastic  Sidewinder- for  iPod  nano 


AND  NOW,  FREE  SHIPPING!  * 

*0n  orders  over  $40  Promo  Code  :  MW1 1 07 

Visit  our  entire  product  line  at : 

www.MARWARE.com 

954.927.6031 


118  Macworld  January  2008 


www.macworld.com 


SHOWCASE 


ITPA-99II  “A  classic  sound  in  the  digital  age.’ 

^  * m  A  true  audiophile  experience  that  fills  jour  home  with  warm,  rich  sound 

Vacuum  Tube  Amplifier  System  for  iPod  thatjou  have  never  heard  from  jour  iPod  hfore. 


■  •■■■•Hi 


REMOTE 


6N3 

VACUUM 

TUBES 


To  order  or  learn  more,  please 
call  or  visit  us  online. 


iPod 


rfl  nil-  P  !  •  www.diceelectronics.com 

§  ■  ^MMMI  iMBi  W  W 

ELECTRONICS  Copyright  2007  DICE  Electronics,  LLC.  All  Rights  Reserved.  iPod  is  a  registered  trademark  of  Apple,  Inc.  Specifications  listed  may  change  without  notice. 


888.342.3999 


"Power  and  Substance... 
the  oasis  in  the  MP3  desert" 

-Home  Theater  Magazine 


(£^audioengine 

www.audioengineusa.com 


udioengine  5 

Bookshelf  Speakers 
$349  per  pair 


GET  S%  OFF 

plus  free  shipping 
A'hen  you  buy  online! 


Audioengine  2 

Premium  Powered  Desktop  Speakers 


Use  Coupon  Code 

MACW071 1 


r20B7 

RAVE 


$199  per  pair 


AWARD- 


Wireless-ready  •  Works  with  everything  30-day  free  audition  •  7S  877.853.4447 


to  your  lifestyle 


<u.i  xromrn 


Our 

they  offer  solid  protection 
for  your  investment! 


•  Snap  On  Design 
•  Complete  Protection 
•  Prevents  Scratches 
Access  To  Ports 
Year  Warranty 

m,ty 


TECHSHELL 


25  Great 
Styles! 

info@techshell  .com 

888*830*1285 

* '  JIM 


www.macworld.com 
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Mirage 


^fracailv* 

all  new  iPod  accessories 


Masquerade 


mCIip-X 


mCIip 


Coil  us  for  dealers  near  you  1.100.^ 


•X’-  .  . 

Macworld  Conference  &  Expo 
Date:  Jan  15-18,  Booth  No. 4230 


iPod  Nano 

-  Soft  leather  exterior 

-  Hard  ABS  plastic  interior 

-  Scratch  resistant  inner  lining 

-  Easy  access  to  all  ports 

USD  29.95 


iPod  Classic 

-  Soft  leather  exterior 

-  Hard  ABS  plastic  interior 

-  Scratch  resistant  inner  lining 

-  Easy  access  to  all  ports 

-  PVC  screen  protection 

-  Sleek  iPod  stand  design 


USD  29.95 


iPod  Touch 

-  Soft  feather  exterior 

-  Hard  ABS  plastic  interior 

-  Scratch  resistant  inner  lining 

-  Sleek  iPod  stand  design 

-  360  degrees  fully  removable 
swivel  belt  clip 

USD  34.95 


www.uniea.com 

saies@uniea.com 


Santo, 

1  Have  been  ^  ^ 

B®r*  ^  *EALLY  vye 
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The  tool  every  computer  user  must  have.  Copy, 
Backup,  Duplicate,  Recover,  Repair,  Restore, 
Archive,  and  Test  any  SATA  or  IDE  Hard  Drive. 
Make  a  duplicate  copy  of  critical  data  without 
having  to  open  up  the  computer. 

USB  2.0  to  SATA/IDE  Cable...  $24.95 


Drive  Shield  Protection 


Protect  any  2.5"  and  3.5" 
hard  drive  mechanism. 
Slide  in  the  drive  and 
protect  them  from 
static  electricity, 
short  circuits, 
and  impacts. 

Silicon  Shields  2.5"  &  3.5"  Kit...  $9.95 

•  granitedigital.com  •  510-471-6442  • 


V&i*  J 


DATA  RECOVERY:  800-440-1904 


V  A 


7  great  reasons  to  choose  DriveSavers: 

■  Fast,  advanced,  proprietary 
techniques. 

■  Recommended  by  all  computer 
and  hard  drive  manufacturers. 

■  All  operating  systems;  Mac, 
Windows,  OS/2,  Netware 
and  UNIX. 

■  All  storage  devices  including 
flash  memory,  MP3  players, 
SAN,  RAID  and  NAS  systems. 

■  Instantly  retrieve  recovered 
data  with  DataExpress™. 

■  Government  Contracts 
and  High  Security 
Service. 

■  Featured  in 
MacWorld, 

MacAddict, 

Forbes  CNN  www.drivesavers.com 

BBC,  New  York  Times, 

Popular  Machanics  and  more. 

Visit  DriveSavers  at  www.drivesavers.com 

©2005  DRIVESAVERS,  INC.  400  BEL  MARIN  KEYS  BLVD.,  NOVATO,  CA  94949  INTL:  415-382-2000 


lnSightCruises.com/Mac8 


Mac 
Mania  8 


Speakers 

Dan  Frakes  •  Janet  Hill 
Lesa  King  *  Merlin  Mann 
David  Pogue  *  Randal  Schwartz 
SalSoghoian  *  Bebo  White 


Protective  pouch 

for  IPhone, 
iPod  Touch  and  iPod  j 

Made  with  high-quality 
Japanese  micro-fiber. 

Wipes  your  iPod  when  you 
slip  it  into  the  pouch. 

Elegant  design,  soft  to  the  touch,  ! 
protects  and  cleans  your  iPod. 

Thn  name*  and  tegoo  at  ottve  oomoar»*w  roorfcanec  hcroto  anting  to  tnoe  mseectvo  cwnor* 

ROTA  America,  Inc. 

http://www.greenonionssupply.com 

1-888-248-2019 


Q  MacHighway 


Mac  Powered  Web  Hosting  for  Mac  Users, 
by  Mac  Users.  Plans  for  as  little  as 

l. $2  a  month* 


Toll  Free  i-800-604-9960 


a  free  month  when  you  sign  up! 

(use  coupon  code  A7643) 

*'  1%-  — ;  T'  ,  c  :  •*  ^  '  '  -  *  ■  '  •  •  '  *  .  *  v 

^  v  •>  -  j.-,  -  »-  .T 

.Mac  15  a  registered  trademark’  of  Apple  Computer  Inc.  ©  Categoo'  99;  Inc. .  All -rights 
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Is  your  business  drowning  in  e-mail? 


MailTank  is  your  solution.  Try  it  free. 

Learn  more  at  http://mailtank.com  or  call  877-622-8265 
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BUSINESS 


#14  Point  C2S  4/0 


with  UV  Coating  one  or  Two  Sides 


Photo  Quality  Printing 
equivalent  to  450-  line  screen 


#100#  Glossy  Text  4/0 
with  AQ  Coating 


This  website  is  for  trade  only! 
All  trade  customers  must  qualify 
to  receive  these  prices. 

For  more  information,  visit  us  at: 


with  UV  Coating  one  or  Two  Sides 

EH 


CALL  3 10.253.7751 


TURNAROUND 


www.macofalltrades.com 


tT  irnaround] 


FULL-COLOR 

DOUBLE-SIDED 


ON  THICK  12  PT 
CARD  STOCK 


877.PICK.EDCi 

[877.742.5334J 
&  EDG 

*  2-3  business  days,  Xippfrig  & 


OTHER  Slit: 

AND 


*-|  25a 


24"  X  3fi”  il  7"x22’ 

1 36"x48”...*50 
5yf|  NO  48”x72"...$125 
■■W  MIN.  60”x84”...*21 0 

GLOSS,  SATIN,  MATTE  FINISH  \  GLOSS,  SATIN,  MATTE  FINISH 

Learn  more:  Call  or  visit:  BIGPQSTERS.COM 

Creative  Juices  Printing  &  Graphics  -  96  Gazza  Slvt)  -  Farmingdaie,  NY  11735  j 


FREE  SHIPPING 


(Toll  Free)  1 . 866.298.8586 


support@wholesaleprintingdirect.com 


www.wholesaleprintingdirect.com 
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sharpdotslcom 


Your  Online  Resource  For  All  Your  Printing  Needs 

MACWORLD  SUBSCRIBER 

PROMOTION  RAPIDOTS 

BUSINESS  CARDS 


MeetingMatrix  • 

GlOBAt  SALES 


14pt  gloss  card  stock 
UV  coating  one-side 
Additional  products 
available  online. 


Expires  January  30,  2008 
Online  orders  only. 

Enter  coupon  code:  0108BC  for  discount 


©•5  RapiDots 

Save  time  and  money! 
Bypass  digital  proof  process 
2-3  business  day  turnaround 


1000 

4/4 

Business  cords 

$4(T\ 

1000 

4/4 

4x6  Postcards 

$64 

1000 

4/4 

5.5x8.5  Postcards 

$109 

1000 

4/4 

8.5x11  Flyers 

$190 

1000 

4/4 

8.5x11  Brochures 

$199 

,  y  Go  to  www.sharpdots.com  or  call  877.742.7789  y 


High-Performance  Mac  Memory 


Same  Day  Shipping 

1-800-831-4569 

Mon-Fri  9am-6pmCST 


Memory  Upgrades 


iMac  Intel 


MacBook 


IGig  -  $39 
2Gig  -  $125 


4 


IGig 

2Gig 


-  $49 

-  $78 


Mac  Pro 

IGig  -$129 
2Gig  -  $175 
4Gig  -  $349 


Mac  mini  Intel 


IGig  -  $49 
2Gig  -  $78 


MacBook  Pro 


IGig  -  $39 
2Gig  -  $125 


G5  DDR2 

IGig  -  $59 
2Gig  -  $99 
4Gig  -  $259 


Secure  Online  Ordering  at 

Memory  Expert  WWW.RAMJET.COM 


2u(  If,  CAiiEivnm 


♦♦JvAmericasPrinter.com 

The  easiest  way  to  print  today. 


ZEflETTl 


MV 


Americas 


800.552.1 303 

714. 521.1100 ca|  714.521 .5650 fax 
6910  Aragon  Circle,  Buena  Park,  CA  90620 
www.AmericasPrinter.com 


saitati 


OUR  NEW  STANDARD. 

THICKEST 


starting  at  only 


TriFoid  Cl 70 

rhiiroc  T  ' 


IN  THE  INDUSTRY 

C2S  a 


Brochures 


starting  at  onl\ 


$99 


starting  at  only 


ON  ALL  HEAVY  PAPER  ■  PRODUCTS 


Letterhead  Clig 

startimr  at  onlv  *r  *  ^ 


MIX  N  MATCH 

GLOSS  UV 
COATING 


C79 

starting  at  only  t*  ' 


Business  Cards'  09 

startimr  at  only  *r  "  * 


FRONT 

□  NO  UV 

□  FLOOD  UV 

□  SPOT  UV- 


BACK 

□  N0UV 

□  FLOOD  UV 

□  SPOT  UV 


Catalogs  C^g 

starting  at  only  * 

Doorhangers  $179 

startimr  af onlv  Y  ■  "  * 


All  full  color  offest  Printing.  All  premium  stock  paper 


FREE  Sample  Kit! 

2,000+  products  in  our  Price  Guide 
Great  Pricing  with  Fast  Turnaround 
15,000+  Customers  Nationwide 

Full  Commercial  Heidelberg  Printshop 
Print  &  Ship  Anywhere  in  the  USA 


We  Accept 


Preferred  Shipping  Carriers 


MasterCani 

i 

federal  Express 


www.macworld.com 


Professional,  Fast,  Dependable 
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FatCow 


Original  FatCow  Web  Hosting  Plan 


300  GB  of  Disk  Space  for  Your  Files 
3,000  GB  of  Monthly  Data  Transfer 
■  Unlimited  E-Mail  Accounts 
Easy-to-Use  Site  Building  Tools 
WordPress,  phpBB,  GBook  Included 
ShopSite  Online  Store 
Friendly  24/7  Customer  Support 
Customizable  Control  Panel  NEW! 


Now  only 

$88 

a  year 


tatLov. - - 

InstallCentral 

Enhance  your  site  with  the  latest  applications 
available  using  this  simple  installation  wizard. 

Exchange  Hosting 

Use  Entourage  to  access,  sync  and  share  e-mail, 
schedules,  contacts  and  tasks. 


TechRestore 

help  is  on  the  way 


Mobile  Electronics  Repairs  &  Upgrades 

Overnight  -  Nationwide 

•  Local  Pickup  &  Delivery 

*  Fast  Friettdly  Service 


Mac  Laptop  Restore  iPod  Restore 


Data  Restore 


1 -888-64-RESTORE  «i 

( 1 -888-647-37 86] 

Sam  -  5pm  P  ST  M  -  F 

techrestore.com 


IIP 

PSP  Restore 


Overnight  Service 
Only  $49 


Overnight  Service 

Only  $19 


Overnight  Service 
Only  $49 


Overnight  Service 
Only  $19 


Overnight  LCD  IPod  Battery 

Repairs  From  $329  Upgrades  $19 


Overnight  8x  Dual  Layer  iPod  Screen 

Superdrive  Upgrades  $229  Repairs  From  $59 


Overnight  HD  Upgrades 
Up  To  250gb 

From  $169 


MacBook  Pro 
On  Sale  From  $1199 


America’s  Most  Trusted 
Repair  Service  Now  Offers 
Over  2000  Local  Drop  Off 
Locations  With  America’s 
Most  Trusted  Carrier 

Fed  :Kinko's«^ 

Office  and  Print  Center 


Shop  for  Mac  Laptops, 
iPods,  Apple  TVs  &  Mobile 
Electronics  Accessories 


FedEx  service  marks  used  by  permission 
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SUPER  TRADE  PRINTER 


mvcr 

PERFECTING  Yt 


G  YOUR  PROFITS 

/fomcoM 


/fOVCR 

mtfl PERFECTING  Yt 
\  » 


r/«c, 

IG  YOUR  PROFITS 

jfom.coM 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


SUPER  TRADE  PRINTER 


SUPER  TRADE 


PRINTER 


TOLL  FREE:  877-782-2737 

fax:  877-972-91 1 7 


SUPER  TRADE  PRINTER 


5900  San  Fernando  Road,  Glendale,  California  91202 


■H 
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SAVED  $9089  01 
Autodesk  Maya 
1  Unlimited! 


r  SAVED  $099  • 
on  QuarkXPress  7 
with  FREE  1GB  j 
^  Flash  Drive! 


in  *vv  J 

SAVED  80%  < 
on  Caliphone 
Tiger"  Mouse! 


SAVED  $1400  on 
Avid  Xpress  Pro! 


SAVED  87%  ^  '  H 
on  Adobe  CS 3: 
DESIGN  PREMIUM 
il  with  FREE  Pantone* 


www.JoumeyEd.com 

1.800.874.9001 


Mac  Prices 

www.pcprices.net 


•  Exclusive  Mac  price  trackers 

•  Prices  updated  daily 

•  New  and  clearance  models 

•  Macs,  iPods,  Displays,  &  more 

Compare  at  a  glance... 
prices,  bundles,  &  availability 
from  major  Apple  resellers 


We  buy, 
sell,  and 
horse-trade 

Macintosh 


WE  BUY  COMPUTERS 

APPLE  (our  specialty)-Sony-IBM-Toshiba-Dell-Compaq 


•  SELL  to  us  for  CASH 

We  SELL/TRADE-UP  fully  REFURBISHED 
APPLE  and  major  brand  PCs 


SeafoodByNet.co 


Fresh\from  the  sea  to  your  doorstep L 


/  Join  our  FREE  ^ 
' Fresh  Club  Newsletter 
for  daily  fresh  deals! 
Visit 

www.SeafoodByNet.com 
or  call  815-337-4 028  S 
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CS3  Design  Premium 


QuarkXPress  7 


FileMaker  9 


Painter  X 


ONLY!  $95 


I 


;Tr-v> 


V  . '  ■ 


’• ' 


Prices  may  be  subject  to  change. 


Adobe® 

Photoshop  Lightroom. . . .  Save  51% 

Photoshop  CS3  Ext . Save  71% 

Illustrator  CS3 . Save  68% 

Total  Training® 

Photoshop  CS3  Ext.  Training . $69 

After  Effects  CS3  Training . $89 

Microsoft® 

Office  2004  Student/Teacher  ....  $144 


Sibelius® 

Sibelius  5 . $249 

MakeMusic® 

Finale  2008  . $259 

Native  Instruments® 

Kontakt  2 . $229 

Leap  Frog® 

iQuest . $44 

Read  &  Write  LeapPad . $29 


Ate 


PARENTS! 

These  are  great  gifts 
for  your  kids! 

>*  Save  up  to 

^  85%! 
FREE 

Shipping! 

When  you  order  online! 


ACADEMIC  Come  Shop  Today!  1"800“218“7455 

Superstore  MW.AcademicSuperstore.com 


source  code  A154 


MEGA 


ACS  *COM 

Your  Source  for  MegaMac  Deals  since  1995 


PowerBook  G4 


12”  I.OGhz  768/80/SD  $709 
12”  1 .33Ghz  768/80/SD  $759 
15”  1 .5Ghz  51 2/80/SD  $1039 
15”  1.67Ghz  1 GB/80/SD  $1179 
17”  I.SGhz  1 G/80/SD  $1259 
17”  1.67Ghz  1G/100/SD  $1559 
17”  1.67Ghz  2G/80/SD  $1729 


Apple  Software 


iBook  G4 


12”  1.2GHz  512/60/Cmb  $679 
12”  1.33GHz  512/40/Cmb  $759 
14”  I.OGhz  256/40/Cmb  $589 
14”  1.33GHz  512/60/Cmb  $689 
14”  1.42GHz  1 GB/60/SD  $1059 


ILife  ‘03-  $24  ‘05-  $29 
ILIfe  ‘06  $49  ‘08  $64 
Final  Cut  Express  1.0-  $99 
.Mac  5.0  Family  Subscription  $144 
Final  Cut  Express  HD  3.5-  $179 
Panther  10.3  Unlimited  Server-  $127 
Tiger  10.4.6  Single  User  $128 
Tiger  10.4  Unlimited  Server-  $449 


Utility  Software 


Project  X  $1 39 
MindManager  6  $154 
Norton  Antivirus  10  $49 
Office  2004  Standard  $269 
Final  Draft  Scriptwiters  Suite  $239 


iPod/iPhone  Accesories 


iPod/iPhone  Auto  Charger  $16 
IPod  40GB  3G  Case  $9 


AppleCare 


Mac  Mini  $109 
MacBook  Pro  $279 
IBook/MacBook  $179 
PowerMac/Mac  Pro  $149 


Surge  Protectors 


Kensington  SmartSockets  $14 
Fellowes  8-Outlet  w /  Phone/Coax 
w /  SISOk  Equip  Warranty  $17 
Monster  Cable  PC6SO 
w /  $50k  Equip  Warranty  $19 
GE  8  Outlet  Surge  Protector 
w /  Phone/Fax/Coax  $24 
Philips  Home  Entertainment 
w /  $500k  Equip  Warranty  $24 
Kensington  Smart  Socket  3090 
w /  $50k  Equip  Warranty  $34 


PowerMac  G5 


1.8GHz  Dual  512/80/SD  $899 
2.0GHz  Dual  512/160/SD  $1349 
2.0GHz  Dual  1G/160/SD  $1449 
2.0GHz  Dual  1.5G/160/SD  $1549 
2.5GHz  Dual  1G/160/SD  $1789 
2.7GHz  Dual  1 GB/250/SD  $1999 
2.5GHz  Dual  2G/160/SD  $2049 
2.5GHz  Quad  8.5G/500/SD  $3279 


Graphics  Software 


Illustrator  CS3  $439 
TurboCAD  vl  $29 
InDesIgn  CS3  $529 
Macromedia  Studio  8  $499 
Photoshop  CS2  Upg  Mac  $149 
Photoshop  CS2  Mac  $499 
Photoshop  Extended  CS3  $799 
Acrobat  8  Professional  $279 
CS3  Design  Premium  Upg  $1279 


Monitors 


Apple  17”  Studio  LCD  $129 
Apple  20”  Studio  LCD  $249 


iMac 


G3  450MHz  Indigo  128/20/DVD  $79 
G3  500MHz  Indigo  256/20/CD  $79 
G4  15”  I.OGhz  512/80/Cmb  $399 
G5  17”  1.6GHz  256/80/CDRW  $549 
G5  17”  1.6GHz  512/80/Cmb  $629 
G5  17”  1.8GHz  256/80/CDRW  $649 
G5  17”  1.8GHz  1 G/1 60/Cmb  $689 
G5  17”  1.9GHz  512/160/SD  $869 
G5  20”  1.8GHz  768/1 60/SD  $829 
G5  20”  2.0GHz  1G/250/SD  $1019 
G5  20”  2.1GHz  1GB/250/SD  $1229 


Kensington 


Networking 


USR  24 Port  10/100  Switch  $44 
Netgear  Wireless  VoIP  Router  $29 


Phone:  918-664-MEGA(6342)  Fax:  918-663-6340 

Contains  OEM  Software  -  Prices  rounded  down  and  subject  to  change,  not  responsible  for  errors,  quantity  limited 


SoftGuard  Case  $19 
USB  Irtdio  Mouse  $14 
StudloMouse  Wireless  $19 
4  Port  PocketHub  $10 
Pocket  Mouse  Wireless  $1 8 
PllotBoard  Laser  Wireless  $49 
PllotBoard  Wireless  $44 
Universal  AC/Auto/AIr  Adaptor  $49 
Gravis  Eliminator  Shock  $19 
Sllmscreen  Privacy  Filter  $49 
Optical  Wireless  LE  Mouse  $14 
Pilot  Mouse  Wireless  $14 
PocketMouse  Limited  Edition  $19 
Flyllght  3.0  $14 
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SPOTLIGHT 


By  Andylhnatko 


What  Leopard  Is  Worth 

If  you  had  to  pay  for  Leopard’s  features  individually,  would  you? 


I  really  like  Leopard,  but  it  lacks  that 
one  sledgehammer  feature  that 
insists  you  immediately  make  this  the 
first  day  of  the  rest  of  your  Leopard  life. 
Instead,  Leopard  is  a  game  of  inches.  It 
doesn’t  have  one  or  two  major  features 
that’ll  convince  you  to  upgrade,  but 
rather  a  half  dozen  or  more  minor  ones. 
And  the  half  dozen  features  that  con¬ 
vince  you  will  be  different  from  those 
that  convince  me. 

Feature  by  Feature 

So  should  you  upgrade?  To  answer 
that,  try  to  picture  Leopard  as  a  collec¬ 
tion  of  stand-alone  programs,  figure 
out  how  much  you’d  pay  for  the  ones 
you  want  on  their  own,  and  then  do  the 
math.  Here’s  my  own  appraisal. 

Time  Machine  Leopard’s  built-in 
backup  tool  is  definitely  cool,  even  if  I 
can’t  think  of  the  last  time  I  actually 
needed  its  “infinite  undo’’  backup 
scheme.  For  my  needs,  Shirt  Pocket’s 
SuperDuper  (ff fff;  macworld.com/ 
2325) ,  which  makes  a  complete 
bootable  backup  of  my  drive  once  a 
week  and  syncs  my  key  files  with  my 
iPod  every  evening,  is  still  a  better 
alternative.  I'd  pay  $15  for  it. 

Spaces  I  love  it:  it’s  clean,  it’s  sim¬ 
ple,  and  it  works  fantastically.  I  tend  to 
create  a  new  Space  for  every  program 
that  works  best  in  full-screen  mode, 
like  iMovie,  InDesign,  or  Aperture. 

Still,  it’s  hard  to  get  people  to  cough  up 
more  than  $19  for  a  one-trick  pony. 

Back  to  My  Mac  Apple  has  finally 
done  something  ambitious  with  .Mac: 
Pop  open  your  MacBook  in  a  hotel 
room  and — glory  be! — your  desktop 
iMac  appears  in  the  Finder.  So  hell, 
yeah:  I’d  pay  real  money  for  this — say, 
$99 — if  it  were  a  shrink-wrapped  DVD 
at  an  Apple  Store. 

Mail  It’s  truly  a  whole  new  program 
in  Leopard,  one  that  finally  understands 
that  a  single  message  can  represent  a 
new  contact,  an  appointment,  a  new 
item  on  the  to-do  list,  and  a  note  to 
yourself.  Bundled  together,  Mail,  iCal, 


and  Address  Book  could  legitimately 
become  a  new  $59  iPackage. 

iChat  Like  Mail,  it  has  moved  to  the 
next  level.With  its  ability  to  run  presen¬ 
tations  and  its  support  for  live  screen 
sharing  and  chat  recording,  it  has  also 
suddenly  become  something  that’d 
cause  people  to  reach  for  their  wallets 
and  pull  out  $39. 

The  Finder  Apple  apparently  thinks 
it  perfected  its  file  manager  in  System 
1.02,  because  we  haven’t  seen  a  truly 
fresh  take  on  it  in  more  than  20  years. 
But  we  have  seen  steady  evolution,  and 
that  trend  continues  in  Leopard. 

The  Sidebar,  for  example,  makes 
more  sense  now  than  it  ever  did,  organ¬ 
izing  volume  and  directory  resources  in 
a  way  that  you  can  “get”  immediately.  I 
scoffed,  sneered,  and  snickered  at  the 
idea  of  Cover  Flow  in  the  Finder.  But  I 
have  to  admit  it:  I  was  wrong.  Cover 
Flow  is  perfect  when  I  need  to  find  a 
stray  image  in  a  gigantic  folder  full  of 

Let  it  be  noted 
that  the  new 
translucent  menu 
bar  is  a  Costco-size 
box  of  Suck. 


junk,  and  I  have  a  lot  of  those  on  my 
Mac.  And  if  I  need  a  closer  view,  Quick 
Look  lets  me  eyeball  that  picture  in  full¬ 
screen  mode  without  having  to  drag  it 
into  Preview  or  something.  So  although 
my  mouth  goes  a  little  dry  when  the 
subject  of  “a  more  iTunes-like  Finder” 
comes  up,  I  now  have  nothing  but  kind 
things  to  say  as  I  pay  my  $39. 

All  that  said,  let  it  be  noted  that  the 
new  translucent  menu  bar  is  a  big 
Costco-size  box  of  Suck.  And  look! 
There’s  a  free  prize  inside:  a  travel-size 
tube  of  Fail.  It’s  ugly  and  makes  a  criti¬ 
cal  part  of  the  interface  harder  to  see 
and  use. 

Spotlight  What  happened  to  the 
system-search  tool  is  what  should  hap¬ 
pen  to  every  major  new  feature  after  its 
debut.  The  Spotlight  team  clearly  lis¬ 
tened  to  users.  Search  results  appear  in  a 
Finder  window.  Search  language  is  now 
more  Google-like.  You  can  do  compound 
searches,  as  well  as  calculations  and 
other  search-fu.  This  version  is  also  a  lot 
faster  than  its  predecessor.  The  new  edi¬ 
tion  is  clearly  something  for  which  you’d 
pay  cash  money — let’s  say  $29. 

Adding  It  Up 

All  told,  just  these  new  Leopard  features 
would  have  cost  me  nearly  $300  ($311,  if 
you  throw  in  $11  for  that  way-cool  3D 
holographic  nebula  on  the  box  cover). 
And  remember,  there  are  dozens  of  fea¬ 
tures  I  haven’t  even  mentioned  here. 

No  matter  how  you  work  the  num¬ 
bers,  though,  it’s  pretty  clear  that  Apple 
has  yet  again  crammed  way  more  than 
$129  worth  of  value  into  its  latest  OS 
update.  It’s  the  magic  number:  just  low 
enough  so  that  most  people  will  regard 
it  as  a  reasonable  expense  without 
needing  to  resort  to  a  lot  of  operatic 
hand-wringing  over  the  decision. 

See?  It’s  much  simpler  when  you  do 
the  math.  Q 


Andy  Ihnatko  is  a  frequent  Macworld  contribu¬ 
tor,  and  a  technology  columnist  for  the  Chicago 
Sun-Times. 
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OWC  Mercury  Rack  Pro™  OWC  Mercury  Elite™-AL  Pro  OWC  Mercury  On-The-Go™ 

FireWire  800,  USB  2.0  FW800/USB2.0/eSATA  Bus  Powered 

Solutions  Storage  Enclosure  Storage  Solution  Portable  Solution 


Ideal  for  applications  requiring  high  data 
throughput,  availability,  and  flexibility 
in  configuration. 

1.2TB  to  4.0TB  from 

C  ;  RAID  0  &  JBOD  mode  for  customizable  configuration. 
G  Host  Interface:  2  set  of  Firewire®  (800)  1394b  &  USB  2.0. 
0  Supports  3  Different  Configuration  Modes. 

0  Up  to  4.0TB  in  storage  capacity, 
v ;  2  sets  of  dedicated  Firewire  channel  for  ultimate 
performance. 


All  Mercury  Elite-AL  Pro  Models  are  ideally 
configured  for  Audio,  Video,  Digital  Photography, 
Professional  Music,  Graphics,  General  Data  and 
Back-Up  applications. 

250GB  to  1.0TB  from 

0  Up  to  32MB  data  buffer  with  data  tranfer  rates  over  ISOMBs! 
0  Ultra-protective  shock  isolation  system. 

0  Premiere  BONUS  utility  software  included. 

0  Rugged,  machined  aluminum  enclosure  with  super 
quiet  operation. 


Safely  and  Conveniently  Transport  Large 
Amounts  of  Data  with  No  AC  Adapter  Needed! 

80GB  to  320GB  from 

0  FW  800/400/USB2.0  to  USB2.0/eSATA  Solutions. 

0  Fully  suitable  for  audio/video  applications. 

0  Super  quiet  operation  with  shock  isolation  system. 

0  Premiere  BONUS  utility  software  included. 

Q  Compact  3.5"(W)  x  5.5"(D)  x  1"(H)  size  and  weighs  less 
than  11  ounces.  Fits  in  your  shirt  pocket! 
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Other  WorlO  Computing 

Visit:  http://www.macsales.com  or  Call:  800.275.4576 

Award  winning  products:  ISgMH  L  Y  E  R  S  use,  f  —  IMS 


I  <»'  \9'  W&fr 


VISIT  OWC  AT  BOOTH  #2218 

Macworld 

Conference  &  Expo 


Mercury  Elite,  Mercury  On-The-Go  and  OWC  are 
trademarks  of  Other  World  Computing.  Other 
marks  may  be  the  trademark  or  registered 
trademark  property  of  their  owners.  Prices, 
specifications,  and  availability  are  subject  to 
change  without  notice. 


UP  TO  93%*  PANTONE®  COVERAGE  MEANS 
100%  STUNNING  COLORS. 


Get  leading  PANTONE®  color  performance  with  HP  DreamColor  Technologies  in  the  latest  HP  photo 
printers.  It's  simple.  More  colors  mean  more  accuracy,  clarity  and  brilliance  in  your  print  output. 
You  can  achieve  up  to  93%  PANTONE  color  coverage  with  HP  DreamColor  Technologies  in  our 
HP  Designjet  Z2100  photo  printer  for  jaw-dropping  print  quality  in  your  comps,  layouts,  contact 
sheets,  mockups  or  exhibition  prints.  A  built-in  spectrophotometer  in  the  HP  Z  series  photo  printers 
produces  a  new  level  of  color  accuracy  that  stays  consistent  time  and  again,  even  across  different 
media  types.  Stunning  color.  Simple. 


HP  DESIGNJET  Z3100** 

24" -44"  pedestal  printer 
with  12  Vivera  pigmented  inks 


HP  DESIGNJET  Z2100** 

24"  -  44"  pedestal  printer 
with  8  Vivera  pigmented  inks 


HP  PHOTOSMART  PRO  B9180** 
13"  x  19"  desktop  printer 
with  8  Vivera  pigmented  inks 


Get  up  to  a  $1,075  mail-in  rebate  with  the  purchase  of  a  select  new  HP  Designjet  Z  series 
photo  printer  and  HP  Care  Pack  and  up  to  a  $78  mail-in  rebate  with  the  purchase  of  a  new 
HP  Photosmart  Pro  B9180  Photo  Printer.  Visit  www.hp.com/go/zhotdeals5  for  more  information 
or  to  request  a  print  sample. 

'PANTONE  Color  testing  lot  HP  Design^  Z31 00  pending;  results  staled  ote  for  die  HP  Designjet  Z21 00.  'HP  Hot  Deals  promotion  is  open  to  ll.S.  residents  only.  HP  Hot  Deals  promotion  is  available  only  for  eligible  purchases  mode  during  the  promotion 
period  of  November  1 , 2007— January  31,  2008.  Additional  restrictions  apply  Void  where  prohibited,  taxed,  or  restricted  by  taw.  for  qualifying  product  options,  full  terms  and  conditions,  ond  claim  form,  visit  www.hp.com/sbso/special/hotdeols. 

' '  Mac  ond  PC  fully  compatible.  PANIONE  Colors  displayed  here  may  not  match  PANTONE-identified  standards.  Consult  current  PANTONE  Colot  Publications  for  accurate  color.  PANTONE ' ,  the  PANTONE  Chip  design  ond  other  Pantone,  Inc.  trademarks 
ate  the  ptoperty  of  Pontone,  Inc.  Portions  ©  Pantone,  Inc.,  2007.  All  tights  reserved.  ©  2007  Hewlett-Packard  Development  Company,  L.P.  All  tights  reserved.  The  mfoimation  contained  herein  is  subject  to  change  without  notice. 

Some  of  the  images  are  simulated. 


